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6-6 Tues.-Wed.: Key 
Playlist Change Time 



Hi Fi Field Told 
Relate To Music 

By RAOCLIEFE JOE 

NEW YORK The hi fi industry 
is being urged to think of itself as a 
natural extension of the music in* 
dustrv to realize, within five years, 
its projected potential of S3 billion in 
annual sales- quadruple today's fig- 
ures. 

The advice conies from frank 
McAdam. newly appointed execu- 
tive director of the Institute of High 
Fidelity (llll K who feels that hi fi 
manufacturers are restricting their 
growth through shortsightedness 
and egotism. 

McAdam. with 17 sears' experi- 
ence in the hi fi industry (McAdam 
Electronics) has been brought in as 
(Continued mi page -M'J 




B> DAVE DEXTER JR. 

LOS ANGELES-The 24-hour 
period spanning 6 p.m. lucsdas 106 
p.m. \Vedncsda\ is ihe lime when 
millions Of American radio listeners 
hear new records across the country. 

A canvass of top rock stations in 
the nation's liveliest markets dis- 
doSCS a marked preference for Tues- 
day and Wednesday as the lime 
when aggressive, highly competitive 
program directors introduce their 
new pla> lists with "fresh" pop disks 
numbering from one 10 six. 

One-third of the stations polled 
have adopted the Tuesday or 
Wednesday switcho\cr within the 
last year. The others have main- 
tained that time longer, one (De- 
troit's CKLW) having established I 
6 p.m. Tuesday switchover "from 
five to maybe eighi years." says 
CKLW program director Bill Hennes. 

(Continued on page 20) 



Congress In 
Early Action 
On 3 Issues 

By MILDRED HALL 

WASHINGTON -Congress is 
getting dOWd It* business early on 
copyright revision and the contro- 
versial issues of jukebox and record 
performance royalty. 

Rep. Robert W, Kastenmeier <D., 
Wis.) introduced a revision bill last 
week, indicating that the House will 
act on its own bill independently of 
the Senate timetable. The bill. H.R. 
3333 is a duplicate of the Senate bill 
S. 22 recently introduced by Sen. 
John L. McC'lellan (D.. Ark.). House 
subcommittee hearings under 
Chairman Kastenmeier are ex- 
pected to start tn April. 

The new revision bills incorporate 
I Continued on OOtt I") 

Jazz, crossovers & other 
facets in a jazzy special report. 
See pages 25-32. 



Disk Sales 
Spurt To $233 Mil 

Auction Off 
Pirate Loot 



By MAI RIE ORODENKER 

ELK MILLS. Del. -Electronic 
and recording equipment for dupli- 
cating stereo (ape cartridges from 
what was described as "the biggest 
single bootleg operation we ever 
heard of." was sold at a court-or- 
dered auction Jan. 24. 

All the proceeds of the auction 
sale went to CBS and Atlantic, 
which had brought a civil suit 
against Deeds Music and several 
associate companies, charging con- 
spiracy and unfair competition in 
marketing duplicates of the major 
labels' cartridge products. 

Everything but the copied music 
(Continued on page 12) 



By BRIAN MULLIGAN 

LONDON Industry statistics for 
the first six months of 1974 just pub- 
lished b\ ihe British Phonograph In- 
dustry reveal total disk sales of 71.3 
million units worth S107.2SO.ooo 
(both figures include exports). 

This figure puts the industry 
about nine million records and 
$21,600,000 ahead of the first six 
months of 1973. Based on the level 
of business achieved in the last six 
months of 1973. as compared with 
the 1974 final half, sales for the year 
will exceed $232,800,000. compared 
with 1973's total or S202.080.000 at 
manufacturer's prices. 

Estimates, considered consen a- 
tive. predict that the sales of both 
disks and prerecorded tapes will be 
about $312 million in 1974. This fig- 
ure, of course, includes tw o price in- 
t Continued on poge 62) 



European Discos Broaden 
Power As Promo Vehicle 



Smce its release less than 14 days ago. The Guess Who's new RCA album 
" Flavours" (CPL 1/APDl/CPSl/APTWCPKI 0636). is already nearing the 
200.000 unit mark in sales and pulling some of the heaviest airplay The 
Guess Who have had to date Do yourselt a "Flavour." Word it 

(Advertisement) 



By PETER JONES 

LONDON -Discotheques are be- 
coming more important in promot- 
ing record sales in the U.K.. and in 
most of the European countries. 
Most areas report I rapid increase in 
the number of record-exposing 
clubs and disk jockeys. 

I he Beatles triggered off disco- 
theque interest in the U.K.. and from 
1964 onwards there was a fast 
growth rate in the number of halls 
and clubs where recorded music was 
the main attraction, with ivcasional 
personal appearances from local 
groups and singers. 

But the COO temporary disco- 
theque with darkened and atmos- 
pheric rooms, and strobe lighting ef- 
( Continued on page 6$) 



Noontime Concerts a 
Calif. Booking Trend 

By BOB KIRSCH 

LOS ANGELES Between 100 
and 200 noontime concerts on col- 
lege campuses throughout Califor- 
nia are planned for the coming year 
by Kurt Hunter's Creative Corps 
promotion company, with several 
other local promoters also invoking 
themselves to a limited extent. 

Southern California's warm cli- 
mate almost all year-round allows 
for many outdoor concerts on 
campuses during the noon hour. The 
noon concerts seem to be unique to 
this part ol the country, with one na- 
(Continued on page 12) 




The legendary Ahmad Jamal has continued his successful career on 20th 
Century Records with things like "Ahmad Jamal 73" and "Jamaica " 
Now his new release Jamal Plays Jamal" T 459 is making a strong bid 
for both ,.!.-: and pop National Charts. ( Advertisement) 
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TODAY S TOTAL CAMPUS ENTERTAINMENT? FIND IT IN 
BILLBOARD'S CAMPUS ATTRACTIONS, COMING MARCH 29. 

Times are changing, and the talent on campus has come a 
long way from the do-it-yourself days! Today's colleges are 
booking more talent and more diversified talent. Year after year, 
Billboard's Campus Attractions — more than any other source — 
helps campus programmers to locate and book all their 
entertainment for the year! Here's why: 
A comprehensive listing of the many-faceted college attractions: 
• popular music artists "lecturers ■ a complete 16mm film section 
■ booking agents • personal managers and contacts 
Expanded 1975 listings on: ■ theatrical and mime groups ■ dance troupes 

■ specialty booking agents 
Special editorial features on: ■ Country on campus 
• Campus talent from the booking agent vantage point 
■ The $3 million dance scene ■ Jazz and Discos on Campus 
And you'll reach the people you want to reach in Billboard's 1975 Campus 
Attractions — with a special mailing to over 3,000 colleges in the U.S., and special 
distribution at both the NEC Convention and the Association of College Unions 
International Convention! So if you're a part of today's campus entertainment, be a 

part of the book today's colleges rely on! 

AD DEADLINE: February 28 ISSUE DATE: March 29 



To further your 
education, 
contact your 
Billboard Sales 
Representative: 

LOS ANGELES: 

Bill Moran/Steve Lappin 
9000 Sunset Boulevard 
LA. Calif 90069 
(213) 273-7040 

NEW YORK: 

Ron Willman 
1 Astor Plaza 
New York. N Y., 10036 
(212) 764-7300 

CHICAGO: 

Bill Kanzer 
150 No. Wacker Drive 
Chicago. III. 60606 
(312) 236-9818 

NASHVILLE: 

John McCartney 
1719 West End Ave. 
Nashville.Tenn. 37203 
(615) 329-3925 
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Becoming Much More Piracy Fight 

INHIANAPOI IS_In an un 



By ELIOT HEGEL 

LOS ANGELES— Motown *s broadening of its repertoire scope is reflected 
in its artist roster which is now one third contemporary music, includes jazz 
from CTI (which it distributes) and is finding gold in country music. 
Of the label's five to six LPs re- 



leased each month, there is a "fairly 
balanced" representation of r&b, 
rock and other ingredients, says 
Herb Belkin, the creative operations 
vice president. 

When Belkin came to the com- 
pany from Atlantic six months ago 
to help expand Motown's image into 
the rock area and to develop a serv- 
ice organization to complement all 
the artists, 95 percent of the label's 
music was in traditional soul. 

There were 52 acts signed; today 
there are 46 with seven in country, 
one third of the remainder in rock 
plus 14 on CTI. 

The rock category is supplied ba- 
sically by two distribution deals with 
Manticore (formerly handled by At- 
lantic) and Gull. There are 10 acts 
out on LPs from these two suppliers 
including PFM and Banco (from 
Italy), Image (U.S.), Stray Dog 
(U.S.), Keith Christmas (U.K.), Pete 
S infield (U.K.) who are in the Man- 
ticore stable plus the British Gull 
roster of Isotope, Judas Priest, Steve 
Ashley and Arthur Brown. 

The CTI arrangement, negotiated 
by Motown Records president 
Ewart Abner, involves around three 
releases a month from Creed Taylor. 

Motown in no way is tossing off its 
prestigious soul label identity, Bel- 



kin emphasizes, with its superstars 
like Diana Ross, Marvin Gaye, 
Stevie Wonder, etc., all getting the 
personal attention of founder Berry 
Gordy Jr. 

With the addition of Belkin plus 
the people he brought to the label, 
(Continued on page 45) 

3 U.K. Labels Hike 
Price; Others Next? 

LONDON - Across - the - board 
price rises were announced by three 
record companies, with two others 
having proposed increases cleared 
through the Prices Commission. 

Leading the field are British 
Decca, which announced rises in 
some cases amounting to a massive 
21.7 percent. The biggest increase 
comes for pop albums which go up 
to $6.60 from $5.42. Decca singles 
will now retail for $1.44 from $1.29, 
and the low-price World Of series 
jumps from $2.59 to $3.09. 

Tape prices jump accordingly 
with a prerecorded cassette now re- 
tailing for $7. 1 7 as opposed to $6. 1 2. 

John McCready, manager of 
Decca's popular marketing and pro- 
(Conttnued on page 59) 



INDIANAPOLIS-In an un- 
precedented and dramatic move, 
WIRE, a country music operation, is 
conducting its own campaign 
against tape pirates. 

Last week, morning air person- 
ality Bill Robinson, who's also the 
station's program director, testified 
before a Senate committee on the 
proposed strengthening of Indiana's 
antipiracy laws. On the radio. 

"Last year, we took an extremely 
active part in the passage of the an- 
tipiracy legislation bill in Indiana," 
says Don N. Nelson, vice president 
and general manager of WIRE. 
"This year, we had some amend- 
ments added to strengthen the bill. 
The testimony provided by Bill Rob- 
inson was, to say the least, unique." 

Robinson, a director of the Coun- 
try Music Assn., was scheduled to 
testify the afternoon of Jan. 23. But 
the committee rescheduled the hear- 
ing for 8:30 a.m. on Jan. 24-right in 
the middle of Robinson's popular 
morning radio show. 

Undaunted, Robinson contacted 
Michael Rogers, executive vice pres- 
ident of the Indiana State Broad- 
casters Assn. Rogers, after receiving 
the Senate "s approval, took a radio 
into the Senate hearing. 

From WIRE's studios, mindful of 
the rule against personal communi- 
cations (Federal Communications 
Commission ruling), Bill Robinson 
reviewed for his listeners, including 
the Senate committee, his testimony. 

(Continued on page 10) 



Creditors Request 
A Court-Appointed 
Receiver For Club 



6 Uncle Sam's Discos Up; More Coming 



NEW YORK-The American 
Scene Inc., interstate disco chain op- 
eration, debuted an Uncle Sam's 
discotheque in Lincoln, Neb., Jan. 
28, giving the firm representation in 
six different states. 

The Lincoln opening ups ASI's 
disco total to seven. But the figure 
will be short-lived, as yet another 
Uncle Sam's will open its doors in 
Maxville, Tenn., March 15. 

And, it is likely that the total won't 
level off at eight either, as in-housc 
projections call for at least "several" 
additional openings through 1976. 

According to Pat Lyons, manager 
of an Uncle Sam's in Minneapolis 
and ASI shareholder, the company's 
growth in recent years, coming 
mainly in mid-America markets, re- 
flects the impact of discotheques on 
the entertainment scene. 



By JIM MELANSON 

Along with the Minneapolis and 
Lincoln locations. Uncle Sam's can 
be found in Houston, Detroit, Dcs 
Moines, Buffalo and Syracuse. 
Lyons says that each location has at 
least 10,000 square feet of space and 
capacities ranging from 1,000 to 
1,500 persons. 

With the exception of the Min- 
neapolis club (it had live music six 
nights a week until just recently), the 
programming format at each disco is 
designed to give the dancers a wide 
variety of sounds, including r&b, 
pop and rock. The norm, says Lyons, 
is for each club to play at least 75-80 
different records a night. 

Playlists for the DJs working the 
clubs come from the home office in 
Cincinnati but, at the same time, arc 
used primarily as guidelines. The in- 
dividual spinner and manager in 



each club is allowed freedom to 
work their audiences as ihey see fit. 

In competition with other dance 
clubs and "live" entertainment spots 
in their respective markets, each 
Uncle Sam's budgets some $400 a 
month for promotional purposes. 
It's divided between local radio 
spots, college newspaper advertis- 
ing, T-shirts, flyers, posters and con- 
sumer print advertising. 

It seems to be paying off, too, con- 
tinues Lyons, as each one of the 
clubs usually reports several "full 
houses" during the average week. 

How would Lyons as a Min- 
neapolis manager know what's go- 
ing on in Houston, or any other 
Uncle Sam's city? He says that the 
chain circulates a weekly comment 
sheet from each club throughout the 
(Continued on page 10) 



By IS HOROWITZ 

NEW YORK-Creditors of the Record Club of America have voted to 
request a court-appointed receiver in the Chapter XI bankruptcy proceedings 
instituted by the club late last December (Billboard, Jan. 4). 
The action was taken by some 50 



creditors at a meeting Jan. 13 in 
Philadelphia, at which they also 
voted to ask the court to name an 
outside auditor to review the club's 
assets. 

Both moves are expected to be 
contested by Record Club of Amer- 
ica attorneys. 

The Chapter XI petition filed in 
U.S. District Court, Scranton, Pa., 
on Dec. 23, did not furnish a current 



statement of assets and liabilities. 
But appended to the petition was a 
June 30, 1974. balance sheet which 
claimed assets and liabilities in ex- 
cess of $9 million. 

These claims have been chal- 
lenged by some of the creditors, who 
suggest that available club assets are 
nearer the $1.1 million mark. 
A tentative creditors committee 
(Continued on page 10) 



Price-Gouging Charged In 
Stalled Wherehouse Suit 



By JOHN 

LOS ANGELES-Though the 
suit brought by the 40-plus Where- 
house record/tape chain of Califor- 
nia against industry rack giant J.L. 
Marsh has been sidetracked, the 
case's dossier in superior court here 
is packed with trade ramifications. 

Filed just before Christmas (Bill- 
board, Jan. 4), the suit discloses that 
Integrity Entertainment Corp., par- 
ent of the Hartstone chain, charged 
Marsh, J.C. Penney Co., doing busi- 



SIPPEL 

ness as the Treasury, Pickwick of 
California and Pickwick Inter- 
national with violating the state's 
Unfair Practices Act, which holds a 
retailer cannot sell for less than cost. 

Hartstone's deposition alleges that 
the Treasury advertised on local ra- 
dio that three super-hot albums, "El- 
ton John's Greatest Hits," "Free 
And Easy" by Helen Reddy and 
"Serenade" by Neil Diamond were 
(Continued on page 8) 



-Business & the Economy^™^ 

TEAC Cautious Of 
Product Expansion 



By EARL PAIGE 



LOS ANGELES-TEAC Corp. 
has just a little different twist on 
turning around the recession boggle, 
believes president George DeRado. 
"The company has a long-range 
multi-faceted program that first in- 
volves helping the consumer enjoy 
the product he's purchased before 
we worry too much about selling 
him more of it," DeRado says. 

The TEAC program is multi-fac- 
eied and is propelling the company 
into a whole new area of appealing 
to the aspiring recording artist and 
producer. But first, TEAC has to at- 
tack the recession hurdle to get any 
part of the program airborne. 

Already involved in restructuring 



i PATRIOTIC SINGLE OF 1975« 



Talk Show Host Bob Grant Waves The Flag 



NEW YORK -First bid for title of 
"patriotic single of 1975"— seeking to 
emulate lasl year's success of Cana- 
dian broadcaster Gordon Sinclair's 
"Americans"— has been recorded by 
WMCA talk show host Bob Grant as 
a special project of Fleetwood 
Recording Group (FRG). 

With steady high ratings, Grant 
has been cast as "radio's tough guy" 
since he succeeded the late Joe Pyne 
as talk show host on KLAC in Los 
Angeles, and then moved east. 

On "How Long Will You Stand 
Aside?" his own commentary on 



By STEPHEN TRA1MAN 

"the evil forces infiltrating Ameri- 
can life," Grant is backed by "Amer- 
ica The Beautiful." Flip side, getting 
as much comment, is "What Hap- 
pened?," on which he speaks of the 
flag-asking why no one watches pa- 
rades or takes off their hats when it 
passes by, with "Battle Hymn Of 
The Republic" as background. 

Recorded as a sort of lark by Glen 
Wesen, head of FMG, the custom 
disk arm of Boston-based Fleetwood 
Recording, the record brought "lit- 
erally thousands of phone calls and 
letters for copies" after Grant played 
it on just two of his December shows 



according to Wesen. And while the 
ultra -conservative talk host wasn't 
sure of the response, even those eth- 
nic minority groups that might be 
opposed to some of his thoughts 
seem to be won over by the senti- 
ments. 



Similar audience response fol- 
lowed a visit by Grant to "The Hilly 
Rose Show" on KFI in Los Angeles, 
including several letters from other 
DJs who heard the West Coast air- 
ing and asked for copies to play. 

"I have to believe that out of 
dumb luck— or genius— we've gol a 



real sleeper," Wesen says. With the 
assistance of key associate Lou Ca- 
pone. he will be sending out airplay 
disks to more than 500 DJs and talk 
show hosts this week, plus copies to 
all 535 U.S. Congressmen. 

In addition to the plays on Grant's 
own show and the KFI airing, the 
disk has gotten exposure on two 
other WMCA talk shows hosted by 
Long John Nebel and Ken Fair- 
child, with reportedly similar re- 
sponse. Disks are now being sold di- 
rect from Fleetwood at $1.50 
postpaid (including 25-cent mailing 
charge). 



its dealer network and as well in- 
volved in fair trade litigation to po- 
lice the sale of TEAC products. 
TEAC is finding that basically re- 
tailers are "scared stiff," DeRado 
says. 

"Dealers are scared stiff, but con- 
sumers, though they may have wor- 
ries, arc buying. Our sales figures 
prove it. 

"Inventories at dealer level are 
down 50 percent from last year. 
What's happening is that the kid 
asks for our 3340 and the dealer is 
out of it and wants to sell the higher 
4300. That's ridiculous," 

As an illustration of how dealers 
miss the target in price points, De- 
Rado tells how once Lafayette Ra- 
dio thought the $299 price would be 
the end of its selling open reel. 
"What they forget is that $299 four 
years ago is $349 four years after 
that. We raised to $349 and sold 
eight times as many units. Today. 

(Continued on page 46) 



ANTIPIRACY 
BILL MOVES 
IN JERSEY 

NEW YORK-The slate antipi- 
racy bill passed Jan. 23 here by the 
New Jersey State Assembly has 
moved to Senate committee. 

No hearing date or sponsor has 
been set but a source close to the leg- 
islative branch says unofficially that 
(Continued on page 10) 
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-General News- 



Two Birthdays For S.F. Studio 

His Master's Wheels Conceived In a Truck In 1973 



SAN FRANCISCO-His Master's 
Wheels recording studio celebrates 
two birthdays this month. 

It is the second anniversary for 
this company which was bom in the 
truck that producer Eliot Mazer out- 
fitted in January 1973 to record a 
Neil Young tour— a venture that 
ended in the LP 'Time Fades Away!' 
for which Young and His Master's 
Wheels received a gold record. 

And it is the second anniversary of 
the moving of the company to San 
Francisco. Since the move the firm 
has established its name to the point 
where such artists as Crosby. Stills, 
Nash and Young. Boz Scaggs. the 
Grateful Dead, Steve Miller. Lenny 
Williams and Joe Cocker have either 
experimented with or done full-scale 
recording at His Master's Wheels. 

General Manager Gary Habcr. 
who joined the company in October 
of 1973 and made the move West 
with them, explains the origin of the 
truck-an old Allied van that is pic- 
tured on the cover of "Time Fades 
Away": "In pricing studios to do a 
lot of Neil's dates Eliol decided it 



By jack Mcdonough 

would cost less to build his own 
truck. The concept was to have a 
self-sufficient remote studio. People 
said it wouldn't work. Who has a 40- 
foot semi? they asked. But it did 
work. The truck is comfortable and 
it supplies so much room we've ac- 
tually done overdubs inside." 

For the rest of that year the truck 
was minimally busy. The firm did 
the Allman Brothers for Don 
Kirschner's TV show and did Chi- 
cago in Chicago at New Year's. "Bui 
there weren't enough things to keep 
going," says Haber, "and then the 
fuel crisis made it even harder to stay 
on the road." 

Upon moving to San Francisco 
Wheels went into partnership with 
Alembic Studios at Alembic's site on 
Brady St. (near the busy Market- 
Van Ness intersection, address of the 
Fillmore West) and installed the 
truck's equipment in the studio. 

The partnership did not work too 
well and Wheels bought out Alem- 
bic after several months and started 
for themselves the goal of making 
the studio independent from Ma- 



zer's productions, which was the 
source of most of their business at 
that point. 

The big break came during the 
summer when Elliot Roberts called 
with a request for them to record 
three days of CSNY in Washington. 
D.C. "It was the acid test for us." 
says Haber. "We had talked about 
how we could break down the studio 
and put it into the truck in 24 hours 
if we needed to. Bui wc had never 
had to do it. We started packing the 
truck Thursday morning, and had it 
on the road by noon Friday. Sunday 
night we were in D.C." 

The CSNY job "gave us the name 
and recognition we needed." says 
Haber, and work increased. Some of 
the work they are doing now in- 
cludes the mixing of a Grateful 
Dead set recorded mobile at Winter- 
land at the Dead's "temporary re- 
tirement." That involved loading the 
truck again, but this time they only 
had to go 10 blocks. 

Wheels is also mixing a Keith and 
Donna Godchaux LP for the Dead's 
(Continued on page 6) 



UA Asks Arbitration In War Dispute 



LOS ANGELES-Thc dominant 
bargaining position of a hit-making 
act surfaced here again in superior 
court when U A Records sought legal 
backing to make War and Far Out 
Productions arbitrate a grievance. 

The Aug. 22, 1972, contract nego- 
tiated between the group and UA 
was a virtual partnership, in content 
similar to another partnership deal 
disclosed when the Osmond Broth- 
ers sued MGM in the same court in 
Jan., 1974. The brothers alleged the 
label misrepresented to them and 
violated the pact when their pro- 
ducer Mike Curb was terminated as 
label president (Billboard. Feb. 23. 
1974). 

The War pact, however, allows 
UA Records only 12 percent of gross 
revenues for overhead, while the 
MGM agreement with Osbro Pro- 
ductions allowed 18 percent of gross 
revenues for distribution. 

The War contract, undoubtedly 
negotiated by Steve Gold of Far 
Out, is more literally a partnership. 
It firmly stipulates that War and UA 
also mutually agree on the conduct 
of business for War's product. The 
Osbro pact left such matters to 
MGM's discretion. 

War's paper spells out that the two 
mutually agree on: ad. promo and 

Billboard Garners 
Second Las Vegas 
Spotlight' Award 

LOS ANGELES-Billboard has 
won a Silver Spotlight Award from 
the Public Relations Assn. of Las 
Vegas in the best magazine coverage 
category. 

The publication is the only repeat 
winner-having won top magazine 
coverage in 1973, the first year of 
competition. 

The awards will be presented Feb. 
1 1 at a banquet in Las Vegas. 

Other winners include: Al Free- 
man award: Merv Griffin; best 
newspaper feature: Don Burgess, 
Los Angeles Herald Examiner; best 
newspaper series: Thomas J. 
OToole; best Las Vegas section : Los 
Angeles Herald Examiner; best 
newspaper entertainment story: 
Robert Hilbum, Los Angeles Times; 
best broadcast coverage: John Bo- 
honos, CJCA, Edmonton, Canada. 



By JOHN S1PPEL 

merchandising concepts, programs 
and budgets, recording budgets; re- 
lease dates; recouping; packaging, 
artwork and record club releases. 

The pact called for alt net profits 
from distribution to be divided 
equally, as did the Osbro pact. How- 
ever, the War-UA formula for 
agreed deductions was more defini- 
tive. From gross revenues, UA could 
deduct all artist and producers' reve- 
nues and royalties; actual cost of 
manufacturing, packaging, wrap- 
ping and shipping product; payments 
to the AFM and AFTRA trust funds; 
cost of all returns, exchanges and 
credits; excise and other direct taxes; 
direct out-of-pocket promotional 
costs and advertising expenses: all 
applicable union fees and charges: 



all mechanical license fees; and all 
session and recording costs as sub- 
sequently recouped: while all other 
costs had to be absorbed in the 12 
percent. 

The pact called for profits from 
foreign sales to be added to the part- 
nership lot. From foreign gross reve- 
nue all royalty could be deducted: 
AFM and AFTRA trust payments; 
and mechanical license fees due in 
connection with foreign sales. No 
deduction could be made for over- 
head, the pact slated. 

UA has asked the court to make 
War and Far Out arbitrate a com- 
plaint, wherein UA demands that 
War turn over all its recorded per- 
formances to the label. The label 
(Continued on page 12) 



British Studios Optimistic 

LONDON— British recording studios are generally optimistic about their 
business prospects for 1975, but no one expects to see the year through entirely 
unscathed by the effects of Britain's economic ills— especially inflation. 

Many agree that record com- 
panies, and even some producers 
and artists, are going into the New 
Year much more budget-conscious 
than before. Virtually all expect to 
have to increase their studio rates 
within the next 12 months. 

These are the results of a Bill- 
board survey of some of London's 
most important studios, small and 
large. Although everyone is busy at 
present, with advance bookings tak- 
ing them smoothly through this 
month, next and, in some cases, 
March, it is the studios with credible 
reputations for the best in equip- 
ment and engineers that seem most 
likely to attract work after thai. 

"The people with a professional 
approach and a professional service 
will be all right in 1975." says Colin 
Moor, director of Essex Studios. 
"Even so, the larger firms must be 
slightly worried— their overheads are 
bound to be enormous. I think infla- 
tion hits hardest on running costs 
and software, so if you've got a large 
staff and a lot of machines, your cost 
graphs must be frightening." 

Gerry Collins, managing director 
of Marquee Studios, is glad to have 
put a large amount of equipment ex- 
penditure behind him. "I wouldn't 
like to be buying a lot of new hard- 
ware in 1975," he admits, "what with 
sterling difficulties and inflation." 

(Continued on page 62) 
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Executive Tur ntable 





STEWART 



MOSELEY 



MAHER 



At RCA Records, Jack Maher promoted to director, merchandising, cus- 
tom labels (Gryphon, Gomelsky/Eggers, Tom Cat, Phantom, Midland Inter- 
national, Wooden Nickel Grunt, Flying Dutchman), from director, product 
merchandising. . . . Ron Moseley, formerly vice president and co-founder of 
Sussex Records, to Polydor as a&r director. East Coast, also responsible for 
coordinating Polydor and MGM r&b marketing, merchandising, promotion. 

* * * 

At Polymusic, direct marketing arm of Polygram, Robert J. Ciotti joins 
from Longines in new post of director, pop/a&r, and Ms. Audrey Ridley pro- 
moted to director, marketing administration from executive assistant Bar- 
bara Cooke promoted to associate product manager, Columbia Records. . . . 
Soozin Katzin, formerly Capitol Eastern publicity manager, to Chess/Janus 
Records as director of publicity. 

* * * 

Jim AppeJl to executive vice president of Madison Square Garden from 
general manager of Inglewood (Calif.) Forum, where Claire Rot It man, for- 
merly with Cleveland Coliseum, will be director of booking. . . . Robert Borella 
to treasurer of Audiofidelily Enterprises. He had been MGM Records control- 
ler prior to its West Coast relocation. . . . Don Drossell, former Cash Box r&b 
editor, to Sunburst Records as general manager and a&r director. 

* * * 

Columbia Records promotes Michael Dilbeck to assistant to vice president 
Don Ellis on the West Coast. Terry Powell, 1 1 years in music, has been hired as 
associate director of talent and acquisition in the same office. . . . New presi- 
dent of Equinox Records, distributed by RCA, is Billy James. Bruce Johnston 
and Terry Melcher have resigned their administrative positions to devote full 
time to production. . . . New national sales manager of Granite Records, Los 
Angeles, is Sol Greenberg who was with MGM Records 14 years. 

* * * 

Robert F. Stewart is the new president of the Admiral wing of Rockwell 
International Corp. He succeeds Ross Siraguss Jr., who resigned the post to 
become senior consultant to the new Admiral boss. Admiral also made Frank 
J. DiLeo vice president and controller Thomas R. Maher named vice presi- 
dent of manufacturing. Quasar Electronics Corp. He has served as president, 
Magnavox Co. of Tennessee and as a corporate vice president of the Magna- 
vox Co. 

* * * 

Henry Yoshkla, president, Miida Electronics, assumes direct responsibility 
for management and sales following the departure of Masaatsu Sugino, execu- 
tive vice president. T. Nishimura, becomes assistant to the president, while Ron 
Frare, formerly in sales, named manager sales coordination. He succeeds Mar- 
shall Mat i can, to be named to a newly-created post. . . . Donald Hudson to Al- 
tec sound products division as administrative engineering manager, from Joy 
Manufacturing Co. 

Pete Senoff named national director of advertising and merchandising of 
Motown Records, Los Angeles. He succeeds Herb Woods, who left the firm. 
Another change lifts Kiki LaPorta, formerly assistant advertising manager, to 
national advertising manager reporting to Senoff. . . . Gerhard Augustin, for- 
mer head of a&r at UA Records in Munich, leaves UA to join Ike and Tina 
Turner in personal and corporate management with offices in Inglewood, 
Calif. . . . Eddie Choran has joined Thoroughbred, Inc.. as vice president and 
will oversee all facets of John Mayall's Hibiscus Productions. Choran got his 
start 15 years ago with Robbins Music. 

* * * 

New West Coast publicity manager of Phonogram, Inc., is Susanella Rog- 
ers, based in Los Angeles. . . . Jeffrey Walker set as director of publicity for 
Island Records' U.S. operations in Los Angeles. . . . Dennis Hannon is new 
CBS Records sales manager for the Detroit area. 

* * * 

In Oakland, Ark.. Ron Smith has moved up from road manager of Black 
Oak Arkansas to assume administrative duties with Butch Stone's Manage- 
ment firm. Kenny Feauvell joins the firm as Stone's assistant and Marty Spiel- 
dock is new as an aide in concert production Ron Nevison named director 

of production of the Record Plant's California operations Michael B. Lipp- 

man resigned his slot with Creative Management Assoc.. to return to full-time 
law practice with the firm of Cooper & Hurewitz. Beverly Hills. 

* * * 

Edna Collison promoted to national promotion director of Sussex Records. 
. . . Michael Scurlock was transferred to Memphis as promotion manager in 
that area for MCA Records. Rick Rockhill takes over as MCA's New Orleans 
promotion chief. . . . Arty Simon moves into the slot of East Coast regional pro- 
motion manager for 20th Century Records, based in New York. ... At Fan- 
tasy/Prestige/Milestone Records, Larry Allen is new director of Midwest pro- 
motion. Bob Ursery takes on Midwest sales chores, replacing Sid Garfinkel, 
who moved to Fort Lauderdale, Fla.. to become the first sales director for the 
labels in the Southeast. 

WEA To Court Demanding Pay 

delivered between July 20 and Nov. 
15, 1974. 

The chain, based in Opa Locka, 
has stores under the names Record 
World. Recordsville. Carousel 
Records & Tapes, Wonderful World 
of Sound and Recordarama. 



LOS ANGELES— WEA Corp. is 
suing a Florida retail chain over a 
$34,051.63 delinquency in federal 
district court here. WEA claims the 
six Florida retail store chain oper- 
ated by Robert Maurer and Paul 
Goldman owes the money for goods 
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Progress Slow 
For Ferns, N.Y. 
Panel Concludes 

NEW YORK— If the "times are a 
changing** for women in the music 
industry, it was evident at a NARAS 
chapter meeting here last week ihat 
the clock isn't moving fast enough, 
especially for the broad spectrum of 
professional women in attendance. 

With an all-femmc panel address- 
ing itself to the topic of "The Chang- 
ing Role Of Women In The Music 
Industry." viewpoints were as diver- 
sified as they were emphatic. Yet, 
the consensus pointed (o women still 
getting the short end of the stick 
when it comes to added responsi- 
bilities, pay and creative options 
within the industry. Feedback from 
the audience continually backed the 
feelings aired by panel members. 

Whv isn't there a women engineer 
in theCBS and RCA unions? Why 
are female musicians, even though 
competent, often passed over for 
their male counterparts— be it in ses- 
sion work or symphony orchestra 
auditions? Why do women often re- 
ceive substantially less pay than 
male executives doing the same job? 
Why don't those women who have 
made somewhat of a mark for them- 
selves look to guide and help other 
women in business? 

While the statement and ques- 
tions from the participants were 
strong and steady in coming, few 
were resolved. Patrina Wells, inde- 
pendent publicist, suggested that 
more women should try to open 
their own businesses. Eslelle Levitt, 
songwriter/producer, urged that 
women begin helping each other 
professionally; and still others, opti- 
mistic about the eventual outcome 
of women's opportunities, said they 
felt that high executive positions for 
women in the industry would be a 
long time coming— even upwards of 
10-30 years. 

CBS And Barclay 
Ask French Badio 
To Talk Pay Fees 

PARIS -Unless the French state 
and private radio stations are pre- 
pared to enter into negotiations re- 
garding payment to record com- 
panies for the use of records on the 
air, CBS and Barclay will ban the 
use of their product on radio us of 
Wednesday (5). 

This warning came in separate 
statements from Barclay president 
Eddie Barclay and CBS president 
Jacques Souplel following the 
French record industry's luncheon 
debate on the subject during 
MIDEM. 

Souplet says the use of commer- 
cial disks on French radio stations is 
technically illicit. The French record 
industry has a duty to defend the in- 
terests of its artists and musicians in 
the matter of neighboring rights, he 
says. 

The radio source of revenue is 
particularly important to the French 
industry, he says, because France 
has a limited market for its product. 
"Don't forget that between 65 to 70 
percent of our sales come from 
French product and wc cannot sell 
much of this abroad." To make local 
production viable it is important to 
preserve ever)' source of revenue. 

Souplet points out that recently 
(Continued on page 59) 

More Late News 
See Page 74 



.General IMews_ 
Ex-Employee 
Charging Sex 



LOS ANGELES-The growing 
emphasis on women's rightful posi- 
tion in the record/tape industry is up 
for legal consideration in federal 
district court here. 

Former financial department 
managerial employee Carol J. Rob- 
ertson is suing Motown Records, 
asking reinstatement, back pay and 
"other appropriate relief under the 
Civil Rights Act of 1964. 

She alleges she was hired Feb. 26, 
1973, for a managerial position in 
accounts payable at $12,000 an- 
nually. Five men in similar financial 
positions were getting substantially 
more salary than she and two other 
women. 

Miss Robertson complained 
about the wage disparity to label 
management in June. The label re- 
fused to remedy it, she alleges. On 
Aug. 2. 1 973, she filed charges of dis- 
crimination based on sex with the 
Equal Employment Opportunities 
Commission (EEOC). which moved 
her beef to the California Fair Em- 



Sues Co. 
Bias In Pay 

ploymcnt Practices Commission, 
where she re-filed. On Oct. 18, 1974. 
jurisdiction was returned to EEOC, 
which okayed her proceeding with 
the matter in court. 

Miss Robertson charges that she 
gave one-month's notice Aug. 21, 
1973 at Motown when they refused 
to remedy her alleged salary ineq- 
uity. They asked her to stay and she 
reneged Sept. 13, only to be forced to 
leave Sept. 28. when she says Mo- 
town learned of her beef to EEOC. 

She says Fuller Gordy of Motown 
asked her to work for him Sept 28, 
but he withdrew his offer when he 
learned of her discrimination suit. 

The Robertson complaint asks the 
court to compensate her for salary 
below that of her male counterparts 
at Motown from Feb, 29 to Sept. 28, 
1973, and the difference between 
herdeserved salary and what she has 
received since leaving Motown. She 
also seeks $5,000 general damages 
for inconvenience and mental suf- 
fering. 



Columbia Stressing A&R 
Role, Paying Finders Fee 



By JIM MELANSON 



NEW YORK— A "high priority 
on a&r accessibility on all levels," 
tied in with a finders fee program for 
field personnel discovering talent, 
will be a key ingredient in Columbia 
Records* 1975 game plan, according 
to Bruce Lundvall. label vice presi- 
dent and general manager. 

His remarks came during an ad- 
dress to more than 400 CBS staffers 
attending label "start- of- the-y ear" 
meetings in Atlanta last week. 

Lundvall, who in the same speech 
described his half-year tenure as la- 
bel general manager as "traumatic 
yet rewarding," said that "It should 
be clear that a&r expansion and 
redirection should be an absolute 
mandate if wc are to operate at the 
peak of our creative powers in the 
tensely competitive years at hand." 

Intimating that Columbia is al- 
ready feeling the effects of competi- 
tion in the country market, he said 
that in this area a "major building 
job is essential," and that it's already 
underway. He also emphasized that 
Columbia will be looking to 
strengthen its stance in the r&b field, 
suggesting that major signings can 
be expected in the new year. 

Also to be expected is a re-estab- 
lishment of the staff producers role: 
a continued build-up of West Coast 
a&r facilities and personnel; and 
greater interchange between label 
a&r and marketing departments. 

Speaking for Epic and the CBS 
custom labels, Ron Alexenburg, vice 
president and general manager, said 
that an 87 percent net growth in 
sales has been achieved by Epic over 
a five-year period. He placed net 
growth sales results over the same 
period for custom labels at 938 per- 
cent 

Keynoting the general meeting 
was Irwin Segelstein, CBS Records 
president. Calling upon CBS staffers 
to recognize that ihcircompetition is 
getting tougher, he placed the great- 
est priority in 1975 on "artist devel- 
opment" Segelstein also noted the 
label was able to weather a number 
of problems in 1974, including price 
controls, vinyl and fuel shortages 
and an in-house restructuring. 

Other major speeches were given 
by Paul Smith, vice president, sales 
and distribution, Columbia, and 
Jack Craigo. vice president, market- 
ing, CBS. Talks included targeting 
in on the diffusion of buyer tastes; 
additional merchandising tools for 



retailers, and coordinating artist 
tours with marketing efforts. 

At the four-day confab, which in- 
cluded working sales, marketing, 
promotional, merchandising and 
special project meetings, some 40 
new Columbia. Epic and CBS cus- 
tom label LPs were presented. Also a 
number of label acts performed, in- 
cluding such artists as Honk, the 
Manhattans. Aerosmith, Don Potter, 
Billy Swan, Joe Stampley, Faith He- 
roux, Willie Nelson, Freddie Prinze, 
Robert Klejn. Redbone, Loudon 
Wainwright, the Three Degrees and 
Blood, Sweat & Tears, with the 
recently returned David Clayton- 
Thomas. 

His Master's Wheels 
Celebrates Birthdays 

• Continued front page 4 

Round Records; recording Lenny 
Williams for Warner Bros, and they 
just got the nod for Don Preston's 
next Shelter solo set Rick Stanley, 
who is the chief engineer, is working 
on all these projects. 

"We're an alternative to places 
like lleider's and the Record Plant," 
says Haber. "We don't have padded 
walls and controlled sound. Our 
room is a challenge to any imagina- 
tive engineer. It's very live, it really 
bounces. We love it that way." 

The room is 20x25 with 10-foot 
ceilings, outfitted with a custom Ru- 
pert Neve console and two M M 1 000 
16-track machines that can be 
synched up to do 30-track recording, 
plus enough other equipment that 
they "can give anybody just about 
anything they want." 

Wheels sublets space in the large 
rambling building to Alembic, 
which maintains a guitar repair shop 
and retail outlet on the premises, run 
by Ron Armstrong and Pete 
Mundy; and to Steve Cohen, who 
works mainly in concert lour light- 
ing. 

Haber. w ho also serves as business 
manager for Mazer and staff musi- 
cians like Denny Sciwcll and 
Chrissy Stewart, foresees the refine- 
ment of the facililes to the point 
where they will be able to provide 
comprehensive, department store 
service under one roof to an artist-a 
place where he can record, have his 
lours planned, even get his guitar re- 
paired or modified. 



JPZZ '75 



Off ro q flying start with new jazz releases by RCA 
Flying Dutchman and Gryphon all contributing 
to The Jazz Testament, our commitment to the cause. 



A live session at The Half 
Note in NYC that shows off the 
dazzling talents of this genius 
in electronic jazz. Includes 
"Sweet Georgia Brown" and 
his classic, "Misty." 



BDLl-0827 





A timely reissue of one of 
the greatest saxophonist's 
greatest albums. Includes the 
title cut and Cole Porter's "You 
Do Something To Me" and the 
instrumental version of 
"God Bless The Child." 

APL1/APS1-0859 



am 



5 



KM 

DUKE ELLINGTON'S 
THIRD SACRED CONCERT 
THE MAJESTY OF GOD 

AS PERFORMED IN WESTMINSTER ABBEY 




The incomparable trumpet 
man (Louis Armstrong's all- 
time favorite) teams with Zoot 
Sims, Bucky Pizzarelli, Hank 
Jones, Mel Lewis and Richard 
Davis. Includes "What Is This 
Thing Called Love?" 

BDL1-0829 




Recorded live just six months 
before Duke left us, this is an 
inspired royal command per- 
formance at Westminster 
Abbey. Includes "Ain't Nobody 
Nowhere Nothin' Without God." 

APL1/APS1-0785 



The great arranger-com- 
poser proves he can wail with 
the best, the best being Phil 
Woods, Grady Tate, Ron Carter 
and George Davis. Recorded 
live at "Jimmy's" in NYC. 

BGL1/BGS1/BGK1-O850 
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"TWO SIGNALS APPEAR 



Momentum May Be Shifting To 
Upside, Wall Streeters Believe 



LOS ANGELES-The surge in 
the stock market in the past week 
may be short-term, but there are 
many on Wall Street who believe the 
momentum may be slowly shifting 
to the upside. 

Companies are not likely to feel 
the changing momentum for some 
time yet, but two signals appeared 
last week to strengthen this bullish 
posture: a slowing of the inflation 
trend and the plunging interest 
rates. 

Both reasons, of course, can lead 
to consumer confidence, especially if 
"easier money" is coupled with a tax 
cut, thereby putting more spendable 
dollars in the hands of consumers. 

However slight the momentum 
may be, there arc many indications, 
still, that the economy is plagued by 
inflation, unemployment and con- 
sumer apathy. 

For example: 

GRT posted lower sales and earn- 
ings in the third quarter ended Dec. 
31, while RCA reported a 40 percent 
drop in earnings last year below 
1973. 

GRT reported earnings of 
$516,000. or 14 cents a share, on 
sales of $9,619,000 for the same pe- 
riod a year ago. 

For the year ended Dec. 31. RCA 
posted earnings of $1 13.300,000, or 
$1.45 a share, on sales of 
$4,626,900,000. compared to earn- 
ings of $183,700,000. or $2.33 a 



share, on sales of $4,280,700,000 for 
the same period a year ago. 

RCA's 1974 results do reflect the 
LIFO method of inventory valu- 
ation for a substantial portion of its 
domestic inventories, but the com- 
pany attributed some of the decline 
to severe price conditions in con- 
sumer related products. 

Robert W. Sarnoff, chairman, 
said that consumer confidence has 
sunk to a low, and this confidence 
must be restored to previous levels 
before economic conditions will im- 
prove. 

SarnofTs position can be seen at 
retail, loo. where Arlan's Depart- 
ment Stores plan to go out of busi- 
ness and S.S. Kresge Co. expects 
profit to fall in the fourth quarter 
due to a weak demand for products. 

Arlan's, which has been in bank- 
ruptcy proceedings since mid- 1973. 
plans to liquidate "in about 60 
days," according to the discount 
store chain. 

Cm the positive side, several com- 
panies in the music and tape indus- 
try posted gains. 

Wall Disney Productions reported 
record first quarter net earnings up 
3 1 percent, ended Dec. 3 1 . with reve- 
nues up 15 percent. 

Although Disney does not break 
out its divisional figures separately 
for music and records, the group (in- 
cluding educational media, publica- 
tions and merchandising) posted 
sales of $13,213,000 for the first 
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Lowest Prices For Records & Tapes 
NEW WORLD-WIDE TELEX NUMBER 125614 

TOP ROCK AND SOUL LP's 



Harold M«**n S Tf>e Siueootes-To Be True-Ph*a. Intl. 33148 



B% Paul-Got My Head On Straw hi -Phis Intl. 331 57 

Intruders-Energy Of Love—TSOP 3 

Soul Survivers-TSOP 33186 



Trie Dyna,-" r. Supe-ic-rs— yotown B22 
Bloodstone— Riddle 01 The Sphinx- London 654 
Best O* The Sty I Mot— Ave o 69005 
The Counts-Fuok Pump-Aware 2006 
Barbara Mason-Love is The Thing— Buddah 5628 
Zuelma-RCA 819 

Ohio Players-Greatest Hits- Westbound 1006 

Barry White—Can't Get Ervwgh-20th Century 444 

The Guess Who— Flavours— RCA 636 

The Futures— Casttes t The Sky-8uddan 5630 

Jimmy Ciift-The Harder They Come— island 9202 

Kaygee's— Keep On Bumpm'-Gang 101 

Miami— The Party Freaks-Drive 101 

Funkadelic's-Greatest Hrts-Wesibound 1004 

James Brown-Realtly-Potydo* 6039 

Groove HoJtrtes-Onsay a -Flying Dutchman 827 

B.T Express-Do it -Scepter 5117 

Michael Jackson -Fey ever Michael -Motown 825 

Litre Beaver-Parly Down-Gat 2604 

G.I Scon-Heron-M\dnight Bar^-Ansta 4030 

Mick Ronson-^Play Don't Wcx -RCA 681 

Bob Dylan- Blood On The Tracks— Columbia 33235 

Jose Feliciano— And The Feeling's Good— RCA 407 

Llvif. P'viv;- PfyrriisuC Land H CA B'3 

The Dells-Greatest Hits— Cadet 60036 
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Shipped Same Day Air Express 
Specialists in Rock. Soul. Jazz, Pop. etc. 
ALL ORDERS C.O.D.-SHIPPED F.O.B. NEW YORK 

RECORD SHACK CORP. 

2132 Second Ave., New York, N.Y. 10029 
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_____ NEW WORLD-WIDE TELEX NUMBER 125614 



quarter ended Dec. 31, compared to 
$12,485,000 for the same period in 
1973. 

On a corporate basis. Disney re- 
ported net earnings of $7,140,000, or 
24 cents a share, on sales of 
$90,771,000 in the quarter, com- 
pared to net earnings of $5,889,000, 
or 20 cents a share, on sales of 
$78,875,000 for the same period a 
year ago. 

Minnesota Mining & Manufac- 
turing (3M) also posted higher sales 
and earnings for the year ended Dec. 
31. 

Earnings were $301,700,000. or 
$2.66 a share, on sates of 
$2,936,000,000, compared to earn- 
ings of $295,500,000, or $2.62 a 
share, on sales of $2,545,000,000 a 
year ago. 

In the side effects of today's econ- 
omy, NMC Corp., New York, com- 
pleted its plan of recapitalization 
with creditors. As a result, NMC has 
settled indebtedness aggregating 
$4,541,000 by the payment of 
$394,000 in cash, the issuance of pre- 
ferred stock and a $200,000 five-year 
promissory note. 

In another matter relating to divi- 
dends, the executive committee of 
Warner Communications author- 
ized the purchase of up to one mil- 
lion of its common on the open mar- 
ket, in addition to shares previously 
authorized for purchase. 

The new transaction will be made 
over a period of lime depending on 
market conditions. 

Meanwhile. Goldmark Commu- 
nications Corp., Stamford, Conn., 
will acquire Warner Communi- 
cations* equity interest in Goldmark, 
which was formed in 1972 by Dr. Pe- 
ter C. Goldmark in association with 
Warner Communications. 

Price-Gouging 
Changed In Suit 

e Continued from page 

selling at $3.49. Hartstone alleges he 
called Dan Heilicher. a top execu- 
tive with Marsh. Minneapolis, tell- 
ing him he was wrong in such dis- 
counting, whereafter Heilicher said 
he would raise the price. 

Two days later. Dec. 21, Hartstone 
claims he called again because the 
price had not been changed, only to 
be told by Heilicher that it would 
take days to change prices and ad- 
vertising. 

Hartstone alleges he told Heili- 
cher that his experience indicated 
that such prices and advertising 
could be raised immediately. Be- 
cause the price gouging occurred so 
close to the holiday. Hartstone said 
his business in adjacent Where- 
houses was substantially hurt 

Hartstone himself purchased the 
LPs at $3.49 at a Treasury store. He 
reports that the department man- 
ager Paul Zugg. told him that he had 
been contacted about the price disa- 
greement but was told to do nothing 
about it. 

As evidence, Hartstone attached 
subdistributor price lists from Capi- 
tol and Columbia, indicating that he 
was paying $3.32 and $3.36, respec- 
tively, for LPs and in his deposition 
h6 stated he paid $3.36 for MCA 
$6.98 product. 

The superior court calendar de- 
partment placed the case off-calen- 
dar when counsel for both sides 
failed to appear for the first hearing. 
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GIVE YOUR RECORD 
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TO BE HEARDI 

BRITE-STAR 



Complete record promotion and 
distribution 



• Matters Leased 

• Nashville Sessions Arranger.' 

Send all records for review to: 

BRITE STAR PROMOTIONS 

729 19th Ave S. 
Nashville. T«nn. 37201 
Call: Nashville (919) 2444094 



IN NEW YORK 
IT'S THE SPICE STRINGS 

wishing a happy, healthy, prosperous and creative 1975 to their many 
friends in the music business Paul Leka's "Harry Chapln"— John 
Abbott, Phil Gernhard, Lobo, Peter Schkeryk, Kenny Ascher. Shane 
Keister. "John Heatherington." "Melanie"— Tom Dawes, "American 
Airlines," "Clairol.' -Trade Martin, Jeff Lane, Randy Muller, "B.T. 
Express," "Isis"— Bert DeCoteau, Phil Medley. "Main Ingredient," 
"Ben E. King"— Wes Farrell. Steve Bedell, Vic Thomas, Joe Renzetti. 
"Coca Cola Mr Pibb," "Clalrol." "Mobil" — lohn Abbott, "Burger 
King," "Clairol"— Jerry Ragavoy, Leon Pendar vis, Larry Wilcox. "Lou 
Courtney," "Allee Willis," "Bonnie Raitt"— Mega Music. Don Danne- 
man. "American Gas," Van Morrison— Herb Bernstein, "Julie Budd" 
—Cash West Prods.. Terrence Minogue, Jeannie Sackson— Mlchlin 
& Hill Inc.. John Hill, "Volkswagon"— Ron Lockhart. "Stanley Tools," 
"Dime Savings Bank"— Paul Di Franco, John Abbott. "Craig Norback" 
—Dave Mullaney, "U.S. Army"— John Bennings— Reed Whitelaw. 
Norman Bergen, "The Moment of Truth" Esmond Edwards, Chess/ 
Janus Records, Wade Marcus— Tony Romeo— Bob Reno, Ed 
O'Loughlin. "Carol Douglas"— Sandy Yaguda, Lou Artese, ABC 
Records-Chat Atkins, William MacElhiney, RCA Records-Ann 
Phillips— Bob Halley-Murray Barber, Pete Dino. "Jean Paul Vlgnon" 
—Bob Gosh, "Bang the Drums Slowly" 

X*rigfy>jce/- SPICE PRODUCTIONS, INC. 
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THIS IS JUST THE BEGINNING! 

* 4 Record World Jazz Chart 

# 146 Cashbox Pop Chart 



# ^64^ Billboard Top 200 
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MC 25355 


MD 45355 


MD 35355 





BASF SYSTEMS CROSBY DRIVE, BEDFORD, MASSACHUSETTS 01730 
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Kastenmeier Revision Bill Introduced 



• Continued from page I 
amendments passed in (he last min- 
ute interim action by the 93d Con- 
gress to extend expiring copyrights 
through 1976, and sustain the right 
of recordings made on or after Feb. 
15, 1972, to copyright protection 
from piracy under federal law. 

On the Senate side, battles are 
shaping up over record performance 
royalty and the jukebox music per- 
formance rate. 

Senate copyrights subcommittee 
member Sen. Hugh Scott has the ap- 
proval of chairman McClellan to 
hold subcommittee hearings early in 
the session on a bill to restore at least 
the principle of performance royalty 
for copyrighted recordings. 

Broadcast and jukebox interests 
killed record royally statutory fees 



and even the performance right it- 
self during the Senate vote on revi- 
sion bill S. 1361 last September. 

On the jukebox front. Sen. 
McClellan's recent proposal to raise 
the revision bill's annual statutory 
rate from $8 to an inflation-adjusted 
$20 per box on the use of copy- 
righted music has broght expected 
replies. 

The American Society of Com- 
posers, Authors and Publishers 
(ASCAP) strongly supports the idea 
of a higher rate. The rate was sug- 
gested by Sen. McClellan in view of 
the fact that the Senate voted to 
freeze the $8 rate by exempting it 
from any change by the U.S. Copy- 
right Royalty Tribunal being set up 
in the bill to review statutory rates. 

Jukebox operators have told Sen. 
McClellan that the House, in pass- 
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ing the 1967 revision bill, worked 
out the $8 rate compromise, and it 
was the operator's understanding 
that this rate would be the last Con- 
gressional word on the subject. The 
revision legislation will end the tra- 
ditional jukebox exemption from 
music royalty payments— the only 
commercial use so exempted. 

Two agenda items may delay the 
Senate copyrights subcommittee ac- 
tion to speed its bill to the full 
judiciary committee. Subcommittee 
counsel Tom Brennan says there will 
be a hearing on the new fee sched- 
ules proposed by the Copyright Of- 
fice before action on the general re- 
vision bill. 



Uncle Sam's Discos 

• Continued from page 3 
chain. It's designed to alert man- 
agers to business and musical trends 
which might eventually affect them 
and to create a hopper for ideas 
which might help the whole chain 
grow still further. 

The comment sheet also reflects 
customer tastes, says Lyons. Recent 
surveys by each club, he points out. 
came up with an 80 percent figure of 
those attending the clubs who prefer 
recorded dance music over live en- 
tertainment. 

Aside from the space require- 
ments sought by ASI before opening 
a new Uncle Sam's the firm's policy 
is to build a $35,000-540,000 light- 
ing/sound system in each location. 
Food is not offered in any of the 
clubs, but alcoholic beverages are 
available. Admission to each disco 
is $1. 
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WHAT WE HAVE 

OVen 75 CERTIFIED GOLD RECORDS 
r PRODUCER IN THE COUNTRY 
UNSURPASSED STUDIO 
BEST ENGINEERS 




WHAT WE WANT 



ONE STAR, SINGLE OR GROUP 
WTTH HEAVY RECENT TRACK RECORO 



WHAT YOU GET 

A SUBSTANTIAL OWNERSHIP 
INTTEREST IM THE BEST NEW 
RECORD COMPANY IN SO YEARS. 

Send replies to: 
BOX 838 
Billboard 

1515 Broadway, New York, N.Y. 10036 



New 'Public' Disco 
Opening In LA. 



By BOB KIRSCH 



LOS ANGELES-What may be 
the area's first "open to the public" 
major discotheque. Bahama 
Mama's, is set to open here Feb. 27 
with a projected seating capacity of 
300 and a plan to help break "'disco 
records." 

The club, located in a 4,200- 
square-foot building that was most 
recently a club called the Showboat, 
will cater to those who want to 
dance, those who want to mingle 
and those who simply want a club 
atmosphere to relax in. says owner 
Ron Cutler. 

Cutler, a former disk jockey on 
WIFI-FM in Philadelphia and gen- 
eral manager and president of 
KOME-FM is San Jose, says there 
will be a disco disk jockey in the club 
(which he will serve as at times), as 
well as live talent from one to three 
nights per week and an effort to ex- 
pose new, disco-oriented product in 
the Los Angeles area. 

The club will be done in a 1 940 
tropical island decor and will be a 
"public club." Most discos in the Los 
Angeles area are in the Beverly Hills 
area, where an ordinance requires 
that a club be private if live enter- 
tainment is provided. 

"We plan to charge SI admission 
tops," says Cutler, "and we will try to 
keep drinks around the 99-cent area. 
The location, on Lincoln at Wash- 
ington, is close enough to the Marina 
area to bring in traffic from there." 

Activities in the club will include 
the playing of records for dancing, 
entertainment in the form of circus 
acts moving from table to table and 
in the street should there be a line, 
singing waitresses and exposure of 
new acts on talent showcase night. 

Creditors Ask 

• Continued from page 3 

was formed at the January meeting. 
It is headed by George Tappan of 
the Ampex Corp., and is scheduled 
to meet with club representatives at 
a court hearing in Harrisburg on 
Feb. 13. At that time, election of a 
formal creditors committee will be 
held, and the questions of a receiver 
and outside auditor argued. 

Ampex is the club's largest mer- 
chandise creditor. According to a list 
of obligations attached to the club's 
Chapter XI petition, Ampex is owed 
$170,548.15. 

Among the scores of creditors 
listed: ABC Records. $21,433.90; 
D& H Distributing, $62,083.85; Lib- 
crty/UA Tape Duplication, 
$12,643.13: Phonogram Inc., 
$124,962.28; Presswell Record Man- 
ufacturing, $9,545.01; Shorewood 
Packaging, $24,998.06; United Art- 
ists Inc., $1 12,575.59; WEA. 
$59,146.03; Ivy Hill Litho. 
$33,256.48; Queens Litho, 
$98,645.68; Superior Records, 
$158,084.52; Viewlex Packaging, 
$56,669.26; Liberty/UA Inc., 
$1 1,649.09; MCA Records, 
$75,503.06. and Atlantic Recording 
Corp., $34,251.13. 

Coordinating the work of the 
creditors are the Philadelphia law 
firms of Wexler, Weisman, Maurer 
& Forman (for Ampex), and Wolf, 
Block, Schorr & Solis-Cohen (for 
Superior). 

Station WIRE 

• Continued from page 3 

Note: The bill received a favor- 
able recommendation by the Civil 
Law Judiciary Committee and has 
been reported to the full Senate. 



Other live artists will be featured 
several nights a week. 

Cutler has put in a sound system 
consisting of Crown amplifiers, Bose 
and J BL speakers and a professional 
audio console. "We want to make 
the setup essentially like a broadcast 
booth at a radio station," he says. 

Other features of the club, which 
will be open from 7 p.m. to 2 a.m. 
seven nights a week, will include 
classic movie showings, special 
events such as a vaudeville night and 
a suggestion box for customers. 

A good number of records have 
been broken in various New York 
City discotheques, and Cutler feels 
that with the strong concentration of 
record labels in the Los Angeles area 
the same could be done here. He 
says he is anxious to work with as 
many labels as possible. 

Jersey Antipiracy 

• Continued from page 3 
the bill will probably be introduced 
in the Senate by Sen. James Dugan, 
chairman of the judiciary com- 
mittee. 

The bill was sponsored in the As- 
sembly by Assemblyman Joseph A. 
LaFante (Billboard. Feb. 1), and 
prohibits the unauthorized dupli- 
cating and sale of sound recordings 
either in tapes or disks in the state of 
New Jersey. 

Under the proposed legislation, 
offenders would be subject to jail 
terms of up to three years and max- 
imum fines of $1,000. 



SMALL OFFICES 
1697 BROADWAY 

(53-54 ST) 
NEW YORK CITY 

fr $150 mo. 

Apply Supt Oft premise. 

or call HERB GRAFF 

CENTURY OPERATING 
CORP 

(212) 279-7600 



ON SPAIN'S 
COSTA BLANCA 

Choice residential site. V* 
acre, magnificent bay 
view, near Alicante & 
Yacht Marina. 

Inquiries: Box 837 

BILLBOARD 
1515 Broadway 
New York, N.Y. 10036 




Lou Adler Presents 
The Michael White Production 




20th Century-Fox Preview 
Friday Evening, March 7 
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Sunday Evening, March 9 
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Pirate Loot is Auctioned California's Noontime Concerts 
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• Continued from poge I 

lapes went on sale by court order at 
the North East (Md.) Auction Gal- 
lerie nearby, all confiscated from the 
Deeds Music Co. here. 

In March, 1972, county sheriffs 
men raided the Deeds plant and 
seized all the equipment, stock and 
plant furnishings, including 18 high- 
speed duplicating machines and 
58,682 stereo cartridges. 

The stereo tapes, which had a sal- 
able wholesale value **in excess of 
$24,000," were returned to the local 
sheriff and they will be destroyed. 

Leonard H. Lockhart. an attorney 
of Elk ton. Md., who was president of 
the Deeds operation, had accepted a 
$150,000 judgment against the com- 
pany last February and agreed not 
to restart the business. In March five 
co-defendant firms were ordered to 



pay 5220,000 in damages to CBS 
and Atlantic. 

The Deeds operation, selling tapes 
at half the price of legitimate com- 
mercial cartridges, without any roy- 
alty or promotion costs, was highly 
lucrative. An attorney for CBS and 
Atlantic found $230,000 deposited 
to a Deeds bank account during one 
six- week period. 

County sheriff John F. DeWitt re- 
calls that some high-speed dupli- 
cating machines needed for optimal 
operation used by Deeds may still be 
missing. Seven months after the ini- 
tial raid, the machines, and about 
30.000 tapes, were somehow stolen 
from the padlocked plant building. 

FBI agents later recovered 20,000 
tapes in Kentucky and arrested two 
men. Local county police arrested 
three more persons in connection 
with the burglary and confiscated 
another 7.000 lapes. 



Bookers Unite, Meet At St. Louis 



LOS ANGELES-Thirty major 
booking agents primarily scheduling 
self-contained musical lounge acts 
have banded together to form the 
Theatrical Agents Assn. 

The meeting, held in St. Louis 
Jan. 24-25. decided to elect tempo- 
rary officers and steering com- 
mittees, preparatory to a general 
meeting slated tentatively for an air- 
port hotel in Chicago in May. 

It was agreed that $100 initiation 
fees and $50 dues for the charter 
members will be used to mail mem- 
bership information and meeting 
reservations to a list of 3,600 fran- 
chised AFM agents nationally. Bob 
Vincent. Mus-Art. Studio City. 



Calif., prime mover behind the for- 
mative conclave, who was elected 
president, feels that 70 percent of 
that agent universe is lounge combo- 
oriented. 

Steering committees appointed included fi 
nance: Dave Mills. Chicago; Sam Colton, Collins- 
vi lie. III. and Charley Johnson, Phoenix; consti- 
tution and bylaws; Lane Erskme, Kansas City; 
Don Faber, Chicago and Norman Joyce, Phila- 
delphia; aims and goals: Jack Belmont, Seattle; 
Don Anderson, San Francisco; Arnie Prager, Chi- 
cago; Gary Van Zeeland, Little Chute, Wis. and 
Art Roy. Philadelphia. 

Remaining officers are: Van Zeeland. first 
vice president; Anderson, second vice presi- 
dent; Augie Mono, Minneapolis, secretary, and 
Dave Jackson, Kansas City, treasurer 



• Continued from page I 

tional concert promoter indicating 
this kind of show doesn't happen in 
other parts of the country. 

Hunter, who specializes in new 
talent in the pop music field and 
more unusual artists (for college 
campuses anyway > such as bluegrass 
and one-man bands, has promoted 
some 200 mid-day shows on Los An- 
geles areas campuses over the past 
four years. 

Expansion plans, he says, are due 
to demand, and he plans to move 
into the San Diego. Bakersfield and 
Fresno areas in the next year. 

At schools including UCLA, 
USC, Calif. State Fullcrton, UC Ir- 
vine and about 20 local junior col- 
leges. Hunter has offered such talent 
as Dennis Tracy, Albert Collins and 
Birtha. 

Two other local promoters, Frank 
Offenstein and Rob Heller, arc also 
involved in noon shows. In the Of- 
fenstein and Heller cases, however, 
the concerts are generally offered 
more as a means to build artists into 
"evening concert" acts or as a favor 
to a school. 

"Noon is a good time for most 
schools," says Hunter, who. while he 
promotes for coffees houses, keeps 
this hour as his only one on college 
campuses. '*The kids are there and 
arc generally on a break, so you have 
pretty much of a captive audience. 
We hold the shows outdoors, or in a 
gymnasium or cafeteria setting." 

Most artists involved in these con- 
certs pull down from $75 to S200 for 
an average set of 50 minutes. "The 
shows act primarily as exposure for a 



new act, whether on a record label, 
between one or just starting to look," 
says Hunter. "We average between 
1 ,000 and 2,000 students for many of 
the concerts, which are free. The 
money comes from a student union 
fee in most cases. 

"Advertising," he continues, "is 
generally handled by the school in 
the form of spots in the college news- 
paper, leaflets and so on. The only 
thing I really have to concern myself 
with is sound. Lighting is not a ma- 
jor consideration, since so many of 
the shows are outdoors or in a bright, 
cafeteria type setting." 

Hunter says he works closely with 
the local ASCAP office to obtain tal- 
ent, and would like to work more 
closely with record manufacturers. 

"It's a good means of developing 
talent" says Hunter of his promo- 
tions. "There is no real club circuit 
here like in certain parts of the East. 
And the college market is a good au- 
dience. We started working with the 
Roto Rooter Goodlime Christmas 
Band several years back, and they 
now have a recording contract on 
Vanguard and are becoming known 
nationally. We are also working with 
Dr. Demento, who gives a short talk 
and plays record from his radio 
show." 

Hunter also books a number of 
coffee houses and promotes for the 
Ice House in Pasadena, as well as 
bringing dance troupes onto 
campuses. His coffee house work is 
both on and off campus. While he 
intends to branch into more conven- 
tional promotion at a late date. 
Hunter cams his living primarily 



from the "noontime shows" and says 
he is happy with the field. 

Two other promoters, Offenstein 
and Heller, still do a few noon 
shows, but for different reasons than 
Hunter. 

"I do a couple dozen a year." says 
Offenstein, who runs Filament Pro- 
ductions. "Now we are promoting 
mainly standard concerts with artists 
such as Dory Previn. Dr. John, 
Linda Ronstadl, George Carlin. Tim 
Weisberg and Ike & Tina Turner. 

"But" he adds, "the noon shows 
are a good way of having what is al- 
most a paid audition. We let a school 
see an artist and we than may book 
that artist as an opening act on an 
evening performance. 

"For example, we may have Den- 
nis Tracy opening a few of Dory's 
shows. We also work with Foxtrot 
and Kingdom and are looking to put 
them into a noon show or two. Now, 
they are opening evening shows." 

Rob Heller says the noon shows 
he now does arc "like paid auditions 
or as a favor to a school. We also do 
some high schools, who can often of- 
fer more money for an assembly- 
type show." 

UA Label Asks 

• Continued from page 4 
charges that it notified the defend- 
ants Jan. 13, 1975, to find a second 
arbitrator who with UA's choice of 
arbitrator would settle the grievance. 
The defendants have failed to an- 
swer the demand and the matter was 
brought to the court 

The Osbro Productions/MGM 
suit is still pending in superior court. 



Billboard's Music Publishers Special, 

Coming March 29! 

Our March 29th Music Publishers Special has it all— from the chang- 
ing role of publishers today and movie music publishing and the TV 
musical, to the overall integration of publishing to retail, and 
new copyright legislation and a share-of-market 
publishing pie. Not to mention spe- 
cial stories on religious/gospel pub- 
lishing and the Nashville publishing 
scene with its special crossover slant. 
And there's more. 

So if you're a member of the publishi- 
ng world and you want more, Bill- 
board's March 29 Music Publishers 
Special is the way to get it. 
Call your local Billboard representative 
today: 




LOS ANGELES: NEW YORK: 

Harvey Geller/Sleve Lappin Ron Willman 
9000 Sunset Boulevard 1 Astor Plaza 
L.A.. Calif. 90069 New York, N Y , 1 0036 

(213) 273-7040 (212) 764-7300 

CHICAGO: NASHVILLE: 

Bill Kanzer John McCartney 

150 No. Wacker Drive 1719 West End Ave. 

Chicago, III. 60606 Nashville. Tenn. 37203 

(31 2) 236-981 8 (615) 329-3925 



ISSUE DATE: March 29 
AD DEADLINE: March 7 
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HAS ARRIVED! 

Melissa 
Manchester's 
new album, 
"Melissa" is a 
stunning collection 

of original songs, 
brilliantly produced 
by Vini Poncia (executive 
producer, Richard Perry), 
featuring an artistic maturity 
that will establish Melissa 
as a major star of the 
seventies. 
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RECORD 
ARISTA COMPANY 
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This Business Of Music: 



Insights By The Experts - Presented by UCLA Extension in cooperation with Billboard 



By EARL PAIGE 

Are the secretaries of label presidents run- 
ning the companies? 

A relatively low-key session on recording 
contracts built to a point where MCA Records 
president J.K. Mike Maitland was cornered by 
people who have tried to submit material only 
to have it blocked by MCA secretaries. 

The confrontation became so personalized 
that at one point moderator Hal Cook of Bill 
board Publications asked a participant to 
take it up with Maitland afterwards. 

Many technical points of negotiating con- 
tracts were covered by the panel, but the au- 
dience kept wanting to know how do you get 
noticed by the recording companies. 

Panelists in addition to Maitland. a World 
War II fighter pilot who came into the busi- 
ness while recovering from a war injury and 
reading a Capitol Records house organ: MCA 
Records administrative vice president Lou 
Cook; John Reid. head of Rocket Records and 
manager of Elton John; Ned Shankman of 
the Los Angeles law firm Thompson. Shank 




Manager John Reid: "I see 90 percent of the 
people who approach me personally." 

man and Bond, and independent lawyer 
Owen Sloan. 

In a prepared talk. Maitland tried to estab- 
lish the topic theme of creativity in negotia- 
tion of contracts and stressed the sensitivity 
of both label and artist. 

Maitland was nailed almost immediately as 
questions opened with how MCA allowed Neil 
Diamond to leave; also Cher. "11 take the 
blame for most of the change we were going 
through (merging in 1971 the three labels 
Decca. Kapp and Uni into MCA) of not being 
understood by artists, by Neil. 

"The Cher situation was a matter of the 
contract expiring and we specifically refused 
to accept the demands (of Cher)." 

Making the point that label personnel have 
feelings too, Maitland related how he and Lou 
Cook were left standing alone in a London 
rainstorm after members of the Elton John 
party had left in various plush automobiles 
following delivery by MCA of a $1 million 
check in an early deal. "Dick James had one 
of those 12-inch cigars and left alone in a 
limo. . ." 

Shankman, now authoring a book on how 
to get a record recorded, indicated creativity 
is keyed to the broad interests of the artist, 
worldwide market situations and mostly re- 
lates to superstars. Sloan, who teaches law at 
UCLA, disagreed by saying creativity can be 
related to new acts too. 

"No one admits to asking for an unfair 
deal," said Reid in disagreeing with both mu- 
sic contract specialist lawyers. "The lawyer 
only sees the paper (contract) for two-three 
weeks. The manager deals with the artist 
three-five years." 

Shankman later challenged this view: "We 
don't negotiate and disappear." 

Lou Cook explained there are two deals: 
U.S. and Canada, and the rest of the world, in 
answering whether international factors can 
made or break a contract. He indicated inter- 
national ramifications are crucial now. 

Other dramatic questions: 

Students wanted to know the potential im- 
pact of the California Board of Equalization 



sales tax and use tax push, which Lou Cook 
indicated is being challenged in the courts by 
Capitol Records. If this California tax is not 
covered m a contract, "a label may end up 
faced with 5-6 percent on millions of dollars- 
there may be a surprise." One ramification: 
perhaps labels with California factories will 
move. 

Both Sloan and Shankman detailed the 
touchy legal status of artist manager versus 
personal manager and the critical aspect of 
being licensed under California law. Califor- 
nia's labor code defines an artist manager as 
an agent. A personal manager is unlicensed 
to seek employment (for his client). "If you're 
unlicensed, if you approach the label, if you 
talk money, you may be in danger of technical 
violations, maybe more than technical," said 
Sloan. "There is very little you have to do to 
run afoul." 

Throughout the session, philosophies of 
contracts found Maitland saying the fixed 
royality is necessary. "Staggering costs begin 
immediately, for instance with the tour. A la- 
bel can spend $100,000 very fast!" 

Maitland said because he is an MCA corpo- 

Creativity In 
Negotiating 




Artists' 
Contracts 



Billboard photos by Norm Schmdler 
MCA's Mike Maitland: "We haven't lost any 
big stars since 1971." 





Attorney Nat Shankman: "Country acts enjoy 
the same kinds of royalties as pop acts." 



Attorney Owen Sloane: "The off the street, 
big deal days are gone." 




A concerned student tapes the discussions. 



rate officer too, he does watch for music pub- 
lishing angles, but would not necessarily lose 
a recording contract deal if MCA was to lose 
the publishing. 

In a key to how perhaps fledgling acts 
should study labels and submit material in 
specialized areas to first break through, Mart 
tend said, "There are artists who are no 
longer making money but there can be good 
reasons to continue with them after expira- 
tion because they're in a specialty field." 



Contract Fine Points Discussed 

• Artist distrust. Shankman said one 
"paranoid" group wanted a contract whereby 
they simply sold the label jackets not wanting 
a royalty tied to delivered LPs. Another group 
specified cover art control. 

• Ladwif u* wImmi 1 ' »m». This is a logical 
label motive, difficult though if an artist was a 
star before a new contract is up for negotia- 



tion. "We try to get first refusal to prevent a 
member leaving," said Lou Cook. 

• Leaving member clause to protect label 
in group break up. "CBS really flags this. It 
amounts to the artist giving a warning of 90 
days so the label can pick him up as a solo 
act." Shankman said. 

• When group members distrust each 
other. "We handled one contract that repre- 
sented four and one that represented one 
(the fifth member)," said Shankman. 

• Typical contract assuming artist is not 
producing and unknown. "Usually 57 per- 
cent royalty on 90 percent of retail list price 
subject to packaging costs. If you (the artist) 
toss in a producer and production costs that 
can add two or three points," said Sloan. 

• Formula for 90 percent retail based on 
old shellac 78 r. p.m. "They figured lOpercent 
would break, but we don't pay royalties on 
defects anyway." said Cook. "There's not 
much difference between 1 1 percent of 90 
percent or 10 percent of 100 percent." 

• Free goods vs. freebies. Maitland said 




MCA's Lou Cook: "International ramifications 
of deals are very important." 

promo copies are "legitimately" excluded 
from royalties. As for freebies (incentives for 
distributors), "it's been variously argued that 
this gets around paying royalties, and it does 
result in that." Contractscan spell out freebie 
contingencies, a problem MCA doesn't have 
because it owns its distribution. 

• Movie soundtrack exclusion from record- 
ing contract. Lou Cook said it would be "un- 
fair" if a label frustrated a movie singing part 
opportunity, thus MCA acts were released for 
Polydor's "Tommy" track. 

• Label refusal of material by an act under 
contract can be possible in cases where 1 ) the 
label thinks a piece "is just awful" or 2) if an- 
other label is about to release something too 
similar. "Sometimes you have to live outside 
the contract," said Lou Cook, "there are non- 
legal, non-contract aspects of the label-artist 
relationship." 

• Label distribution by another label. Reid 
said Rocket has a very small roster and will 
probably promise five-six LPs for MCA distri- 
bution next year and eight 10 singles. 

One question sidetracked was whether the 
recording industry discounts on the basis of 
cost flow analysis. In answer. Lou Cook said. 
"When you win you win big and when you lose 
you want to lose small." alluding to the un- 
predictableness of the recording industry. 

But the overwhelming question of getting a 
record company's attention finally found a 
student shouting from the audience and ar- 
guing that if MCA opened its mail maybe it 
would discover another Elton John. 

"We have opened hundreds of pieces of 
mail," Maitland answered, earlier saying it "is 
so rare for something to come in the mail or 
from a casual contact, just not worth the 
great expense of handting unsolicited mate 
rial." 

But Shankman halted the arguing by not- 
ing that there is potential legal danger for a 
label accepting unsolicited material, and pos- 
sibly falling victim to a lawsuit among feuding 
authors and so on. 

oopyriqniscT motor 1 3l 



(AM 1637) 

THE FOLLOW-UP HIT TO "WHEN THE MORNING COMES" 

AND "BON EY FINGERS" FROM 




The first single from his soon-to-be-released album, "Southbound'' 

ON A&M RECORDS 

Produced by Hoyt Axton and Henry Lewy 



16 



PfoylisnbpAddOns 



Ploylisl Prime Movers * Regional Breakouts & National Breakouts 



Based on station playlists through Thursday (1/30/75) 


TOP ADDONS -NATIONAL 


PRIME MOVERS-NATIONAL 1 


1 BREAKOUTS-NATIONAL 


OLIVIA NEWTON-JOHN-Have You Never Been Mellon (MCA) 

LABELLE— Ladv Marmalade (Epicl 

I0E COCRER-You Are So Beautiful (ASM) 


OLIVIA NEWTON-JOHN-Have You Never Been Mellow (MCA) 

DOOBIE BROTHERS— Bfdck Water (W.B.) 

FRANKIE VAai-My Eyes Adorer) You (Private Stock) 


OLIVIA NEWTON-JOHN-Have You Never Been Mellow (MCA) 

LABELLE-Lady Marmalade (Epic) 

FRANKIE V«UJ-My Eyes Adored You (Private Slock) 



ADD ONS— The two key prod 
ucts added at the radio stations 
listed; as determined by station 
personnel. 

PRIME MOVERS— The two 

products registering the great- 
est proportionate upward 
movement on the station's 
playlist; as determined by sta- 
tion personnel. 

BREAKOUTS— Bil Iboa rd Chart 
Dept. summary of Add On and 
Prime Mover information to re- 
flect greatest product activity 
at Regional and National levels. 



rbcific Southwest Region 



-Don't Call Us. We'll Call rou 

(MM 

OUYU BEWTOK JOKN-Him fou Htm Been 
Mellow (MCA) 

WE COCKCR-You Are So Beautiful (UM) 



* PRIME MOVERS: 



WHITE IUO-PiU Up The Pieces 

(HMIe) 

UKUE-ui, Marmilldt fp.r. 
MOCA-Lcmlr People (W.B.) 



JOE COCKfJt-Yut Are So Beautiful (UM) 
sm-.r , (Wooden v I ■ 
SAMMT lOMB-thevr Van (GRCi 



• STYX-Lady (Wooden Nickel) 

• OLIVIA NEWTON-JOHN-Have You 
Never Been Mellow (MCA) HB 16 

• MARIA MULDAUR-I m A Woman 
(Reprise) HB 19 

KUPD-Mvaenii 

• JOE MCTER-You Are So Beautiful 
(ASM) 

• ELVIN BISHOP-Let It Flow (Capri 
corn) 

• STYZ-Lady (Wooden Nickel) 2112 

• AMERICA-LonelyPeople(W.B.)16 8 
KQEO- Alpuqueniue 

• DAN FOGELBERG-Part Of The Plan 
(Epic) 

• SAMMY JOHNS-Chevy Van (GRC) 

• AVERAGE WHITE BAND-Pick Up The 

Pieces (Atlantic) 13-7 

• OHIO PUIHB-nre (Mercury) 18 

12 

KPOI-Honolulu 

• RUFUS-You Gol The Love (ABC) 

« DOOBIE BROTHERS- Black Water 
(W.B.) 

• EAGLES- Best Of My Love (Asylum) 
27 14 

• CAROL DOUGLAS-Doctors Orders 
(Midland International) 3017 

Pacific Northwest Region 



KHJ-Los Angeles 

• OLIVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 

• SUGARIOAF-Don't Call Us. We'll Call 
You (Claridge) 

• LABELLE-Lady Marmalade (Epic) 
24 14 

• CAROLE KING— Nightingale (Ode) 29- 
20 

K100 (KIQQ.FMJ-las Angola 

• DINGO STARR -The No No Song 
(Apple) 

• RUFUS-Once You Get Started (ABC) 
■ OHIO PLAYERS-Firc (Mercury) 19 8 

• LABELLE-Lady Marmalade (Epic) 
EX 17 

MO J-FM-Los An geles 

• JOE COCRER-You Are So Beautiful 
(AIM) 

• STYX-Lady (Wooden Nickel) 

• LABELLE-Lady Marmalade (Epic) 
20 11 

• AVERAGE WHITE BAND-Pick Up The 

Pieces (Atlantic) 19-10 
KFXM-San Berna rdino 

• SUGARLOAF-Don't Call Us. We'll Call 
You (Claridge) 

• SAMMY JOHNS-Chevy Van (GRC) 

• AMERICA— Lonely People (W.B.) 24- 
14 

• LABELLE-Lady Marmalade (Epic) 
HB 24 

RAPr-Bikenlield 

• LABELLE-Lady Marmalade (Epic) 

• JIM STAFFORD-Your Bulldog Drinks 
Champagne (MGM) 

• JOE COCRER-You Are So Beautiful 
(A&M) 29-20 

• AVERAGE WHITE BAND-Pick Up The 
Pieces (Atlantic) 7-1 

KCBQ-San Diego 

• JOHN DENVER-Sweet Surrender 
(RCA) 

• 

• AVERAGE WHITE BAND-Pick Up The 

Pieces (Atlantic 22-14 

• OHIO PUYERS-Fire (Mercury) 18 
13 

RENO- Las Vegas 

• RINGO STARR-The No No Song 
(Apple) 

• DISCO TEX A THE SEX-O-LETTES-Get 
Dancin' (Chelsea) 

• AVERAGE WHITE BAND-Pick Up The 

Pieces (Atlantic) 29 1 

• SAMMY JOHNS-Chevy Van (GRC) 34- 
22 



• TOP ADD ONS: 

UUVU REvnoaJCW-Have You Nmr 8. 

tatflrn* (MCA) 

lABtLLE-Udr Marmalade (Epic) 
IIHCO SrUI-iht No Nd Sent (Apple) 



* PRIME MOVERS: 

OUVU REWTTWJOHR-Hm Yos Hew Been 
Uelln (MCA) 

MCHMAH-TURRER ovrnoeivr 1: On 

Down The Hifheny (Mercury) 

■eaaei Water (WB) 



BREAKOUTS: 

OUVU NEWTOH-rDHN-Hj ,o Ynu Never Seen 
Mellow (MCA) 

FRMPJE VTVJJ-My Eyes Adored Tou (Private 

MO 

RIMCO STRHR-Nu No Soni/Snooeeroo 
(Awle) 



KFRC-San Francisco 

• OLIVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 

• MICHAEL JACKSON-We're Almost 
There (Motown) 

I DOOBIE BROTHERS-Black Water 
(W.B.) 18 8 

• DISCO TEX A THE SEX-O-LETTES-Get 
Dancin' (Chelsea) 18-8 

KYA-San Francisco 

• FRANKIE VALU-My Eyes Adored You 
(Private Stock) 

• DAVID BOWIE-Changes (RCA) 

• 6ACHMAN-TURNER OVERDRIVE— 
Roll On Down The Highway (Mercury) 
HB22 

• SHIRLEY S COMPANV-Shame. 

Shame. Shame (Vibration) HB-23 
K10 1 FM-San Francisco 

• B.T. EJLFKESS-Eipress (Scepter) 

• NILSSON & CHER-A Love Like Yours 
(Warner Spector) 

• DOOBIE BROTHERS-Black Water 
(W.B.) 6-1 

• OLIVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) HB 13 
KSJO-SaM Jew 

• SAMMY JOHNS-Chevy Van (GRC) 

• JOE COCRER-You Are So Beautiful 
(A&M) 

• OHI0PLAYEItS-Fire(Mercury)157 

• FRANKIE VALU-My Eyes Adored You 
(Private Stock) 20 16 

KUV-San lose 

• OLIVIA NEWTON-JOHN-Have You 
Never Been Mellow (MCA) 

• LABELLE-Lady Marmalade (Epic) 

• DOOBIE BROTHERS-Black Water 
(W.B.) 13-5 

• GRAND FUNK-Some Kind Of Wonder 
ful (Capitol) 14-6 

KJOY- Stockton, CA 



• LOVE UNLIMITED- Belong To You 
(20th Century) 

• BAD COMPANY-Movm On (Swan 
Song) 

• OLIVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 28-12 

• OZARK MOUNTAIN DAREDEVILS— 
Jackie Blue (ASM) 29-21 

RNDE-Sacramento 

• FLASH CADILLAC-Good Times Rock & 
Roll (Private Stock) 

• SHIRLEY t COMPANY- .-ir, 
Shame. Shame (Vibration) 

• AVERAGE WHITE BAND-Pick Up The 
Pieces (Atlantic) 101 

• FRANKIE VALU-My Eyes Adored You 
(Private Stock) HB 19 

KJR-Swrbe 

• OUVU NEWTON-JOHN-Have You 
Never Been Mellow (MCA) 

• PHOEBE SNOW-Poetry Man (Shel 
ter) 

• DONNYi MARIE OSMOND-Morning 

Side 01 The Mountain fMGM) 26-14 

• RINGO STARR-The No No Song 
(Apple) HB-25 

KING-Seattte 

• RINGO STARR-No No Song (Apple) 

• LABELLE-Lady Marmalade (Epic) 

• GRANDFUNK-SomeKindOIWonder 
ful (Capitol) 12-6 

• OHIO PLAYERS— Fire (Mercury) HB 
18 

KJRB-Sp okane 

• JOE COCRER-You Are So Beautiful 
(ASM) 

• HELEN REDDY-Emotion (Capitol) 

• OLIVIA NEWTON-JOHN-Have You 
Never Been Mellow (MCA) 21-12 

• AVERAGE WHITE BAND-Pick Up The 
Pieces (Atlantic) 15-9 

IfJAC— TacoeM 

• FANNY-Butter Boy (Casablanca) 

• LABELLE-Lady Marmalade (Epic) 

• lACKSON FIVE-I Am Love (Motown) 
27-22 

A TONY ORLANDO & DAWN-Look In My 

Eyes Pretty Woman (Bell) 28-23 
KGW-PrxtlafMl 

• HUGO STARR-No No Song (Apple) 

• BAD COMPANY-Movin' On (Swan 
Song) 

• BACH MAN-TURNER 0VER0RIVE- 

Roll On Down The Highway (Mercury) 
EX 16 

• SUGARLOAF-Don't Call Us, We'll Call 
You (Claridge) EX 21 

RISN-Pwlland 

• OZARK MOUNTAIN DAREDEVILS— 
Jackie Blue (A&M) 

• PAUL McCARTNEY t WINGS-Sally G 
(Apple) 

• MARIA MULDAUR-I'm A Woman 
(Reprise) 14-9 

• BACHMAN-TURNER OVERDRIVE— 

Roll On Down The Highway (Mercury) 

19 15 

KTLK- Denver 

• LABELLE-Lady Marmalade (Epic) 

• NEIL DIAMOND-I've Been This Way 
Before (Columbia) 

• OLIVIA NEWTON JOHN-Have You 
Never Been Mellow (MCA) 15 3 

• RINGO STARR-No No Song (Apple) 
33 22 

KIMN- Denver 

• AVERAGE WHITE BAND-Pick Up The 

Pieces (Atlantic) 

• SAMMY JOHNS-Chevy Van (GRC) 

• OLIVIA NEWTON-JOHN-Have You 
Never Been Mellow (MCA) 28 8 

• HUES CORPORAnON-love Corpora 
tion (RCA) HB 29 

KKAM-Pueblo, CO 

• RINGO STARR-The No-No Song 
(Apple) 

• OZARK MOUNTAIN DAREDEVILS— 

Jackie Blue (A&M) 

• OLIVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 22-12 

• STYX-Lady (Wooden Nickel) HB 23 

KYSN-Cotorado Springs 

• BLUE SWEDE-Hush I'm Alive (Capi- 
tol) 

• FRANKIE VALU-My Eyes Adored You 
(Private Slock) 

• OLIVIA NEWTON-JOHN-Have You 
Never Been Mellow (MCA) 27-18 

• EAGLES-Best 01 My Love (Asylum) 

20 14 
KCPX-San Late City 



• BJ. THOMAS-Hey Won't You Play 
(ABC) 

• BLUESWEDE-Hush-rmAlive(Capi 

toO 

• BACH MAN-TURNER OVERDRIVE— 

Roll On Down The Highway (Mercury) 
25 17 

• OLIVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) HB 23 
KRSP-Sat Late City 

• FRANKIE VALU-My Eyes Adored You 
(Private Stock) 

• BLUE SWEDE-Hush I'm Alive (Capi 
tol) 

• HELLO PEOPLE— Future Shock (ABC) 
24 10 

• OLIVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 18-6 

Southwest Region 



• TOP ADD ONS: 

OUVU HOrrOR-MMM-Hivr rou Never Been 
Mellow (MCA) 

STYX-iady (Wooden Nickel) 

»X CttXER-Yoii Are So Beiulilol (AIM) 



* PRIME MOVERS: 

OUW REWTOR lOHR-Htve rou New Been 
Mellow (MCA) 

■VEJOttf mnt BWID-EVt Uo tire Pretes 
(Atlantic) 

rwaaiE IIUI-My Eves Uored Yoo (Privlle 
Store) 



BREAKOUTS: 

OUVU REWTUH I0HR-H*.e rou Ncvei Been 
Mellow (MCA) 

STYl-ledy (Wooden Nckel) 
USELLE-LadY Mernuujde (Epk) 



KILT-Horntm 

• LABELLE-Lady Marmalade (Epic) 

• JOE COCRER-You Are So Beautiful 
(A&M) 

• BEN E. KING-Supernatural Thing (At 
lanlic) 36 23 

• OUVIA NEWTON JOHN-Have You 
Never Been Mellow (MCA) HB 27 

KRBE-FM-Houston 

• STYX-Lady (Wooden Nickel) 

• RUFUS-Once You Gel Started (ABC) 

• GEORGE McCRAE-l Gel Lilted (TK) 
Ei 10 

• PHOEBE SNOW-Poetry Man (Shel 
ter) EX- 14 

KL! F— Dallas 

• GRAND FUNK-Some Kind 01 Wonder 
ful (Capitol) 

• OHIO PUYERS-Fire (Mercury) 

« OLIVIA NEWTON-JOHN-Have You 
Never Been Mellow (MCA) 18 7 

• AVERAGE WHITE BAND-Pick Up The 
Pieces (Atlantic) 19-13 

KHUS-FM-DaltIS 

• JACKSON FIVE-I Am Love (Motown) 
« CHARUE ROSS-Thanks For The 

Smiles (Big Tree) 

• OLIVIA NEWTON JOHN-Have You 
Never Been Mellow (MCA) 25 6 

■ FRANKIE VALU-My Eyes Adored You 

(Private Stock) 20-12 
KFJZ-Fl Worth 

• OLIVIA NEWTON-JOHN-Have You 
Never Been Mellow (MCA) 

• MARIA MULDAUR-I'm A Woman 
(Reprise) 

' AVERAGE WHITE BAND-Pick Up The 

Pieces (Atlantic) 2214 

• CAROLE KING-Nightingale (Ode) 27 
21 

POL-FL kVorttt 

• ELMS ntfSLEV-My Boy (RCA) 

• PHOEBE SNOW-Poetry Man (Shel 
ter) 

• STYX-Lady (Wooden Nickel) 2919 
» FRANKIE VALU-My Eyes Adored You 

(Private Stock) 2116 
KO NO-San Antonio 

• STYX-Lady (Wooden Nickel) 

• JOHN DENVER-Sweet Surrender 
(RCA) 

• OUVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) HB 21 
« DISCO TEX &THE SEX-O-LETTES-Get 

Dancin' (Chelsea) HB 20 
KELP-EI Paw 



• JOE COCRER-You Are So Beautiful 
(A&M) 

• OUVIA NEWTON JOHN-Have You 

Never Been Mellow (MCA) 

• FRANKIE VALU-My Eyes Adored You 
(Private Stock) 18 8 

• OHIO PLAYERS-Fire (Mercury) 21 
13 

XEROR-EI Put 

• RINGO STARR-Snookeroo (Apple) 

• FANNY-Butter Boy (Casablanca) 

• DISCO TEX & THE SEX-O-LETTES-Get 
Dancin' (Chelsea) 17-8 

• AVERAGE WHITE BAND-Pick Up The 
Pieces (Atlantic) 4 2 

MKC-TnJsa 

• OUVIA NEWTON-JOHN-Have You 
Never Been Mellow (MCA) 

• FRANKIE VALU-My Eyes Adored You 
(Private Stock) 

• LINDA RONSTADT-You're No Good 
(Capitol) 2013 

■ BACHMAN-TURNER OVERDRIVE - 
Roll On Down The Highway (Mercury) 
26 19 

REU-Tuha 

• RINGO STARR-Snookeroo (Apple) 

• SAM NEELY-I Fought The Law (A&M) 

• PAUL ANKA/ODIA COATES-One Man 

Woman/One Woman Man (U A ) 28 
18 

• BACHMAN-TURNER OVERDRIVE— 

Roll On Down The Highway (Mercury) 

29-20 

WKY-Oklahoma City 

• SWEET SENSATION-Sad Sweet 
Dreamer (Pye) 

• HELLO PEOPLE— Future Shock (ABC 
Ounhill) 

• OLIVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 40-25 

• I0NI MITCHELL— Big Yellow Tan 
(Asylum) 28-14 

KOm- OUarwma City 

• LABELLE-Lady Marmalade (Epic) 

• ELVIS PRESLEY-My Boy (RCA) 
UNDA RONSTADT-You're No Good 
(Capitol) 10 6 

• OLIVIA NEWTON-JOHN-Have You 
Never Been Mellow (MCA) HB-25 

WTIX-New Orleans 

• JOHN OENVER-Sweet Surrender 
(RCA) 

• STYX-Lady (Wooden Nickel) 

» CAROLE KING— Nightingale (Ode) 29- 
21 

• AVERAGE WHITE BAND-Pick Up The 

Pieces (Atlantic) 12-5 
KEa-Shreveport 

• OLIVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 

• MARIA MULDAUR-I'm A Woman 
(Reprise) 

• STYX-Lady (Wooden Nickel) 30 18 

• LABELLE-Lady Marmalade (Epic) 
29 20 



WCLF-Chicago 



Midwest Region 



• TOP ADD ONS: 

OBUHl njM-Some Kind 01 Wonderful 
OUVU NEWTON JOMR-Hew You Never Bee,, 
Mellow (MCA) 

WE COCKER- You Are So Beauritul (UM) 



* PRIME MOVERS: 

BACHMAR TURNER OVERDRIVE- fi: On 

Down The HveYmly (Mercury) 

DOOBIE BROTHERS-Black Water (WB ) 

OHIO >UYI«S-Fire (Mercury) 



BREAKOUTS: 

OLIM REWTOR KWR-Havr You Never Been 
Melt* (MCA) 

BACHMAR-TURRER OVEIDRIVE- H . On 

Down The Highway (Mercury) 
B.T. EAPtESS-Eipeess (Scefrter) 



WLS-Ch «go 



• BAD COMPANY-Movm On (Swan 
Song) 

• AL MARTINO-To The Door 01 The Sun 
(Capitol) 

• OHIO PLAYERS-Fire (Mercury) 22 
14 

• DOOBIE BROTHERS-Black Water 
(W.B.) 28 20 

WOKY-Mirwaukee 

• OLIVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 

• BACHMAN-TURNER OVERDRIVE— 

Roll On Down The Highway (Mercury) 

• DOOBIE BROTHERS-Black Water 

(W.B.) 25-16 

AMERICA— Lonely People (W.B.) 28 
20 

WZUU-FM-Mihvaukee 

• AL MARTINO-To The Door 01 The Sun 
(Capitol) 

• SUGARLOAF-Don't Call Us. We'll Call 
You (Clandge) 

• PAULA WEBB-Please Mr President 
(20th Century) 31-20 

• BACHMAN-TURNER OVERDRIVE— 
Roll On Down The Highway (Mercury) 
2517 

WIFE-lnrjianapolis 

• OUVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 

• LABELLE-Lady Marmalade (Epic) 

• STYX-Lady (Wooden Nickel) 29-16 

- BACHMAN-TURNER OVERDRIVE- 
Roll On Down The Highway (Mercury) 
30 19 

WIRL-Peoria, IL 

• POLLY BROWN-Up In A Puff Of 
Smoke (GTO) 

• CHARUE ROSS-Thanks For The 
Smiles (Big Tree) 

- BACHMAN-TURNER OVERDRIVE— 
Roll Dn Down The Highway (Mercury) 
2015 

■ SAM NEELY-I Fought The Law(AJM) 
24 19 

WDijY— Minavaapelf* 

• BJ. EXPRESS-Eipress (Sceplor) 

• JOE COCKER-You Are So Beautiful 
(A&M) 

• OH 10 PLAYERS-Fire (Mercury) 14 3 
» POLLY BROWN-Up In A Puff Of 

Smoke (GTO) 30-19 
KDWB-Minneapoes 

• GRAND FUNK-Some Kind 01 Wonder 
ful (Capitol) 

• DAN FOGELBERG-Part 01 The Plan 
(Epic) 

• AVERAGE WHITE BAND-Pick Up The 

Pieces (Atlantic) 18 10 

• OHIOPlAYERS-Fire(Mercury)10 5 
luML-Oeiaha 

• JOE COCRER-You Are So Beautiful 

(ASM) 

• RINGO STARR-No No Song (Apple) 

• CAROLE DOUGLAS-Doctors Orders 
(Midland International) 27 17 

• BACHMAN-TURNER OVERDRIVE - 

Roll On Down The Highway (Mercury) 
29-19 

KI OA-Des Moines 

• SWEET SENSATION-Sad Sweet 
Dreamer (Pye) 

• TANYA TUCKER-Would You Lay With 
Me (MCA) 

• BJ. EXPRESS— Express (Scepter) 30 
21 

• BACHMAN-TURNER OVERDRIVE — 

Roll On Down The Highway (Mercury) 
23 15 

KKLS- Ra pid Oil, SO 

• »OSM FtVE-l Am low (Motown) 

• DEEPPURPlE-Stormbinger(Purple) 

• OZARK MOUNTAIN DAREDEVILS— 
Jackie Blue (ASM) 30 22 

• OUVIA NEWTON-JOHN-Have You 
Never Been Mellow (MCA) 26-20 

KCrWB-Farp, ND 

• FRANKIE VALU-My Eyes Adored You 
(Private Stock) 



GRANDFUNK-Some Kind Of Woodet 
ful (Capitol) 

STEVIE WONDER-Boogie On Reggae 
Woman (Tamla) 

DOOBIE BROTHERS-Black Water 

(W.B.) HB 12 

UNDA RONSTADT-You're No Good 
(Capitol) 10-6 
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f Continued on page 18) 




THE TEST OF TIME 

f h-boom, /ha-fla-fla & Jhure. 




Shure has even more reason than most folks for fondly remembering the 
50 s. You see, Shure microphones were already an established part of the 
music industry back when you could cruise all night with the top down on 
your convertible, just listening to sh-boom and sh-bop on the radio. So, 
when we see a group like Sha-Na-Na gaining fans of all ages with their 
nostalgic hype and good, solid rock and roll, it takes us back to those early 
days. And, like many of the great names in the world of music then and now, 
Sha-Na-Na relies exclusively on Shure microphones for all their perform- 
ances. For decades, Shure has been the sound of the professionals. That's 
some test of time. 



Shure Brothers Inc. 

222 Hartrey Ave., Evanston, IL 60204 

In Canada: A. C. Simmonds & Sons Limited 



Manufacturers of high fidelity components, microphones, sound systems and related circuitry. 
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Billboard Singles Radio Action 

\0 Baud on station ptayWsti through Thursday (1/30/75) 



PtaySsnbpAddOns • 
Ploylist: Prime Movers * 



• Continued from page 1 6 

• SMI NEELY-I Fought The Law (ASM) 

* OUVIA NEWTON-JOHN-Haye You 

Never Been Mellow (MCA) 26-10 

* CHARUE DAMIELS— The South Is 
Gonna Do II (Buddah) 38 25 

POK-Mwli 

• DOOBtE BROTHERS-Black Water 
(W.B.) 

• LABELLE-Lady Mafmalade (Epic) 

* STTI-Lady (Wooden Nickel) 25-14 

* AVERAGE WHITE BAN D- P ck Up The 
Pieces (Atlantic) 13-5 

KSLQ-FM-SL Lewis 

• AVERAGE WHITE BMD-Pick Up The 

Pieces (Atlantic) 

• EAGLES- Best Of My Love (Asylum) 

* UNOA RONSTADT-You're No Good 
(Capitol) 17 3 

* JOHN DENVER-Sweet Surrender 
(RCA) 13 5 

WRtVUaims City 

• CAROLE KING-Nightingale (Ode) 

• AMERICA-Lonely People (W.B.) 

* CAROLE KING-Nightingale (Ode) 
HB 20 

* AHERICA-Lonely People (W.B ) HB 
21 

KEWI-Tepssa 

• DONNY 0SM0N0-I Had A Dream 
(MGM) 

• HELLO PtOPLE— Future Shock (ABC/ 
Dunhill) 

* GRAND FUNK-Some Kind Of Wonder 
hil (Capitol) 30-16 

* MACDA«IS-Rock'NRoll(IGaveYou 
The Best Years Of My Life (Columbia) 
19-11 



North Cental Region 



• TOP ADD ONS: 

OUM n Eaton IOMW - H.„ , Herer Been 
Mefknr (MCA) 

UIBIE-Uei Mimilide (ElHtl 
DeWlD GATES-Herer Let Her Go (Elehln) 



★ PRIME MOVERS: 



WelertWB) 

ouw rrtwron-ww-Hm Yds Nmr Pen 

IMm(HU) 

rlUNA STBB-i -j .r Mr President (20th 
Century) 



BREAKOUTS: 

OUM s£aT0»K»ia-He¥e You Heeer Been 
Metkw(IKA) 

SITI-lidy (Wooden NickH) 

FMMK ITtUJ-My Eyes Uored You (Prteate 

Shell) 



• FRANKIE VALLI-My Eyes Adored You 
(Private Stock) 

• OLIVIA NEWTON- JOHN-Have You 
Never Been Mellow (MCA) 

• PAULA WEBS-Please Mr President 
(20th Century) 30 -20 

• 0HI0PUYERS-Fire(Mercuty)13 7 
AQV-Prttstunh 

• FIFTH DIMENSION-No Love In The 
Room (Arista) 

• HUES CORPORATlON-love Corpora- 
tion (RCA) 

• SKYUNERS— Where Have They Gone 
(Capitol) 

• STARK ft McBRtEN-lsn't It Lonely To- 
gether (RCA) 

WMW— BetTato 

• LABELLE-Lady Marmalade (Epic) 

• HOT CHOCOLATE-Emma (Atlantic) 

• FRANKIE VALLI-My Eyes Adored You 
(Private Stock) 15 7 

• DOOBIE BROTHERS-Black Water 
(W.B.) 29-21 

WSAI-CoatAteurti 

• ELVIS PRESLEY-My Boy (RCA) 

• STTI-Lady (Wooden Nickel) 

• DOOBIE BROTHERS-Black Water 
(W.B.) 20-9 

• OLIVIA NEWTON JOHN-Have You 
Never Been Mellow (MCA) 15-5 

WCOL -Celambtta 

• HELLO PEOPLE-Future Shock (ABC/ 
Dunhill) 

• MINNIE MPERTON-Lovin' You 

(Epic) 

A BACHMAN-TURNER OVERDRIVE— 

Roll On Down The Highway (Mercury) 

25-13 

• OLIVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) HB- 16 

waky- 



• ELVIS PRESLEY-My Boy (RCA) 28 18 

• OLIVIA NFJrVTON-JOHN-Have You 

Never Been Mellow (MCA) 34-24 

• JOE COCKER-You Are So Beautiful 
(ASM) 

• B.T. EXPRESS-E.press (Scepter) 

• BACHMAN-TURNER OVERDRfVE- 

Roll On Down The Highway (Mercury) 
EX 13 

• DOOBtE BROTHERS-Black Water 

(W.B.) 12-3 
WBBQ -Augusta 

• LABELLE-Lady Marmalade (Epic) 

• JOE COCKER-You Are So Beautiful 
(AIM) 

• FRANKIE VALLI-My Eyes Adored You 
(Private Stock) 29-17 

• ELVlSPRESLEY-MyBoy(RCA)39-27 
WSGK r ft tajirt a a, AL 



• OLIVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 

• DAVID GATES -Never Let Her Go 
(Elektra) 

* PAULA WEB8-P1ease Mr President 
(20th Century) 28-14 

* UNOA RONSTADT-You're No Good 
(Capitol) 18-12 

WfiR D -Grand Rapids 

• OLIVIA NEWTON JOHN-Have You 
Never Been Mellow (MCA) 

• DAVID GATES-Never Let Her Go 
(Elektra) 

* Ooobie BROTHERS-Black Water 
(W.B.) 15-9 

* STYX-Lady (Wooden Nickel) 7-3 
Z-96 (WZZM FM)-6r»nd Ra pids 

• LOVE UNUMITED-I Belong To You 
(20th Century) 

• LABELLE-Lady Marmalade (Epic) 

* OLIVIA NEWTON JOHN-Have You 
Never Been Mellow (MCA) 25-15 

* FRANKIE VALU-My Eyes Adored You 
(Private Stock) 171 

WTAC-Frint, m 

• B.T. EXPRESS-Eipress (Scepter) 

• MINNIE MPERTON-Lovin' You 
(Epic) 

* DOOBIE BROTHERS-Black Water 
(W B ) 18-5 

* STYX-Lady (Wooden Nickel) 21-12 
WBY-" 



• LABELLE-Lady Marmalade (Epic) 

• CHARUE ROSS-Thanks For The 
Smiles (Big Tree) 

• JOE COCKER-You Are So Beautiful 
(ASM) 30 19 

• LOVE UNUMITED-I Belong To You 
(20th Century) 20-10 

WTLIE- Dayton, OH 

• JACKSONnVE-IAmLove(Molown) 

• NEIL DIAMOND-! .; Been This Way 
Before (Columbia) 

• MARIA MULDAUR-I'm A Woman 
(Reprise) 27-17 

• SUGARLDAF-Don't Call Us. We'll Call 
You (Claridge) 25 16 

WIKR-Bowkag Green, KT 

• OLIVIA NEWTON-JOHN-Have You 
Never Been Mellow (MCA) 

• BRENDA PATTERSON-Mr. Guilar 
(Discreet) 

• SAM NEELY-I Fought The Law (ASM) 

29-21 

• LEO SAYER-Long Tall Glasses (W.B.) 
25-20 

WIEF-Eris, PA 

• POLLY BROWN-Up In A Puff Of 
Smoke (GTO) 

• SAMMY JOHNS-Chevy Van (GRC) 

• STTJ-Lady (Wooden Nickel) 20-11 
A BACHMAN-TURNER OVERDRIVE- 

Roll On Down The Highway (Mercury) 
2617 



Southeast Region 



• SHIRLEY t COMPANY-Shame. 

Shame, Shame (Vibration) 

• PHOEBE SNOW-Poetry Man (Shel- 
ter) 

* RAD COMPANY-Movm On (Swan 
Song) 28-18 

* AMERICA- Lonely People (W.B.) 19 
10 

WGCL-Ct eveland 

• LABELLE-Lady Marmalade (Epic) 

• DISCO TEX S THE SEXO-LETTES-Get 
Dancin' (Chelsea) 

* CANDI STATON-As Long As He Takes 
Care Of Home (W.B.) 23 11 

* GLORIA GAYNOR-Never Can Say 
Goodbye (MGM) 14-5 



• TOP ADD ONS: 

UeatUI-lldT Htrrnihrde (Eprc) 

CHJUBJE UWIELS-The South Is Gonrri Do II 

lawless) 

« QKXEI-Ym Are So Beeutrful (ASM) 



iv PRIME MOVERS: 

OUM NEWTOa-MMS-Heet Yon hem Been 
Menorr (MCA) 

reAASUE nut-Mr Eyes Adored You (Priole 

Ratal 

BACHIUUI TUBtlES OVEBDME-Ro,l Or) 
Pom the Hrfhw» 



BREAKOUTS: 

UlaELLE-L*dy Mermalede (Eok.) 

WJUBJE OMIEU-The South li Gonne Do It 

(BurMk*) 

OLIVIA NEWTON- JOHN-Heie You Never Been 
Mellow (MCA) 



WQXI- 



• LABELLE-Lady Marmalade (Epic) 

• AL MARTINO-To The Door Of The Sun 
(Capitol) 

> OLIVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 25-16 

• STTUSTICS-Star On A TV Show 
(Avco) 26-18 

WHHY -Montgomery, AL 



• JIM GILSTRAP-Swing Your Daddy 
(Roibury) 

• WET WIlilE-Leona (Capricorn) 

• JOE COCKER-You Are So Beautiful 
(ASM) 18-8 

• CHARUE DANIELS- The South Is 
Gonna Do II (Buddah) 22-16 

OTOB-Wiriston/Sakees, NC 

• HELEN REDDY-Emotion (Capitol) 

• RINGO STARR-No No Song (Apple) 

• SAM NEELY-I Fought The Law (ASM) 
28-15 

■ MACDAVIS-Rock'NRolUIGaveYou 
The Best Years Of My Life) (Col.) 21- 
14 

jJYSGA-Savaewiall, 6A 

• RHMY CASTOR-Bertha 8utt Boogie 
(Atlantic) 

• CHARUE DANIELS— The South Is 
Gonna Do It (Buddah) 

• OUVIA NEWTON-JOHN-Have You 
Never Been Mellow (MCA) 20-10 

• BACHMAN-TURNER OVERDRIVE— 
Roll On Down The Highway (Mercury) 
23-17 

WTMA-Chartestoii, SC 

• OLIVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 

• B.T. EXPRESS-Eipress (Scepter) 

• AVERAGE WHITE BAND-Pick Up The 
Pieces (Atlantic) 13 7 

• DISCO TEX ft THE SEI-O-LETTES-Get 
Dancin' (Chelsea) 13-7 

WKIX-RlMA BJC 

• MINNIE RIPERTON-Lovin' You 
(Epic) 

• ELVTS PRSin-My Boy (RCA) 

• OLIVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 25-17 

• STYX-Lady (Wooden Nickel) 21 14 

WOTO-Spartanbtrt. SC 

• RONNIE CHARLES-Layla Part I (20th 
Century) 

• RHODES KIDS-Runaway (GRC) 

• OUVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) EX- 17 

• CHARLIE DANIELS- The South Is 
Gonna Do II (Buddah) EX- 18 



• CHARUE DANIELS— The South Is 
Gonna Do It (Buddah) 

« paul McCartney swiNGS-saiiyG 

(Apple) 23-15 
» GRANDFUNK-SomeKindOfWonder 

ful (Capitol) 115 

WMTS-lo>pmptiti 

• AL WILSON-I Won't Last A Day With- 
out You (Rocky Road) 

• 

* DISCO TEX ft THE SEX 0 LETTES- bet 

Dancin' (Chelsea) EX- 10 

* JOHN DENVER-Sweet Surrender 
(RCA) EX 18 

WIW-NasireTete 

• LABELLE-Lady Marmalade (Epic) 

• ATLANTA RHYTHM SECDON-Angel 

(Polydor) 

* DOOBIE BROTHERS-Black Water 

(W.B.) 18 12 

* AVERAGE WHITE BAND-Pick Up The 

Pieces (Atlantic) 13-8 



WLAC-NtsJrvdle 

• LABELLE-Lady Marmalade (Epic) 

• SUGARIOAF-Don't Call Us, We'll Call 
You (Claridge) 

* STEVIE WONDER-Boogie On Reggae 
Woman (Tamla) SI 

* CHARUE DANIELS- The South Is 
Gonna Do It (Buddah) Ex 10 



WAYS-CkarloHe, NC 



CHARLIE DANIELS- The South Is 
Gonna Do It (Buddah) 

• RUFUS-OnccYou Get Started (ABC) 
<• FRANKIE VALU-My Eyes Adored You 

(Private Stock) 30-16 

• OLIVIA NEWTON-JOHN-Have You 
Never Been Mellow (MCA) HB 19 

IJJTLW-Rllaasi 

• SUGARLOAF-Don't Call Us. We'll Call 
You (Claridge) 

• JOE COCKER-You Are So Beautiful 
(ASM) 



WLCY-Miami 



GEORGE McCRAE-l Get Lifted (TK) 
SAN NEELY-I Fought The Law (ASM) 
UNOA RONSTADT-You re No Good 
(Capitol) 18-2 

POLLY BROWN-Up In A Puff Of 
Smoke (GTO) 24-12 



WQAM-Miasi 

• JOHN DENVER-Sweel Surrender 
(RCA) 

• SUGARLOAF-Don't Call Us, We'll Call 
You (Claridge) 

• STYX-Lady (Wooden Nickel) 34-20 

• BACHMAN-TURNER OVERDRIVE— 

Roll On Down The Highway (Mercury) 

33-21 



WFUN- 



• CAROLE KING-Nighlingale (Ode) 

• ELECTRIC LIGHT ORCHESTRA-Can't 
Get It Out Of My Head (U A) 

* AVERAGE WHITE BAND-Pick Up The 

Pieces (Atlanta) EX-12 

* LABELLE-Lady Marmalade (Epic) 
EX 14 



Y- 100 (WHYI-FM)-MiatTti/FL Lauderdale 

• GRANDFUNK-SomeKindOfWonder 

ful (Capitol) 

• OUVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 

• EAGLES-Best Of My Love (Asylum) 
1711 

• DOOBIE BROTHERS-Black Water 

(W.B.) 11-6 



WQFO-Laseland, FL 



• LABELLE-Lady Marmalade (Epic) 

• STYX-Lady (Wooden Nickel) 

• paul McCartney swings- i , ■: 
(Apple) 18-9 

A MANHATTANS-Don't Take Your Love 
From Me (Columbia) 19-11 

W NOI -Knot viae 

• IT. EXPRESS-Express (Scepter) 

• DIAMOND REO-Ain't That Peculiar 
(Big Tree) 

• FRANKIE VALU-My Eyes Adored You 
(Private Stock) 32 14 

• AMERICA— Lonely People (W.B.) 30- 
13 

WGOW-Chattanooga, TN 

• POLLY BROWN-Up In A Puff Of 
Smoke (GTO) 

• JOE COCKER-You Are So Beautiful 
(ASM) 

• FRANKIE VALLI-My Eyes Adored You 
(Private Stock) HB 2 

• OUVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 19-6 

KAAY-Lrttte Rock 



JIM WEATHERLY-I'll Still Love You 
(Buddah) 

AL MARTINO-To The Door Of The Sun 
(Capitol) 

JOE COCKER-You Are So Beautiful 
(ASM) 26-17 

BACHMAN-TURNER OVERDRIVE- 

Roll On Down The Highway (Mercury) 
27-19 



Northeast Region 



AVERAGE WHITE BAND-Pick Up The 

Pieces (Atlantic) 

MARIA MULDAUR-I'm A Woman 
(Reprise) 

UNDA RONSTADT-You're No Good 
(Capitol) 17-12 

EAGLES-Best Of My Love (Asylum) 
14-10 



WHBQ- 



• OUVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 



• TOP ADD ONS: 

OLIY1I SEWTOh jonn -i .... You Never Been 
Mellow (MCA) 

lACASCW FIK-I Ar> Lore (MotOreh) 
(OE COCUJt-Yi,. Are So Duut.M (ASM) 



★ PRIME MOVERS: 

FUURDE WeLU-My Eyes Adored Yw (Pimle 

stock) 

OHO rumtS-rn iMricury) 
STYI-Ledy (Worries NKhel) 



BREAKOUTS: 

OUM NEWTON MeH-HMe You Never Been 
Meanr (MCA) 

EUCTBC UWI»»rfSTai-Ciri t Cet It Out 
Ot My Held (UA) 
UWUI-Lidy Mamnlide (Erie) 



WABC-New York City 



• JOHN LENNON--9 Dream (Apple) 

• LABELLE-Lady Marmalade (Epic) 

* UNDA RONSTADT-You're No Good 
(Capitol) 23-12 

* AVERAGE WHITE BAND-Pick Up The 
Pieces (AUantk) 11-5 

WPtX-FM-NiTW York City 

• HELEN REOOY-Emotion (Capitol) 

• STYUSnCS-HeyGiriComeAndGetlt 
(Avco) 

* B.T. EXPRESS-Eipress (Scepter) 15- 
10 

* UNDA RONSTADT-You're No Good 
(Capitol) EX 14 



Mid- Atlantic Region 



WW-Rothisha, NT 



HOT CHOCOLATE-Emma (Big Tree) 
SUPEJtTRAMP-Bloody Well Right 
(ASM) 

PETER AUIN-Just Ask Me I've Been 

There (ASM) 27-17 

OHIO PLAYERS-Fire (Mercury) 16 7 



aWKO-Baatsa 

• OLIVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 

• MICHAEL JACKSON-We're Almost 
There (Motown) 

* STYX-Lady (Wooden Nickel) 28-17 

* OHIO PLAYERS-Fire (Mercury) 20 
13 



• TOP ADD ONS: 

OUM A BjnajJJBBa^ltaa Yrw Hew Bee*. 
Metoer (MCA) 

lAKU£-(er)r Mtrrniiirk (EPK) 
MICHAEL DOXM-Kr, AlmaH There (Mo 
town) 



* PRIME MOVERS: 

DOOeUE BAO twins - E • Witer (W B ) 
UNOA tONSTrW-Yrar re No Good iTjd.m 
sm-Lidy (Wooden Nickel) 



BREAKOUTS: 

LASEUE-Udy Marmrilirle Epic 
OLnu HEWTOel-JONI— Heee Too V - f 
Meltoer (MCA) 

FUM0E MLU- My Eyes Adored Yea (Pin 
Stock) 



WMB-Bostoa 

• BACHMAN-TURNER OVERDRIVE — 

Roll On Down The Highway (Mercury) 

• FRANKIE VALU-My Eyes Adored You 
(Private Stock) 

• DOOBIE BROTHERS-Black Water 
(W.B.) 2515 

• STTX-Lady (Wooden Nickel) EX- 17 



WF1L-Philadelph,a 

• OUVIA NEWTON JOHN-Have You 
Never Been Mellow (MCA) 

• SHIRLEY ft COMPANY-Shame, 

Shame, Shame (Vibration) 

• FRANKIE VALU-My Eyes Adored You 
(Private Stock) 22-14 

• DOOBIE BROTHERS-Black Water 

(W.B.) 23-16 

WIBv^Phieaehephia 

• JOE COCKER-You Are So Beautiful 
(ASM) 

• JACKSON FIVE — I Am Love (Motown) 

• OHIO PLAYERS-Fire (Mercury) 12-4 

• FRANKIE VALU-My Eyes Adored You 

(Private Stock) 21-13 

WIHjC— Washington 



WVlff-FW-Frati»ingham, MR 

• DOOBIE BROTHERS-Black Water 
(W.B.) 

• BACHMAN-TURNER OVERDRIVE— 

Roll On Down The Highway (Mercury) 

* TONYORLANDOSDAWN-Uok In My WRC-Wast lNllton 

Eyes Pretty Woman (Bell) 2514 

* CAROLE KING— Nightingale (Ode) 23 



ELECTRIC UGHT ORCHESTRA-Can't 
Get It Out Of My Head (UA) 
LABELLE-Lady Marmalade (Epic) 
NO CHANGE IN POSITIONS 



17 



WPRO-Previdence 

• ELECTRIC U6HT ORCHESTRA-Can t 

Get II Out Of My Head (U A.) 

• OUVIA NEWTON-JOHN-Have You 
Never Been Mellow (MCA) 

• DOOBIE BROTHERS-Black Water 
(W.B.) HB-11 

• JOHN DENVER-Sweet Surrender 
(RCA) 19-12 



WOett-WtvrceBler, MA 

• RINGO STARR-Spookeroo (Apple) 

• J GEILS BAND— Givin' It All Up (Atlan- 
tic) 

A OUVIA NEWTON JOHN-Have You 

Never Been Mellow (MCA) 24 12 

• POLLY BROWN-Up In A Puff Of 
Smoke (GTO) 17 10 



WDRC-Hartford 



• JIMMY CASTOR-Bertha Butt Boogie 
(Atlantic) 



• PHOEBE SNOW-Poetry Man (Shel- 
ter) 

• EMS PRESLEY-My Boy (RCA) 

• FRANKIE VALU-My Eyes Adored You 
(Private Stock) 30-25 

• LABELLE-Lady Marmalade (Epic) 
25 18 



WW-Hartford 



• OHIO PLAYERS-Fire (Mercury) 

• SWEET SENSATTON-Sad Sweet 
Dreamer (Pye) 

• LABELLE-Lady Marmalade (Epic) 
20 7 

« OUVIA NEWTON-JOHN-Have You 
Never Been Mellow (MCA) 30-22 



• STYX-Lady (Wooden Nickel) 18-10 

• GRAND FUNK-Some Kind 01 Wonder 
ful (Capitol) 21-17 

WCAO-B«lti«»»n) 

• JACXSONnVE-IAmLove(Motown) 

• JOE COCKER-You Are So Beautiful 
(ASM) 

• OLIVTA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 29 23 

• STYX-Lady (Wooden Nickel) 18-13 

Wm m-BjItimore 

• OUVIA NEWTON JOHN-Have You 

Never Been Mellow (MCA) 

• LOGGINS ft MESSJNA-Changes (Co- 
lumbia) 

• BACHMAN-TURNER OVERDRIVE- 

Roll On Down The Highway (Mercury) 
29 24 

• LABELLE-Lady Marmalade (Epic) 
3025 

W6H-Newport News, VA 

• SUGARLOAF-Don't Call Us, We'll Call 
You (Claridge) 

• OUVIA NEWTON-JOHN-Have You 
Never Been Mellow (MCA) 

• JOHN LENNON-S9 Dream (Apple) 
21 15 

• ELECTRIC UGHT ORCHESTRA-Can't 

Get It Out Ot My Head (U A) 23 17 

VVYre-Annapdh, MO 



• OLIVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 

• HOT CHOCOLATE-Emma (Atlantic) 
- OHIO PLAYERS-Fire (Mercury) 22 

11 

• LYNYRD SKYNYRD-Free Bird (MCA) 
1710 



WLEE- 



I, VA 



WLTCT-AAratty 

• LABELLE-Lady Marmalade (Epic) 

• ELECTRIC LIGHT ORCHESTRA-Can t 

Get It Out Of My Head (UA) 

• AMERICA— Lonely People (W.B.) 24- 
16 

• JOHN DENVER-Sweet Surrender 
(RCA) 16-10 

WPTR- Albany 

• LABELLE-Lady Marmalade (Epic) 

> AL MARTINO-To The Door Of The Sun 
(Capitol) 

• EAGLES-Best 01 My Love (Asylum) 
12-5 

• DOOBIE BROTHERS-Black Water 

(W.B.) 15-9 



• OLIVIA NEWTON-JOHN-Have You 

Never Been Mellow (MCA) 

• BT. EXPRESS-My Eyes Adored You 
(Scepter) 

• FRANKIE VALU-My Eyes Adored You 
(Private Stock) 30-13 

I AMEMCA-Lonely People (W.B.) 22- 



12 



'Copyright 1975 Billboard Publica- 
tions. Inc. No part of this publication 
may be reproduced, stored In a re- 
trieval system, or transmitted, In any 
form or by any means, electronic, 
mechanical, photocopying, record- 
ing, or otherwise, without the prior 
written permission of the publisher. 
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We sincerely thank 
all of our friends at 
Elektra/Asylum Records 
for their part in makin 
all of our albums gold in 19?1; 
and for makin 



The Best Of My Love" 
our biggest hit single yet. 

The best of our love, 

hades 




v/upyiiyiuou ' 
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10 STATIONS REPORT THEY ARE UNDERESTIMATED 

Vegas Radio: Ahead Of Charts? 



LAS VEGAS— In a survey laken 
among 10 radio stations operating 
here, owners, program directors and 
station managers feel that record 
companies do not place enough im- 
portance on local radio as an impor- 
tant record-playing and breaking 
market 

The majority of the stations here 
feel they arc ahead of national 
charts and thus would be a good test 
market for breaking records. The 
rundown on stations is as follows: 

KORK-AM & 
KORK-FM 

"Each individual deejay pulls his 
own music from the library," says 
program director Buzz Jones. "We 
vary, depending upon the releases, 
but a record is kept in for a three- 
month period. After that period it is 
pulled and goes into our permanent 
file. How many records arc played 
depends upon the clock hours. If it's 
a 55-minute hour we'll program an 
estimated 1 1 records." 



45 rpm RECORDS 

BY MAIL 



All Original Artists 
1949 thru 1972 

pop • country • rock 
soul • big band 
all-time favorites 
FOR CATALOG of 6000 titles 
send $1.50 (no cod's) 

It AIR MAIL Is desired for catalog 

• U S and APO FPO addresses, add SI 00 

• International, add Si 50 
(payable in U S funds) 



BLUE NOTE RECORD SHOP 

156 Central Avenue 
Albany. New York 12206. U.S.A. 



KORK-AM is middle of the road. 
The demographics are 18 and up. 

Jones is the man who initially lis- 
tens to all new records coming into 
the station. He holds no regular 
meetings with deejays on what is 
played. "If there is a specific ques- 
tion on a record, let's say maybe one 
that I disagree on, then we'll sit 
down and listen and listen again and 
again. If they can convince me that 
it's one that we should be playing, 
then it goes on the air. We don't 
wui oft 4U or 60 records and that's 
it," he clarifies, adding, "We send 
playlists nowhere." 

'There are eight deejays, so in a 
way 1 suppose there could be eight 
playlists," he admits. "We have al- 
bum releases, greatest hits, singles 
and our older album files. Each indi- 
vidual deejay picks from these dif- 
ferent sources for each show that he 
does." 

"Our format is MOR. If the record 
is hard rock then 1 don't care what 
it's doing across the country, we 
don't play it," stresses Jones. "But if 
it fits our format then we'll play it. If 
it doesn't fit our format, I won't play 
it. 

"The number of new records 
added each week varies. Out of 100 
singles that I'll listen to, I may get 
anywhere from five to eight that will 
be playable in any given week." 
Jones says. 

Attention that KORK receives 
from the record companies "varies 
with the individual company," says 
Jones. "There are some stations that 
will get better service with one 
record company than they will with 
another. We are getting pretty good 
service. Not as good as I would like, 
but let's say good, it's taken us seven 
years to get good service. When I 
came here seven years ago, record 
companies did not service Las Vegas 



By LAURA DEN1 

at all. We're a forgotten entity in the 
music field." 

Jones has been in radio for 20 
years, coming to KORK from 
KOOL in Phoenix. 

"There is definitely a difference in 
programming between our AM and 
FM stations," he says. "FM is a strict 
format beautiful music station. In 
the business it's called Schulke 
Sound." 

"On AM we play the Carpenters, 
Ringo Starr, Donny Osmond, Mac 
Davis. Frank ic Vain anu Paul Anita. 
None of these would be played on 
FM. There would be some dupli- 
cations as far as the artists played, 
but it falls on the instrumental side, 
though. Just like we would play 
Henry Mancini on both AM and 
FM." 

"We are involved with record pro- 
motions involving both record com- 
panies and hotels," he elaborates. 
"We've been in different ones. Like 



the Hilton and the Sands with vari- 
ous record companies: RCA, Capi- 
tol. Our participation is more in the 
area of giving away record albums 
or a night on the town to promote an 
artist opening here." 

KLUC 

Michael McCarthy. 31, has been 
program director since Jan. 1. mov- 
ing up to that slot from assistant. 
Reared in Michigan, he was at 
WKNR in Battle Creek. 

"Adiil; contemporary is the for- 
mat of KLUC. In 45s we play about 
40 to 45 in seven hours," he com- 
ments. "We follow a number of 
sources; Billboard, the Gavin Re- 
port, keeping in mind the objectives 
of the station and that our de- 
mography is 18 to 34. We limit the 
selections to what we think would be 
of interest to them. 

"Jack Abell and I do the music 
through the various charts and our 



own personal expertise. Over a num- 
ber of years doing music you deter- 
mine an inner feeling that you de- 
velop after awhile. At the moment 
the Beatles, by themselves, are very 
popular. They all have their own 
records out, so they happen to be 
dominating the survey. Their 
records all seem to be released at the 
same lime and have an appeal at the 
moment." 

KLUC employs five full-time 
deejays with the median age mid to 
late 20s. 

"We do the music on Mondays, 
which means we add songs on Mon- 
days," continues McCarthy. "Gen- 
erally we add six or seven records a 
week and we probably would drop 
six to make room for the new ones. 
But we do it specifically on Mon- 
days. Records accumulate and on 
Fridays we narrow them down to the 

(Continued on page 39) 



Playlists Change Tues. & Wed. 



• Continued from page I 

Hennes says "about two or three" 
new records enter the station's new 
playlist every week. Disk jockeys 
must adhere to the list without de- 
viation. 

At Chicago's WLS. p.d. John 
Gehron works closely with his music 
director Jim Smith shaping up a 
playlist which evolves from a com- 
puter Monday nights following re- 
tail record store calls all day Mon- 
day. 

"We present a playlist of 18 
disks," says Gehron. "On the aver- 
age week, two records drop off and 
two come on when the new list goes 
on the air at 6 p.m. Tuesday. Our 
jockeys do not deviate from the list." 

Smith adds that WLS has used the 
Tuesday evening debut of the play- 
list "for about six months, more or 
less." 

In New York, WABC under Rick 
Sklar's direction introduces its-new 
list Tuesday afternoons, usually with 
about 23 records. 

"The number fluctuates." says 
Sklar. "We may introduce as many 
as six records or we may introduce 
none. At WABC our staff checks 
sales all day Monday and the play- 
list is ready to hit the air by 3 Tues- 
day afternoon." 

Does WABC employ a computer? 

"Yeah," says Sklar, "Her name is 
Sonia Jones. She compiles all the in- 
formation herself." 

As with other stations, each jockey 
follows the playtist precisely at 
WABC. 

Mardi Nehrbass. national music 
coordinator for the powerful RKO 
General chain and aide to Paul 
Drew, programming vice president, 
is based in Los Angeles. Her respon- 
sibilities as she works in collabora- 
tion with Drew is to program for 
KHJ in Los Angeles; KFRC, San 
Francisco; WHBQ, Memphis; 
WRKO. Boston, and WXLO-FM in 
New York. 

"We switch playlists shortly after 
6 p.m. every Tuesday," she says. 
"Each week we carry from 30 to 40 
records, introducing as many as four 
or five new singles depending on 
what our Monday survey results re- 
veal. 

"As far as we know here in Los 
Angeles. RKO General jockeys 
wherever they are working follow 
the playlist implicitly." 



Among the top rockers preferring 
Wednesday as their switchover day 
is Philadelphia's WFIL where Jay 
Cook is program director. 

"We feature from 22 to 26 disks on 
our list," he says. "The new program 
goes on at 6 p.m. every Wednesday 
and there's no deviation from it until 
the following Wednesday." 

Cook recalls that WFIL once in- 
troduced its new records on Thurs- 
days ("perhaps it was as late as a Fri- 
day") but through the years the 
debut time was moved forward be- 
cause of competition at other sta- 
tions. 

Station WQXI-AM-FM, Atlanta, 
begins its survey of record sales on 
Friday and extrapolates its findings 
over each weekend, Monday and 
Tuesday and then pops ts new play- 
list at 6 a.m. Wednesday. 

Former Nashville radio person- 
ality Scott Shannon is the WQXI 
p.d. who works closely with John 
Leader, his music coordinator, and 
secretary Pam Bellamy in research- 
ing the promising new records with 
retailers and from music trade paper 
charts. 

"From three to six new singles 
make our list every week," Shannon 
says. "Our master list runs a little 
long, as many as 35 records, but we 
study demographics carefully and 
we go a bit farther than many sta- 
tions in our computation of what's 
selling. We cover rackjobbers and 
distributors as well as the conven- 
tional sources. And of course every 
jockey wants to play new records. 
Sometimes that's a small problem. 
Once our master playlist is estab- 
lished by John. Pam and I, though, it 
is followed to the letter." 

Houston's KILT is programmed 
by Bill Young. He reports that 
"three or four" new entries make his 
playlist. which goes on the air at 3 
p.m. Wednesday every week. 

Are KILT jockeys instructed to 
follow the list exactly? 

"Yes, and we hope they do," says 
Young. 

The Tuesday and Wednesday 
switchover days have not evolved 
because those limes have been 
found to attract the most listeners, 
all program directors agree. Rather, 
the 24-hour period has come about 
down through the years simply be- 
cause that's the best time to intro- 
duce new music as a result of re- 



search into which new records are 
selling most briskly. 

None of the program directors 
with whom Billboard talked tele- 
phonically knew of a single station 
in the U.S. that presented its new 
playlist on a Thursday, Friday. Sat- 
urday, Sunday or Monday. Those 
are days, obviously, when listeners 
are "doomed" to hearing the same 
records they heard the day before 
and the day before that. 



Bubbling UnderThe 

HOT 100 

101 -CHANGES (Mess*)' With My Mind), Ver 

ran Burch. United Artists 587 
111 - DISCO TEK1N, Reunion, RCA 10150 
103-ONLV ONE WOMAN, Nigel Ohson, Rocket 

40337 (MCA) 
1 ■■ - - ALL OUR DREAMS ARE COMING TRUE. 

Gent Pago, Atlantic 3247 
105-WOtFMAN JACK, Todd Rundgren, Bear 

sville 0301 (Warner Bros.) 

111!.. NASHVILLE. Hoyt Alton, ASM 1657 
107-GRAB IT, Olympic Runners, London 216 
ICS RAISED ON ROCK, Johnny Winter, Blue 

Shy 8-2754 (Columbia) 
109-111 BE HOLDING ON, Al Downing, Chess 

2158 (Chess/Janus) 
UO-COOCHIE C00CHIE COO, Hudson Broth 

ers, Casablanca 816 



Bubbling UnderThe 

Top LP* 

201- FIORA PURIM, Stories To Tell, Milestone 
9058 (Fantasy) 

202- THE JONESES, Keepin' Up Witt The Jo- 
neses, Mercury SRM 1 1 02 1 (Phonogram) 

'H - GODFATHER PANT ll/SOUNDTRACK. ABC 
ABCD 856 

204 - THE SENSATIONAL ALEX HARVEY BAND, 
Impossible Dream, Vertigo VEL 2000 
(Phonogram) 

205- BONNIE BRAMLETT, It's rune, Capricorn 
CP 0148 (Warner Bros.) 

206- LENNIE BRUCE, Carnegie Hall, United Art 
ists UAS 9800 

207- JOHNNT BRISTOL, Hang On In There 
Baby, MGM M3G 4959 

208- MEIANIE, As I See It Now, Neighborhood 
NB 3000 (Vista) 

209 - 5TH DIMENSION, Soul 1 Inspiration, Bell 

1315 (Arista) 
2 10-EAJtTHQUAKE/ SOUNDTRACK, MCA 2081 



Country 
International 
Records 

353 West 57th Street, New York, N Y. 10019 (2121 581 5516 



"You'll Get Over If 

Joy Ford 

"One Foot in Alabama** 

Country International Records 102 

"Green Green Grass of Home** 

Tommy Wills 

"Saxy Boogie** 

Country International Records 103 

"Jolin Henry** 

Johnny Swendel 

"Letter Edged in Black" 

Country International Records 104 



"LAuckrER InKie RaIn" 

■ MCA-40313 

#3 BillbmRd *1 CAsh Box #3 RECORd WorU 
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"For while tuned in to the musical demands of today, 
Sedaka's lyrics are pure 60s-in-retrospect concerns, 
and that's about all anyone wants to cope with these 
days. It's like you never left, Neil!' 
—Cynthia Kirk, Hollywood Reporter 



"Sedaka may ultimately prove to be the most artistic 
returnee of the 70s:' 
— Nat Freedland, Billboard Magazine 



". . . exuberant and contagious!' 
—Steve Toy, Variety 



"His is a legitimate comeback, not a nostalgic one!' 
—Robert Kemnitz, Los Angeles Herald-Examiner 



"Sedaka showed he is indeed back, and his best moments 
suggested he may be here to stay this time." 
—Robert Hilburn, Los Angeles Times 



Distributed by MCA Records, Inc. 
Rogers & Cowan — Publicity 




Joel Whitburn's 

Record 
Re/eorch 
Reporl 

EKm loho't ' , Gre*t«l Hits" LP is on I jr the 
third ilbum of the "70V Is score in 
double f igurts » th« nit ion's s 1 charted 
album-10 cMoecHtne wecb at the #1 
spot! The other albums staying at U 1 to* 
10 vcab or fflort in the "TOT are Ca- 
role King's Tapestry" album lor IS metis 
and Simon I Garfunael's "Bridge Over 
Troubled Water" lor 10 weeks. Inciden< 
tiRy, last week, Tapestry" became only 
the 16th album in history to appear on the 
charts lor 200 weeks! Congratulations Ca 
rohH 



The all time record for total weeks at the 
ttl spot belongs to the Original Cast al- 
bum of "South Pabfk" which held a I far 
an incredible 69 weeks' The Soundtrack ai 
bum o( -West Side Story" holds i com tort 
able 2nd place with 54 weeks at #1. 

The most total weeks a single (45 or 78 
RPM) record ever stayed at the at 1 posi- ' 
lion is 21 weeks-Hank Snow's "I'm 
Mourn' On" from the Country charts in 
1950. Another Hank Snow release "I Don't - 
Hurt Anymore" and Webb Pierce's "In The 
Jailhouse How" each stayed at the #1 
Country spot for weeks. 

* * * 
On Ihe 'Soul' side, the all time record tor j 
« I single is Charles Brown hitting lor 15 • 
weeks with Trouble Blues" back in 1949. : 
Close behind with 14 weeks is "60 Minute 
Man" by the Dominoes from 1951. The j 
most total weeks a pop single ever field 
the *1 spotis 13 weeks. 3 tunes hold this j 
record, set well before Billboard militated j 
its Top 100" chart in 1955 (see my re- j 
port mi): Artie Shaw's "Frenesi": Harry j 
lames' I've Heard That Song Before." 
and Gordon lenkins 1 The Weavers' 
"Goodnight Irene." 



Trivia Question #30: 
There has been only one record m the His- 
tory of Billboard's Singles charts to ap- 
pear on the charts for one lull rear -52 
weeks. Name this record and artist from 
the Country charts bach m 1357. 

Coprnghr e [974 6, JOCL C WHITBURN and 
BILL80W0 PUBLICATIONS. INC AI ngNs 
restrvcd 

M«l in ft* coupM beta* 19 ordtr books labnf 
cemptet* dill (datt/hi|f*ii Btsitron/totil 
■Mil Ch)rttd.'ls6*l 4 record no I h» INff 

retort lo mike the BiHbaml duris 



J TOP POP '55 72 $30. 

1-1 TOP POP '40-'55 $20. 

TOP CAW '49-71 $20. 

TOP R&B '49-71 $20. 

TOP LP's '45-72 $40. 

SUPPLEMENTS: 

TOP POP 73 $7.50 

TOP LP's 73 $7.50 

TOP C&W 72 73 $10. 

TOP R&B 72 73 $10. 
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Jazz Making It Big In N.Y. Via WRVR 



NEW YORK -This city has al- 
ways been the citadel of jazz, but 
there wasn't a rulliime ja/z station 
until one year ago when WRVR 
switched over and began letting 
people know that "if jazz is the name 
of the game in this city, then this sta- 
tion is the only game in town." 

Singlehandedly, WRVR has 
helped keep the New York jazz 
scene thriving by enlisting a variety 
of new listeners young, old, white, 
black, rich. poor. 

Jazz has become the common de- 
nominator for many people here, 
partly due to the efforts of "jazz ra- 
dio" and its general manager Robert 
Orenbaek. 

He was brought in more than a 
year ago and he immediately insti- 
tuted ■ number of changes to save 
the station from oblivion. 

WRVR's logo began popping up 
all over the city on subway cars and 
platforms, buses, billboards, tele- 
vision, national magazines, news- 
papers and a wide variety of other 
locations. Orenbach says the mas- 
sive campaign was launched to 
make people in New York City. 
Long Island, New Jersey, West- 
chester. Connecticut and even Penn- 
sylvania aware of its presence. 

After this feat was accomplished. 
Orenbach launched phase two of his 
plan and WRVR became involved 
in the presentation of live music. 
The station's name was lent to each 
concert's promotional sponsorship 
and several area concert promoters 
including New Audiences and Don 
Friedman became involved. 

Many of the world's top jazz art- 
ists have been presented through 
this joint sponsorship including Gil 
Scoil-Heron. Charles Earland, Pat 
Martino, Stanley Turrentine. Bobbi 
Humphrey, George Benson, Freddie 
Hubbard, the Crusaders, Norman 
Connors, Chet Baker, Gerry Mulli- 
gan. Stan Getz and Jon Lucien. 

"Through a series of combined ef- 
forts, we bombarded the media and 
it really paid off because they 
trusted us on each show we lent our 
name to." Orenbach says. "The clout 
we now have is almost incredible as 
was demonstrated by our last show." 

The last dale was a Lucien. Ben- 
son. Turrentine concert and on the 
strength of advance ticket sales, a 
second show was added for mid- 
night, with only two days notice. 

"It was gratifying that we could 
fill a second show at Carnegie Hall 
with such a short lime lo sell tickets, 
but we did it and wc arc especially 
proud of this venture," he says. "I 
think that we are continuing to draw 
support from the community and 
this concert draw was anything but a 
fluke." 

Orenbach says it is to the station's 
best interest to look out for all of the 
jazz promoters and club owners. 
This latter group is very close to 
WRVR, because they are trying to 
keep live jazz here on a regular basis. 

"People are spending money to 
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see concerts instead of club dates 
and wc feel so loyal to these clubs 
that we are still playing Robin Hood 
to them," he says. "We give them a 
lower advertising rate because we 
know that they are most important 
to our existence." 

In the last six months. WRVR has 
become more involved with ihese 
clubs and they have incorporated a 
bi-weekly live concert series into the 
format of the station. Clubs like The 
Baby Grand in Harlem. Boomer's in 
Greenwich Village, the Half Note in 
mid town Manhattan and most 
recently The Village Gate have been 
featured extensively. 

These live concerts from the Gale 
are held every other Monday and 
there is always a line out on the street 
around the block, according to 
Orenbach. 

"Wc advertise them on the station 
and we have been thrilled with the 
results," he says. All of the other 
clubs around town have approached 
us about the possibility of sched- 
uling more live broadcasts and we 
are sorting out all of these ideas." 

Orenbach says that there were 
only about six jazz clubs 18 months 
ago, but that number has soared lo 
more than °0 in the last few months. 
The music is branching out into all 
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of the listening locations of the sta- 
tion and this is a matter of great 
pride to him. 

"Jazz has come out of the wood- 
work and it is playing at more and 
more places that it could never be 
found at including some of the top 
hotels around town." he states. 
"Rooms like the Maisonette and 
Peacock Alley have opened their 
doors lo jazz." 

WRVR has seen a vast amount of 
problems in its history and Oren- 
bach was faced with a grave eco- 
nomic problem when he took the 
helm. It has only been a commercial 
broadcasting station for little more 
than three years and it is under the 
auspices of The Riverside Church, 
where the broadcasting studios are 
located. 

When it became a commercial sta- 
tion, it had no identity of its own and 
struggled through a variety of for- 
mats, including an all-talk setup. 
Orenbach was given complete au- 
tonomy by the station's board of di- 
rectors and he immediately re- 
worked the program schedule and 
disk jockey line-up. 

"I now have what I truthfully con- 
sider lo be the most complete and 
well-rounded group of jocks in the 
business." he says. "They have expe- 



rience and knowledge in a variety of 
areas and they know how to pro- 
gram all kinds of music." 

The current disk jockeys are Max 
Cole, a veteran of WRVR since 
1961; Ed Beach, former jazz musi- 
cian and Shakespearean actor; 
Charlie Brown, former jazz record 
promotion man and Howard Univ. 
associate professor; Les Davis, em- 
cee for all the live broadcasts; Felipe 
Luciano, host of Latin music shows 
and a noted poet; and Van Jay. the 
all-night man with an extremely 
loyal following. 

"We are satisfied with our current 
lineup of music and news shows," 
Orenbach says. "The best part about 
what we arc offering is that it ap- 
peals to most everyone. 

"We are mixing up vhat we play 
and try ing to draw in people who lis- 
tened lo jazz when they were grow- 
ing up. as well as the younger people 
who are turning on to this vital form 
of American music." 

The special feature that Orenbach 
is most proud of was the station's ex- 
clusive coverage of Duke Ellington's 
funeral. Response lo this live broad- 
cast was so large, that ihe tape was 
re-run and many stations through- 
out the world requested it. 



HOT CLOCK MATHEMATICS 



Tricky Art: Counterprogramming 



EDITOR'S NOTE: This is ihe sec- 
ond installment of a two-part article 
on the typical Hot Clock used by most 
radio stations. The author is Eric 
Norbert, assistant program director of 
KM PC in Los A ngeles. once program 
director of KM BY in Monterey. 
Calif KM PC is an MOR format sta- 
tion; KMB Y was a Top 40 format sta- 
tion. 

Hot Clocks arc much misunder- 
stood and often used to count- 
erprogram rather than program a 
station. It should be noted that a ra- 
dio station which concentrates 
mostly on counterprogramming is 
unconsciously informing listeners 
that another station in the market is 
belter than itself. And it's very hard 
to win that way. Slotting your 
double-play against ihe other guy's 
news is a destructive idea unless it 
makes sense wilhin the totality of 
your format structure to have that 
double-play at lhai particular lime. 

The correct function of a hot clock 
is to establish a specific sequence of 
records. The sequence, in turn, is de- 
termined by ihe desired balance of 
records, 

The first step is to formulate an 
idea of what kind of repetiiion you 
desire. To cite an example of how 
this works, in restructuring the sta- 
tion I was with at one time-KMBY 
in Monterey in 1969-1 wanted lo 
have a relatively long list at this Top 



40 station, since considerable variety 
is important to attract and hold a 
large adult audience. High repeti- 
tion of familiar records, on the other 
hand, was necessary to maintain the 
youth audience. The solution I ar- 
rived at in this particular case was lo 
establish a list of roughly 50 titles, 
divide them into two categories -the 
15 top hits, and the remainder atul 
rotate the two categories on a onc- 
for-one basis. The top hits were de- 
termined by local sales and requests 
mainly, and the list was lengthened 
to this level not by increasing the 
programming of picks and secon- 
dary records, but by retaining the 
former "top hits" till they had 
stopped selling and being requested 
in the market. The lop hits had a 2'V 
3'/i hour repetition pattern, with the 
remainder of the list cycling every 6- 
7 hours, depending on spotload. The 
result was relatively low (for Top 40) 
repetition of individual records, but 
an extremely high familiarity factor 
on the records played. It worked, 
along with a number of other things 
we did outside the music area; 
KMBY has been the Pulse rating 
leader, 12+ and 18 + , in the Monte- 
rey-Salinas market for almost four 
years now for ihe last two of which 
the credit must go to Doc Hammond 
and Frank Colbourn. Don't miss 
this point: That's an example, tai- 
lored lo a time and a market; in 
many instances it would be the 



wrong choice for best results. The 
purpose of this article is to redefine 
some of the considerations that lead 
to your devising of your own music 
system, uniquely suited to your own 
station and market. 

And notice this: I didn't use seven 
piles of records in the control room, 
or four, but two. Something they 
teach in basic mathematics is reduc- 
ing a fraction to its lowest common 
denominator; ihe same applies lo 
music rotation patterns. First, sit 
down and figure oul the percentages 
of specific music categories you 
want included in your pattern. Per- 
haps you decide you want 30 percent 
current hiis, 10 percent picks, 20 per- 
cent top hils. 10 percent album cuts, 
and 30 percent oldies. By having two 
categories that represent 1 record in 
10; you necessitate a 10-record ro- 
tatc-and-repeat sequence. 

That presents a problem. Wilh 
longer records nowadays, and a 
heavy spotload. it might take an en- 

( Continued on page 23) 

More 

Radio-TV Programming 
See Page 39 




DISCUSSING JAZZ -At a WRVR concert, from left, air personality Charlie Brown, trumpeters Joe Newman, Bob Oren- 
bach, and clarinetist Benny Goodman. 
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_Vox Jox 



By CLAUDE HALL 



The annual convention of the Na- 
tional Assn. of FM Broadcasters will 
be held Sept 17-20 in Atlanta, ac- 
cording to association president 
James Gabbert, owner of KIOI in 
San Francisco. The board just met in 
Atlanta and approved plans for 
moving to larger quarters and ex- 
panding the staff to support in- 
creased member services. . . . Eric 
Small, the audio consultant who op- 
erates out of San Francisco, is work- 
ing on a book to be titled, tenta- 
tively, "Broadcast Audio For The 
Paranoid Program Director." Says, 
"It is intended to be a survival man- 
ual for program directors and other 
non-technical management in a ra- 
dio station, for use in dealing with 
engineering." 

* * * 

I thought Charlie Parker had been 
in radio and at WDRC in Hartford 
for 25 years. He corrects me with a 
letter, saying, "It'll be 31 years in 
March. Sometimes 1 think il might 
be preferable to be young and inno- 
cent than old and authoritative. 
Longevity doesn't get you up the 
stairs quite as fast." 

* * * 

Harve Miller called to say he is 
still at KKDJ. Los Angeles. . . . How- 
ard Corday, music director at 
WKNE in Keene. N.H., reports that 
"in spite of slow or non-existent mu- 
sic service from some labels, we're 
running a playlist of about 80 to 90 
records, including a good selection 
of new artists." Lineup at the station 
includes program director Bill Ray- 
mood 6-9 a.m., Corday 9 a.m. -3 p.m., 
John Reynolds 3-6 p.m., Ed Brooder 
6-11 p.m. and weekend men Don 
(Don Stevens) Gibb, Dave Suther- 
land, and Harry Kelley. 

* * * 

Bobby Magic is leaving his posi- 
tion as program director of KCBN in 
Reno; he'd been there five years and 
before that was with KYA in San 



Francisco as air personality and. I 
believe, music director. He's looking 
for a major market air job or me- 
dium market programming and air 
position. 702-329-7955. . . . New pro- 
gram director of KDWB in Min- 
neapolis is John Sebastian, replac- 
ing Buzz Bennett, who is moving to 
Los Angeles to start a programming 
consulting firm. Gary Stevens, gen- 
eral manager of KDWB, points out 
that Buzz brought the station up to 
overall third in the market; "we are 
No. I in teens and the top am tempo- 
rary in the Twin Cities in adult 
women. We were weak in men 18- 
34. but up from where we took it 
over." Stevens, as I do myself, feels 
that Bennett had done a good job 
with the station. 

* * * 

Al Weel in Fairfax, Va., Jack Ca- 
sey is operations director and J. J. 
Justin is program director. . . . The 
lineup at KOWN in Escondido, 
Calif., has program director Clip 
Helps Al Hopkins, and Bob Hudson. 
Station was looking for another air 
personality a week ago. Nice little 
town not too far from some of the 
greatest beaches in the world. And 

the slot is a 6-midnight rock slot 

Donn Nichols is still in bad condi- 
tion in Stevens Point, Wis., but more 
from hospital bills than anything 
else. He'll be out of radio for several 
months. To help pay for his hospital 
bill, you can contribute anything 
from $1 to $5. Or more. Checks 
should be made out to the Donn 
Nichols Fund and sent to the First 
National Bank, Stevens Point, Wis. 
54481. Donn has no insurance. 
Lineup at WSPT in Stevens Point 
now includes Mike Black 5-10 a.m.. 
Gary Wescott 10 a.m.-2 p.m.. J. W. 
Walker 2-7 p.m.. and Al Kearns 7- 
midnight, with Jeff Van Dlen and 
Bob Lee helping on weekends. 
Walker has taken over the music 
duties from Nichols for the time 
being. 



Hot Clock Mathematics 



• Continued from page 22 

tire hour to cycle your entire se- 
quence once; your average listener 
doesn't get the balanced presenta- 
tion you want him to perceive, any- 
time he listens. Then again, the more 
complex music pattern might get 
fouled up somehow on the air, and it 
won't even come out right when you 
listen ! 

Consolidate your categories, 
round off your fractions, and then 
find the lowest common denomi- 
nator. In our example, how about 
combining your picks and LP cuts 
into the "current hits" category- 
perhaps by noting that a certain 
record in the second and fourth re- 
peat of the basic sequence per hour 
becomes a pick, and an album cut, 
respectively. Then round off the top 
hits to 25 percent, and oldies to 25 
percent, and you suddenly have a 
workable four-record basic se- 
quence: hit/top hit/*hit/oldie. The 
•hit represents that "wild card" that 
changes in the second and fourth 
cycle in an hour— and note that the 
LP cut thus would come up only in a 
light commercial hour where at least 
15 records can be played; this is nor- 
mally very desirable, since this al- 
bum track is more often than not a 
"balance" tune, and not particularly 
familiar. In an hour where the spot- 
load forces play of only a minimum 
number of records, it's especially im- 
portant that only the strongest and 
most familiar records be played. 
Also, in that four-record sequence, 
the age range of the oldies can be 
varied on each successive cycle 
within the hour, to help target your 



demographics. More about this 
technique a little later. Next, though, 
let's take record sequencing a bit far- 
ther. 

When you've evolved your basic 
record sequence, based on the pro- 
portions of music categories you 
want presented on your station, it's 
time to turn your attention to an- 
other aspect of sequence . . . how the 
listener perceives this pattern as a 
progression of sequential events. 
Each record should "set up" the 
next, even if spoken material inter- 
venes between each record. 

Whichever way we do it, we want 
to start with a "grabber." The lis- 
tener, enjoying it, wants to hear the 
next record. It isn't as strong, per- 
haps, but it follows a strong record, 
so he'll keep listening to see what we 
play next . . . and it's a distinctive 
and strong record. He's rewarded 
again, and listens for the relatively 
weak (but important for contrast) 
next record, and so forth. 

This leads to another important 
point, and one that has fallen into 
disuse in the last decade-in Top 40 
at least. I've mentioned it earlier. It's 
contrast. Records have to contrast 
with each other as a sequence pro- 
gresses for two important reasons: 
contrast sustains audience attention 
and interest, and it defines the limits 
of your music format, which keeps a 
listener with you through a record he 
doesn't like, in the expectation that 
the next record will be different— 
and probably more likeable. 

EDITOR'S NOTE: Concluding 
installment next week. 
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'Right Way' To Fire a Jockey? 
Pat O'Day Has Never Found One 



EDITORS NOTE: This is the 
third and concluding installment of 
an in-depth interview with Pat O'Day, 
until recently the general manager of 
one of the nation's most successful 
Top 40 radio stations— KJR in 
Seattle. O'Day now operates a multi- 
media firm in Seattle. The interview 
was conducted by Claude Hall. 

HALL: Pat, give mc your feelings 
on the role of the air personality. 

O'DAY: There's not a more excit- 
ing, challenge . . . there's nothing 
more fulfilling . . . than being a great 
and well-rated disk jockey. In any 
market, be it small or large. Being a 
good disk jockey is one of the most 
exciting things that can happen in 
your life. You only walk through this 
life once and if you're born to love 
adulation, being a disk jockey is an 
extraordinary opportunity. How- 
ever, there are certain dues that have 
to be paid . . . otherwise, adulation 
cannot be achieved. The dues that 
have to be paid include patience 
over salary, patience with manage- 
ment, patience to give yourself time 
to grow up. 

And, believe me, 1 feel that the 
disk jockey who's a star in a small 
town is just as big a success as the 
disk jockey who's a star in a large 
city. The criteria of success is not 
how much money each makes . . . 
but how they relate to their particu- 
lar audiences. Thai's a measure that 
applies to both. 

And, how do you reach that level 
of success? Giving of yourself . . . 
whether your motives arc selfish or 
unselfish. You must go out and con- 
tact people . . . meet people, because 
they have so much to give you. 
You're a communicator, but how 
can you communicate with people 
whom you don't know? And a nice 
bonus is that right along with meet- 
ing potential listeners face-to-face, 
you're building a personal relation- 
ship that can measurably increase 
your listening audience. 

H: How do you fire a disk jockey? 

O: I've never figured it out. It 
broke my heart every time. I don't 
know the right way. The only thing 
I've tried to do is take that negative 
in his life and make it a positive by 
explaining as constructively as pos- 
sible where he failed with us. And by 
explaining our evaluation of him, 
which is better than his evaluation 
because it's difficult to evaluate 
yourself. I try to give him a direction 
to go. Make his departure from our 
station something that will lead him 
on and up. Never in the world have I 
gained any satisfaction from anyone 
that we fired going down. Some- 
times that was proof of our correct 
decision, but absolutely no satisfac- 
tion. Instead, disappointment that 
even in the firing I was unable to 
contribute something persuasive 
enough or correct enough to help 
them further their career. 

H: In the case of a disk jockey that 
has failed at a KJR or any other sta- 
tion, what should they keep in mind 
as they go to their next job? 

O: Well, what is the attitude of a 
disk jockey when he changes mar- 
kets? And, I suppose this is human 
nature ... it could be the same in the 
trucking industry ... or any business 
in the world ... he says: "I'm going 
to get off on the right fool." And, to 
do so, he generally falls into his com- 
fort zone and does what he feels 
comfortable doing. Because he 
wants security. And he feels more se- 
cure doing what is comfortable for 
him. I think a disk jockey going into 



a new job has to probe intensively 
. . . find out what is expected of him 
by the station. If the program direc- 
tor can't provide him with an an- 
swer, then he should go to the man- 
ager. Find out what they want of 
him. Then, the disk jockey should 
combine that information along 
with the information about his past 
mistakes at other radio stations and 
turn out an on-air production that is, 
hopefully, devoid of mistakes he's 
made in the past and encompasses 
the things that his new management 
wants. Funnel his talents into that 
framework. 

H: Then a disk jockey can always 
improve himself? 

O: Can't we all? We have a banker 
in Seattle who's 105 years old and 
plays golf and says he's getting bet- 
ter every day. And how about the 
jock who's 23 and thinks he's 
peaked? 

H: What future do you see for 
Top 40 radio? 

O: If Top 40 is going to withstand 
the competition of FM radio, it's go- 
ing to have to stop relying on short 
playlists, mundane promotions and 
tightly-controlled non- personality 
approaches. 

Instead, Top 40 radio should be 
looking for justifications— concrete 
reasons— to expand the playlist ... to 
create contests both human and 
brilliant ... to have deejays whose 
personalities equal the communi- 
cation level of the music of today. 

What Top 40 radio in America 
needs today is about a thousand 
Robert W. Morgans and 500 Charlie 
Tunas. 

H: You mentioned that stations 
need a longer playlist— something 
that you were successful with at 
KJR but habitually the stations 
with shorter lists seem to do well in 
the ratings, often whipping the sta- 
tion with the longer playlist. 

O: I don't think it's the number of 
records in an hour that gets a station 
ratings, providing commercials and 
talk arc kept within reasonable toler- 
ance. It's the way the music is played 
that's going to capture the audience. 

For instance, if one station plays 
15 records an hour and the deejays 
methodically destroy the intro and 
outros of all of the records, I'll put 
my money on the station that's 
across the street which may play two 
fewer records per hour, but allows 
the music to speak for itself with 
tasty, aware transitions and segues. 

We paid a university in Seattle to 
do some audience research and one 
of the interesting facets uncovered 
was that Top 40 AM radio disgusted 
the younger people because of the 
constant destruction of important 
passages of music. 

Too many times, program direc- 
tors in effect tell the listeners to go to 
hell; "you don't know what you 
want . . . we'll tell you what you 
want." 

Our research was conclusive . . . 
talking over the intros of the records 
is destructive to radio's greatest at- 
tribute—the creation of mood. Talk- 
ing over the intros and the outros of 
the records destroys that mood. 

H: Then the deejay should never 
talk over intros . . . that, too, is totally 
out of step with what are considered 
to be modern programming tech- 
niques. 

O: We cannot be so inflexible that 
a deejay can't be allowed to provide 
a smooth ending to what might be a 
repetitive ending on a record. But 
the listening audience has never 
heard the record intro they want you 



to talk over. True, the good air per- 
sonality might enhance the opening 
of a record, but announcing the 
time, the traffic conditions and the 
weather is not glorifying that record 
performance. 

H: You've made use of the re- 
search information at KJR? 

O: Yes. For some time. In 1972, 1 
was begging Gary Taylor, then the 
program director, to play the music 
and let the music complement the 
music ... play music back-to-back. 
If the station is good, you don't have 
to give the call letters after every 
record. 

In 1974, Nick Anthony had taken 
the station back to where it had been 
under Taylor. 

However, we're now No. I again 
by playing the music together and 
building moods, staying off the mu- 
sic. Twice, we've come back. 

But radio isn't mysterious secret 
formats . . . it's common sense. 

Radio needs to be a contributing 
member of the family ... a unity 
with the listener. 

I don't know how to impress on 
you the fallacy of the short playlist. 
How can any program director con- 
fine America's musical tastes in 1975 
to the same number of performers 
we programmed in 1968 ... the very 
exact same performers, because 
there won't be any new acts and very 
few records by them. 

You might go to a short playlist to 
hype your property if you've under- 
gone a change in formats . . . but the 
broader demographics . . . the bulk 
demographics ... are available only 
on a long-term basis with a broader 
music spectrum. 

H: You don't just throw new 
records on the air, though? 

O: No. Of course not. Introducing 
new music has to be done with care. 

You see, radio is either a mood- 
support or a mood-changer. That 
mood is so critical - and since music 
is the foundation of the mood— we 
must be constantly alert to assure 
that deejays treat it in such a way 
that the mood cannot be injured. 

That's why I was critical of intros 
and outros. Too many deejays today 
are using intros and outros to turn 
themselves on ... to hype their per- 
formances. They get off on them- 
selves by timing right up to the vo- 
cal, oblivious to the art and the 
feeling and the framework they are 
destroying. 

H: On this intro and outro theory 
... do you believe the same thing ap- 
plies to other formats? 

O: Country and soul radio be- 
came successful when they copied 
Top 40 concepts. But I can't feature 
a country music fan liking the intros 
of his song destroyed more than any 
other listener. At a time when Amer- 
ica is more musically sophisticated 
. . . more musically aware . . . more 
sensitive than ever before. Top 40 
radio impulsively and bullishly says 
it's quantity, not quality, the listener 
wants. 

H: Back to an earlier question 
about the viability of Top 40 radio 
today. 

O: With common sense, you can 
realize that Top 40 has more poten- 
tial than it settles for today ... it 
deals with the best product, the na- 
tion's top tunes. 

To think that Top 40 radio— in to- 
tal shares-has to settle in some mar- 
kets for only 10 percent of the au- 
dience is a disgrace. 

H: How does a deejay "carefully" 
add new music? 

(Continued on page 45) 
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STORIES TO TELL 
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REVIEWING AN ALBUM for Billboard 
a few weeks ago, a writer com- 
mented that it is becoming more 
and more difficult to determine 
what is and what is not jazz. 
One can sympathize with his 
plight as he wrestled with the problem of de- 
ciding in which category to slot the LP. More 
than ever before in the history of this unique 
and constantly evolving music, jazz today 
finds itself at both an economic and artistic 
crossroads. 

A phenomenon that has become increas- 
ingly apparent during the 1970s is that of the 
artist previously associated with jazz whose 
records cross over to gain acceptance in the 
pop, rock and soul fields. 

Innumerable musicians, sometimes at 
their own initiative, but often at the instiga- 
tion of their agents or producers, have re- 
nounced the traditional beat in favor of 
rhythm and blues, and have used electronics, 
synthesizers, amplified pianos and guitars 
and basses, to concoct a brew that virtually 
confounds both the fan and the trade ob- 
server who may wish to pigeonhole it as one 
form of music or another. 

The case that comes immediately to mind 
is of course that of Herbie Hancock. Previ- 



By Leonard Feather 

with which the word was once exclusively 
identified. 

The manner in which the crossovers have 
taken place has varied greatly from artist to 
artist and from record company to record 
company. The case of Blue Note, for in- 
stance, is unique, since the label was founded 
in 1939 by two jazz fans in New York, both 
traditionalist-oriented purists whose only aim 
was to preserve on records, at a small profit if 
possible, what they believed to be some of the 
best music that was then being neglected by 
the major labels. 

Almost entirely by themselves, these two 
men, Alfed Lion and Francis Wolff, guided the 
label for close to three decades, building what 
turned out to be an immensely valuable col- 
lection of catalog material. One artist after 
another, without any crossover motives and 
usually with no intention beyond that of ex- 
pressing himself musically as honestly as he 
could, came up with hit after hit: Art Blakey,. 
Horace Silver, Jimmy Smith, Stanley Turren- 
tine, Lee Morgan and many more. It was a 
classic case of artistic validity that was trans 
lated, over the years, into steady sales. 

Since Blue Note was absorbed by United 
Artists the policy has bee quite different. 
Most of the old artists have left and the new 
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CTI photo 

Hubert Laws: tasty classical influences. 
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Woody Herman: a modern band style. 




That's The Goal Of More 
And More Jazz Musicians 
As They Discover It's The 
Real Key To Success 




ously known for a lyrical, rhythmically subtle 
and harmonically oblique brand of music that 
sold moderately well during his years at Blue 
Note, the former Miles Davis composer pian- 
ist, observing the success that had been en- 
joyed by Donald Byrd with his "Black Byrd" 
album, decided that a more rhythmically 
gutty approach could be of value in bringing 
him to a broader audience. As he stated at 
the time, "I realized that I could never be a 
genius in anywhere near the class of Charlie 
Parker, Miles Davis or Coltrane, so I might as 
well forget about becoming a legend and 
about writing the great American master- 
piece. Instead. I would just be satisfied to 
create some music to make people happy." 

Hancock's success in achieving this objec- 
tive probably surpassed the wildest dreams 
of anyone, even including Columbia Records 
and his manager David Rubinson. What has 
happened to him symbolizes a general trend 
among jazz artists who, increasingly con- 
scious of the commercial realities and neces- 
sities of a highly competitive music business, 
have made comparable changes in direction, 
often with rewarding results. 

The irony that arises when a Miles Davis or 
Hancock, a Quincy Jones, a Herbie Mann suc- 
ceeds in crashing through to the pop charts, 
is that for the most part it is very debatable 
whether the music thus created should or 
should not be defined as jazz. At a recent 
NARAS meeting, at which I was a member of 
a committee trying to determine where to 
draw the line in several such cases, lively dis- 
agreement ensued, with most of the partici- 
pants winning out on some points and losing 
on others. 

Since the performers today who wish to sit 
at home and write, in Hancock's phrase, 
"The Great American Masterpiece." without 
regard to popular acceptance, are in a very 
small minority, the pressure to join the cross- 
over ranks has been tremendous. Aside from 
this, more and more jazz musicians are so 
well versed in classical music, in the commer- 
cial sounds of soul, in the r&b beat and in 
various other disciplines, that they no longer 
find any need to restrict themselves to a pure, 
undiluted swinging form of jazz of the kind 




A&M photo 

Quincy Jones: crossing into pop and soul. 



talent on the label has been steered, under 
George Butler's astute guidance, in a more 
calculatedly commercial direction. Whether 
the label could have continued to adhere to 
its purist principles in today's market is moot: 
but the fact that the catalog was considered 
extremely valuable at the time it was pur- 
chased by United Artists certainly indicates 
that the policy paid off handsomely over bet- 
ter than a quarter century span 

CTI and Kudu, under the aegis of Creed 
Taylor, seems to have stuck as closely as any 
company now active to a course of blending 
legitimate, tasteful iazz with elements from 
r&b. classical music (as in Hubert Laws' al- 
bums) and funk, without losing much musi- 
cal validity. Taylor's initiative is reflected in 
the popular success enjoyed by Deodato. 
Stanley Turrentine. Freddie Hubbard (before 
his recent switch to Columbia), George Ben 
son, Esther Phillips and others. 




Bonnie Tiegel photo 
Stanley Turrentine: holding fast In jazz and 



CTI photo 

Eumir Deodato: sophisticated rock influences. 



Columbia, of course, is the only one of the 
long-established majors to have maintained a 
continuous and generally successful relation- 
ship with iazz as a viable, salable entity. Miles 
Davis was advised in the late 1960s that he 
would have to come up with something more 
commercial if he wanted to sell records: ac- 
cordingly, he abandoned his subtle iazz ex- 
perimentations in favor of a series of LPs to 
which rock fans, young blacks and the new 
jazz-rock audience in general were able to re 
late. 

ABC's Impulse label, first under Bob Thiele 
and in recent years under the control of Ed 
Michel, has found its own niche in the market 
with avant garde and spiritually ethe- 
real music, much of it composed and played 
by artists with a prior iazz reputation. 

Thiele himself, with Flying Dutchman and 
his other labels, has continued the same pol- 
(Conlimied on page Jo) 



aterial 



America's Original Music Form 
is New York's Hottest Format 

ALL 1 
JAZZ 
CACIC 



4 




Crossover Albums 



» Continued from page 25 




icy. with improved sales, since his affiliation with RCA. The 
latter, curiously, has on its own label only two jazz artists, 
both of them British: singer Cleo Laine and organist Brian 
Auger. RCA has blown hot and cold for many years on jazz 
and has rarely made a deep impact. 
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Marantz 
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Tech Hi-Fi 

Record Companies 

A&M 

Angel 

Atlantic 

BASF 

Bell 

Blue Note 
Buddah 
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and the jazz sponsors* 
come marching in! 



Makossa 
Mercury 
Motown 
Muse/Onyx 
RCA 

Strata East 
Tico 
Vaya 
Verve 

Record Stores 

Sam Ash 

Brooks Record Shop 
Dice Music 
J&B Records 
J&R Discount Records 
King Carol 
King James Music 
S. Klein 
Korvette's 
Mays 
Titus-Oak 

Concerts/Theatres 

Apollo Theatre 
Beacon Theatre 
Fillmore East 

Don Friedman Enterprises 
Highlights in Jazz 
Jazz Interactions 
Jonathan Collins Productions 
New Audiences 



Newport Jazz Festival 
N.Y. Jazz Repertory Company 
Plainfield Jazz Company 

|azz Clubs 

The Angry Squire 
The Bottom Line 
Boomer's 
Bradley's 
Buddy's Place 
Club Baby Grand 
The Executive Suite 
Faces 

The Five Spot 
The Half Note 
Jupiter's 
Marshmallows 
MetropoleCafe 
Pere's East 
Stryker's 
Top of the Gate 
The Veldt 
Village Vanguard 
*a partial list! 
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The Fantasy empire, which includes Prestige and Mile- 
stone, occasionally crashes across the border, but has had 
modest and consistent success with a wide range of artists 
from contemporary (McCoy Tyner) to soul (Gene Ammons) 
and mainstream-modern (Woody Herman). 

Atlantic, which started out as a jazz label in the late 1940s, 
has leaned more and more heavily on crossover material and 
artists, as is demonstrated by the success of Herbie Mann, 
Les McCann and Eddie Harris. But the catalog includes such a 
diversity of soul, r&b and other quasi-jazz forms that once in a 
while an experiment such as the one with Dave Brubeck and 
his sons may be undertaken to moderately good commercial 
effect. 

With the exception of the specialized outfits such as Chia- 
roscuro, Philadelphia International. Groove Merchant, etc., 
most of the other labels have found only a small space for 
jazz, and then usually artists who have been willing to accom- 
modate themselves to present day demands. A&M has Quincy 
Jones, whose "Body Heat" may have lost him his old jazz au- 
dience but has gained him an enormous number of new 
adherents; Tom Scott, with his big-beat L.A. Express, and 
more recently Chuck Mangione, who has switched over from 
Mercury. 

The case of Mangione is one of those rare exceptions in 
which an artist, with the courage of his own musical convic- 
tions, taped a concert independently, and was able to make a 
deal with a major company. Mercury, to take over the album 
with surprising success on the pop charts. Unlike so many of 
the others who have crossed over with the cash register very 
much in mind. Mangione wrote his various extended works, 
featuring his horn with symphony orchestra backgrounds, 
with a complete musical integrity that has paid off hand- 
somely. 

The same might be said of Capitol's only jazz group. Super- 
sax. This group woodshedded for a full year before making its 
first public appearance. To the surprise of many, its harmoni 
zations of old Charlie Parker saxophone solos found a sizable 
acceptance. 

The first Supersax album won a Grammy award. Sales both 
from this and the follow-up LP with more than satisfactory, 
despite-or because of?— the fact that the musicians were 
simply playing an update impression of a 1940s music in 
which they believed fervently. 

One of the most unusual cases in the crossover story is that 
of The Crusaders. This group of musicians from Houston has 
had a roller coaster career under a series of names. 

The unit was originally known as The Swingers; later it was 
billed as the Modern Jazz Sextet. At one time, Stix Hooper and 
his colleagues went into a rock'n'roll bag and called them- 
selves The Nite Hawks, but not long afterward they became 
The Jazz Crusaders and, under that name, enjoyed a long 
series of successes on the Pacific Jazz label. 

A few years ago, however. Hooper decided that the word 
jazz was a detriment to the group's sales potential. 

Accordingly, they became simply The Crusaders. Under 
that name, and playing a brand of music with a heavier and 
more danceable beat, the combo has surpassed all previous 
accomplishments in terms of sales. 

The irony is that they are still listed in all the charts under 
"Jazz Albums" and "Jazz Artists." In fact, many disk jockeys 
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COMPOSING AND IMPOVISING on a syn- 

thesizer presents a whole new bag of chal- 
lenges—and problems— for the adventurous 
jazzman. 

Herbie Hancock, who has been playing the 
Arp synthesizer for one and a halt years, says 
one of the basics required is Knowing about 
the physical properties of sound in terms of 
the devices which are available on the instru 
ment to modify electrical sound. 

You don't have to become an electronics 
specialist, he admits, but you do have to un- 
derstand what happens when you move that 
blue switch or flip that black one. 

Composing music for a jazz composition re- 
quires a greater concentration on what you 
want to have the instrument do to that sound 
which is bouncing around in your head. 

And when it comes time to improvise dur 
ing a performance— be it in the studio, or on- 
stage—you have to be cogently aware of what 
fields you are tredding into when you activate 



Herbie Hancock blends synthesizer sounds well into the 
core of his modern jazz band. 



any of 
the syn- 
thesizer's 
copious 
switches 
and devices 
all designe 
to modify o 
change a basic 
sound wave 

Part of the danger lies 
in the fact that there are 
copious kinds of effects which can 
be emerged by moving various sliding volume 
switches varying degrees. Plus low and high 
frequency wave forms can be changed 
slightly or radically by affecting other switch- 
ing moves, singularly or in concert with other 
switches. 

It all adds up to having the composer flirt- 
ing with danger when he has to improvise and 



he de 
cides on 
the spur 
of the mo- 
ment to 
move some 
switch and 
hope the sound 
fits which he 
creates right then 
and there for the me- 
lodic line or the harmonic 
structure or the ensemble playing 
of the other members of the band. 

"You have to learn how to know what the 
sound is made up of in synthesizer Ian 
guage." Hancock explains. "You have to 
know how a signal— a note in musical terms- 
is affected by the different modifying ele- 
ments . . . and you have to learn to think 
really fast. 

"You don't have to know about the transis- 



tors inside; you just have to know how the 
sound can be modified." 

When he sits down to write a tune which will 
include a synthesizer part. Hancock usually 
writes composition to be played on either an 
acoustic or Fender Rhodes piano Then he de- 
cides on which of his various synthesizers 
he'll use to create the synthesizer sounds. 

"First I play the idea to where I like it." he 
explains in his Hollywood Hills home, the sun 
warming his living room, his gold record for 
the LP "Head Hunters" glistening brightly 
without any help from the late afternoon sun. 

Using a synthesizer patch book— sort of a 
battle plan where one writes down significant 
information about how the instrument is set 
up— he writes down the keys he thinks he'll 
push to get his sounds. 

The synthesizer has a keyboard plus the 
various sliding pot switches which affect the 
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playing their records still refer to them as The Jazz Crusaders. 
The moral should be a variation of the old What's In A Name 
theory; the important factor is not the title attached to the 
musicians but the sound of the music they play 

Looking over Billboard's recent list in the "Talent In Action" 
annual, December 28, 1974, I found that of the 40 men, 
women and groups named as the top jazz album artists of the 
year, about half could qualify as jazz by any reasonable defini- 
tion of the term. The other 20 were debatable for one reason 
or another: several were musicians who have remained in the 
jazz lists and have stayed in the minds of fans as |azz artists 
simply because of their early associations. 

Others teeter on the borderline between jazz and rock. Still 
others are into what has often been called "space music." 
with little or none of the definable beat that was once able to 
be a sine qua non of jazz, as indicated by the perennial Duke 
Ellington dictum, "It don't mean a thing if it ain't got that 
swing." 

Several of the leading jazz artists have appeared on the soul 
charts. The crossover between jazz and soul is easily recogniz- 
able and more pervasive today than ever. The albums featur- 
ing jazz organists with saxophonists and guitarists, in a genre 
popularized in the 1950s by the Jimmy Smith trio and other 
such groups, have maintained both a musical and commercial 
reputation for soul jazz. This is no less true of Esther Phillips, 
a top-notch jazz singer with soul to spare, who since her come- 
back has made her mark in jazz, soul and even, to some de- 
gree, pop charts in the past couple of years. 

The singers' role in the crossover story is an anomalous 
one. Ella Fitzgerald made a couple of albums a few years ago 
in an attempt to catch the youth rock market; but the concept 
didn't work. Her manager, Norman Granz, frankly conceded 
that "If the kids want to play those tunes, they'll buy the ver 
sions by people in their own age group." 

Sarah Vaughan. after five years completely off the record 
scene, cut a series of LPs for Bob Shad's Mainstream label. 
Her album featuring Michel Legrand songs was the most ex 
pensive, elaborate and pop oriented, but it never stayed very 
high or very long on the pop charts. Other great jazz singers 
such as Joe Williams and Carmen McRae seemingly have 
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30 By Jim Fishel 

WHILE THE BIG BAND SOUND 
LIVES on today in the music 
of Maynard Ferguson. Duke 
Ellington, Count Basie. Stan 
Kenton, Woody Herman, 
Harry James, Buddy Rich, 
Bill Watrous bands, none displays more of an 
upsurge potential than the Thad Jones Mel 
Lewis aggregation. 

After 10 years together, this New York- 
based outfit is still climbing new peaks 
through a series of "new breaks." including a 
new label (Philadelphia International), a re- 
newed interest in the band from listeners of 



"We told him to contact us after he gradu- 
ated and when he responded we had an 
opening," Lewis says. "He's been with us for 
three years and like everyone else in the 
group, he does his own musical outings, when 
we're not booked." 

Jones says that the success behind the 
band is because it has stayed up-to-date 
through the years and its musicians cover a 
wide span of musical styles and ages from 21 
year-old Jon Faddis to 68-year old Quentin 
Jackson. 

"Oddly enough, we don't know of one mu- 
sician who has left the band, who wouldn't 



was training a number of engineers including 
Don Hahn. "Jazz disk Jockey Alan Grant, who 
was a friend of the band at its beginning, 
talked with Max Gordon, who owned the Vil- 
lage Vanguard and thus began our run of 
Monday night concerts at that club." 

This series of Monday night shows is one of 
the longest in jazz history and the group is 
still packing them in. 

"It's really a rare night when we find a light 
crowd at the club." Jones says. "In fact, we 
are usually still turning away people at the 
door and there's surely nothing wrong with 
that." 



from the ponderous and regimented rhythm 
of the older big band days." 

After many years of recording critically-ac- 
claimed albums that received no promotion, 
the band has hooked on to Philadelphia Inter- 
national (distributed by Columbia) and is re- 
ceiving the full benefits. 

"We've always had good music on our 
records, but never received any help from 
United Artists or Solid State," Jones says. 
"Although our product sold well, they never 
gave us a chance to utilize the studio in the 
proper way and that is a far cry from the way 
we are being treated today." 
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Trumpeter-leader Thad Jones 



Thad Jones-Mel Lewis 
Band Broadens Its 
Influence & Audience 
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Drummer Mel Lewis 



all ages and a larger booking schedule than 
ever before. 

Trumpeter-arranger Jones, brother of jazz 
leaders pianist Hank and drummer Elvin, and 
drummer Lewis, have gone through a variety 
of four starred musicians in that time includ 
ing Richard Williams, Eddie Daniels, Jimmy 
Owens, Richard Davis, Garnett Brown. Joe 
Farrell. Jerome Richardson. Snooky Young 
and countless others. 

Many of these musicians have come to the 
band on recommendations from other musi- 
cians such as Farrell. who was nominated by 
Wayne Shorter, while others have come into 
the fold in various other ways. Trumpeter Ce- 
cil Bridgewater was turned on to the band, 
and vice-versa, while he was participating in a 
collegiate music festival, which Lewis and 
Jones were judging. 



CO 

> 

< 

3 

m 

LU 



Jazz 
Record 
Companies: 



like to rejoin us if he was able," Jones says. 
"Because of various other commitments or 
problems they can't stay with us." 

One of the group's original members will 
rejoin his old compadres. when trombonist 
Bob Brookmeyer moves back to New York 
this month. 

The making of the band is another inter- 
esting story in itself. Ten years back, these 
two talented musicians decided to join forces 
and after a series of rehearsals, that gathered 
excitement from a variety of individuals in- 
cluding former Downbeat editor Dan Mor- 
gan stem, they felt the urge to display their 
new sound. 

"We had about seven rehearsals utilizing 
New York's A&R Recording Studios and prac- 
ticed more than 12 hours per day," Lewis 
says. "At the time, our producer Phil Ramone 



The new series of block bookings that the 
band is garnering will draw them away from 
their home spot for several weeks at a throw, 
but Lewis says new fans will be there when 
the band returns. One of the secrets for en- 
couraging new listeners is using a series of 
techniques generally ignored by most other 
bands. 

These include: reaching out for a small 
group sound with the band's 16 members; 
only using the guitar for a special studio ef- 
fect and not on a regular basis; a constant in- 
teraction among the musicians and keeping 
current with the sounds of the day. 

"One point that most people overlook is 
the fact that a band doesn't mean anything if 
it doesn't have the players," Jones states. 
"Also, by mutual agreement, we stay very 
flexible in our rhythm section and steer away 





C.A.R. RECORD & TAPE CLUB. 
A brand new way to expose your product 
to the mass consumer market. 
Contact: Warren Rossman at (516) 481-6703 
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been content to achieve moderate sales without any overt ef- 
forts to step across the line. 

Paradoxically, Maria Muldaur's "Waitress in A Donut Shop" 
LP for Reprise included several tracks of an uncompromising, 
orthodox four-beat jazz nature, with a big swinging band led 
by Benny Carter. The album got as high as number 23 in the 
pop list, yet because her image has never been associated 
with jazz, this curious fact went all but unnoticed in the trade. 
Once again the question boils down to whether or not the art- 
ist has previously been identified with jazz, rather than 
whether or not jazz actually is being performed. 

Crossing over has a conspicuous fringe benefit for artists 
and record companies alike. Once a Hancock, a Hubbard, a 
Miles Davis has been accepted in the broader area, the invar- 
iable follow-up is a series of reissues of his earlier, more purely 
jazz directed works, which become acceptable to the youth 
market once their interest in the performer has been aroused 
by his pop material. 

Typically, there are at present at least four double pocket 
Miles Davis reissue LPs, four on Prestige and one on United 
Artists, comprising material he taped in the 1940s and '50s. 
In those days they were only expected to reach a limited mar- 
ket; in fact, if Davis were to want to record the identical mate- 
rial today, he would be dissuaded. Yet there is a steady flow of 
cash available to keep up the demand for these early master 
works. 

Innumerable recordings that were at one time considered 
uncommercial and too limited— among them Duke Ellington, 
Billie Holiday, George Shearing, Count Basie, even Benny 
Goodman, whose band at one stage had to record for an Eng- 
flsh company because no U.S. label would invest the few hun- 
dred dollars a session would cost— have turned out to be items 
of permanent value, have been re-recorded and reissued time 
and-again. Their often minimal cost has been repaid many 
times over. 

Who knows? Today's "too-far-out," "limited-market" artist 
may well show how history repeats itself, by becoming a per- 
manently important part of a catalog. A slow walker who takes 
years to cross over can be a permanently welcome visitor once 
the transition has been achieved. Producers would do well to 
bear this thought in mind. 

Section art director: Bernie Rollins 



Both of the band's leaders are quick to 
credit their new producer Bobby Martin with 
the success of their first release in many 
years. "He knows the business as well as 
music and because we respect each other, we 
know the music will be done in the proper 
way." according to Jones. 

"He usually makes suggestions when we 
record, but always tells us to do it our own 
way," he says. "And unlike on our other la- 
bels, we are given the time that is needed to 
put together a good record." 

Another sore point with this modern 
sounding unit is the non-release of an album 
they recorded for A&M three years ago. En- 
titled "Sweet For Pops," this record served as 
a musical salute to the late Louis Armstrong. 

"We really did some very special things on 
( Continued on pa^e $2} 
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WE HELP BUILD AN INDUSTRY — 
AND OUR SLEEVES ARE STILL ROLLED UP 



Q ■ What do Jazz giants Miles Davis, John Coltrane, Sonny 
Rollinsjhe Modern Jazz Quartet, Charlie Parker, Eric Dolphy, 
Kenny Burrell, Charles Mingus,GerryMulligan, Clifford Brown, 
Dizzy Gillespie, Duke Ellington, Ben Webster, GeneAmmons, 
Jelly Roll Morton, Earl Hines, Louis Armstrong, King Oliver, 
Wes Montgomery, Cannonball Adderley, Thelonious Monk, 
Coleman Hawkins, Bix Beiderbecke, Bill Evans, and Ma Rainey 
have in common? 

A. All are represented in the Fantasy/ Prestige/ Milestone 
Twofer catalog, the most comprehensive continuing reissue 
program in the industry's history. 



Fantasy/Prestige/MHestone 



JANUARY TWOFER RELEASES 




P-24047 
Dizzy Gillespie 

The Giant 
with 

Kenny Clarke, Kenny Drew, Johnny 
Griffin, Niels Henning Oersted 
Pedersen, Humberto Canto 



scrov 



P-24050 
Sonny Rollins 

Saxophone Colossus and More 
with 

Clifford Brown, Kenny Dorham, Torn 
Tommy Flanagan, Wade Legge, George 
Morrow, Richie Powell, Max Roach, 
Doug Watkins 




P-24048 
Milt Jackson 

Opus de Funk 
with 

Ron Carter, Kenny Clarke, Kenny 
Dorham, Tommy Flanagan, Jimmy 
Heath, Percy Heath, Connie Kay, 
Horace Silver 




P-24051 

Jam Session in Swingville 

featuring Coleman Hawkins 
and Pee Wee Russell 
with 

J. C. Higginbotham, Vic Dickenson, 
Joe Newman, Jimmy Hamilton, Al 
Sears, Hilton Jefferson, Buddy Tate, 
Tiny Grimes, Danny Barker, Claude 
Hopkins, Cliff Jackson, Wendell 
Marshall, Joe Benjamin, J. C. Heard, 
Bill English 



P-24049 

Gil Evans/Tadd Dameron 

The Arrangers' Touch 

Gil Evans with Lee Konitz, Paul 
Chambers, Jimmy Cleveland, Steve 
Lacy, Willie Ruff 

Tadd Dameron with Clifford Brown, 
Kenny Dorham, Benny Golson, Percy 
Heath, Philly Joe Jones, Cecil Payne 




P-24052 
Piano Giants 

featuring Duke Ellington, Earl Hines, 
Art Tatum, Erroll Garner, Thelonious 
Monk, Bud Powell, Lennie Tristano, 
Al Haig, George Shearing, John Lewis, 
Horace Silver, Hampton Hawes, Bobby 
Timmons, Oscar Peterson, Phineas 
Newborn, Ahmad Jamal, Red Garland, 
Bill Evans, Wynton Kelly, Herbie 
Hancock, Chick Corea, Joe Zawinul, 
Keith Jarrett, McCoy Tyner 
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The Synthesizer 

• ( Dnlnuicil trom /'..'lv J\V 

sound produced by an oscillator and create sine waves, square 
waves or sawtooth waves. Each of these waves has its own 
distinct characteristic which affects the basic tone quality. 

At home the composer— if he's lucky— has the time to ex- 
periment with choosing switches and positions to find agree- 
able sounds. 

But when it comes time to improvise, the player has to be 
sure ahead of time about what the sound will sound like once 
the switches are activated. 

"I've got to look up there." Hancock says, pointing to the 
part of the synthesizer which houses the sliding knobs and 
other ancillary switches "to see what I've got set up already." 

If the instrument has been programmed for sounds which 
were appropriate for some other piece, but won't work in the 
current situation, the player has to pass on using the preset 
conditions and immediately find new ones which will give him 
the correct sounds for the music at hand." 

Improvising obviously is thus harder to do on the spot. 

When he's working in the studio. Hancock sets up his syn- 
thesizer before hand. "When I'm really into it and thinking 
fast, I think in terms of what this switch will do and how it can 
affect the pitch by moving the frequency modulators which 
make the pitch change." Of course he can always stop the 
take if "you don't have the right tone quality— the right 
sound." 

Obviously there are problems in working with a synthesizer. 
To wit: "If you don't know exactly what the sound will be like, 
you have to think is it worth it and you have to be willing to 
suffer the consequences. If the take has gone great and every- 
thing's just right, you don't want to experiment because it 
might destroy the whole take. But on the other hand, if every- 
thing's going right, you might be more willing to experiment." 

Another problem Hancock acknowledges is "not making 
the instrument warm." The music or product as Hancock calls 
it in this instance, is "so far removed from your immediate 
control. 

"For example, a piano is mechanical. Depending on how low 
you press the key down, you get minute nuances. You press 
the key down and it's on a pivot which hits the string. You can 
feel the string being hit, you feel the bounce in the key. 
There's a small sensory awareness of what's going on. But 
there's no way to get that with a synthesizer. Nothing vibrates 
except what comes out of the speaker. There's no direct con- 
' tact between the person and the actual sound being pro- 
duced. 

"What makes music music are the nuances, knowing when 
. to bend and not to bend, the attack and release of a note that 
will determine how human the sound will be. 

"We have accepted the acoustic instruments and we know 
■ what we can do with them. In order to make nuances on a syn- 
thesizer we have to use these controls and we re not accus- 
tomed to them. As synthesizer players we have to learn how to 
handle these nuances away from the keys. 

"But I'm used to making the nuances on the keys. If it feels 
mechanical for me, it'll affect my playing and that has a nega- 
tive effect on the music, unless I want to make a mechanical 
sound for contrast. If I hear something human and have to 
treat it in a mechanical way it makes me feel awkward." 

On the chart hitting LP. "Head Hunters," he used the syn- 
thesizer on four tunes, primarily for coloring. He says he uses 
it in a simple fashion, so "there's not a whole lot of fooling 
around with the buttons." 

Hancock says he's far from being able to think automati- 
cally that when he turns a switch "the sine wave will be 
changed and become vibrato." But he's heading that way. 
He'll use synthesizer on his next LP planned for recording in 
February. But he doesn't plan an all synthesizer LP. "I'm in- 
terested in expanding, not creating more limitations for my- 
self," he says. Doing an all synthesizer LP would be limiting. 

Hancock credits a former synthesizer player in his band, 
Patrick Gleeson, with teaching him all he knows about the in- 
strument. 

Hancock has among his synthesizers, a unit which sounds 
like a string orchestra, a unit which corresponds to several or 
chestral instruments (piano, keyboards, guitar, trumpet, 
trombone, percussion) and a more sophisticated unit which is 
being modified to be two voiced so he can play harmonics. 

Thad Jones-Mel Lewis 

• Continued from pa^e M) 

that record and for some strange reason, they didn't release 
it," Jones says. 

The future of all big bands looks better than ever, because 
of the musical climate on college campuses today, notes 
Lewis. 

"There are more and more trained musicians and they 
don't really have anywhere to go, so many of them are creat 
ing their own groups to take up the slack." he says. "Schools 
are turning out some very talented musicians and that's why 
we have always kept our door open to them." 

Also, "we are continuing to play many more concerts, be- 
cause they have always been very receptive," Lewis says. 

Although the past has contained some shaky moments for 
the Jones-Lewis band, the future looks rosier than ever. In the 
works are plans for a live album, tours of Japan and Europe, 
and most all renewed interest in their past efforts. 

Another oddity is the fact that several of the tunes on the 
group's newest album are receiving sizable airplay and with 
success like that, who's to argue? 



ECM-MPS Feed World U.S. Jazz 

By Wolfgang Spahr 



The people who say there's no percentage in running a jazz 
only label are probably so busy trying to make money that 
they lose sight of how to make good records. 

That is the message that comes across strongly when you 
look at the operations of two independent German jazz com- 
panies— ECM and MPS— which have won a high reputation 
with musicians and critics alike for their artistic integrity and 
impeccable sound quality. 

Although Manfred Eicher, who runs ECM Records in Mu- 
nich, and Hans George Brunner Schwer. who runs MPS Records 
in Villingen, have little in common in terms of social back- 
ground and financial standing, they both have a boundless 
enthusiasm for jazz and they both have a passionate belief in 
the importance of artistic freedom, untrammeled by rammer 
cial considerations. 

Brunner-Schwer. a reputed millionaire, is unworried by 
money because he doesn't need it; Eicher is equally un- 
troubled because, he says, he doesn't have any money to 
worry about. He once told American writer John S. Wilson: "I 
can never be disappointed in our sales because I don't expect 
any." And when he does have a record that sells well, he 
ploughs the profit straight back into a new production. 

His comment to Wilson, incidentally, appeared in an article. 
"Does American Jazz Have To Be Imported From Europe?" 
which was published in the September issue of High Fidelity 
magazine— an article in which ECM and MPS figured 
prominently. For both labels specialize in recording American 
jazz musicians in relaxed and unhurried conditions, and giv- 
ing them the fullest possible creative freedom. The jazzmen 
are under no pressure to make a big-selling record— they are 
free to do their own thing. And the fact is that, sometimes, a 
big-selling record results. 

Eicher had "absolutely no expectations" of selling many 
copies of Chick Corea's "Return To Forever"— but it has so far 
sold 140,000. And Keith Jarrett's triple album, "Solo Con 
certs" has sold 50,000— phenomenal figures for jazz albums 
by European standards. 

The extent to which musicians appreciate the philosophy of 
Eicher and Brunner-Schwer can be judged from the fact that, 
long before either company had any semblance of worldwide 
distribution, established jazzmen like Gary Burton. Paul Bley. 
Chick Corea, Keith Jarrett, Anthony Braxton (ECM), and Os- 
car Peterson, Dizzy Gillespie, Milt Buckner. Joe Pass. 
Stephane Grappelli, Monty Alexander and George Duke (MPS) 
were more than happy to record for these independent labels. 

Says Eicher: "We spend a lot of time over details and get- 
ting the best possible recording conditions. You have to have 
ears to make records. And being a small company we have a 
close relationship with the artists and effective control over 
each step of the production. Big companies are not as selec- 
tive as they should be— and they are too preoccupied with 
sales figures." 

Eicher, 30, is a former bassist who started ECM (Edition of 
Contemporary Music) in 1970 because no record company at 
the time seemed interested in recording the kind of music he 
appreciates. ECM specialists in sensitive, improvised music— 
a kind of subdued free jazz which is often strongly melodic 
and is aimed at "people with ears." 

Originally he planned only to release five or six records and 
now confesses he is "mildly astonished" to find that he has 
51 albums in the catalog. 

Brunner-Schwer, too, began producing jazz records just be- 
cause he liked jazz— particularly piano jazz— and it is no acci- 
dent that pianists like Oscar Peterson, Milt Buckner, Earl 
Hines, George Shearing, Bill Evans, Monty Alexander, Billy 
Taylor, Steve Kuhn, Willie "The Lion" Smith, Friedrich Gulda, 
Horst Jankowski. Hampton Hawes and George Duke feature 
predominently in a catalog of around 300 albums. 

An electronics engineer who was formerly a director of the 
Saba radio and television company, Brunner-Schwer, 46, first 
developed an interest in jazz during the second World War 
when he risked dire retribution by defying the Nazis and lis- 
tening to the American Forces Network. 

MPS (Musik Produktion Schwarzwald) is primarily known 
for the superlative Oscar Peterson albums it has released, 
many of which were recorded in the private studio in the beau- 
tiful Villingen home of Brunner-Schwer. But the label has also 
revived interest in the fine jazz accordionist. Art Van Damme 
(he's made around a dozen albums for MPS), and has also in- 
vested heavily in the almost forgotten art of modern close har- 
mony singing as perfected by Singers Unlimited. 

Singers Unlimited, directed by former Hi Los Leader Gene 
Puerling. has made albums with Art Van Damme and Oscar 
Peterson and recently completed a major recording project 
with arranger/conductor Robert Farnon. 

MPS also has an exclusive contract with George Shearing 
who last flew to Europe for the first time in many years to 
record one solo and two quintet albums. Shearing, who for 
years ran his own mail order record company, Sheba, says 
he's delighted to be back with a regular record company "and 
particularly one which puts music before money." 

Dedication to the jazz cause is the major common factor 
linking Manfred Eicher and Brunner-Schwer. "No one whose 
primary concern is to make money would start a jazz label," 
they say. 

Says Eicher: "A jazz album costs at least $10,000 to pro- 
duce and it takes a long, long time to amortize that sum." 



An indispensable factor in the viability of ECM and MPS is 
good distribution. In fairness, they have to be able to guaran- 
tee top musicians— some of whom, at least in the case of ECM, 
have been very reasonable in the matter of advances against 
royalty— the best possible penetration of their recordings into 
the world's markets. 

In the case of MPS, this is assured in most countries by the 
giant BASF concern. ECM is handled by Polydor in the U.S. by 
Phonogram in France. Trio in Japan, Arne Bendiksen in Nor- 
way. Amigo in Sweden, Dureco in Holland and CRD in the U.K. 

Says Hans Georg Brunner-Schwer: "We plan to produce 
more and more albums by top American jazz artists in the fu- 
ture." In the pipeline are records by George Shearing. Monty 
Alexander— a brilliant pianist recommended to the label by 
Oscar Peterson— George Duke, Pork Pie (with Charlie Ma- 
riano). Al Cohn, James Moody. Barry Harris, Jimmy Raney. 
Earl Hines and Jaki Byard and an album by Art Van Damme 
with strings. Byard/ECM is scheduling new releases by John 
Abercrombie with Jack de Johnette; Keith Jarrett with Jan 
Garbarek, the talented Norwegian tenorist: Steve Kuhn with 
Steve Swallow and Jack de Johnette: and Dave Liebman. 




Fantasy photo 
Flora Purim: making Portugese swing. 

Flora Purim: She 
Scats To The Top 

In a year filled with many musical surprises, a relatively ob- 
scure vocalist. Brazilian singer Flora Purim, has emerged as 
the No. 1 female vocalist in the world in many jazz polls, beat- 
ing out such perennial favorites as Sarah Vaughan, Ella Fitz- 
gerald, Carmen McRae and Roberta Flack. 

Oddly enough, she has also escaped any vocal classification 
as her style utilizes few lyrics and leans heavily on a person- 
alized brand of scat stinging. 

Although her name has been known to the American lis- 
tener for several years, Ms. Purim has only recently made her 
dent in the jazz market and has accumulated one of the most 
loyal legions of followers and buyers. Part of this loyalty prob- 
ably started growing when she married percussionist Airto 
Moreira several years back and recorded with Chick Corea's 
original Return to Forever. 

Her vocals feature a certain kind of phrasing that reflects 
many years of practice and listening to an array of other art- 
ists including the late Dinah Washington, who Ms. Purim 
greatly admired when she was growing up in her native land. 

Whether she's singing in her native Portugese or using an 
expressive exercise of breath control, she is most definitely 
the rising jazz artist of the year. She is a young vocalist and 
with young ideas and can take even the most dull material 
and arrangement, and turn it into an exceptionally exciting 
number. 

Some of the old guard like Ella and Sarah are still consid 
ered to be the world's foremost, but they have begun to fade 
in the eyes of many, chiefly because of the lack of albums in 
the last year. There are still a group of people who fail to recog- 
nize the new breed of vocalists, but overall most jazz listeners 
are beginning to come around to the sound of change. One of 
the reasons behind this barrier-breaking is the fact that rock 
listeners are turning on to jaz2 and listening to those perform- 
ers that straddle the borderline, that used to separate the two 
areas of music. 

Flora Purim has led the charge and many of the other mem- 
bers of the new guard will continue to carry the vocal load. 



Jukebox Programming 

■■ACCEPTANCE GROWING STEADILY ■ 

I Seeburg Supplying 
I Music To Everyone 



By ANNE DUSTON 



LOS ANGELES 
Bobby Valentine & Ismael Quin- 
tans (Fania) will be here at the Con- 
vention Hall for a dance Feb. 15 

Joe Bataan's smash hit "La Botella" 
(The Bottle) on Salsoul Records has 
been getting a lot of airplay on FM 
Latin soul radio programs. It is al- 
ready high on the Disco Action 



Latin Scene 

announces a long-term, six-figure 
contract with Bobby Marin Produc- 
tions. The deal brings top recording 
artists Jimmy Sabater and Charlie 
Vazquez to Maisonave's labels. Ma- 
rin will produce. 

Sabater. a successful vocalist/ 
composer, is regarded as one of the 
finest timbale players in the country. 
An original member of the Joe Cuba 



CHICAGO-A less well known 
service than the manufacturer of 
jukeboxes, but one that has been 
growing steadily for Seeburg Corp. 
is the Seeburg Music Library, a sep- 
arate division that prepares and 
markets background music pro- 
grams. 

Where restaurants used to be the 
major user of the background music 
system five or six years ago, today al- 
most every business includes plans 
for piped-in music, and the list of lo- 
cations includes apartment lobbies, 
office buildings, doctor and dentist 
offices, elevators, and manufac- 
turing plants, according to Robert 
Berg, national sales manager for the 
Seeburg Music Library. 

The library of 3.300 titles is ac- 
tually three libraries: one for mood 
(slow) music; one for industrial 
(fast); and one for basic (medium). 

Tunes just recently off the top of 
the charts are selected by a panel of 
three for re-arrangement and 
recording by Seeburg here. Some re- 
cent tunes added to the list include 
"Garden Party" "Crazy Horses," 
"Never Can Say Goodbye," "I Am 
Woman," "I Believe In Music," 
'The Most Beautiful Girl," "All 
You Need Is Love" and "Killing Me 
Softly." 

A location has a choice of either 
an automatic record system with 40 
hours of music, or reel-to-reel with 
eight-hour tapes. 

The record system is self-con- 
tained and fully automatic, and han- 
dles 28 specially punched 16% rmp 
records. Seven of these are changed 
every three months, for a 100 per- 
cent change per year. The unit is 
made by Seeburg. The firm is devel- 
oping its own background tape ma- 
chine for future manufacture. 

Also available is piped-in multi- 
plex system that originates from a 
central studio at Seeburg and is re- 
layed to the Hancock Building for 



MILWAUKEE-The generation 
gap in father-son business can be 
overcome, Frank Butrick, managing 
director. Management Institute, told 
operators attending the family busi- 
ness seminar of the recent Wisconsin 
Music Merchants Assn. convention. 

The small business expert said the 
best planned transitions are those 
where sons come into the business, 
at least on a limited basis, at an age 
of about 14. It's usually too late to 

12 Jazz Lectures 
Booked At Hunter 

NEW YORK-Jazz Interactions 
here will again present a series of 12 
lecture-discussions at Hunter Col- 
lege beginning Friday (14). Topics 
scheduled for discussion include 
jazz roots, ragtime. Jelly Roll Mor- 
ton, jazz singers, John Coltrane, jazz 
saxophonists, jazz trumpeters, jazz 
on film, jazz rhythm sections, the 
anatomy of the big band and several 
others. 

Guest lecturers will include Thad 
Jones, Mel Lewis. Archie Shepp, Jo 
Jones, Joe Newman, Eubie Blake. 
Dan Morganstern, Leonard Goines. 
Martin Williams, Ernie Smith and 
Ira Gitler. 



FM transmission. The programming 
for the piped-in music includes se- 
lections from all three libraries, with 
the tempo keyed to the lime of day. 

The music is up-tempoed every 
three years, or discarded if it no 
longer fits the contemporary sound 
format. 

The background music program is 
marketed through distributors both 
nationally and internationally with 
some distributors handling back- 
ground systems and jukeboxes. 

Serviceman On 
Tap At Conclave 

MILWAUKEE-Having a serv- 
iceman in an exhibit booth to an- 
swer questions is a new concept 
being attempted by the Wisconson 
Music Merchants Assn. at their an- 
nual convention April 11-13 at the 
Midway Motor Lodge and Hoffman 
House in LaCrosse, according to 
WMMA director Len Roulier. 

Roulier is asking operators to 
bring some of their employees who 
work on service problems to take ad- 
vantage of the opportunity to talk 
directly with manufacturers* service 
people. 

Also being introduced for the first 
time will be informal roundtablc 
discussions following the Sunday 
morning breakfast. Topics will be 
led by discussion leaders, and will 
include such nitly gritty subjects as 
contracts, hiring, motivating and 
delegating personnel; public and 
customer relations and education. 

The legislative committee of the 
WMMA will be re-introducing a bill 
in the coming legislative session to 
exempt gross receipts from the 4 per- 
cent sales tax. "It's a case of double 
taxation, with operators paying a tax 
when they buy equipment and sup- 
plies," Roulier says. The bill lost by 
one vote last year. 



start discussing a son's involvement 
when he's almost out of college. 

Once involved, the father should 
keep the son active and allow him 
the opportunity to make decisions 
and learn from mistakes. The fun, 
excitement and exhileration of risk 
taking, and the enjoyable aspects of 
the business should be emphasized. 

Money management is the most 
difficult part of the business to learn, 
and college money management 
classes do not ordinarily prepare a 
boy to handle a small business. 

By age 55, the average business- 
man has stabilized his life and tends 
to surround himself with predict- 
ables, repeating the actions that 
brought success in the past. Then his 
son enters the business and wants to 
change everything. The resulting 
friction can be resolved through 
communication. Fathers need to 
learn to listen to their sons, and a son 
should prepare what he wants to say 
to his father in advance, Butrick sug- 
gests. 

What about introducing daugh- 
ters into the business? Butrick sees 
no reason why a daughter can't run 
a business successfully, if it can be 
ascertained that she is likely to stay. 
Her husband's career would gener- 
ally determine this. 



charts. ... J. E. Anton Productions 
will present the first salsa festival in 
Caracas at the Poligdro Feb. 3-5. 
The following will participate: New 
York, Miami, Cuba, Panama, 
Puerto Rico, Trinidad, Santo Do- 
mingo, Columbia and Venezuela. 

Pasta House in East Los Angeles 
has come up with a new salsa or- 
chestra by the name of Johnny Nel- 
son. Already the band has been 
booked for an indefinite period. 
Pasta House still with the name pol- 
icy will be bringing in Joe Bataan 
Feb. 6. Cat Tjader played to a 
packed house for three days at the 
Pasta House. . . . T.R. News: T.R. 
Records has moved its main office to 
New Jersey. Their telephone num- 
ber is (20 1 ) 72 1 - 1 444. . . . Kako's new 
single, "La Cazuela" is a smash hit 
salsa number, making its way up the 
charts on many stations. Kako will 
be going to Panama, Santa Do- 
mingo and Venezuela securing li- 
censes for T.R. Records. 

Cindy Rodrfquez's new single re- 
lease from her album titled, 'Tu Ali 

Delirio" is another big hit for her 

T.R. is under final negotiations with 
a major station to view the 29 shows 
of Tito Rodriquez. The shows will be 
shown in New York, Los Angeles, 

Miami, Fresno and San Antonio 

Orchestra Novel, reading their new 
material for their upcoming LP, has 
still another winning single from 
their last titled, "Canto A Puerto 
Rico" from "Super Tipica." Orches- 
tra Novel's tune "Que Viva El Son 
Muntuno" is a big favorite on the 
West Coast 

T.R. Records has contracted with 
R&J Records of New York City to 
handle their distribution nationally. 
R&J subdistributes the product in 
areas outside New York. T.R. presi- 
dent, Philip DeCarlo claims R&J has 
been a major stepping stone for the 
growth of T.R. 

Celia Cruz & Johnny Pacheco had 
the number one smash hit in Puerto 
Rico for the year 1974 with "Quim- 
bara" on Vaya Records as per the 
WKAQ Charts. ... In the last world 
conference of Bishops recently held 
in Spain, the song "El Hombre De 
Nazaret" ("The Man From Naza- 
reth") recorded by Antonio Marcos 
was selected as "the Latin American 
song-message of the year." 

This smash hit by one of Brazil's 
biggest stars is included in his LP re- 
corded for the Arcano label. . . . 
"The Idol of America" returns with 
an LP and a single of great impact. 
Released under the Caytronics label, 
"Maria La Brava" and "Por Lo que 
Quicras" are already among the 
public's preference. Sandm's ap- 
pearance in Puerto Rico was 
awaited with great expectation. . . . 
Arcano Records proudly announces 
the release-LP & single of Spain's 
Juan Erasino Mochl. "Un Camino 
Hacia El Amor" ("A Road Toward 
Love") winner of the last Benidorm 
Song Festival is expected to be the 
song of '75. A song with a profound 
message and an extraordinary 
singer. The ideal combination! 

There is great expectation among 
the Latin public! Roberto Carlos just 
finished recording his last LP and 
Caytronics will have it out in the 
market by the end of February. The 
single includes two of his most re- 
cent hits, "Actitudes" and "Pro- 
puesta." "The King" as he is called 
in Brazil is without a doubt one of 
Latin America's biggest stars. ... Is- 
mael Maisonave, president of Latin 
labels Salsa and Mary Lou, proudly 



Sextet, Sabater has recorded three 
solo albums for Tico Records and 
has had big hits like "To Be With 
You" and "Caress Me" as well as 
composed the hits "Bang Bang" and 

"El Pito" for Joe Cuba Charlie 

Vazquez, former member of the vo- 
cal group, Los Hispanos, has re- 
corded three LPs for United Artists 
and established himself as an artist 
with his tremendous hit, "Lo Que Te 
Queda." Marin has produced all of 



his recordings on VA Marin just 

completed production for Vaya 
Records featuring West Coast band- 
leader/vocalist, Asuquitc, on an in- 
dependent basis, as well as produc- 
ing Louie Colon and his band for 
newly-formed El Sonido Records. 

RAY TERRACE 

NEW YORK 

The Kids from Spain, "Los Cha- 
vales de Espana," Raul Marrero, Yo- 
landita Monge, Yomo Toro and 
Hector Garrido played Madison 
Square Garden's Felt Forum Satur- 
day (1) as an "Ole!" showcase. . . . 
Tony Pabon (Rico) soon to resume 
with La Protesta after a bout with 
surgery. . . . Miguel Estivtll reports 
that Julio Iglesias and Nydia Caro 
are selling strongly on Alhambra 
Records. RALPH LEW 
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VICENTE FERNANDEZ 

El Idolo de Mexrco. Caytronics 1420 

ANGELICA MARIA 

Angelica Mam, Sonido Internaciona! SI 
8009 

R0SENDA BERNAL 

Ll Esoosa OlvirJada, latin International 
5027 

CHAYiTO VALDEZ 

Tu Sigues Siendo D Mismo, Musimer. 5080 

L0SDIABL0S 

Lo Nuevo de Los D.ablos Avemo 1001 

LOS HUMILDES 

Un Pobre No Mas. Fama 52* 

LOS BAB YS 

ComoSufro. Peerless 1769 



AMALIA MEND0ZA 

Yo Lo Com prenrk) GAS 4064 

FELIPE ARR1A6A 

0 Nuevo Idolo de La Cancion, Caytronics 
1415 

SONIA LOPEZ 

VozSentimientDYAmor Caytronics 1416 

JUAN TORRES 

A Bofirtquen, Musart 1640 

CELLAi JOHNNY 

Qdimbafa. Vaya XVS31 

EDDIE PALMIER. 

Ttie Sun ot Latin Music, Coco 109XX 

LUCHA VILLA 

Los Discos de Oro. Musart 1636 

C0RTI10S ISMAEL RIVERA 

Juntos OtraVer, Coco CLP 1131CC 
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L0SUNIC0S 

Los Uncos. UNL 1001 

L0SCLASIC0S 

LesClasicos. GC 110 

ANGELICA MARIA 

Donde Estas Videta Mia. Sonido 
Inter nacwnal SI 8009 

VICENTE FERNANDEZ 

El Idolo Oe Mexico. Caytronics 1420 

YOLANDA DEI RIO 

A, Mama Los Que Te Oiie, DKLI 3271 

LATIN BREAD 

Minus One.OCUl 

VICENTE FERNANDEZ 

Me Casa El Sabado. Caytronics 1405 
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ANGELICA MARIA 

Tonlo. Sonido Intemactonal SI 8005 

L0SCACH0RR0S 

Simplemente. CRC 001 

TORTILLA FACTORY 

Tortilla Factory, FLP4063 

RAMON AYALA 

Ramon Ayala.TeiMer. 7020 

JULIO IGLESIAS 

• FlorOe Piel. Alhambra 19 

RAMON AYALA 

La Noen Zenaida, TenMei 7017 

FABUL0S0SF0UR 

Fabulosos Four, FLP4061 

LOS CAVIL0NES 

Cuando Paso Por Tu Casa. EZ 1099 



How Dad Can Succeed With 
Son Topic At Convention 



MERICANA 
RECORDS 



Announces 

RAY 

RODRIGUEZ 

and 

DURO 

XMS-130 



Distributed by 

CAYTRONICS 

"The Latin Music Company" 

New York (212) 541-4090 Florida (305) 822-6967 

California (213) 737-0197 Chicago (312) 521-1800 

Texas (512) 222-0106 Puerto Rico (809) 725-9561 




BILLBOARD'S E 4 



Billboard's been around 
since the beginning. 
Our sleeves 
are still rolled up. 




It isn't any great mystery why we're the 
music industry's most influential trade 
publication. 

We've been around since the industry's 
inception, and have played a most appre- 
ciable role in its tremendous growth. As 
you can well understand, we take a very 
special sort of pride in its prosperity, a 
uniquely intense interest in its continu- 
ing well-being. Where somebody else 
might feel so impressive a history of serv- 
ice entitles them to a rest, we've kept our 
sleeves rolled up, and the result is that we 
dramatically excel in the following essen- 
tial areas : 



1 



Advertising 
Effectiveness 



It isn't because ours is the sexiest 
logo that we get sixty cents of 
every dollar spent on music indus- 
try trade advertising space. Bill- 
board ads sell. Like crazy. 




2 



Editorial 
Leadership 



You'll read about it first in Bill- 
board, regardless of where it hap- 
pens. We have editorial staves in 
more cities than you can shake sev- 
eral sticks at. 



Billboard 
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Circulation 
Dominance 



Our audited circulation is a rather 
whopping 20 % larger than the 
claimed circulation of our competi- 
tors combined. 




4 



Radio 
Influence 



We don't merely suppose that we 
have the most to do with what the 
radio stations are playing (and 
thus with what the consumer is 
hearing and buying) . Thanks to ex- 
tensive independent field research, 
we know it. 




X 
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Chart 
Superiority 



After four decades, you might rea- 
sonably expect ours to be the most 
comprehensive and accurate chart 
in the business. Rest assured that 
it is. 




Copyrighted material 



SENTIAL EIGHT 
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Artist 
Action 



Advertisers and radio folk are 
scarcely alone in correctly regard- 
ing us as The Top Communicator. 
So do the actual performers, and 
we have the snapshot file to prove 
it. 
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International 
Clout 



Our overseas dominance refuses to 
take a back seat to our domestic su- 
periority, in good part because 
we're full-time-represented not 
only in all the foreign lands you've 
ever dreamed of visiting, but also 
in several of which you may never 
have heard. The sun never sets on 
Billboard. 
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Industry 
Service 



We either started or are intimately 
involved in a veritable alphabet 
soup of organizations that keep 
our industry healthy and prosper- 
ous, like IMIC and RSI. As we pointed 
out above, when you've helped 
build your industry, you take par- 
ticular pride in its continuing 
growth. 





In the months to come, we'll be discussing 
each of the Essential 8 at greater length- 
dazzling you with our numbers, and just 
generally pulverizing any doubts anyone 
might entertain regarding Billboard's 
status as Our Industry's Top Communi- 
cator. 

"Ho hum" you yawn, and then wonder 
aloud, "What's in it for me?" 

Well, for one thing, you'll never again 
spend a sleepless night agonizing over the 
suspicion that carefully perusing all 
three trades (so as to miss nothing at all ) 
is taking too much of your time, and thus 
costing you money. Henceforth you'll 
snooze like an actual babe, blissfully se- 
cure in the knowledge that, insofar as the 
music industry is concerned, Billboard is 
all you need. 

What's also in keeping up with our 
campaign for you is, perhaps less obvi- 
ously, a lapel balloon. 

And no ordinary lapel balloon, mind 
you, but rather one that will not only 
make you the envy of your every col- 
league and a vision of sartorial on-top- 
of-it-ness, but also identify you as an 
aspirant to what will surely become the 
music biz's most coveted diploma: The 
Billboard B.A. 



BILLBOARD CORRESPONDENCE SCHOOL 
9000 Sunset Blvd.. Los Angeles, CA 90069 
ATTN : Professor Heine 
Dear Sirs or Madams : 

I won't allow myself to be caught dead at any Heavy Industry Function 
until I receive my official Billboard Lapel Balloon, in exchange for which 
I hereby swear on the lives of my accountants that I'll faithfully peruse 
all your ads proving that you're The Top Communicator. [Gasp.] Upon 
completion of the course, I will expect you to rush me a beautiful Bill- 
board BA diploma, suitable for display in my offiice or for spreading 
mayonnaise. 

Name : 



Address : . 

My role in the music biz : 

I'd prefer a □ right-hander's, or □ left-hander's lapel balloon. 
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That are best selling middle-of-the-road singles compiled Iran 
national retail sales and radio station air play listed in rank order. 



TITLE, Artist. Label I Number (Drst. Label) (Publisher, Licensee) 



SWEET SURRENDER 

John Denver RCA 18141 (Walt Disne, ASCAP) 
BEST OF MT LOVE 

Eagles. Asylum 45218 (Kicking Beat/Benchmark. ASCAP) 
LONELY PEOPLE 

America. Warner Bros 8048 (Warner Bros , ASCAP) 
NIGHTINGALE 

Carole King. Ode 66106 (AIM) (Coljems ASCAP) 
I'M A WOMAN 

Maria Muldam. Reprise 1319 (Yellow Dog, ASCAP) 
MORNING SIDE OF THE MOUNTAIN 

Doriny t Marie Osmond, M6M 14765 (Warner Bros , ASCAP) 
SALLY G 

Paid McCartney t Wings. Apple I87S (Capitol) (McCartney/ATV. BMI) 
ROCK 'N ROLL (I Gave You The Best rears 01 My We) 
Mac Dans. Columbia 3 10070 (Tree. BMI) 
THE DOOR OF THE SUN (Ale Porte/Del Sole) 

Al Martino. Capitol 3981 (April. ASCAP) 
POETRY MAN 

Phoebe Sikm. Shelter 40353 (MCA) (Tarka, ASCAP) 
LOOK IN MY EYES PRETTY WOMAN 

Tony Orlando ( Da«n. Bell 45670 (Arista) (ABC/Duntutl. BMI) 

UKE * SUNDAY MORNING 

lana Cantrell, Polydor 14261 (Silver Blue. ASCAP) 

YOU'RE NO GOOD 

Linda Ronstadl. Capitol 3990 

(EoVin H Mornj/Jac/Blue Seas/U S Songs, ASCAP) 

MANDY 

Barry Manilow. Bell 45613 (Arista) (Screen Gems Columbia/Wren. BMt) 
NEVER LET HER GO 

David Cales. Elektra 45223 (Kipahuln, ASCAP) 
PLEASE MR. POSTMAN 

The Carpenters. UM 1646 (lobete. ASCAP/Stone Agate. BMI) 
HAVE YOU NEVER BEEN MELLOW 
Ohm Nearton John. MCA 40349 (ATV, BMI) 
WHEN A CHILD IS BORN 

Michael Holm. Mercury 73643 (Phonogram) (Beechwood. BMI) 
THAT GREAT OLD SONG 

George Fischofl. GNP Crescendo 491 (George Fischofl. ASCAP) 
ONLY TOU 

Ringo Starr. Apple I87E (Capitol) (Tro Hollis. BMI) 

MY EYES ADORED YOU 

frankie Valh. Private Slock 45003 

(Stone Oiamond/Tanny Boy. BMI/kenny Nolan, ASCAP) 

GEE BABY 

Peler Shelley. Bell 45614 (Arista) (Screen Gems Columbia. BMI) 
SAD SWEET DREAMER 

Sweet Sensation. PYE 71002 (ATV) (Leeds/Jacktone, ASCAP) 
LOVE SAID GOODBYE 

Andy Williams. Columbia 10078 (Famous. ASCAP) 
I'll STILL LOVE YOU 
Jim Wealherly. Buddah 444 (Keca. ASCAP) 
LOVING ARMS 

Petula Clark ABC/Dunhill 15019 (Almo. ASCAP) 
WE MAY NEVER LOVE UKE THIS AGAIN 

Maureen McGovern, 20th Century 2158 (Tot Fanlare/Warner Tamerlane. BMI/ 
20th Century/Warner Bros . ASCAP) 
RUBY BABY 

Billy "Crash" Craddock. ABC 12036 (Hill & Range/Quintet/Freddy 
Bienstock. BMI) 
PLEDGING MY LOVE 

Tom Jones, Parrot 40081 (London) (Lion/Wemar. BMI) 

CHICO AND THE MAN (Main Theme) 

Sammy Davis Ji , 20th Century 2160 (J 1 H, ASCAP) 
I'VE BEEN THIS WAY BEFORE 
Neil Diamond. Columbia 3 10084 (Stonebndge ASCAP) 
BIG YELLOW TAXI 

loni Mitchell. Asylum 45221 (Squomb. BMI) 

SHA LA-LA (Mates Me Happy) 

Al Green. Hi 2274 (London) (Jec/AI Green. BMI) 

STAR ON A TV SHOW, Styiistics 

Slylrstrcs. Avco 4649 (Avco. ASCAP) 

THE ENTERTAINER 

Billy Joel. Columbia 3 10064 (Home Grown/Tinier Street Tunes. BMI) 
EASTWARD 

letterman. Capilol 4005 (Varone. ASCAP) 
IOVIN' YOU 

Minnie Riperton. Epic 8 50057 (Columbia) (Dickie Bud BMI) 

FRONT PAGE RAG 

Billy May. MCA 40352 (Duchess. BMI) 

YOU ARE YOU 

Gilbert 0 Sullivan. MAM 3642 (London) (MAM. ASCAP) 
EMOTION 

Helen Reddy. Capitol 4021 (Warner Bros . ASCAP) 
HOPPY, GENE AND ME 
Roy Rogers. 20th Century 2154 (Peso/Lmery. BMI) 
DAY TRIPPER 

Anne Murray. Capitol 4000 (Maclen, BMI) 
ONE DAY OF LOVE 
Herb Otto. UM 1647 (Almo, ASCAP) 
MY ELUSIVE DREAMS 

Charlie Rich. Epic 8-50064 (Colombia) (Tree, BMI) 
DOCTOR'S ORDERS 

Carol Douglas. Midland International 10113 (RCA) (Cookavray. ASCAP) 
THANKS FOR THE SMILES 

Charlie Ross. Big Tree 16025 (Atlantic) (House Of Gold. BMI) 
UP III A PUFF OF SMOKE 

Polly Brown. CIO 1002 (ABC) (Almo. ASCAP) 

I WONT LAST A DAY WITHOUT YOU 

Al Wilson, Rocky Road 30202 (Arista) (Almo. ASCAP) 
MY BOY 

Elvis Presley. RCA 10191 (Colgems. ASCAP) 

(Hey Won t You Play) ANOTHER SOMEBODY DONE SOMEBODY 

MMBJ SONG 

B J Thomas, ABC 12054 (Press/Tree. BMI) 



Classical 

Opera Co. Must Pay RCA Push 
Royalties, Court Says On Thais' 



By GEORGE 

BUDAPEST— In an important 
decision the Municipal Court here 
has ruled that the State Opera must 
pay performance rights royalties to 
heirs of a stage production. 

The opera company stopped pay- 
ment of performance rights to the 
heirs of Pongracz Kacsoh. composer 
of the music of the light opera 
"Janos Vitez'* (Hero John), which 
was based on a poem by Sandor Pe- 
tofi and written by Karoly Balconyi 
in collaboration with Jeno Hellai. 
who also wrote the lyrics. 

Composer Kacsoh died in 1923; 
Bakonyi died in 1926, and Heltai in 
1957. 

Dallas Unit 
Signs Pact 

DALLAS— The Dallas Symphony 
musicians have signed a contract 
and will return to work with the new 
season opening Jan. 21 ant 1 will con- 
clude in mid-July. During that pe- 
riod the orchestra has scheduled ap- 
proximately 90 concerts including 
27 youth concerts, 24 subscription 
concerts, 15 park concerts and 10 
pops or special concerts for Thurs- 
day and Saturday evenings, featur- 
ing special performers. 

Part of the agreement reached was 
extensive modifications of the mas- 
ter contract after September and a 
1975-76 contract of 39 weeks (exclu- 
sive of the opera season) at a $300 
per week minimum. 

Henry S. Miller of the Dallas 
Symphony Orchestra said the agree- 
ment is the culmination of many 
weeks of intensive bargaining by the 
association and the players' com- 
mittee." It represents an important 
step in the continued development 
of the orchestra, providing both the 
association and its musicians work 
together to what hopefully will be- 
come one of America's truly great 
orchestras," he said. 



GYONGY 

The Budapest State Opera con- 
tended the Kacsoh performing 
rights expired on Dec. 31, 1973, and 
therefore no payment was due to the 
heirs on performances of the play, 
which is a regular part of the opera's 
repertoire. 

Taking the opposite view, the 
Hungarian Performing Rights 
Society. ARTISJUS, sued the State 
Opera in support of the heirs. The 
court had to decide if the music, li- 
bretto and lyrics can be treated sepa- 
rately without injuring the work as a 
whole, or if the entire work must 
be treated as indivisible. 

In the latter case, all the authors 
are judicially regarded as co-au- 
thors. The courts decision had to be 
made to determine if individual au- 
thor's rights expire with the death of 
each co-author separately, or only 
with the death of the last author. If 
the work is indivisible, it was 
claimed, then the authors' rights ex- 
pire in the year 2007, 50 years after 
the death of the last collaborator. 

The court called in the Commis- 
sion of Experts on Authors' Rights 
and their decision was unanimous. 
The panel said that "Janos Vitez." as 
a stage work, is a united work, which 
is of value and importance as a 
whole when performed on stage. 
The prose and lyrics or music sepa- 
rately performed are not only in 
quality but also in quantity of minor 
importance compared to the light 
opera as a whole. 

In its verdict. Municipal Court 
judge Dr. Jozscf Solvi decided that 
division of the various parts of the 
opera is only physically possible, 
and the financial standpoint was in- 
volved with the whole. 

So the court rejected the State Op- 
era's plea and said that the heirs of 
composer Kacsoh must be paid per- 
forming rights royalties. However, 
final judgment will be made in the 
Supreme Court here. 



'Superdisk' Makes Bow 



NEW YORK-What may be the 
highest priced custom LP to hit the 
market has been released by Am- 
phion Records here, pianist Natalie 
Ryshna playing "Debussy: Chopin: 
Ravel: Prokoviev." 

It is fair-traded at $ 1 1 .75 through 
high-end hi fi dealers and record 
shops, according to the label's 
Mitchell Colter, who also engi- 
neered the new Aurion 90 mastering 
system, so called for its signal-to- 



noisc ratio of greater than 90 dB. 

The disk was released earlier this 
year as a 4-track open reel edition 
that has sold several thousand copies 
through audiophile stores and racks 
at $19.95, after excellent critical re- 
ception. According to Colter, the 
Ryshna LP is the first of a series, 
mastered at Sterling Studios here us- 
ing an SX74 Neuman cutler with 
only 300 disks pressed from each mas- 
ter to assume the high hi ft quality. 




NEW YORK-RCA's Red Seal 
label is launching a large promotion 
drive behind "Thais." first opera in 
full-surround discrete four channel 
sound. The three-record set star. 
Anna Moffo as Thais, and features 
Gabriel Bacquier. Jose Carreras and 
Jusiino Diaz, with the new Philhar- 
monia Orchestra conducted by 
Julius Rudcl. 

The package is being supported 
by print advertising in various con- 
sumer and trade magazines, and in 
the Schwann catalog. Sixty-second 
radio spots arc being purchased and 
will be played in ail key markets in 
the U.S., tagged to key local dealers. 
Spots were set for after the Metro- 
politan Opera broadcasts in 1 1 key 
markets for three weeks. 

Also, some 5,000 specially lami- 
nated 24"x36" four-color posters, in- 
cluding 500 with special cardboard 
backing with easels, are being sent to 
dealers. 

Miss Moffo is scheduled to per- 
form a concert version of ihe opera 
in London in May. 



Classical 

_l\lotes_ 



BILLBOARD NUMBER ON 
of London Records and manager of London's Classical Division, receives 
award honoring London as Top Classical Label of 1974. Presenting the award 
to McEwen hi John Harper, right, London's director of Classical Sales, as 
Richard Rollefson, of London's New York classical office, looks on. 



Grammy award nominee Jose 
Serebrier gave a four-channel per- 
formance of the Ives* Fourth Sym- 
phony recording and a lecture on the 
work itself at Dalcroze School of 
Music in New York. The conductor 
cut the work for RCA. ... Sir Georg 
Solti was guest lecturer last month al 
the University of Chicago. His talk 
was part of a series on the conductor 
and his art. Anthony Newman at the 
same school, where he taught a mas- 
ter class in harpsichord for three 
days. 

Musical America's International 
directory of performing arts named 
Eugene Ormandy its musician of the 
year. . . . The Cincinnati Symphony 
marked its 80th birthday recently 
with sherry and champagne during 
a weekend of subscription concerts. 
. . . More than 30 prototype video 
devices were demonstrated last week 
at Lincoln Center in New York. Ex- 
plored were new techniques for live 
performance telecasts for the arts. 
. . Mitch Miller and Howard Han- 
son appointed to honorary advisory 
board of the Rochester Civic Music 
Assn. 

CRTs first soundtrack side fea- 
tured electronic music of J. K. Ran- 
dall's score from documentary film 
"Eakins." . . . Detroit Concert Band 
recorded its first record in its Sousa 
American Bicentennial Collection. 
A total of 126 Sousa marches are 
scheduled to be recorded. . . . Lorin 
Maazel leads the Cleveland Orches- 
tra in five concerts at Carnegie Hall 
this season. First one is on Feb. 3, 
next two on Mondays following. The 
Berlioz Requiem is first. Alexis 
Weissenberg is soloist on Feb. 10. 

Pianist Jorge Bolet and conductor 
Bernard Haitink combine talents in 
four performances of Rachmani- 
nofTs "Piano Concerto No. 3" at 
Philharmonic Hall in New York, 
Feb. 6. 7. 8. 1 1, with the New York 
Philharmonic. . . . Seagram & Sons, 
the liquor corporation, is subsidizing 
fees for soloists appearing with sev- 
eral Canadian orchestras. . . . Pitts- 
burgh Symphony subscribers 
reached 20,020, highest in history of 
orchestra. Last year's total was 
14.131. ROBERT SOBEL 




RECORD OF THE MONTH 

Di rected by today's most dynamic young 
conductor, Michael Tilson Thomas, and 
performed by the virtuoso Cleveland Or- 
chestra and Cleveland Orchestra Chorus 
and Boys' Choir, the recording is of un- 
matched technical excellence. 

Because we believe that this recording of 
"Carmina Burana" is so outstanding, we're 
making it our Record of the Month. And 
we're backing it up with a full-scale mer- 
chandising campaign-including national 
and local print ads, radio spots, ad repros 
and in-store displays. It will be previewed on 
major classical radio stations. And for a 
limited time it will be offered at the same 
very special low price for stereo or quadra- 
phonic disc (stereo and quadraphonic 
tapes available at special low prices, too). 

ON COLUMBIA MASTERWORKS RECORDS AND TAPES 
QUADRAPHONIC AND STEREO 



The massive climaxes, vocal strength 
and orchestral power of "Carmina Burana" 
make it incredibly exciting in stereo and 
spectacular in quadraphonic sound. 

CARMIHA BURANA 

MICHAEL TILSON THOMAS COMDUCTS I 
THE CLEVELAND ORCHESTRA 

WIW JUDITH SLl GEN. KEHHUH BIKU. 

™< *>***■ ntf catiLAHo 

0KH£Sm CHORUS AMD BOfS CHOIR 
ROBOT Mfif /OMECTDR 
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CHECK TYPE OF AD YOU WANT: 



□ REGULAR CLASSIFIED— 75C a word- Minimum 
S'5 00 First line sat ail caps Name, address 
and phone number to be included in word count 

Q DISPLAY CLASSIFIED AD-One Inch. $35.00. 
4-times $32 00. 2&-times $30.00. 52-times $25 00. 
Box rule around ail ads 

QBox Number, c/o BILLBOARD, figure 10 addi- 
tional words and include 50c service charge for 
box number and address. 



DEADLINE— Closes 4:30 p.m. Tuesday. 11 days 
prior to date ot Issue. 

CASH WITH ORDER. Classified Adv. Dept.. 
Billboard. 



ADDRESS ALL ADS— Erv Kattus. BILLBOARD. 
2160 Patterson St.. Cincinnati. Ohio 45214, or 
telephone Classified Adv Dept 51 3 381-6450 
(New York 212/764-7433). 



Check heading under which ad Is to appear 
(Tape A Cartridge category classified ad Is not accepted.) 

□ Distribution Services 

□ Record Mfg. Services. Supplies 
& Equipment 



□ Help Wanted 

□ Used Coin Machine 
Equipment 

□ Promotional Services 



Enclosed is $ 



□ Business Opportunities 
D Professional Services 

□ For Sale 

□ Wanted to Buy 

G Publishing Services 

□ Miscellaneous 



□ Check □ Money Order 

PAYMENT MUST ACCOMPANY ORDER 

Or you may pay for your classified advertising on your credit card. 

Credit Card No D ^©"can Express 

□ Diners Ctub 

□ Master Charge Bank 

□ BankAmericard 



Card Expires 
Signature— _ 



NAME 

ADDRESS 

CITY 

Telephone No._ 



STATE 



ZIP CODE 



british 




oice 



EXPORTS 

9-1 1 Woodlield Road London W9 2BA 
Telephone 01-2&6 6090- Teie* 22164 



Worldwide wholesalers of UK and 
European gramophone recorda. 
cassette tapes, clothes and posters 

VIRGIN RECORDS 

material is our speciality 



LEAR JET 
8-TRACK 
CARTRIDGES 

CALL-DON BIRKENESS 
816-637-21 14 

WRITE— 

AVSCO INC. 

69 HIGHWAY & 
CORUM ROAD 
EXCELSIOR SPGS , MO 



I TRACK CARTRIDGES 
NORELCO STYLE BOXES 
CO CASSETTCS 
CASSETTE HAIVES 
Excellent Quality 
OYNADAY PLASTICS. INC. 

1521 Eail Avti Dr. 
Madison Heights, Mich. 48071 
(313) 585-6280 



FOR SALE 

Complete Pentagon In-Cassette Dupli- 
cation System 4 sC-iooo Misters, 9 
slaves (8 position) First Class Condition. 
Sell any part. Masters $1000 es. slaves 
$600 each. 

ESP, Inc. Bearl Brooks 
2304 E. Johnson 
Joneeboro, Ark. 72401 
(801) MS-3S83 •*> 



SHRINK PACK RECORDS. TAPES. EQUIP- 
ment complete, $296. L sealer, heat gun, film. 
M Latter Mfg.. 5060 Venice Blvd . Los Anklet, 
Calif. 90019. (213) 933-7646. feS 



FOR SALE 



CI/SUPERCART 
EMPTY 
8 TRACK 
CARTRIDGES 

■ Bulk 8 track and cassette tape 

■ Splicing materials 
' Sleeves 

C B equipment (mobiles, bases 
and antennas). 

Call: Terry D. Vogler 
(816) 637-6011 

CARTRIDGE INDUSTRIES CORP. 

P.O. Bo* 186. 
Eicarislor Springs, 
Missouri M024 



PREMIUM 
8-TRACK BLANKS 



Lear Jet style 
High grade dupli 
length in 1 min. 
to 90 min. 3 day 
one million Mid. 
25 min. to 45 min. 
46 min, to 65 min. 
65 min. to SO min. 



Hi n 



i. to 9 



Head cleaners. . 
$25.00 minin 



rtridge with rubber roller, 
eating tape. 65 standard 
increment*— from 25 min 
delivery guaranteed Over 

any quantity 63* 

any quantity j68f 

any quantity..... ........ ...7St 

any quantity —.781 

45* ea. 

im orders. C.O.D. only. 



ELECTRONIC SYSTEMS 

P.O. Box 142. Fraser. Mich. 48026. 
Phone: (313) 463-2592 9*13 



"NEW PRODUCTS" 

• Quadraphonic Budget Taps* 

• Cassatts Sudaat Tap** 

• s- Track Budget Taps, 

• HI Quality Sound Alike una 
(Need Hep. , Dealer*. DlSlrlbutora.) 
Tapa Display Caaaa Available 

OKART, INC. 
1 N.E. 7th St. 

Oklahoma City. Oklahoma 73103 
Pho: (40S) 236-5946 mhl 



MUST SELL 



1 Ampexl" BLMand 10 slaves S25.000 

1 Grandy t" BLM and 4 slaves 110.000 

3 Liberty S track winders 5500 each 

1 Anderson L sealer 11000 

1 Blvms sleeve folder $2500 

2 Electro SoundO track splicers . S350 each 

Call or write: 

CARTRIDGE INDUSTRIES 

P.O. Box 186 
Excelsior Springs, Mo. 64024 
(816) 637-6011 



NASH VI LI.E QUALITY DUPLICATING Cus- 
tom 8 track tapes 75t each. Call or write Ray 
Raevea. 220 Boacobel, Nashville. Tenn. .17213. 
(6151 2S6-16M. mh->2 
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Oldest and largest export- 
er ot records and tapes 
offers all American labels 
at astonishing prices with 
reliable speedy delivery. 

Brilliant prices' on CARDINAL blank 
tape. Closeout and other special 
offers a specialty. 

Large importers only, please. 

CARDIN 

EXPORT 

CORPORATION 

135 West 29th SL, 
New York, N Y. 10001 

(Authorlred RCA Distributor) 
Cabto: COCARDtNAL Telex. 233486 




OWN A COMPLETE 
2. 4 or 8-TRACK 
RECORDING STUDIO 

Includes Tascam console, machines, 
mikes, limitens and accessories. 
For full information, call: 
KEITH 

(919) 275-5013 (COLLECT!) 

or write: 
ITHACA SOUND CO. 

Division of 

THE GUITAR SHOP 

332 ! , Tate St. 
Green tboro, N.C. 27403 <"» 



MAJOR LABEL 
8 TRACK CUT-OUTS 

92C each in prepacks of SO tapes per 
carton. Cell or write: 

CARTRIDGE INDUSTRIES CORP. 

P.O. Bon 186, 
Excelsior Springs, 

Missouri 64024 
(816) 637-6011 tft 



CUSTOM NEVE CONSOLE 

Brand new, unused. 24track/Ouadraphonlc 
FOR SALE 

Offers invited to: 
COCKATOO SOUND LTD., 
3 Charlbury Grove, London. 

WJ. England fed 



MAJOR RECORDING STUDIO 

Conversion project in LONDON, three 
quarters completed, apprx 8000 ft irtcl 
adjacent shop and flat, 25 yr. lease at L90O0 
p a for sale Enquires: 

COCKATOO SOUND, 

1 Chart bury Oroya, 
London. W.S. England. tefl 



NEW & USED TAPE RACKS— BEST PRICE 
around. Call collect person to person to Phill, 
(303) 433-0467 or write: P.O. Boi 11031. High- 
land Station. Denver. Colo. 80211. mal 



FOR SALE 




record 
exporters 

25 years experience 
in the record trade 

Now internationally 
organised 

ANY RECORD SUPPLIED 
CURRENTL Y A VAILABLE 
IN THE U. K. WRITE TO - 
EXPRESS RECORD 
SERVICE DEPT. BD 



P.O. BOX 16. BRADFORD BD I 30L 
YOKKSIflRL, ENGLAND. 




MAK E YOUR OWN TV S HOWS 
THE VIDEO PRIMER 

BY RICHARD ROBINSON 

Complete instruction manual for 
j nil video cassette. 380 
pages.158 illu».$7.95 



TAPES— RARE PERFORMANCE BY BEA- 
ties- Rolling Stones— Bob Dy lan- Elvis— major 
mint*. Ben Vinxani. 448 W. Church St.. Somer- 
set. Pa. 15501. f«6 



DISTRIBUTING SERVICES 



ATTN! OVERSEAS IMPORTERS 
and U.S.A. EXPORTERS 
Wa transport Record*. Tapes, etc. from 
U.S.A. Offering: Gieal saving* low freight 
rates-New American Suppliers for buyers 
-Assemble various orders— Welcome you 
when you arrive in N.V. 

Contact 

BERK LA Y AIR SVCES. MARKETING 

P O Box* 665 JFK Airport 
Jamaica r*Y-li430 USA tfn 



EXPORT ONLY 

We specialize in pop cutouts at lowest 
prices available. Serious impel inquiries 
are solicited as well for hard-to-get jazz LPs 

HARBOR RECORD EXPORT CORP. 
8724-Thtrd Avenue 
Brooklyn, NY 11200 fefl 



Maggie's Farm Distributors 

Nature's Scant • Incense Oil and Cone* 
Uystlcaf Husk Oils, ale. 

Free catalog— Best Service anywhere— 
Retailers only 
P.O. Box 644-220 
Push St.. Butter, Ala. 34104 
For orders call: Collect 

(205) 459-3446 jyig 



WE MAKE SMALL DEALERS BIG. OUT- 
standing prices on albums, accessories, car tape 
ptayen, radios, speakers. List* free. Action 
Sound. 880 Bonifant Street, Silver Spring. 
Maryland 2 0910. tfn 

ATTENTION. RECORD OUTLETS. WE 
have the largest selection of 46 rpm oldie* and 
goodies and also major label LP listings at pro- 
motions) prices. Send for free listings. All orders 
welcome. Apei Records, Inc.. 947 U.S. Highway 
TM. Railwa y, NJ. 07066. tfn 

WHILE OTHER PEOPLE ARE RAISING 
their prices, we are lowering ours. Major label 
LP's are low as Sift). Your choice. Write for 
free listing. Scorpio Music Distributors, 6612 
Limekiln Pike, Philadelphia. Pa. 1913R. Dealers 
only. tfn 

PROMOTIONAL MUSIC HAS THE BEST 
line of Sound-Alike tapes. low as 90*, blanks 39*. 
Write for catalogues. P.O. Box 11031. Highland 
Station, Denver, Colo. 80211. mal 



DISTRIBUTORS WANTED 



LARGE VARIETY OF JEWELERY: RINr.S 
(6.00perdoL etf . lOOOother now.' items House of 
Ripps. 252 D Lake Ave., Yonkers, N Y 10701. ifn 



POSITIONS WANTED 



PROMOTION OR MARKETING POSITION 
with company wanted Background in all phases 
of music and labels. Broadcasting, production, 
programming and sales knowledge also. Resume 
upon request. Chris Schaler. 7151 East Raymond 
St., Indianapoba, Ind. 46239. (317) 366-8398. fefl 



SCHOOLS a 
INSTRUCTIONS 



First Clesa FCC License theory and labore- 
tory training in six weeks Be prepared . let 
the masters in the nation's largest network 
ot t st class FCC licensing schools train you. 
Approved for veterens* and accredited 
member National Association ot Trade and 
Technical Schools" Write or phone the 
location most convenient to you. Elklns 
Institute In Dallas*** 2727 Inwood Rd 
214-357-4001 



n Atlanta** 51 Tenth St at Spring. 
(404) 872-8844 



Elklns in Denver** 420 South Broadway 
(303) 744-1434 



Elklns in East Hartford 800 Silver Lane 
(203) 560-1110 



Elklrta in Houston*"* 3518 Travis 
(713) 526-7637 



Elklns in Memphis*** 1362 Union Ave 
(901) 726-9762 



■MM in Minneapolis* ** 4103 E Lake St 

(612) 721-1887 



Elklns in Nashville**'. 2106-A 8th Ave S. 
(615) 297-5396 



MM in New Orleans*** 2940 Canal 

(504) 822-7510 



Elklns in Oklahoma City 5620 N Western 
(405) 848-5631 



i San Antonio** 503 S Main 
(512) 223-1848 



REI FIVE WEEK COURSE FOR FCC 1ST 
phone License. Six, week course for Radio/TV 
announcer. Call or writ* today. REI, 61 N. Pine- 
apple Ave., Sarasota, Fla. 33577. and 2402 Tide- 
water Trail, Fredericksburg, Vs. 22401. tfn 



MISCELLANEOUS 



BILLBOARD IS ON MICROFILM: 

Back copies of BILLBOARD are available 
on microfilm dating from November 1894 to 
December 1970. 

Microtilm copies of article* from any of 
these issues may be obtained from Billboard 
Publications at a cost of $1.50 per page up 
to 5 pages. 



Bill Wavdlow 
General Servlcee 
Billboard Publications 
9000 Sunsel Blvd. 
Loe Angeles, Cal 90009 
213/273-7040 



BILLBOARD 

Group Subscription 
Discounts 

Save 20% on subscriptions to Billboard for 
groups of 10 or more. For rates and informa- 
tion write: 

BOX 6019 
c/o Billboard, 1515 Broadway 

Maw York, N Y 100M tfn 



I HAVE SINGING TALENT. CAN WRITE 
and arrange my own lyrics and lyric sty lee. 
Need aid and assistance from talented 
musical group, so as to compose own songs 
as a group. I have new materials on hand, 
ready to be set to music tempos. Will assign 
group as my background, if found to be suit, 
shle for hire. "Get on board! A soul new 
band wagon/' With Mr. L B, Harkey- 
Train. Address: 10634-57th South. Seattle, 
Wash. 96178. Phone 725-2094. dr27 



MANHATTAN RECORDS-WE EXPORT 
latest 45s and LPs to all countriea— very fast 
deliveries. 425 E, 58lh St.. New York. N Y 10022. 

tfn 



FREE; reprint article Fllmskers News Letter. 
"How to Buy A Projector". Hecht Movie Equip- 
ment. Box 443-BB. EllenviUe, N Y 12428 1914) 
6474334. fe22 



HELP WANTED 



SALES REPS— SELECT TERRITORY AVAIL- 
able. High volume— exclusive English novelty 
line. Attractive commission— draw when quali- 
fied. Experience in record, card, variety shops. 
Write or call: Anabas Corp., 201 Brook Ave.. 
Dear Park. L.L, N.Y. U729. (516) 586-6300. M 

ADVERTISING DIRECTOR - FASTEST 
growing progressive record wholesalers and re- 
tailers desire creative ability for in- house ad- 
vertising agency. Top experience required. Send 
resume to; Box 674. c/o Billboard, 2 160 Patterson 
St.. Cincinnati, Ohio 45214. r_a 



BUSINESS OPPORTUNITIES 



FOR SALE-RECORD STORE AND AR- 
cads Located East Reno, George Bo it, 1101 
Rock Blvd., Sparks. Nev. 89431 (702) 358-3060. 



CLASSIFIED 
ADVERTISING 
DOESN'T 

COST, 
IT PAYS. 



uopyriynioo it 



ate rial 
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Building one of the world's great radio 
stations needs dedication, talent, hard work 
and lot of help from your friends. 
Thank you to all our American friends 
who have helped over the years. You have 
been part of the creation of the 
top radio station in Australia. 



\ 




Kevin O'Donohue, 
General Manager, 
Radio 2SM, 
Sydney, Australia. 



2SM 



The Group: 2SM Sydney, 3XY Melbourne, 2NX Newcastle region, 2NM Muswellbrook, 2KA Katoomba, 2LT Lithgow, 2LF Young, 2KM Kempsey. 



YOU REMEMBER WHEN RADIO WAS 
ALL VERY SIMPLE, DON'T YOU? 
WAY BACK BEFORE 'THEY' STARTED 
TINKERING WITH FM— "THINK 
WHAT IT'S GOING TO DO FOR CLAS- 
SICAL MUSIC-BACK WHEN AN OP- 
ERATING PERMIT PRETTY MUCH 
GUARANTEED . . . 




. . . your appearance in the book? Remember? That was when 
your contemporaries moving into television were kissed off as 
somewhat impractical visionaries— they'd never make it in the 
real world (i.e. you meant radio). 

Australia's still a bit like that. No need to pack, it won't last. 
Not with PAL color TV and FM radio launching into the market 
simultaneously it won't. 

Australia is an island continent with a land mass com- 
parable to that of the continental U.S. Population now ap 
proaches 14 million, around seven percent of the States, the 
majority spread down the eastern seaboard, mainly located in 
the major cities of Sydney, Melbourne, Newcastle, and Bris- 
bane. The nation is served by 200 medium frequency radio 
stations (of which 118 are privately-owned commercial oper 
ators) and 103 television stations (48 "commercial'' licens- 
ees). 

The non-commercial stations are operated by the Austra- 
lian Broadcasting Commission, which is owned by the federal 
government. These stations and channels do not carry adver- 
tising material and are now funded directly by government 
following a decision to abandon a $A12 licence fee— avoid- 
ance of which had become a national sport second only to 
horse racing and the fabled "two up." 

Newspapers, magazines, transit, cinema and outdoor are 
all strong in Australia, which is rapidly becoming regarded as 
an international test market— due to its geographic size and 
relative isolation from outside influences; its ethnic diversity; 
the intensely competitive nature of its consumer market and 
the ready availability of all conventional major media. A 
schedule of Australia's major manufacturing and marketing 
outfits bears a remarkable resemblance to Fortune's Top 100 
in the U.S. A very high proportion of U.S. and European multi- 
nationals are directly represented in the market. 

This picture is paralleled in the agency field where J. Walter 
Thompson, Bates, S.S.C.&B. Lintas, Young & Rubicam, 
McCanns. Doyle Dane Bernbach, B.B.D.&O., Ogilvy & Mather 
and a number of others share a substantial segment of ad- 
vertisers' estimated $500,000,000 annual spending in main 
media. 

The market itself is chiefly remarkable for its predomi- 
nantly urban nature— with around two-thirds of the national 
population concentrated in the five main cities. Australia is. in 
fact, assessed as one of the most highly urbanized societies 
on earth— a fact which tends to give the lie to the "Marlboro 
Man" self-image long part of local social mythology. 

But they are active, and they do travel. Boy. do they travel. 
Australia and its near neighbor. New Zealand, hold some sort 
of record for the highest number of issued passports per thou- 
sand population— a mobility further emphasized by the fact 
that passports are not required for travel between the two 
countries and. according to visitor statistics, nationals of each 
country comprise by far the largest single element in the 
other's tourist intake. 

Among the unique characteristics of the Australian scene 
lurks a government agency— The Department of the Media- 
represented in the Federal Cabinet at ministerial level by Sen- 
ator Douglas McClelland. McClelland's department, estab- 
lished in terms of Labor Party policy shortly after the acces- 
sion to power of the ALP in the 1972 Federal elections, is the 
only such integrated department of its kind in the western 
world. It has been less kindly referred to as the first state or- 
ganization of its type since Herr Goebbels was doing his bit for 
the Third Reich. 

The Department of the Media is largely a co ordinating 
body, bringing together a variety of operations and functions 
previously scattered among a number of departments. Princi- 
pal among these is its liaison with the Australian Broadcasting 
Control Board— a regulatory body set up under the Broad- 
casting and Television Act, to control and police the activities 
of commercial air media licenced under the Act. 

Under the Australian Constitution, regulation of print 
media is a matter for the individual states (of which there are 
six)— a fortuitous circumstance which effectively precludes 
the Department of the Media developing into the Department 
of Advertising. The latter possibility cannot be written off alto- 
gether—particularly in the light of a series of provocative 
moves made by the DoM. 

These culminated (for the moment) in the issue of a depart- 
mental invitation to Nicholas Johnson (late commissioner 
with the FCC) to visit Australia as one of two guest speakers at 



Mike Dunne, 40, a New Zealander, is editor of 
Australia's B&T Weakly and one of his adopted 
country's best known marketing writers. His 
background includes stints with Philips and J. 
Walter Thompson. Widely travelled and with an 
extensive advertising and journalistic back- 
ground, he was a member of the international 
jury for last year's Hollywood Radio and Tele- 
vision Society IBA Festival and occupied the hot 
seat at the 2SM-sponsored Radio 75 seminar in 
Sydney. 



COVERS . . . 

• The scrap over record royalty payments 

• The impact of beautiful music radio 

• The record airplay quotas 

• Those new "government" radio stations; should 
the government be allowed to compete with a non- 
commercial Top 40 station 

• The outright panic among national advertisers be- 
cause of the new federal Trade Practices Act 



a DoM sponsored seminar on the future of Australian TV serv- 
ices. 

Johnson's visit was not what might be referred to as an un- 
qualified success— partly due to the fact that he was appar- 
ently very poorly briefed prior to his accession to the podium 
in Sydney's prestigious new Opera House. With his customary 
iconoclastic fervor. Johnson proceeded to lay about him— tak- 
ing a couple of ill-concealed swipes at a few of his hosts' pet 
theories in the process. 

Johnson, in fact, made the same tactical mistakes that 
Ralph Nader had made in similar circumstances some 18 
months earlier. While achieving very high media visibility for a 
couple of days, Johnson, like Nader, has effectively sunk with- 
out trace as far as even the most rabid anti-establishment ele- 
ments of Australian society are concerned. 

Neither the Minister for the Media. Senator McClelland, nor 
his erstwhile hosts, McClelland's department, are particularly 
keen to discuss Johnson's "contribution" to the local state of 
the art. 

Mass communications media in general— and their adver- 
tising content in particular— are coming under increasingly 
searching review in Australia. In broad terms, the pattern par- 
allels that which developed in the U.S.A. in the mid-'60s. 

The passage mid-'74 of a new federal Trade Practices Act 
has engendered apprehension bordering on outright panic 
among many national advertisers. 

The Act has been tagged "draconian" and "anti-business" 



among the more printable descriptions applied to its all-em- 
bracing codification of business standards. 

Split into two sections, the TPA contains sweeping meas- 
ures designed to regulate corporate behaviour in the market- 
place. Covered are such aspects as monopolies and take- 
overs, exclusive dealing and price fixing, collusive practices, 
false and misleading advertising (including provision for 
proof of claims) and a further series of more generalized con- 
sumer protection clauses. 

Public criticism of the Act has been muted, largely due to its 
direct derivation from the "Voluntary Codes" and sets of eth- 
ical standards already observed by the majority of advertisers, 
agencies and media. What the Act has done is convert deliber- 
ate breaches of the existing voluntary codes into statutory of- 
fences—carrying stinging penalties. Its intent appears to be to 
establish blanket grounds upon which an aggrieved consumer 
can initiate litigation (and seek punitive damages). The word- 
ing of the Act has thus been kept deliberately vague and it is 
this looseness of language which has created most concern 
among advertisers. 

Their major problem is determining in advance just what is. 
or is not. permissible under the new ground rules. 

General consensus is that the Act. as it stands, will provide 
a bonanza for the legal profession. To date, the Act has yet to 
be tested in the courts but fears have already been expressed 
that the doctrine of "the reasonable man" has disappeared 
out the window. 

At press time, an advertiser had been cited on five charges 
by the Australian Attorney-General. 

On the radio and TV front, moves by Media Minister Doug 
McClelland to strengthen the powers delegated to the min- 
ister and the Broadcasting Control Board were frustrated in 
the Senate late in 1974 when the Opposition parties defeated 
an amendment bill which would have given McClelland sweep- 
ing regulatory powers without recourse to parliament or op- 
portunity for appeal against arbitrary administrative deci- 
sions. 

The bill opened the way for possible political manipulation 
of radio and TV with license cancellation held as the ultimate 
sanction in the event that a private operator failed to observe 
ministerial or departmental fiats. 

An uproar followed the bill's introduction and, for the first 
time, normally hotly competitive radio and TV operators com- 
bined their resources and co-ordinated a strong public attack 
against the proposals. 

Its defeat was pretty much a foregone conclusion, but pro- 
voked a bitter outburst from Senator McClelland who has 
promised the legislation will be reintroduced during 1975. 

Informed observers consider that McClelland is. in fact, un- 
likely to risk another rebuff and will accede to industry pres- 
sure for a substantial modification of the proposed legislation 
before having a second try. 

Meanwhile, opposition to the entire Department of the 
Media concept appears to be hardening both within govern- 
ment's ranks and among the industry as a whole. 

Senator Margaret Guilfoyle. Liberal Party (opposition) 
spokesman on media affairs, has hinted at the wholesale dis- 
mantling of the agency in the not unlikely event that the Lib- 
eral/Country Party coalition is returned at the next Federal 
election (slated for mid year). 

Two factors govern the immediate future of Australian air 
media. The national introduction of PAL color TV. March 1; 
and the anticipated progressive licensing of FM radio stations. 

Two FM units have already come on stream— a privately op- 
erated "non-commercial" classical station in Sydney (2MBS/ 
FM) programmed and maintained by public subscription un- 
der the control of the Music Broadcasting Society of New 
South Wales; and the second in Melbourne, on the same 
basis. Also in Melbourne, the ABC has introduced a public ac- 
cess AM station. 

Their impact on the market has, so far. been minimal. The 
future of the frankly experimental access operation in Mel- 
bourne is probably best summed up by one of the ABC's sen- 
ior programmers who said recently, "If all the minority, ethnic 
and special interest groups eligible for air-time applied and 
were approved tomorrow, great. We've got a program. The 
problem is: What do we air in week two?" 

Simultaneously, on the programming front, the Australian 
Broadcasting Commission has activated one of its former 
(Continued on MM A-17j 



METROPOLITAN COMMERCIAL STATIONS 



Advertising 14.9% 



Credits 

Section editor, Claude Hall, radio- 
TV programming editor. Special 
issues editor, Earl Paige. Creative 
direction and writing, Peter David- 
son, 2SM Radio, Sydney. Photog- 
raphy direction, Davidson. Cover, 
femo model by David Williamson. 
Strip by Derek Church. Sales by 
Ad rep: Ken Appleton and Ken Brown, 
Sydney and Bill Tyrrell, Melbourne. 
Production, John F. Halloran. 



Family. Children's and Education 1.2% 
Information 1.9% 



Social and Political 3.2% 
Religion 1.1% 



Sport 6.4% 



Light and Popular 



Tha Arts, Drama and Variety 1 .8% 
Incidental Matter 6.5% 



FOUR BROADCASTERS 
COMPARE U.S. 
RADIO WITH AUSTRALIAN 
RADIO— THE 
KNOCKOUT BLOW 



DAVIDSON 

What facets of American radio thinking have influenced you? 
CLARK 

In my opinion, I think it has had a tremendous influence on 
Australian radio. We can take first the pretelevision era, there 
wouldn't be an Australian-type of show that would not have 
had its origin in American creativity and adapted to Australian 
use. I'm going back to things like "The Major Bowes Amateur 
Hour," "Lux Radio Theatre," these types of programs, panel 
shows, like "Leave It To The Girls" was originally an American 
program. 

Many of the big national programs in Australia were adap- 
tations from American creativity. We've seen, in the last three 
or four years, an adoption of the American processes of spe- 
cialization, where stations specialize in programming. 

As far as 1958 I can remember 'good music' stations in 
America, notably WPAT, KPOL, and KABL. I'm sure the oper- 
ators in Australia would admit that ours was a direct copy of 
that American type. 

As far as the development of the post-television era is con- 
cerned, my own organization was tremendously influenced 
. . . and I go back now to 1964 ... by the stations like WOR in 
New York. 
JEFFCOAT 

When you went "Monitor"? 
CLARK 

No, NBC was before that. 
O'DONOHUE 

Stan, butting in, it's interesting to note that Jack Thayer 



recently announced that they've dropped "Monitor" as of 

February 1. 

CLARK 

Are they really? Well, we were licensed by NBC to use the 
word "Monitor"; we paid a modest legal fee for this privilege, 
and we also had a service from NBC giving us certain types of 
programming. 

I think the only thing which we could offer on a reciprocal 
basis were the commentaries by our Eric Baume, which rather 
fascinated the Americans for his out spoken comments. But 
if we can return to the post-television era, the first station that 
impressed me greatly in 1964. and I think we'll all admit that 
around about that time Australian radio was looking very 
much like a jungle of jukeboxes; I think people were accepting 
that this was a teenage, a young people's medium only and it 
was the 'flash disk jockey' era and I was very impressed with 
WOR in New York, and its talking concept completely fasci- 
nated me as a new form. It had a tremendous influence on my 
own stations when I returned. That same year . . . it's inter- 
esting to note that WOR did not then and still does not use the 
telephone in its current affairs operation. 

On the other hand, KMOX, St. Louis ... I should mention 
that the general manager of WOR, by the way, when I was 
there, was a man called Henry Beuse, and he was the general 
manager of WOR-TV. FM and AM. and he was very, very help- 
ful. 

KMOX, St. Louis, was a station which fascinated me tre- 
mendously. They program themselves "At Your Service," and 
they use the telephone extensively. A fascinating station, with 
(Continued on page A -7) 



Some Radio Ideas 
Worked 

Others Didn't 
. . . But They Were Persistent And. . . . 



Kevin O'Donohue, general man- 
ager 2SM, Sydney 




Stan Clark, managing director 
2GB, Sydney 




Brian McClenaughan, manager 
2UE, Sydney 



JACK G. THAYER, president, NBC Radio and 
an observer of radio in Australia, 
spells out the reason for the 
success of their radio world 
and the growing family of 
international radio 



Frank Jeffcoat, manager 2UW, 
Sydney 



JACK THAYER 




I have long been impressed with the quality of Australian ra- 
dio and— even more importantly— with the quality of the Aus- 
tralian Broadcaster. It takes a very special kind of creative per 
son to seek to improve his industry and himself. Australian 
broadcasters started coming to America some 15 years ago to 
meet leading proponents of American radio, be they pop, 
rock, MOR, Top 40, country, all-news, talk, or classical. 

Warm and lasting friendships were created with these good- 
will tours and. being good listeners, the Australians became 
privy to the inner workings of every conceivable format. By 
trial and error they would apply many of the U.S. techniques 
to their own local stations. Some worked, some didn't. 

With persistence, they came back time and time again. At- 
tended the NAB Conventions, the Billboard Conventions, the 
Gavin Conferences, the Hamilton gathering ... if broad- 
casters gathered, you could count on the Aussies being there!! 
And with each passing year, a synergyism took place. Ameri- 
cans and Australians helped each other with new and creative 
ideas and through this process Australia developed new 
broadcasting giants in programming such as Rod Muir and 
Rhett Walker, and managers like Kevin O'Donohue. 



And then, as an all-out industry effort, headed by William 
Stephenson of 2SM, Australian radio launched the "RADIO 
73" international broadcasting conference . . . attracting 
worldwide attention from broadcasters, record companies, 
artists, and music publishers. 

This 1 think was the beginning of the separation estab- 
lishing Australia as a "leader" in radio broadcasting. 

On my trips to Australia I have noticed from year to year the 
individual changes in the on-air product as the Aussies devel- 
oped their own ■■style" of presentation. You still hear a lot of 
America in it . . . but it's new, different, vibrant, and dynamic. 
So. in essence, it's the quality of the broadcasters that's im- 
portant and in Australia the owners, operators, programmers, 
performers, salespeople, and office staff have met the stand 
ards of America . . . and now are setting standards of their 
own ... as they now establish Australia as a leader m the 
world family of broadcasting. 

It's a tribute to a determined people who sought to learn 
and then created their own special niche in a very complicated 
and competitive area. 



Peter Davidson, promotion man- 
ager 2SM, Sydney 
Moderator and photographer of 
the conference 



TAKE A GOOD LOOK 
AT WHAT'S HAPPENING 
DOWN UNDER ! 




Phonogram — Australia's fastest growing record company has branches in 
every state, an on-line computer for customer and manufacture ordering, 
individual product specialists and a progressive marketing team keeping in 
constant touch with the 3,000 plus retailers throughout the country. Our list 
of third party labels we successfully market down under include B.B.C., 
Buddah, C.T.I., Charisma, Cube, Bell/Arista, G.T.O., Kama Sutra, Pablo, 
Pumpkin, R.S.O., Roulette, Track, W.W.A. and Warm & Genuine. 

Join the winning team: 
Contact our Managing Director Ross Barlow at 



phonogram 

200 Goulbum Street. SYDNEY. NSW 2010. AUSTRALIA 
Phone: 211 1577, Cable: Phonrec 
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MCCLELLAND: 'THE QUOTA HAS 

CREATED 

AN INFLUX 
OF NEW 
RECORD TALENT' 



Question: Is there any proof at this point that the quota sys- 
tem which forces radio stations to play a certain percent of lo- 
cal product can produce new talent? 
McCMUnd: This argument was put to me at the Federal 
Musicians' Union Annual Conference, and there concern was 
expressed that some broadcasting companies were taking ad- 
vantage of this situation and ignoring the spirit of the quota 
system and exercising a consistent replay of too many record- 
ings. I'm going to have a look at this situation. It could well be 
that I might order a public inquiry into it in view of the defeat 
of certain legislation in this Parliament . . . because, quite 
clearly, when we came into office, there was a zero quota for 
Australian-produced records. This quota was deliberately 
brought in to encourage new Australian talent and the em 
ployment of Australian musicians. 

Firstly, 10 percent then lifted to 12 percent, now, as from 
Jan. 1, to 15 percent. I would have hoped the quota had been 
higher, but it wasn't for me to fix; it was a matter for the Aus- 
tralian Broadcasting Control Board to determine after they 
had made inquiries of the musicians, the stations, the record- 
ing companies and what have you. 

There might be some justification for saying the quota sys- 
tem has meant the broadcasting of a number of records per- 
formed by new Australian talent rather than an increase in 
the frequency of playing existing proven talent; there is great 
evidence that the quota system has brought an influx of new 
talent to the fore. 

Q: Would it be reasonable to suggest that the criterion at 
the moment, for airplay, rests with the radio station? 
A: Yes, certainly. 

Q: Given then that there is an increase in the number of Aus- 
tralian artists who are getting airplay, presumably the Austra- 
lian stations then would have been making decisions to play 
more talent, from what you've said? 
A: I would think so. 

Q: That being the case, has the date been set for a 30 percent 
increase? If so, is there not a cut out point, at which the talent 
wells are going to dry up? 

A: When I came into government, or we two years ago, I said 
then that hopefully the government would be able to (within a 
period of three years) have imposed a 30 percent quota on 
stations, but I realized that we had to take into account the 
availability of performers; we had to take into account the 
availability of musicians; the capacity of recording companies; 
the broadcasting needs of the Australian community. 

In other words, we wanted to dodge as much as was hu- 
manly possible, the problem of "quota quickies." But under 
the existing Act, the quotas that are determined are the sole 
prerogative of the ABCB and in their determining those 
quotas, I've asked them to take into account the matters that 
I have specifically just mentioned. 

When they determine there will be a 30 percent quota, or a 
25 percent quota, is completely a matter for them, but I cer- 
tainly would hope that in their determination of that, they will 
take into account the complaint of the Professional Musi- 
dans' Union, that there has been too much regularity of the 
playing of the one style of record over and over again, until it 
becomes unpopular, rather than embark on the encour- 
agement of a greater number of performers. 

Certainly a 30 percent quota could be embarked upon to- 
morrow if we agreed with the policy of regurgitating of the 
record. Because we don't agree with that policy, I think it will 
be over a longer period. Yesterday I sought permission to have 
some authority in this area of Australian content by including 
in a Bill that the ABC could determine in relation to Australian 
content with the approval of the Minister. The Bill was 
knocked out of Parliament, therefore completely it is a matter 
for the ABC8. I don't want anyone to think that I'm dodging 
responsibility by saying that it's a matter for the ABCB. I want 
the responsibility, but Parliament hasn't given me the respon- 
sibility yet. 

Q: If a radio station is playing a high music content, be it Aus- 
tralian or imported, their format provides for probably playing 
800 records a week. Their 15 percent is considerably higher in 
terms of actual records which need to be found than it is for 
any station on talk programmes. 

A: Well again, it's 15 percent of the total transmission time 
they spend in the playing of music. Certainly the Government 
(and ABCB) must take cognisance of the fact that some sta- 
tions have their ratings, or have audience based on being a 
talk-back station, or a news station, just as 2KY is regarded as 
being a country music station. And 2CH is regarded as a— 
'good music is the expression. Those matters are clearly un- 
derstood, in the expressed policy of my party, which deter- 
mined the matter in 1973, when, so far as radio is concerned, 
they said although radio programming faces different prob* 
lems from television programming, and it's because of the • 



When the Australian Labour Party came to power in 1972, 
ending 23 year* of Liberal rule, they created a new portfolio- 
Minister for the Media. Senator Douglas McClelland took gov- 
ernmental control of radio, television and film production 
along with information services and the dissemination of gov- 
ernmental and national material. Newspapers and magazines 
do not come under his jurisdiction— control of them rests with 
state governments, hit responsibility if federal. 

The regulatory control of radio, TV and film has always 
rested, however, with the Australian Broadcasting Control 
Board, formed at a statutory body with three full-time and two 
part time members to oversee the obligations on broadcasters 
imposed under the Broadcasting and Television Act. Billboard 
went to Canberra to interview Senator McClelland on a variety 
of topics, coincidental with hit losing in the Senate that day 
amendments to the act which would have established new 
powers for him and new rules for licensing radio and television 
stations. Currently valid for 12 montht, licenses would oper- 
ate from six montht to three years. 

Program standards, currently set between the ABCB and 
stations would have to be referred in future to relevant unions. 
It also gave the ABCB specific control over the nature and con- 
tent of programming generally. Shadow minister Margaret 
Guitfoyte delivered the coup de grace to the Bill in the Senate 
shortly before McClelland talked to Billboard. 

Under Australian law, a bill can be reintroduced without 
amendment after three months. Senator McClelland plans to 




do this next month. Here Senator McClelland answers ques- 
tions on FM, music and commercial radio and then discusses 
his bill: 



matters that you have mentioned. Labour also will encourage 
a higher Australian content in this medium. 

Now, the matters that you've outlined certainly do pose dif- 
ficulties. You can't lay down a golden rule for everyone. But if 
a station wants to set itself up as an expert in talk-back pro- 
gramming, and does no music, then I suppose we'd be flat out 
in asking them to put on 30 percent. How do you ask them to 
put on 30 percent or 20 percent of no percent? 

We. as a government, just don't say that radio is made 
merely for music and musicians. There are journalists to be 
employed and there are people to be informed, and if a sta 
tion is engaging in that area, it has a larger Australian content 
in its programming than probably many other stations doing 
a mere 20 percent of music. 

Q: It seems to be established that 2CH were having diffi- 
culties, playing 'good music', to meet their quota, or would 
see difficulty when the quota is raised to 15 percent because 
of lack of available product. Is it true that they have been able 
to get a dispensation from the quota situation? 
A: I can tell you that 2CH wrote to me (probably six months 
ago), and asked me would I give sympathetic consideration to 
such a request. And I said straight out. no. Now. no report has 
come to me that 2CH is not complying with its quota, and how 
it would be having difficulties under the existing quota about 
which is the subject of complaint to me by the Musicians' 
Union, I don't know. Except with the problem of repetition. 
But so far as fulfilling their quota is concerned. I could not 
imagine for one moment, they'd be having any problems. I 
have the highest respect for the management, the executive. 



Guifoyle: 
'I'd like To 
See A Test' 



Senator Margaret Guiltoyle led the attack on the new 
Broadcasting Sill and will face its reintroduction next 
month. Here, the senator makes a statement about 
Australia's quota system on records played on radio. 

Is a quota system a surefire solution to quality? No. and it 
could have very much the reverse effect, because if you don't 
have to establish a market for your industry, a market for your 
creative ability on the basis of quality, you're putting blinkers 
on, aren't you? You're pretending that you have established 
an Australian quality or creative product that wouldn't stand 
up, even in our own country, let alone enhance its opportuni- 
ties anywhere else. And I think it's only by realizing that the 
vibrancy that must come into any creative work is that it will 
stand competition without patronage, is in the long term, the 
real test. But if it's felt by those people closest to it that it 
would be of assistance to get this established then I'd like to 
see a test of this to see that we could improve the opportunity 
for people to commercialize their talents. When we're talking 
about establishing a quota there probably is a role for govern- 
ment in this; we are talking in the sense of Australian expres- 
sion. But I don't know that that's a role that government 
ought to impose on the commercial stations. If you're talking 
about establishing a quota, and then imposing that on the 
commercial stations, regardless of the quality that might be 
played, then I think you're asking the commercial interests to- 
tally to support the development of Australian talent and 
maybe that's something that ought to be shared more com- 
pletely by the whole community. I don't know that it ought to 
be related to, or only to, the commercial operators. 



of radio station 2CH, and (under no circumstances), I would 
have to be convinced that any station is unable to meet the 
existing quota. 

Q: In regards to the new non commercial ABC rock station, 
there must have been some rationale behind the decision to 
programme in that area? Was the ABC offered a frequency 
and allowed to programme it in any way it wished or was there 
a direction that there should be programming in this particu- 
lar area to provide a greater community service? 
A: There specifically was no direction. Principally because of 
having to broadcast the Parliamentary proceedings they were 
not able to provide a service for the younger generation of 
Australians. 

The government had two stand by transmitters— in Sydney 
and Melbourne— and it was suggested to me to use them es 
pecially during the day (and to a lesser extent, at night), to ex- 
periment with new forms of programming. I put the recom- 
mendation up to the government, acting on their advice that 
they be allowed to use the stand by transmitter in Sydney for 
rock station purposes and the Melbourne transmitter. 

They are of an experimental nature; no additional funds 
have been provided to the ABC for their operation and they 
have to use their existing resources to keep the stations on air. 
So, in other words, the decision for format rests with the ABC 
completely, on an experimental basis. In other words, if it 
doesn't work, the frequency presumably will remain, but they 
can switch to another format. Quite obviously, they couldn't 
keep using the stand-by transmitter. You've got to bear in 
mind that we're making plans for 14 new AM stations and 14 
new FM stations. 

Q: The Sydney experimental station has got a transmitting 
power of 10 kilowatts against the commercial stations' five. 
Do you not see that that gives them an 'unfair advantage' over 
the commercial competition which they're enjoining? 
A: I suppose it does in daytime, but certainly it doesn't at 
night. So, "What you pick up on the swings, you lose on the 
merry-go-round." I wouldn't know whether it gives them an 
unfair advantage or not— we'll see. Certainly they themselves 
would be at a very unfair advantage of a night. But as I've 
said, its only the use of a stand-by transmitter. If their main 
transmitter goes out. they've got no transmission at all. 
Q: There has been discussion among independent record pro- 
ducers on the possibility of establishing a music development 
council along the same lines in philosophy as the Film Devel- 
opment Council. Does the government have a view? 
A: I haven't formed any view. I'm certain my department 
hasn't given any consideration to advising me on any view and 
I haven't given any consideration to recommending to the 
Government any view that should be taken on the formation 
of a musical development council, along the lines that have 
been suggested. 

Just let me say, though, that completely of our own initia- 
tive, we have recommended to the Prime Minister for consid- 
eration, that he refer to the Australian Industries Commission 
for inquiry, the question of whether or not assistance should 
be given to the Australian recording industry. Again, our own 
initiative, not from any representation that's been made to us 
by the recording manufacturers. 

I want to say that I want to get into closer contact than 
we've been able to do with the recording manufacturers be- 
cause I think they have an enormous amount to contribute 
and I think the skills that they exhibit, professionally, are 
really second to none. 

So far as developing talent abroad, my Department is send- 
ing a representative to the Midem conference to undertake a 
general investigation of development of overseas outlets for 
Australian talent. 

In our capacity of being responsible for the dissemination 
(Continued on page A-21) 



Four Broadcasters . . . 

• Continued from page A -4 

a heavily news-oriented, heavily information-oriented for- 
mat. And then our own programs had a series called "At Your 
Service" where we had experts in the studio answering the 
questions that were thrown at them by the studio audience. At 
KMOX, it rather fascinated me to find that the program direc- 
tor of that station was a woman. Her name was Alice Koch and 
she was quite a brilliant programmer, in my opinion, in this 
area of news and massive use of the telephone. 

The third station which had a great influence on my pro- 
gramming activities at Macquarie is KABC in Los Angeles, 
managed by Ben Hoberman. Ben's been a great friend to my- 
self and managers of our network stations. His format is the 
use of the telephone for current affairs, but features 50/50 
news and talk. And I think those three stations have in 
fluenced me most in radio programming and I pay full tribute 
to tiie Americans for allowing us to hijack their great creativ 
ity. 

DAVIDSON 

Frank Jeffcoat, would you like to carry on from that, per- 
haps in general terms. 
JEFFCOAT 

I make no apologies for saying that I look to America as 
being the leaders. I'll qualify that in a moment, but in my book 
I think when it comes to sheer professionalism, there's noth 
ing quite like an American broadcaster. On my last trip, four 
years ago, I don't necessarily believe that I learned a great 
deal from them . . . other than the fact that they are dedicated 
broadcasters and professionals— which I envied, envied very 
much— and I mean professional not only in their style of 
broadcasting, but obviously in administration. 

I found, in the area of promotion, that Americans are with- 
out peer; I got the impression, whenever I heard them, when- 
ever I walked in, that they knew what they were about, they 
did things well. 

If you asked me for one lasting impression I got from Amer- 
ica, I think it's the air personalities. Without doubt, they've got 
some of the finest voices in the world, on air. I was astounded 
. . . look at a market like New York, where WABC had Harry . . . 
O'DONOHUE 
Harry Obscurity? 
JEFFCOAT 

An ex-good guy, from WMCA. I'm astounded to find this guy 
was 54 or 52 or something like that. 

He was doing this morning drive program on WABC. I think 
that was the thing that really impressed me— the standard of 
on-air performance, and when I put it to somebody, about 
how old they are, they said, "Well you know, it takes you 40 
years to get to New York and by the time you get there, you're 
pretty ripe." 

Stations? There's no question in my book. Talking about 
professionals, as I regard them all. I'm talking about metro 
markets, those are the only markets I went to, apart from 
Memphis and Nashville, and the only thing I learnt there was 
they had a standing up policy. You stood up to do the an- 
nouncing, because the manager believed the diaphragm 
would uplifted, be better. No chairs in the studio. All the com- 
mercials . . . everything . . . done standing up. 
O'DONOHUE 

It's been done here too. 
CLARKE 

We did that at 30B 35 years ago. 
JEFFCOAT 

No, the stations really impressed me as outstanding, and 
I'll include Canada if I may. There's no doubt about it; cer- 
tainly then, I don't know what the scene is now, but KFRC in 
San Francisco was a tremendously good Top 40 station. 
Really, Howard Kester had some problems opposing that sta- 
tion. With all due deference, Mr. O'Donohue. I regarded them 
as the 2SM operation of San Francisco. 
JEFFCOAT 

KABL— marvelous. 

Matter of fact, I remember I'd put this one away and said "if 
ever we should fall in the book, I'll keep this one to myself." 
And Bruce Rogerson at 2CH beat me to it 

KABL's a superb operation. KRFC, superb. CKNW has got 
to be one of the great stations in Vancouver. It's got to be one 
of the greatest stations in the world— in terms of promotion 
and expertise. 

CKNW has got to be one of the greatest radio stations I've 
ever heard, as is CFRB in Toronto. Marvelous station. Maybe 
not because they're so good, but because the opposition's so 
bad? But there you are, they've had 51-to-52 percent of the 
market for the last 1214 years. 

But CHUM— great station. Superb. Got to be another of the 
greatest stations. And you talk about promotions . . . Jesus, 
me beads . . . sorry (laughter) . . . when you get into the pro- 
motional activity, how this station promotes is just nobody's 
business. Marvelous operation. And in my book WABC's got 
to be one of the most professional, contemporary pop sta- 
tions in the world. ... are they still as good, Kevin? 
O'DONOHUE 

They're still number one. 
JEFFCOAT 

Well, they're still as good. 

To sum up: I look to the Americans to provide sign posts. I 
believe they're equipped for it; I regard them as professional 
broadcasters and I take a great deal of interest in what they're 
doing. 

DAVIDSON 

Brian McClenaughan, your opinion? 
McCLENAUGHAN 

I think it would be wrong if we forgot one thing American 
radio did for Australian radio; They showed us the way, with 
the advent of television. There's no question of that and they 
had television before us so we saw the mistakes and problems 
that they got themselves into and don't forget that radio al- 
most went to the wall in the United States, and boy, they were 
in trouble. Serious trouble. They were deserting it in droves 
and the business was going bad. Don't forget that what they 
did was to introduce to the commercial radio world, in fact, to 
world radio— Top 40. 

They introduced a format of music, news and sport that 
(Continued on page A -13) 
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Mushroom Records 

Australia^ most progressive independant record label. 
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CSoon to be released worldwide- 
$ through Bunyip Productions. 




Mushroom Records & Tapes. 

Released exclusively through Festival in Australasia. 

Box 121 P.O. St. Kilda, 3182. Melbourne. Australia. 
Telephone 51 0661 Telex FES AA 25 6860 
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And now—- 
will you give a 
big welcome 

to Evans 
and Gudinski! 

Ray Evans and Michael Gudinski. 
The professionals who are leading the way with tour 
promotion in Australia and New Zealand. 

Evans Gudinski and Associates will organise 
a completely worry-free tour for your act. 
They only tour one act at a time. And every act gets 
8-12 weeks pre-promotion and full press coverage. 
So, when your group arrives, everybody knows. 
And that's what full houses are all about. 

So, if you're thinking about touring your act in 
Australia, let the professional promoters put them 
on stage. 

Evans Gudinski and Associates 

Box 121 P.O. St. Kilda, 3182. Melbourne. Australia. 
Telephone 51 0661 (collect) Telex FES AA 25 6860 




PREVIOUS TOURS : 
Frank Zappa, John Mayall, Willie Dixon, Muddy Waters, Osibisa, Bo Diddley. 

FORTHCOMING TOURS : 
Stccleye Span (2nd Tour), Tangerine Dream, Freddie King, Sonny Terry and Brownie McGee. 



FOR THE GOOD 
OF THE INDUSTRY 
-$40,000 IN DISKS 

DAVIDSON: It is their professed view that 2CH will not be able 
to meet the quota when it gets to' 30 percent, if and when it 
does, or even 20 percent. Are record companies able to supply 
them with good music product? 

HELY: Not fairly I think any record company that does would 

lose on the product. But I've committed this company to the 

Control Board to produce, at a cost of $40,000, six albums of 

that type before next June. 

D. Will you get your money back? 

H. No. 

D. So you'll be down by $40,000? 

H. Not that much. A lot of it is our own studio time and things 
like that, but it will be very expensive. We had a 32-piece or- 
chestra in last week to do such an album and that costs a lot 
of money. 

D. Would have done it had there not been a quota? 
H. Dubious. But you must remember that a couple of years 
ago no one was interested in playing good music either. There 
is now an outlet for that sort of music that wasn't there be 
fore. 

D. 2CH went into its good music format advisedly because 
they felt that there was room in the Sydney market for it and 
they have done fairly well. There are also stations that have 
gone into country music whether by choice, default or desper- 
ation. Would you on the same basis go and put down a series 
of country albums? 

H. We have always produced country albums because at some 
stage or other most stations have aired country records. 
There has always been a limited outlet for country music in 
Australia, not as much as 2KY playing 24 hours of country 
music or whatever it is, but that would not engender any in- 
crease in country music production. 
D. Do you think the quota is fair? 

H. Yes. In this country it was particularly necessary. Most 
countries have an in-built support of their own product by way 
of language, etc. Australia is one of the few English-speaking 
countries that gets the best of the world and it's been very dif- 
ficult for the local product to compete, and without the quota 
system there was very little Australian product being played. 
. Good product that was worth being played. And, in my opin- 
ion, artists were forced to leave the country to get recognition 
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Sister Janet Mead was one of the 
major musical imports for Aus- 
tralia during this past year; her 
record of "The Lord's Prayer" 
received a Gold Plaque. 
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No individual in the Australian recording industry has 
done more to develop local talent than Alan Hely. man- 
aging director of Festival Records. 

Quietly controlled and more fatherly than mogul, he 
runs the country's largest independent company. 

Recognized doyen of the Australian industry, he an- 
swers questions here on the Australian record broad- 
cast quota which required Australian broadcasters to 
devote 15% of music air time to Australian records. 




elsewhere. This has been proved by the number who have left 
and been successful overseas. There are not many stars in the 
world and when you look at the Australians that come in to 
that category— Helen Reddy. Olivia Newton John, and oth- 
ers—they're pretty big names in America at the moment and 
neither of them got any recognition in Australia. 
D. There were a lot of stories around of how Festival came to 
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The quota will eventually rise to 30 percent in as-yet- 
undefined stages. 

Metropolitan radio has become rationalized into fairly 
distinct formats over the last three years, and good mu- 
sic stations especially have complained there was just 
not enough local material available to enable them to 
meet their quota. 

One good music station, 2CH in Sydney, trebled its 
market percentage after defining its programming but 
had to seek, and got temporary dispensation from the 
quota because of lack of product. 
Peter Davidson takes 2CH as a case in point. 



ELECTRIC RECORDS 247 COLLINS ST MELBOURNE VIC 
DIRECTORS -DAVID PEPPERELL. KEITH GLASS - . _2»-v -tt"*2it*!?&^;j*l&2& 



Festival's Sherbet group is 
slated to become the next world- 
wide rock group, if the record 
company succeeds in its expec- 
tations. 



record Sister Janet Mead's "Lord's Prayer." How did it hap- 
pen? 

H. It was purely an accident. Probably because we do more lo- 
cal recording than anyone else. We support local artists, many 
of which we originally feel don't have any commercial value, 
but should be done because they're Australian. 

Father Jim McLaren who runs the religious hour on 2UW 
suggested that someone here should record Sister Janet who 
has a similar radio service in Adelaide. He sent us a tape which 
we quite liked, so we decided to spend a thousand dollars and 
try it because it should be done. She was religious, so I sup- 
pose, we felt a bit morally obliged to do it. We picked out 
"Brother Sun and Sister Moon" for her, looking for something 
commercial, as the A side. 

She wanted to do one of her own songs on her demo tape as 
the other side and we were quite happy about that. That was 
"The Lord's Prayer." There was no comparison between the 
two and it became the A side. And that's how it happened . . . 

I. 3 million copies in America alone. Probably one of the big 
gest singles of 1974 in America. 

D. Sherbet as a group must have cost you a lot of money. How 
much? 

H. I wouldn't like to say. Obviously their last album— "Slip- 
stream"— was tremendously costly and took a tremendous 
amount of studio time, but it was something we wanted to do. 

I think the Australian industry was wrong because what it 
did for many years were basically cover versions of American 
or English hits. In recent years a couple of companies have 
tended to go the right way and try to do local recordings of lo- 
cal compositions. 

This is one of the reasons "The Lord's Prayer" was success- 
ful. It was original. Admittedly the lyrics were borrowed, but 
the concept was original and certainly the music. That's why 
there was interest in America— it wasn't a copy of something 
done there— and straight away Jerry Moss of A&M said it had 
a chance. For a change, a couple of smaller companies tried to 
copy our material— unsuccessfully— along with cover versions 
in England, Europe, and even Chinese versions. 

We created something that the others wanted to cover and 
this is what Festival has tried to do and this is what we have 
encouraged with Sherbet. They write their own material and 
I'm convinced that they can make it on the international mar- 
ket and we're prepared to back it with our money. It didn't 
happen in 1973 and not in 1974, but I think it will in 1975. 

In 1975 they will be an international group. I'd say we'd 
record them in England or America and they will be success- 
ful. 

We have sold a Doug Ashdown album to America to go out 
on Elektra— an Australian doing his own thing with Australian 
composition. Doug Ashdown is a great writing talent and he 
has something that has interested people in America simply 
because it's original. The same with Brian Cadd— a great writ- 
ing talent with great potential in his songs and I think this is 
why he's been released in America. Ross Ryan could be suc- 
cessful there. Kevin Johnson was successful there with "Rock 
And Roll. I Gave You The Best Years Of My Life"-probably the 
best song that's ever come out of this country. 
D. What sort of support do you get from radio? 
H. I don't feel that the industry gets supported. We don't get 
(Continued on page A-18) 



'MUST HAVE 

INTERNATIONAL GOALS' 



Brian Cadd has been at the front of Australian composition 
and ptrformance for 10 years. Here, he philosophizes on Aus- 
tralian music. 



From the beginning we have been a sort of hybrid combina- 
tion of American and English music influences. It has long 
been a case of "we can do anything anyone else has already 
done." We had our own Cochrans. Big Boppers, Gene Vin- 
cents then and much later we were still doing it with our own 
Beatles and Rolling Stones. 

The Australian music industry seemed principally con 
cerned with either the dictates of overseas trends and styles 
or the manufacture and exploitation of Australian cheapo- 
cheapo imitators. 

Gradually over the years, however, there emerged indica- 
tions of a movement towards indigenous Australian music . . . 
an artist insisting on performing or recording his "own mu- 
sic"; a recording company executive signing someone who 
didn't sound like anyone else, or an individual somewhere in 
the media making mention of a performance "perhaps a little 
ahead of its time." 

Who knows when it started or how long it took to become 
established as a movement, but from about 1968 onwards 
Australian music began to assert its influence on Australian 
audiences and media . . . major Australian entertainers be- 
gan searching for Australian compositions instead of over- 
seas cover versions; producers and a&r directors began 
combing discos and dance halls for that mythical "original- 
ity"; a musical "underground" began to discriminate against 
imitators and the "plastics" with a vengeance . . . urging a 
fledgling industry hell-bent on uniqueness. And all the while a 
small band of independent record producers, progressive 
managers and dedicated individuals were piecing together 
the beginnings of the "new" Australian music industry. 

So much has happened in the last five years to that embry- 
onic form that one wonders now constantly where it will all 
end. What is just as amazing is that it occurred in a period 
when the International scene could be described as non -direc- 
tional. 

Many great things happened in the world music scene but 
no one direction swept Australian music along with it. Yet Aus- 



tralian music did unify; became strong in self respect and en- 
deavour. Australian music is the principal music influence in 
our country at this point in time. Going from strength to 
strength Australian writers and performers and the recording 
and management companies behind them are consolidating 
their scene here as well as casting their eyes fondly at the in- 
ternational marketplace. 

It is in this regard that we must move now positively and op- 
timistically. 

We have beaten the quality differences. Australian records 
and artists are equal to anything in the world and we have 



many unique and exciting goodies to offer. We, as an indus- 
try, have in front of us. a threefold mission. 

We have constantly to seek ways to strengthen, support 
and expand our internal scene for it to continue to breed and 
develop new Australian music. 

We have to unify our industry attitude. Everything we at- 
tempt must have international participation as its basic goal, 
and we must forever lose the "it's a great record ... for an 
Australian record" attitude when dealing overseas. 

We are making the international marketplace aware of us 
and our potential. We must be active, cohesive and unified 
overseas. We must be together and they must know and feel 
that. 

Australian music is on the brink of discovery. With the con- 
tacts and inroads being made daily by our industry, and with 
the product and excitement we are able to produce here ... I 
know it will be soon. 
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Brian Cadd, right, and Karri* 
Biddell represented the Austral- 
ian music Industry last year at 
the Expo in Spokane. Cadd re- 
cords on Bootleg Records. 



Kevin Johnson, left, and Brian Cadd accept their awards at the annual Australian Radio 
Records Awards event. Johnson took best male vocal single for "Rock And Rod, I Gave You 
The Best Years Of My Ufa" and bast mala vocal album for the title LP. Cadd shared bast 
mate vocal album with "Moon shine." Cadd has had the bast album three years running. 
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Australians first rock album station 

withaplaylist 
as big as Australia's talent. 
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and that's nearly 3,000,000 sq.miles 
And here's why. 




We're manufacturers 





We're distributors 





We're retailers 



We're publishers 



WE'RE 

MANUFACTURERS 

Our modern, highly auto- 
mated production plant in 
the EMI tape factory at 
Homebush, New South 
Wales, ensures that in cas- 
sette and cartridge tapes 
as well as conventional 
disc records, we maintain 
our position as Australia's 
premier recording manu- 
facturer. 

WE'RE DISTRIBUTORS 

From our central ware- 
house at Homebush, orders 
for records, cassettes and 
cartridges are processed 
and shipped for same day 
or following day delivery to 
all metropolitan dealers and 
many country ■ dealers in 
New South Wales, Victoria, 
Queensland, Tasmania and 
the Australian Capital Terri- 
tory. 

WE'RE RETAILERS 

The E.M.I. Group's retail 
outlets, (over 30), gauge 
consumer demand. Shown 
here is a small part of the 
great variety of records, 
cassette tapes, cartridge 
tapes and sheet music 
items on sale at Nicholson's 
Music Centre in George 
Street, Sydney. 
WE'RE PUBLISHERS 
Through Castle Music Pty. 
Limited and a number of 
other subsidiary companies 
engaged in this field, the 
EMI (Australia) Limited 
Group is recognised as 
one of Australia's largest 
music publishing organisa- 
tions. 



■ the voice over Australia 




And it's all 
Coast to Coast 

Our Sales Force 
and Act One 
International, the 
Concert Promo- 
tions Division en- 
sure that we have 
total involvement 
in the Australian 
entertainment 
industry. 

E.M.I. (Australia) Limited, 
301 Castlereagh St., 
Sydney, 
N.S.W. 2000 
Telex 24182 



DAVID & MICKIE MOST (RAK Publishing) . . . SYLVIA MEADOWS (Leo 
Music) . . . LYNSEY DE PAUL ... JAY MORGENSTERN (Music Maximus) 
MARIJOHN WILKINS (Buckhorn Music)... LES LOWE (Burlington Music) 
. . . HENRY MANCINI . . . JIMMY DUNCAN (Sunlight Music) . . . RON 
WHITE (EMI Publishing)... SLIM DUSTY .. .STUART REID (Mautoglade) 

. . . MARGARET BRACE COP^G^HT BUREAU . . . DAVE BURGESS 

(Singletree Music) . . . TOM T. HALI JERRY CHESNUT (Pass Key 

Music) . . . MEL BAY Alu^ubLrtireW MCKY CHINN & MIKE 
CHAPMAN ...SYD DAU(M^ni|96 O'IaNK COACHWORTH 
(Mautoglade) . . . QUEEN . . . MIKE DE HAVILLAND (Fresh Music) . . . 
ANDRE FARRY (Montparnasse 2000) . . . BURT BACHARACH . . . OLE 
GEORG (Capitol Hi-Q) . . . MIChj^kLEVY (Magnet Music) . . . JOHN 
FOGARTY . . . LAWRENCE J. GB |i| (Blue Book Music) ... GEOFFREY 
HEATH (ATV Music) . . . KAY O'DWYER . . . FRED MARKS (EMI pub- 
lishing) . . . ROBIN BRITTEN (Hollies Publishing) . . . JOHN LENNON . . . 
DAVID & MICaJMOST (R|^P^bJJsMrffl^^L^V^EADQWS (Leo 

Music) . . . LYN|J|QALJ3.|JS|r|©SS* iC Maximus) 
. . . MARJORIE MONAHAN (Marshall Morris Powell & Silfen) . . . ROLF 
HARRIS . . . RON McCREIGHT (Noel Gay Music) . . . FRANK MILITARY 
(Music Maximus) . . . PETER SHELLEY . . . JOHN NICE (Valentine Music) 
. . . BEN NISBET (Big Ben Music) . . . BUCK OWENS . . . CHAS PEATE 
(Belsize Music) . . . PAUL McCARTNEY . . . KEITH POTGER (GTO Pub- 
lishing) . . . SUZI QUATRO . . . ROBIN PHILLIPS (KPM) . . . MARY 
REEVES-DA VIES (Jim Reeves Enterprises) . . . TONY WADDINGTON . . . 
ARTURO RAINERMAN (Hansen Publications) . . . BARRY BLUE . . . PAUL 
RICH (Carlin Music) . . . DAVID ROSNER (Stonebridge/Prophet Music) 
. . . LESLEY DUNCAN . . . PHYLLIS M. ROUNCE (International Artistes 
Representation) . . . K. SCHICK (Charles Brull) . . . HAL DAVID . . . 
CLARENCE SELMAN (Hallnote) . . . RALPH SELTZER (Jobete Music) 
... TIM MOORE . . . CLIFFIE STONE (ATV Music) 
. . . ROSS RYAN . . . TERRY SLATER (EMI 
Publishing) ... JIM KEAYS . . . MIMI TREPEL 
(Burlington Music) . . . THE MOIR SISTERS . . . 
SAM TRUST (ATV Music) . . . TERRY OATES 
(Compass Music) . . . STEVIE WONDER . . . 
BONES HOWES (Mr. Bones Publishing) . . . 
PETER PHILLIPS (KPM Music) . . . DES 
O'CONNOR . . . BILLY SHERRILL (Al Gallico 
Music) . . . AL GALLICO (Al Gallico Music) . . . 
NORRO WILSON (Al Gallico Music) 



CASTLE MUSIC 
PTY. LIMITED 
2 Northcote Street, 
ST. LEONARDS, NSW. 
AUSTRALIA 2065 
Telephone: 439 6688 




M7 RECORDS PTY. LTD. 

28 Cross Street, Brookvale, N.S.W. 2100. 
General Manager— Ron Hurst. 

Postal Address: P.O. Box 156, Brookvale, N.S.W. 2100. 
Cables: EMSEVEN SYDNEY. 
Telephone: 938-2200. 



CH APPELL- INTERSONG 

THE BIG MUSIC PUBLISHER DOWN UNDER' 
Proudly bringing the world's finest music to Australia and N.Z. 
and the best music of Australia and New Zealand to the world. 




SONGS ARE OUR BUSINESS 

Both the promotion of internationally 
recorded songs and the selection of 
great songs for our own national artists. 
We have a string of hits to prove our success. 



> 



Wellington, N.Z. 



For the finest song promotion and exploitation, efficient and capable catalogue 
administration, and honest hard work on your songs and catalogues. 



CHAPPELL & CO. (AUSTRALIA) PTY. LTD. 

Cables: Symphony Sydney 68-70 Clarence Street, Sydney, 2000 

G.P.O. Box 1486, Sydney, 2001 



Tel. 29 4681 



Basil Ahrens — Managing Director 
Malcolm Allan — Director of Creative Services and Sales Ron Preston — Director of Finance and Administration 



Pop Music 
Key to New And 
Established Acts 

The modern music scene in Australia is experiencing a con- 
stantly changing image, gaining a wide variety of talented and 
original artists, who are, at last, able to work professionally, 
and provide entertainment of the highest quality for not just a 
small following, but for anyone at all with a liking for good mu- 
sic. 

A great many successful singers and entertainers began 
their careers as folk singers and some of these have done the 
full circle and have come back into performing folk music 
again. It is largely people like these who are responsible for 
folk music becoming popular again, by bringing well-known 
names into association with folk music. They have helped to 
attract audiences which now partly consist of people who 
want to hear live music, people they know from radio and TV. 
People like John J. Francis & Mike McClellan. 

This has also helped new performers make the scene be- 
cause they have ready-made audiences. 

FOLK COMES TO RADIO AND TELEVISION: Radio stations, 
naturally, have a great influence on record sales, and, since 
stations like Sydney's 2SM. and Melbourne's 3XY listened to 
by the majority of the record buying public, have started to 
play the odd bit of folk music, sales have boomed, as have new 
releases, and concerts and folk clubs have flourished. 

Television shows like "Sit Yourself Down Take A Look 
'Round," featuring long-standing popular folk singer Marion 
Henderson and including many little known but nevertheless 
talented instrumentalists and singers, as well as others, such 
as Glen Cardier. Bob Hudson, Bernard Bolan, Mike McClellan. 
Margaret Roadnight. Rory O'Donoghue, Grahame Bond, and 
Gary McDonald, Graham Lowndes. Shayna Karlin. and John 
J. Francis (now in England on a study grant), have also been 
very instrumental in bringing folk music into the public eye. 

Folk music overseas tends to be represented by people like 
Slim Dusty, but he, and his daughter Anne Kirkpatrick, a con- 
cert and recording artist in her own right, never fail to draw 
crowds of literally all ages wherever they perform in Australia, 
particularly in Sydney and Melbourne. 

LIVE CONCERTS AND RECORDINGS ARE HUGE SUCCESS: 
Recently, the Australian Festival of Performing Arts ran a 
series of six concerts in the Sydney Opera House Concert Hall. 
Each concert featured a different style of music: Rock, Jazz, 
Big Band, Folk, Country and Western and finished with a 
"Best Of Series" concert featuring the most outstanding tal- 
ents selected from the previous five concerts. The folk concert 
was judged by most people to be by far the most successful in 
the series. It featured many of the aforementioned artists and 
included John Currie (an Irish folk singer who's been livening 
up the Sydney folk scene for the last seven or eight years) who 
did a very successful "Greensleeves To Glitter" bracket. He 
entertained his audience with. traditional and contemporary 
folk songs, popular songs and a fast moving rock 'n' roll med- 
ley. (This has since been enlarged and altered to create a full 
"brief history of folk music" type of concert which has been 
very successfully performed several times with demands for 
repeat performances.) One song, "The Four Maries," became 
a hit single. This is a real achievement since it is indeed rare 
for a traditional folk song to get any airplay at all. He is now 
firmly established as Australia's No. 1 singer in the singer/ 
guitarist style. 

The success of these concerts and records prompted the 
recording of a double LP of traditional Australian folk songs: 
"Treasury Of Australian Song," which utilized the talents of a 
great many local musicians who subsequently had the pleas- 
ure of accepting a gold record for their efforts. Another suc- 
cessful venture was a series of daytime concerts for school 
children at the Sydney Opera House which featured many of 
the "Treasury Of Australian Song" artists. This mainly con- 
sisted of brackets of Australian folk songs, illustrating bits of 
Australian history, intermittently read and enacted by mem 
bers of the cast. The show was widely acclaimed as being not 
only educational but very entertaining, and the huge concert 
hall was crammed with enthusiastic school children of all ages 
at every performance. 

A recent ban on overseas records by the radio stations led 
to the formation of record companies such as Bootleg, M7, 
and Fable. This led to recordings being made by people like 
Doug Ashdown, Jeannie Lewis, John Currie, Bernard Bolan. 
Bob Hudson, Glen Cardier & Mike McClellan, local artists, pre- 
viously unrecorded, with a lot to offer the listening public. The 
ban was soon lifted, but the small independents are still going 
from strength to strength. 

PEOPLE FIND THEIR MUSIC AT LAST: Folk music is tradi- 
tionally the music of the people, but, until only a short time 
ago. it was forced to confine itself to university campuses and 
obscure coffee shops. However, through the persistence and 
determination of the Australian Folk Federation and a surpris- 
ing number of small groups and individuals, formerly un- 
known venues such as "The Cellar" in Sydney have now be 
come so popular that it is not uncommon to see whole 
families, very young and very old. enjoying folk music in the 
company of university students, "hippies," sophisticated 
Paddington trendies, ordinary workers and even young teeny- 
boppers and surfies spend the occasional Saturday night 
singing and clapping along with John Currie and Marion Hen- 
derson. 

Jeannie Lewis no longer sings to empty chairs in small audi- 
(Continued on page A-21) 



Armstrong's— A Recording 
Studio With More 
Bounce To The Ounce Than Even 

The Famous Kangaroo! 



Armstrong Audio/Video is the largest sound recording 
and videotape production complex in the southern hemi- 
sphere. Armstrong's, as it is generally known, is situated less 
than a mile from the centre of downtown Melbourne, Austra- 
lia's second largest city with a population nearing 3 million. 

Joint managing director Bill Armstrong started in 1949 
recording jazz conventions on a wire recorder. After working 
for many years at a number of recording studios and radio 
stations around Melbourne, Bill decided to go it alone in 1965. 

In December that year. Bill Armstrong Sound opened up 
shop in a small terrace house in South Melbourne with two 
mono recorders, a 4-channel mixer and six microphones. 

As business improved. Bill pioneered recording tech 
niques in Australia. In February 1966, the first 4-track 
recorder was installed. The first 8 track machine was air- 
freighted from U.S.A. in February 1968, six months before 
similar equipment was in operation in the United Kingdom. 
16-track operations were introduced in 1971. once again 
ahead of any other Australian studio. 

In 1967/68, 160 of the 184 Australian records which 
passed through 3UZ, Melbourne Top 40 station, were re- 
corded at Bill's place. In six years, this vigorous young com- 
pany had spread its operations to six terrace houses along Al- 
bert Road— a new headquarters with space for expansion was 
urgently required. 

May 1, 1972, saw the move to the present complex at 180 
Bank Street. South Melbourne, with 2'/2 acres of floor space. 

Australia's largest audio and video tape production com 
plex was created in March 1974 by the merger of Bill Arm- 
strong Pty. Ltd. and Video- Tape Centre Pty. Ltd. after acquisi- 
tion by David Syme & Co. Limited, publishers of the 'Age' 
newspaper. 

The video division under the control of joint managing di- 
rector Ray Hughes recently moved to Bank Street. 

Artists who have recorded at Armstrong's include Brian 
Cadd, the EasyBeats, Cleo Lane. John Dankworth and Cat 
Stevens. 



Well-known Canadian producer Jack Richardson is also a 
regular visitor. 

Armstrong clients include EMI. Festival. RCA, Image, 
Tempo, CBS, Fable, Wizzard. WEA, Astor, M7 and Philips. In 
addition the firm records for the Australian Broadcasting 
Commission, the three commercial networks, and most ad- 
vertising agencies and film companies. 

Recent film soundtracks include— "Alvin Purple." "Alvin 
Rides Again," "The Adventures Of Barry McKenzie." "Barry 
McKenzie Holds His Own," and "Stork." 

There are six studios at A. A. V.— five audio studios and a 
television sound stage. Joint managing director Roger Sav- 
age, who spent three years with Olympic Studios in London, 
controls the music studios. 




Cat Stevens, second from right, at work on "Another Saturday 
Night" album. From left In Studio 1 at Armstrong's are: Bill 
Duff of Festival Records, engineer Ian MacKenzie, Steven, and 
engineer Erm Rose. Studio attracts producers and artists from 
even Canada. 
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We're making a name for breaking record/ 

Australia's building an international reputation for good sounds. And so are 
Fable and Bootleg records. As an independent record company, we've broken all Australian records for 
making a big name overseas. Right now, these four Fable and Bootleg records are making news in the U.S. 
"Brian Cadd" Album (released through Chelsea) 
"Moonshine" Album by Brian Cadd (released through Chelsea) 
"A Rose has to Die"-single by Down Under (released through Bell/Arista) 
"The Shoop, Shoop Song"-single by The Bootleg Family Band (released through Polydor, Canada) 

■If you're looking for the kind of Australian talent that breaks records-contact Fable. 
180 Bank Street, South Melbourne, Victoria 3205, Australia. 
Telephone Melbourne, Australia 694626. Telegrams and Cables: Fable Melbourne. 
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Copyrighted material 



LEEDS NEEDS MORE 
SUD-PDDUSHING 
RIGHTS FOR 
AUSTRALASIA 

We already represent, with special arrange- 
ments, such leading publishers as: 

M.C.A. 

SCREEN GEMS-COLUMBIA 
MAM. 
BELWIN MILLS 
DICK JAMES 
NORTHERN SONGS 
PINCUS GIL 

AND MANY MORE 

If you need representation we have a spe- 
cial sub-publishing operation which will 
give you identity, plus the strength of a 
major Australasian publisher. 
Please note: we are PUBLISHERS not a 
collection agency. Please contact New 
York (212) 759-7500 or Los Angeles (213) 
466-1337 or write to Jack Argent, Leeds 
Music Pty. Limited, 23 Pelican St., DAR- 
LINGHURST, NSW. 2010 AUSTRALIA. 



COUNTDOWN OF YEAR'S 
BIGGEST HITS 



The production of Australian records has increased. In the 
year to June 30, 1973, companies produced 5.4 million sin 
gles. 18 million albums and 2.5 million cassettes. 

In the same period last year, singles went to 6.3 million, al- 
bums to 21.4 million and cassettes more than doubled to 5.3 
million. 

Australian manufacturers did not suffer the vinyl shortages 
rife in the U.S. and Europe, although board has become 
scarce, reflecting worldwide paper shortages. 

Each year. Sydney rocker 2SM computerizes its charts on a 
points system worked on position and weeks in. The top 100 
for 1974 shows six Australian hits in the top 12. 

Albums did not fare as well. 

Australian records are shown with an asterisk in the lists be- 
low. 

Broadcasters in Australia greeted the establishment of a 
quota system on radio for Australian compositions and per- 
formances as a looming bogeyman. 

It was set by the Australian Broadcasting Control Board at 
the behest of Government after the creation of a Ministry for 
the Media a couple of years ago. 



First step called for 5 percent of music air time devoted to 
Australian composition and 10 percent to Australian perform- 
ance. 

This has subsequently been raised to 12Vi percent and 
from Jan. 1 this year to 15 percent. The composition quota 
has not moved. 

Station 2CH in Sydney and 3AK in Melbourne switched to 
beautiful music formats in the midst of this and immediately 
felt the pinch through lack of material. 

Contemporary stations obviously got the bulk of new mate- 
rial by locals and many of the fears aired by them at the an- 
nouncement of the quota, to reach 30 percent in due course, 
have been dispelled. 

Broadcasters refused high rotation of existing hits as long 
as possible and strived to find a balance between proven and 
new material to maintain standards in contemporary for- 
mats. 

While no date has been set for raising the quota again, 
there is general agreement between broadcasters and record 
companies that the system is working at least at this stage. 



2SM's TOP 100 RECORDS OF 1974 

1. FAREWELL AUNTY JACK-Graham Bond-Tempo* 
2 GOODBYE YELLOW BRICK ROAO-Ellon Jotin-Fe«ivel 
1 BILLY DON'T BE A HERO-Paper Lace — E M I 
4. MY COO CA CHOO- Alvrri SUrduM-E.M.I. 
5- EVIE PTS 1 2 3-Stevre WngM-E.M.I.* 

6. SEASONS IN THE SUN-Tecry Jackl-Prono - 

7. SUGAR BABY LOVE-Rubertes-Phono 

8. ENTERTAINER— Marvin Hamlisch-Astor 

9. WOULO YOU LAY WITH ME- Judy Stone-M?' 

10. CAN'T STOP MYSELF-William Shakespeare-E.M.1.* 
II LORD'S PRAYER-Slsw Janet Mead-Festjval' 
12. ANY DREAM WILL DO-Marr Bygraves-Astor 
13 EYE LEVEL— Simon Park— E.M.I. 

14. DEVIL GATE DRIVE-Suzie Quatro— E M I 

15. SHE DIDN'T REMEMBER MY NAME-Ovnos.rs-W.EA 

16. SHIPS IN THE NIGHT— Vrckl Lawrence— E.M.I. 

17. YOU MAKE ME FEEL BRAND NEW-Styllilrci-Festwal 

18. WATERLOO— Abba— R.C.A. 

19. I'LL TAKE YOU MOME-lt. Piseon-E.M.I. 

20. HOOKED ON A FEELING— Blue Suede-E.M.I 

21. THE NIGHT CHICAGO OIED-Paper Lace-E.M.I. 

22. I AM PEGASUS- ROSS Ryan — E M I * 

23 FOR THE GOOD TIMES-Perry Como— R.C.A. 

24. WAY WE WERE — Barbra Streisand— C 8 S 

25. SORROW-DavKl Bowre-R.C.A. 
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MUSIC * 
IN AUSTRALIA 



J ALBERT & SON PTY LTD 

139 KING STREET SYDNEY N SW. AUSTRALIA 2000 CABLE MUSIC SyoNCy 



26 THE LOCOMOTION— Grand Funk— E M I 

27. SLIPSTREAM-Sherbet-Festival* 

28- I LOVE YOU LOVE ME LOVE-Gary Glitter- Phono 

29. ROCK YOUR BABY— George McCrae-R C A 

30 LEAVE ME ALONE— Helen Reddy— E M l 

31. ANGEL FACE-Glrtter Band-Phono 

32. AIR THAT I BREATHE— Hollies— E M. I. 

33. SHOW MUST GO ON— Leo Saver- Festival 

34. CANDLE IN THE WIND-Elton John-Festival 

35. EMMA— Hot Chocolate— E M.I 

36. STREAK— Ray Stevens- Astor 

37. YOU WON'T FIND ANOTHER FOOL- New Seekers-Phono 

38. ROOM FULL OF ROSES-Mickey Gilley-Astor 

39. NEVER NEVER GONNA GIVE YA UP- Barry White- Festival 

40. MARE MARE MARE— Judy Stone— M7» 

41. LOVES THEME— Love Unlimited Orchestra- Festival 

42. SHOOP SHOOP SONG- Bootleg Family Band-Tempo* 

43. RADAR LOVE -Golden Earring-Phono 

44. DAYTONA DEMON— Suzie Quatro— E. M l 

45. JUST YOU AND ME— Chicago— E.M.I. 

46. TS.OP.-M.F.F.B--CB.S. 

47. BONAPARTE'S RETREAT— Glen Campbell F W I 

48. TELL LAURA I LOVE HER-Creatton-M 7 

49. LET ME BE THERE— Olivia Newton John-Festival 

50. DANCING ON A SATURDAY NIGHT -Barry Blue-Phono 

51 AMAROUSE— Klkj Dee-Festival 

52 PHOTOGRAPH— Ringo Starr-E.M I, 

53- YOU'RE HAVING MY BABY— Paul Anka-Festival 

54. HEY PAULA— Ernie Sigley— Festival" 

55. ROCK ON — David Essex-CB S 

56. MAMAS LITTLE GIRL— Linda Goerge-Tempo* 
57 SPUNKY MONKEY— Digby Richards-R.C.A* 

58. I LOVE YOU-Olrvia Newton John-Festival 

59. WALKING— Hush— W.E.A" 

60. MY GIRL BILL— Cash Backman-Tempo* 

61. HEARTBEAT: IS A LOVE BEAT— De Franco Family-Festival 

62. SILVERY MOON-Sl>«rt)et-Festival* 

63. A ROSE HAS TO DIE— Jigsaw— Tempo* 

64. COULD YOU EVER LOVE ME AGAIN— Gary A. Dave— E. M l 

65. MONSTERS HOLIDAY-Buck Owens-E.M.I. 

66. GOOD MORNING HOW ARE YOU-Moir S.sters-E.M.1.* 

67. ANNIE'S SONG— John Denver— R C A 

68. I GET A LITTLE SENTIMENTAL OVER YOU -New Seekers- Phono 
69 DANNY COME HOME— Nana Mouskoun- Phono 

70. BALLROOM BLITZ— Sweet— R C A. 

71. LIKE SISTERS AND BROTHERS— Dritlm— Phono 

72. PAPER ROSES— Marie Osmond-Phono 
7a SUNDOWN— Gordon L«hMoot-W.E.A 

74. TUBULAR BELLS— Mike OtdliekJ- Festival 

75. WILD THING— Fancy— W.EA 

76. STAR OF MYKONOS— Katja Ebstetn- Festival 

77. SONG FOR ANNA— Herb Ohta -Festival 

78. JOKER-Stevw Miller Band— E M I 

79. LET GO— Brian Cadd-Tempo* 

80. REMEMBER ME THIS WAY-Gary Glitter-Phono 

81. A HARD RAIN'S GONNA FALL— Brian Ferry- Festival 

82. YOU'RE SI X TE EN— Ringo— E.M, I . 

83. ERES TU— MocedarJes— R.C A 

84. SCHOOL LOVE— Barry Blue-Phono 

85. SHE-Chartes Axnavour- Festival 

86. BORN WITH A SMILE -Stephanie De Syk«s-M7 

87. YOU'RE NEVER BEEN THIS FAR-Conway Twitty-Astor 

88. GO CHASE A RAINBOW— Bobby Russell-C.B.S. 

89. KUNG FU FIGHTING— Carl Douglas-Astor 

90. MONSTER MASH— Bobby Pickett— E.M.I. 

91 MOCKING BIRD-Cariy Simon & James Taytor/Johnny O Keete-W.E.A* 

92. A VERY SPECIAL LOVE-Chartie Rkch-C.B.S 

93. SPIDERS AND SNAKES— Jim Stafford— Phono 

94. HELEN WHEEL— Paul McCartney & Wmgs— E.M.I. 

95. ROCK THE BOAT— Hues Corp —RCA. 

96. 48 CRASH— Suit Quatro— E M I 

97. LONG LIVE LOVE -Olivia Newton John-Festival 

98. SUMMER THE FIRST TIME— Bobby Goldsboro— Festival 

99. CASSANDRA— Sherbet— Festival 
100. DARK LADY-Cher-Astor 

2SM's TOP 20 ALBUMS 1974 

1, BAND ON THE RUN-Paul McCartney & Wings 

2. GOODBYE YELLOW BRICK ROAD— Elton John 
3 HOT AUGUST NIGHT- Ne. I Diamond 

4. TUBULAR BELLS— Mike Otdfield 

5. CARIBOU-Elton John 

6. JONATHAN LIVINGSTON SEAGULL— Neil Diamond 

7. JOURNEY TO THE CENTRE OF THE EARTH-Rick Wakeman 

8. THE STING-Onginal Soundtrack 

9. DARK SIDE OF THE MOON-Pink Floyd 

10. AMERICAN GRAFFITI -Soundtrack From the Movie 

11. BACK HOME AGAIN— John Denver 

12. RINGO— Rmgo Starr 

13. PINUPS-David Bowie 

14. DIAMOND DOGS-DavKj Bowie 

15. CAN THE CAN -Sum Quatro 

16. HARD ROAD— Stevtt Wright* 

17. GET ROCKED— Hush 

18. BUDDHA AND THE CHOCOLATE BOX -Cat Stevens 

19. SLIPSTREAM— Sherbet 

20. GOATS HEAD SOUP-RoUmg Stones 
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stand by frequencies in the Sydney market and launched its 
version of "Youth Radio"— a teen-oriented unit aimed 
squarely at the audience of Sydney's top rocker, market lead 
ing 2SM (owned, wholly unsurprisingly, by private interests). 

The ensuing dogfight threatens to be interesting— partic 
ularly since the new government-owned ABC station has been 
allocated a frequency next door to 2SM. 

McClelland is thought to have some sympathy with licens- 
ees' claims for FM channels, with both departmental officers 
and McClelland himself having made encouraging noises- 
while specifically excluding the possibility of simulcasting pro 
grams other than news services. 

License applications have not yet been called for private 
metropolitan FM units and, under existing terms of the 
Broadcasting and Television Act, they must ultimately be sub- 
ject to public hearings before a final decision is announced by 
the Minister. 

Best guess is that action ought to come some time in the 
second quarter but, once again, this is predicated on the polit- 
ical survival of the current administration. 

The operators' case is based on the dual grounds that the 
limited size of the market is unlikely to support, in at least the 
short to medium term, any great proliferation of radio serv- 
ices (by the commercial or state-owned); and that substantial 
fragmentation of existing AM market shares could destroy the 
major AM stations unless they are granted the right to com 
pete with the potential newcomers. 

While generally endorsing these principles, the Federation 
of Australian Commercial Broadcasters has yet to take a for- 
mal stand on the issue, regarding it as a matter for resolution 
on a market-by-market basis once the political flak has 
cleared. 

Second major point of contention revolves around a quota 
system compelling commercial licensees to broadcast a fixed 
minimum proportion of locally recorded disks. 

Effective July 1973, a former requirement that stations 
broadcast not less than 5 percent local content was lifted to 
10 percent. Successive quota increases will be imposed until a 
30 percent level has been achieved. 

This quota, which relates to disks performed and recorded 
locally by Australian artists, is in addition to an existing de- 
mand that not less than 5 percent of airtime be devoted to lo- 
cal compositions. 

The effects of the quota hikes have been traumatic in cer- 
tain programming areas. Nowhere has this been more appar- 
ent than in the field of "Beautiful Music"— a format referred 
to less kindly as "the thinking man's Muzak." This format has 
taken off in both the Sydney and Melbourne markets, is mak- 
ing some impact in Tasmania (where one station has recently 
switched to beautiful music styling) and, with a rather more 
MOR flavor— tagged "Gentle On Your Mind"— has given a rat- 
ings boost to ailing 6PR in Perth where Rhett Walker has re 
programmed to a new format. 

The beautiful music stations are righteously indignant 
about the demands made on them to observe the galloping 
quotas, suggesting that it might make a lot more sense for 
McClelland's minions to ensure that appropriate material is 
actually available for broadcasting before imposing arbitrary 
demands upon fixed format stations. 

Their complaint has some obvious merit. The quota is 
based on needletime rather than total transmission, thus pe- 
nalizing stations which are heavily music-oriented. The beau- 
tiful music format, heavily weighed towards orchestral al- 
bums, has its problems in meeting quota in a market not 
altogether renowned for its production of sounds instrumen- 
tal. 

The net result has been a not altogether sympathetic shrug 
of the shoulders on the part of the Australian Broadcasting 
Control Board, and an initiative by the FM operators into the 
sponsorship of disks tailored to their specific format. 

Two of these special productions, heavily backed by the 
AWA Network, carried off section awards in 1974 s Australian 
Radio Record Awards-hosted annually by the FACB— and one, 
Kamahl at the Sydney Opera House, has not merely taken off 
up the local charts but is making a bid to become the all-time 
top selling local album. 

Relations between the commercial radio stations and the 
record industry remain clouded by the temporarily quiescent 
scrap over royalty payments. The long-running war of attrition 
relates to a refusal by radio stations to pay royalties for broad- 
cast material on the grounds that their promotional activities 
and public exposure of the disks in question more than offset 
the royalties involved. 

The record houses respond that they can see no logical rea- 
son why self-confessed commercial outfits should expect to 
get someone else's product for free. 

Following a flareup which saw a blanket embargo placed on 
broadcasting of certain labels under dispute, a compromise 
was reached which involved a negotiated offset agreement 
contraing disk promotional spots against national royalties. 
This agreement expires early this year and its renegotiation 
may prove tricky. 

On a more comforting note, there are signs that the radio 
interests and recording houses are at least still prepared to 
talk to each other. They ought to be. Neither party is alto- 
gether blameless and it is quite evident that mutual interests 
are not going to be served by a revival of a fight best left 
buried. 
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was the greatest counter to television that you could possibly 
have. 

JEFFCOAT 

Who did? 
McCLENAUGHAN 

The Americans did. 
JEFFCOAT 

Oh, generally. 
McCLENAUGHAN 

Yes, generally; it came in the marketplace, and the one sta 
tion that I recall very vividly is KFWB, who's had some troubles 
over the years with licenses and all sorts of things, but they 
were the Top 40 station. And I think most people would agree 
that 2UE at that time, brought to this country Top 40 and the 
whole concept of Top 40. 1 feel that it must be pointed out that 
it was the resurrection of this radio industry— to see formated 
type radio. That saved radio in Australia. There's no question 
of that. 

O'DONOHUE 

No doubt, in the world. 
JEFFCOAT 

That where 2UE picked up the idea from? 
O'DONOHUE 

That's where 2UE got it and brought it back. 
McCLENAUGHAN 

In '56, yes. 

Much as I agree with some of the things that have been 
said, I don't say we've outgrown the thought of learning from 
the United States, as far as radio is concerned. 

But I believe that the top stations of this nation haven't got 
a great deal more to learn overseas. We will see professional 
broadcasters that we may not have quite the like of here, 
maybe because of the size of the market and the tremendous 
number of AM and FM operators that are in the US market- 
place. 

But don't forget, for every KMPC-for every CKNW, CFRB, 
KHJ, WABC if you like— there's an awful lot of very, very poor 
radio stations in the United States. I mean the metro markets 
as well . . . there's some very bad radio there. 
O'DONOHUE 

Terrible radio stations. 
McCLENAUGHAN 

And deserve to be in the position where they are, well down 
the ladder. They're just not broadcasting efficiently. As the 
top metro stations in Australia are. In the Sydney market, 
we're getting professionalism in each of the broadcasters in 
Sydney. We've only got six commercial stations but the six are 
becoming very professional. 
JEFFCOAT 

What about air talent? 
McCLENAUGHAN 

The talent is not quite as strong. 

The station that I obviouslyhave a great affinity with is 
KMPC in Los Angeles. But KMPC is a station which has relied, 
and I think relied very heavily on, personalities. Now Frank 
mentioned three great radio stations: he mentioned KMPC. 
CKNW and CFRB. He could add to that WCCO in Minneapolis. 

f Continued on page A -20) 
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the radio play of original material that we should get and this 
is why the quota system had to come. 

It's much harder for radio to play an original Australian 
composition that obviously has no history of success: harder 
to play them against established overseas talents. 

It's a lot harder to get recognition here than in any country 
of the world because we are competing herewith the cream of 
the world market. We're one of the few territories in the world 
where we have the best of the American, Canadian, English, 
etc., and we have to compete against it without a language 
barrier to help. 

D. How do you see the future of the Australian recording in- 
dustry? 

H. The industry is infinitely better now than it has ever been 
and in five years' time or less we will be part of the inter- 
national market. The talent is here, songwriters are improving 
every year. 

We will have one or two every year in the top 20 or 30 artists 
which, relatively, is what we should have. Local Australian 
writers and performers. 

D. In the last two or three years many people have spent a lot 
of money getting prepared for this, technically. 
H. We are probably the last of the majors to do it, but we are a 
completely self-contained operation with our own factory dis- 
tribution, art department, studio and plating. We currently 
have a studio that's equal to 95 percent of the studios in the 
world— 24-track. specially-built console from Nieve in London. 
A studio as good in construction as any in the world. 

What we have to get now is the know how to use it. We have 
good engineers and producers, but they could be great if they 
got a bit of tuition and experience from people who have been 
handling this equipment for years . . . Polishing the rough 
edges. We need that cream 10 percent from England and 
America. 

I don't know how you convince that cream to come out 
here— perhaps our people must go overseas. 
D. Do you think Australian artists are reflecting English or 
American trends if at all? 

H. Personally I think English music is more creative and was 
strong for a long time but then again American music has 
started to come back, and this could be the swing of the 
pendulum. 
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Country Music — Gritty and Raw 



Australian country music doesn't change much— it keeps 
on just as gritty and raw as the land it describes while estab- 
lishing records for sales and sheer longevity. 

Nasal and adenoidal, Australian country music is moving 
grudgingly into multi-track recording and string backings, 
leaving a trail of gold records going back 20 years. 

And two guys seem to have the market between them when 
it comes to country gold. 

In 1957, Slim Dusty recorded "Pub With No Beer" with 
EMI— just about as Australian as a song can get and guaran- 
teed to send shudders through Aussies of weaning age. 

It went to No. 1, has sold more copies than any other Aus- 
tralian record, according to EMI. topped the Irish charts for 10 
weeks, sold in 11 countries and is Australia's only gold 78. 

Of Dusty' s 32 albums, 20 have been gold. 

For sheer productivity, Reg Lindsay's 36 albums and more 
than 600 songs on record is way in front in Australia. 

He was the first Australian to appear at the Grand Ole Opry 
and became a member of the Country Music Association. 

And to keep it all together. Dusty and Lindsay married two 
sisters— Joy and Heather McKean— both of whom had be- 
come established as country singers. 

Everything that Slim Dusty has recorded is still in print, and 
that 1957 pub song has set a pattern for him: He's had a pub 
song of one sort or another every year since then among the 
four of five albums he puts down every year. 

Most of Australia's country musicians who made it have 
been there— in the country. That's simpler than it sounds. 

With something like 70 percent of the total population of 
about 14 million living within 100 miles of the eastern sea- 
board, there's an awful lot of nothing between the major cities 
of Sydney and Melbourne and the Indian Ocean to the west. 

"Going on the road" is something of a misnomer because 
in a lot of cases there just aren't any. Sand, dust, arid beef- 
raising spreads, some the size of Western European coun- 
tries. Settlements are isolated and sparsely populated— 
maybe a few hundred in a big town. 

Usually an airstrip, sometimes a community hall, always at 
least one pub to be the centre of any social activity. 

And this is where the one night stands are held, in 100 de- 
gree heat amid the world's most persistent flies, a fast-warm- 
ing can of beer at hand and a man with a guitar singing songs 
of the Australian Outback, itself two-thirds the size of conti- 
nental U.S. 

The sheer remoteness of these settlements has given Aus- 
tralia one of the highest private aircraft ownerships in the 
world and the development of a musical idiom which will bring 



people 300 miles to hear Reg Lindsay pickin' the same songs 
that were old when he sang them there 20 years ago. 
A road tour still takes months— Slim Dusty toured most of 



^1 



the Outback and coastal rural areas in 1974 and it took 28 
weeks, playing to at most 2,000 people at a time. 

Tex Morton, a New Zealand logger who came here after 
World War II to sing a lot of early hits (and is still) has made 
more than 30 transcontinental tours and plans more. 

The stars of Australia's hillbilly heyday have started to reap- 
pear a quarter of a century later. 

Tim McNamara ran a hugely popular show on Sydney's 
2SM in the 50's before going down to rock and roll and tele- 
vision. In 1971 he came back to put down his first album. 

So did Shirley Thorns, as sweetly-voiced as Skeeter Davis, 
who came back after 20 years to do two albums. 

Country music even originates in the country. Tamworth. a 
small town in rich farming area in the north of New South 
Wales, has become the hub of recording and performing. 

Radio 2TM relies heavily on country music and one of Aus- 
tralia's most prolific country labels. Hadley Records, is also 
based in Tamworth. 

Hadley manager Eric Scott started off with single track 
recorders virtually in a tin shed. 

Tamworth is also the centre for the Australasian (to include 
New Zealand) Country Music Awards, created three years ago 
and in 1974 drawing 266 individual nominations from 33 
record and publishing companies. 

Awards are given for the best Australasian recorded compo- 
sition, album, EP, male vocal, female vocal, instrumental, 
group, new talent and top selling country music track. 
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Introducing 
Australia's RCA 
Recording Stars 



Johnny Ashcroft 

Winifred Atwell 

Tony Barber 

The Beachcombers 

Jan Carter/Alfred Alexander 

Thomas Edmonds 

Renee Geyer 



Of 1975 



Johnny Greenwood Brenda Kristen Lucky Starr 

Barry Hall Wilbur Kentwell Rocky Thomas 

Sebastian Hardie John Laws Livingstone Vale 

Bev Harrell Lionel Long Leea Vlahos 

John Hayton Nev Nicholls Buddy Williams 

Shirley Jacobs Peter Regan Johnny Williams 

Jay Justin Digby Richards Click Zimmerman 
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And. strangely enough, you've got lined up four radio stations 
that have probably got a bigger share, and maintained a big- 
ger target audience share of their market over many years, 
than any other group of radio stations, and not in any way re- 
lated to one another. And I think they've done it with the fact 
that they are still hitting with the 'personality' stint. They're 
not too heavily formated, and I say that with respect because 
some of the formated stations have excellent operations, but 
these personality stations— KMPC. never worse, from my 
memory, than fourth or fifth in the Los Angeles market. Dick 
Whittinghill is the morning jock there; you've got Gary Owens 
in the drive time . . . it's a big station. 

I don't entirely agree that at the time we had wall-to-wall 
Top 40 Music in Sydney, and a lot of stations did the same 
thing, that it was necessarily a bad thing then for radio. I think 
that it did attract all sorts of audiences, and I think it should 
m go on record that all the stations still had some distinct thing 
2 which was particularly their own. It might have been that Top 
| 40 was the main basis of all music, but it wasn't until many 

< years after television we dropped our morning serial dramas, 
g We still carried soap operas, but still carried our Top 40 music 

2 in other areas. In fact, there was a slogan about "Top 40 
S 1 where it counts." 

I CLARK 

•o I think one of the problems with Sydney and Melbourne sta- 
S tions was that television wasn't introduced into all markets si- 
J multaneously in Australia, as it was more or less in America, 
m Therefore, those stations which were involved in networking 

< had to maintain the pretelevision program formats for the 
sake of the rest of Australia. So, we were about four or five 
years behind everyone else, in modifying program formats, to 
suit new conditions. We felt that at 2GB very much. 

O'DONOHUE 

Well, if I can have four cents worth, and firstly, Brian, I 
agree that 2UE was the first station to introduce top 40 into 
Australia. What I think you didn't do was introduce it 24 hours 
a day, and that was a pity. I'm glad you didn't, because we did. 

The most exciting thing I've seen in trips to America was a 
fight that grew up one day; Ralph Baudine, as I recall, was 
running WLS in Chicago, and a guy called Ken Draper came 
into WCFL. And Ken took a little time, I think it was only 
months, before he seriously hurt WLS. 

I feel a little like Frank Sinatra doing a return concert be- 
cause one thing I was going to talk about was the profes- 
sionalism of the Americans. I've reformed my thoughts to say, 
_ "the dedication of the Americans." I know that I can end up in 
§ Martoni's Bar in Los Angeles at 3 a.m. with a whole bunch of 

< people and be talking radio, and I think that's what makes 
O them winners. 

3 I also agree that while there are some terribly good radio 
J stations in America, there are some purely terrible radio sta 
■ tions in America, as there are in Australia. 

J2 I'm not doing a hype for Billboard, but one of the things 



that I dig is that you can go to a Billboard Radio Programming 
Forum and you can talk to people like Bill Drake, Rick Sklar, 
Ted Atkins, Paul Drew, Jack Thayer, Bruce Johnson, John 
Lund, Buzz Bennett, George Burns and that kind of people 
and they are able to give you that dedication, that I don't think 
is really. I think we'd all admit, not in Australian radio vet. If 
your wife's yelling at you, called 'it's the kids' school party 
tonight, get home' and . . . whatever it is ... the American guy 
that I see on top is capable of saying 'well I'm sorry about that, 
it might be the kids' party tonight, but I've got a radio station 
to run. And I'M j?o and do it and I'll do it till 4 o'clock in the 
morning if it's necessary. 
JEFFCOAT 

Dedication. 
O'DONOHUE 

And he'll keep going. 

But I think there's a more important point to make. I think 
we, as a bunch of broadcasters, have to say "thank you," in 
that we've been to America— all of us— many, many times. 
And I've never yet met an American broadcaster who is not 
prepared to show you everything but the bottom line. That's 
just incredible. 

But we've come to a stage now where we are selling a syndi- 
cated radio documentary to America . . . and I think that's a 
hell of a breakthrough. 

Also we were privileged, last year, to go and address the Ra- 
dio Programming Forum in the U.S. . . . there was Rhett 
Walker from 6PR, Perth, and Rod Muir and me. That couldn't 
have happened 10 years ago. 
JEFFCOAT 

You know, it might be of interest . . . one night, I had dinner 
with Ruth Meyer. She was the program director then for 
WMCA, New York. And she said to me, "What do you think of 
New York radio?" I said, "I don't like New York radio; I don't 
find any differentiation; perhaps it's me "And she said, "no, I 
believe that what you said is dead right; give me the West 
Coast any time." 

And she cited San Francisco in particular. 

She said in her opinion, the West Coast of the United States 
had more to offer in terms of choice of diet, radio-wise, than 
did New York. 
CLARK 

My experience with America, or ... my image of New York, 
that it's a very stable market, that stations don't change their 
images very often, but it's always worth a visit to see what 
modifications they've made to keep pace with the times. I'm 
fascinated by the many, many years that the McCann's have 
been on WOR; I was enlightened to find that they have in- 
jected a new element into the program by the McCann's 
daughter, who brings in the modem, or the youthful attitude 
towards these home affairs that the McCann's talk about. To 
me, Los Angeles is the American home of innovation. This is 
where anything new is going to break. 

McCLENAUG HAN 

What I mean about WABC, which is quite fascinating, is that 
u would think that with Happy Harrison reigning supreme. 
<y a very big margin in what we call our breakfast program— 




morning drive— that somebody would find somebody in the 
whole of the United States of America . . . there's got to be a 
personality to knock him off . . . there's got to be, in that mar- 
ket, a personality capable of knocking off Happy Harrison. 
O'DONOHUE 

Sklar at WABC in New York has got one thing going for him, 
he's No. 1. 
DAVIDSON 

Can we talk about our home ground; let's talk about Austra- 
lian record companies. We have spoken about the American 
dedication, we have spoken about the extent to which they are 
always ready to receive Australians and whatever. I wonder 
how many of the four heads of Australian radio sitting at this 
table have spoken to a record company executive in his sta- 
tion in the last month? 
CLARK 

Well, my company happens to be a share holding participa- 
tor in M7 Records, which is the newest Australian record com- 
pany to be launched here that is not a subsidiary of an over- 
seas organization. Festival is pure Australian, I think that 
most of the others are overseas affiliated, but I think Festival 
and M7 are the latest additions. Festival is extremely success- 
ful. . . . 
JEFFCOAT 

Apart from running into Hilary Mellick from Astor Records 
now and then, I have not spoken to a record representative in 
the 10 years that I have been manager. 
McCLENAUGHAN 

I always say hello to the ones I know when I see them. Why 
the question? Does somebody feel amongst our group that 
this is a good thing for management of a radio station. I keep 
a reasonably good rapport with the heads of record com- 
panies and other people in the record business. 
O'DONOHUE 

Unlike you, we have a music director and we have a pro- 
gram director and they go do their thing and I think that's su- 
per and that's what they're paid for. It's not my job. But we 
had a case recently where John O'Keefe, who is an Australian 
artist, recorded, and I think wrote, "Mockingbird." 

And O'Keefe brought this record into the station and we got 
on it and the thing we hate most in the world is to get on a 
record and then get off it again. And it went to the stores and 
Carly Simon ... I think. CarTy Simon and James Taylor ... did 
the same thing and suddenly we found ourselves in the diffi- 
cult position where O'Keefe wasn't selling and Carry Simon 
and James Taylor were and nationalistic things aside, we had 
to get the hell off the Johnny O'Keefe record and get to hell on 
the Carly Simon/James Taylor record. 

Alan Hely, the head of Festival Records, called me and 
asked me why and I had a long, involved conversation with 
Alan Hely. I don't know if we won, but we at least, I hope, con- 
vinced him of our integrity. 

On the other hand, I have just spent the last week trying to 
hype a Kevin Johnson record in the States because "Rock 'N 
Roll" was a hit there. Maybe it will still be a hit, hopefully. I 
have called everyone I know, trying to get Kevin Johnson a nit. 
I am working for Australian artists, but I am not working at the 
detriment of my station or stations. 

What I am really saying, Brian, is that I like to be No. 1 in 
radio. 

JEFFCOAT 

No. you're not answering the question. Do you make per- 
sonal contact with the. . . . 
O'DONOHUE 

I never talk to a record company representative. 
JEFFCOAT 

So, the four of us here are in the same boat. 
O'DONOHUE 

We do talk with them if there is a complaint. 
McCLENAUGHAN 

I would expect Alan Hely to be calling me, too. I would not 
necessarily expect the promotion representative to be calling 
me. I am not in any way trying to denigrate the representa- 
tive's job in the community, but surely his job is at program 
manager and musical director level. 

One thing I've admired Americans for is that stand they 
took with the record companies and, as I see it and I recall it, 
most of the good operators do have this situation. This is 
where they are professionals: they've got a program director 
in the United States, as we have a program director or a pro- 
gram manager, and his job is to get that station ratings, and. 
heck, he can't afford, right in the middle of all sorts of confer 
ences, just because a record company representative turns 
up. to see him . 
O'DONOHUE 

The day that we've got to bring out station down to that . . . 
and I only talk "me" because we're music . . . the day that cut 
ourselves off from the record rep who can bring a record in 
and see him only between 2 and 2:05 p.m. on Thursdays, 
we're in trouble. 
DAVIDSON 

We've related to America . . . we've talked about that; every- 
body's learned something, everybody's gone there and came 
back with ideas, borrowed them, modified them, put them on 
straight. There has to be a difference, there's got to be a char- 
acter; there's got to be some differences between what 
they're doing to make it "Australian," because it is Australian 
after all, unless anybody agrees that what we're trying to do 
here is emulate totally. American radio. Frank? Do you see a 
basic difference between. . . . 
JEFFCOAT 

Probably one of the basic ... I think it goes beyond the 
physical, though . . . things is the lack of population. I think 
this has got a lot to do with it, lack of density. I gain an impres- 
sion that there is ... . and I'm not suggesting this is significant 
. . . that there is probably a greater rapport between the an- 
nouncer and the listener in Australia and I say this advisedly— 
it's only speculation— mainly because of the lack of size in 
markets, like . . . you talk about San Francisco to be equrva- 
(Continued on page A -22) 
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McClelland: The Quota . . . 
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of information about Australia abroad (the Australian Infor- 
mation Service), I've instructed those officers that as far as 
possible they have to give every encouragement possible to 
Australian performers who go abroad. 
Q: How do you see the activities of your Department develop- 
ing commercial radio in the future? How do you think it's go 
ing to be improved and how do you think the Department's in 
a position to help it develop? 

A: Well, I think there has to be greater rapport between gov- 
ernment and government, and industry and industry. We con- 
ducted a seminar to which we invited Lord Ted Willis from 
England, and Nicholas Johnson, once with the Federal Com- 
munications Commission in the United States to speak on the 
television industry. As a result of the outstanding success of 
that seminar, I've suggested to my department that they 
should look at a seminar for the radio industry and consider 
inviting people of world renown to that seminar. 

But my main objective has been, to date, to create an 
awareness within the industry that it is an industry, and that 
means all sections of the industry. They all have a responsi- 
bility to help develop their industry and help this nation. I cer- 
tainly am very much aware that we can learn ... we have to 
learn . . . from people abroad who have been through it, even 
if we haven't, particularly in FM. I certainly think there are 
things going on in this country from which other people, too. 
can learn. 

Q: How do you see the existing commercial operators acting as 
far as FM is concerned? Is there an established policy at this 
stage as far as granting them FM licenses is concerned? 
A: No established policy at this stage so far as the granting of 
FM licenses to existing commercial operators are concerned. 
It is my opinion that the policy of the government and the pol- 
icy of the party, is that the dual system of national and com- 
mercial broadcasting and television, shall be maintained and 
shall continue. I personally therefore believe that there will be 
determined— and I certainly will be recommending— that 
commercial operations can go into the FM area. It doesn't 
necessarily mean though that those who hold AM licenses au- 
tomatically will get licenses in the FM area. I think there has 
been a trend to monopoly, very much, in the area of the pos- 
session of broadcasting frequency. I see FM as something 
that can effectively be used to break up the existing tendency 
towards monopoly. 

Q: Well, given a situation then where a station as a commercial 
operator may wish to apply to operate an FM license, (should 
one be allocated), there is nothing at this stage to preclude 
them from doing so? 

A: Nothing at all to preclude them from applying— putting up 
their case to the Control Board and the Control Board recom 
mending acceptance by the government of that organisation 
as a licensee. 

Q: Under the Act as it stands at the moment— if a commercial 
operator— I know it's probably hypothetical— was able to show 
himself not to be involved in a preclusive monopoly, and by 



Pop Music Ket To Acts . . . 

• Continued from page A-14 

toriums. She recently filled Sydney's State Theatre (which 
holds 2,490) to standing-room-only capacity and (with the ea 
ger support of actor/funnyman Reg Livermore. singer/song- 
writer Graham Lowndes, musicians such as Peter Bootham 
and other varied and talented people) held her audience for 
well over four hours with her unique voice, recording, at the 
same time, an excellent LP. 

Some of the best talent in Sydney and Melbourne is to be 
found in inner city wine bars such as Limerick Castle, Red Ri- 
leys and Yurong Address, where, on Monday night, usually the 
worst night of the week for attracting audiences, one can be 
turned away from a "house full" wine bar. Also in small folk 
clubs such as the Cellar and the Kirk Gallery, and hotels where 
folk nights are regularly staged (several times a week in most 
cases), such as the Elizabeth Hotel and the Edinburgh Castle 
Hotel. Here, for as little as a dollar (in some cases no admis- 
sion is charged at all), one can listen to good folk music for up 
to four hours in a relaxed, sociable atmosphere, and where 
top recording artists share concepts with young musicians 
and songwriters just beginning to feel their way into the in- 
dustry. In fact, literally any night of the week, one can hear 
good folk music in the city of Sydney, and one can take one's 
pick of the traditional hand-cupped behind-the-ear type of Ir- 
ish and Scottish folk-singing, traditional and contemporary 
Australian. American and English folk songs. Bush bands 
such as the Bushwhackers and Bullockies, jug bands such as 
the East Neasden Spasm Band, and people such as the Cap 
tain Matchbox Whoopee Band, whose music defies classifica- 
tion as being rock, jazz, folk, soul or anything else. Particularly 
the latter two individuals, whose brilliant but subtle song- 
writing talent and entertaining presentation has earned them 
countless dedicated fans, by making people laugh at them- 
selves and their way of life. 

In relating this part of the Australian music scene to the in 
ternational market, it is quite fair to say that Australian music 
is now developing a sound of its own which could lead to Aus- 
tralia being a gold mine of talent as was Memphis, Nashville, 
Liverpool, San Francisco and London. Their records certainly 
deserve a good hearing when they appear on the desks of 
overseas executives. 



the same token was able to convince the ABCB that he could 
operate an FM license satisfactorily, presumably then it would 
count under his allocation. 

Under the Act. it would count as a license, be it FM or AM, 
because the Act as it stands makes no differentiation. 
A: That's right— no differentiation. 

Q: If a station was over its allocation in a state, there's no 
point in applying for an FM license? 

A: It might decide to get rid of its present AM license in order 
to apply for an FM license. 

Legislation was introduced in 1972. amongst other things, 
urging periods of licenses to be able to be varied from six 
months to three years, on the basis that it would enable a bet- 
ter administration of the Act by the Control Board because on 
one given day there might be 40 applications for a license 
come renewal time: it's impossible to oversee 40 applications 
and then for the next three months you mightn't have any to 
deal with. So the then-Government decided to institute vari- 
able periods of licenses, from six months to three years, so 
that the license period could be spaced out to enable the 
Board to have a better administration of the Act. We were in 
opposition. We referred— and I moved the motion— referring 
that legislation to a Senate standing committee. The Senate 
standing committee reported on the matter and after we had 
come into Government, reported that the system of variable 
licenses should be introduced. We then proceeded to institute 
that legislation. Two sets of legislation— one that the previous 
Government had said they would introduce, but had never 
done, the second one, one that they had introduced but we 
had referred to a Standing Committee, which comprised 
members of the Liberal Party incidentally, had recommended 
we proceed with. 

The other basis of the Legislation was that under the exist- 
ing Act. there is a requirement that the Control Board, in mak- 
ing rules, in imposing standards and conditions on stations, 
shall consult with the representatives of the station. They 
have also consulted in the past with representatives of the 
unions involved, and other interested parties, but it hasn't 
been obligatory for them to do so. It has been obligatory for 
them to do so, in the case of commercial stations, but they 
have generally always done so in the case of the unions. 

That fact alone created industrial discord and disharmony. 
The fact that under the Act, it was mandatory for them to con- 
sult stations, but not necessarily unions, created discord, dis- 
satisfaction. We decided to correct that situation. The opposi- 
tion in the Senate decided therefore to throw overboard what 
they had advocated, what they had said they would do in 
1972; what they had actually proposed, by way of legislation, 
in 1973, which had been recommended by a joint standing 
committee in 1974, and thirdly to throw out of the door, a gen- 
uine attempt on the part of the Government to bring about 
industrial harmony. That's where the situation is. Now I know 
they were promoted by the F.A.C.T.S.. in certainly the first 
area; perhaps in the second area; certainly not in the third 
area. The Federation of Commercial Broadcasters, at their an- 
nual convention in October, carried what I might generally re- 
fer to as an hysterical type of resolution, because someone ob- 
viously there was playing politics and didn't get down to the 
basic realities of the Bill. Now the situation has been left — 
now — as a result of the Parliament's decision, left as it was 
yesterday. I intend to reintroduce the Bill in three months' 
time. In the meantime, I have discussed with my colleague— 
the Attorney-General, and written to him today, asking him to 
provide senior counsel available to me, to define exactly what 
my powers are under his Act, what my responsibilities are un- 
der the Act, what are the powers of the Control Board, what 
are the functions or responsibilities of the Control Board, and 
we will take it from there. 

Q: Will you publish that information?responsibilities? 

A: We'll see. We might get a definition first. 

Q: Once that definition is established, they presumably would 

be made public? 

A: No. It'll be a legal opinion. I can take a risk and have any 
action that I take challenged in a court of law. That might be 
going to happen much more in the future than it has in the 
past. And that's why I mentioned to you earlier that there 
might be, very shortly, a public inquiry into what stations are 
doing on the music quota system. If they want to play it rough 
. . . and we've set out to be cooperative; we've set out to have 
consultation; we've set out to have rapport and discussion, 
and if certain people want to play it rough in this game, I, too. 
played a lot of football in my day. 

Q: How would you see a public inquiry operating under those 
circumstances? What would it set out to show? 
A: Well, the terms of reference might be how the quota is 
being ... I'm not saying whether this type of quota is encour- 
aging additional performers, whether it should be extended; 
how far it should be extended; whether conditions should be 
imposed on licensees to undertake certain responsibilities. 
Q; Just on this question of licensing. This three months . . . 
A: Please don't think I use that as a threat. If I can get co-oper- 
ation and understanding. I want that more than anything. On 
the question of licensing ... I think it's fair to say to a very 
great extent, I have had that co operation from the Federation 
of Commercial Broadcasters. 

<}: On the question of periods of licensing— given that stations 
be licensed for three months or twelve months, or three years 
or whatever, to ease the burden on the people that the Control 
Board have to sort through all this material, presumably it 
would suggest then, that once a pattern had been estab- 
lished, so there was a regulated flow of license applications 
coming in, presumably the system would stop then, wouldn't 
it? Everyone would go on a (presumably) 1 2 months licensing 
period? 

A: Might even be a three-year licensing period. 



Would You JB^ 
Believe a ^/ 
Talking Photo? V 

An Australian political scientist turned boiler-maker has de- 
veloped a unique process to produce picture records. 

Paul Coombes, manager of Rainbow Records, has been 
turning out singles and LPs for nearly two years— successful 
not only as a manufacturer and distributor, but also in quality 
reproduction in four-color of artists and designs on his 
records. 

He describes the system as "a vinyl hamburger of five lay- 
ers." The artwork is printed onto a treated vinyl biscuit, this is 
covered with clear vinyl and the whole sandwich bonded si- 
multaneously as the tracks are pressed. 
Ouality control is a major problem. 

"We have to spot check every record— a slow process. Blem- 
ishes which show up easily in normal vinyl get hidden in the 
color printing and the clear overlay." 

"But we are improving constantly and wastage has been re- 
duced to a minimum." 

Australian inventor Alec Lash bought patents on a Japa- 
nese process which proved to have too high a waste rate. 

He perfected in and Paul Coombs gave up lecturing in politi- 
cal science to start his own manufacturing complex in 
Queensland's Gold Coast. 

To get his plant going he had to take exams to be able to 
operate a boiler, along with other equipment. 

Their first record was a hit. Veteran country singer. Tex Mor- 
ton, recorded "The Goondiwindi Grey." a song about million- 
aire racehorse Gunsynd at the height of its career, and the 
record took off. 

Its release in mid-1973 established the company and 
started a trend of successes. 

"Farewell Aunty Jack." theme of an ABC television series 
was a single featuring Aunty Jack in color and sold nearly 
100,000 copies to become No. 1 on the 2SM Top 100 survey 
of 1974 hits. 

Pricing makes singles 50 cents dearer than standard press- 
ings, at $(A)1.75. Albums work out cheaper per unit making 
them at least competitive. 

After nearly two years, operation and 250.000 albums and 
singles for the Australian market, Paul describes it as a 
"tough business that I wish I'd never gone into." 

"We'd like to licence the process overseas. At the moment it 
is protected by patent, but I have never had much faith in pat- 
ents." 
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Australia's Cracking Those 

International Markets! 



The future looks bright for the recording and publishing in- 
dustries in Australia and the volume of recording sales contin- 
ues to show a substantial annual increase according to 
Malcolm Allan, director of creative services for the Chappell- 
Intersong Publishing group. 

With a population of just 13 million, Australia now ranks 
sixth largest record buying market, in comparison with world 
sales figures, and consequently international publishers and 
record companies are now looking to this emerging market 
with renewed interest. 

U.S. and British recordings continue to claim the major 
share of the market, but over the last 18 months there has 
been a noticeable increase in the volume of Australian record- 
ings. With new improved recording techniques and experi- 
ence, many more records of international standard and ap- 
peal are being made by Australian artists. Not only are these 
recordings gaining increased acceptance by the record buying 
public so that they are regularly holding major placings on na- 
tional hit charts, but the recordings are being released on the 
world markets with increasing frequency. So far only a few of 
these have made the highly prized top slots in the U.S. and 
British hit charts, but these successes are welcome develop- 
ments to the Australian industry and artists in particular, 
many of whom previously had been forced to move from Aus- 
tralia in order to further their careers. Such artists as Rolf Har- 
ris. Helen Reddy (who recently acquired U.S. citizenship), 
Gary Shearshen, Diana Trask, Olivia Newton-John. Frank 
Ifield. Lana Cantrell and the original Seekers group could only 
gain international recognition by such a move. 

However, a new breed of popular writers and singers includ- 
ing Brian Cadd. Kevin Johnson, Judy Henderson. Jon Eng- 
lish. Vanda and Young, etc.. are beginning to break into inter- 
national markets. Such recent developments have greatly 
assisted the Australian songwriter. Previously, local writers 
suffered from an attitude that it was preferable to record a 
song which had done well for an overseas artist rather than to 
try with a local original, but as recording companies looked 
towards the lucrative international markets it was obvious 
that there was little purpose assaulting the U.S. market for ex- 
ample with a song that had already been successful there. 
Consequently, while the principal income of Australian record 
companies and publishers continues to stem from inter- 
national origins, record companies such as Festival. EMI, 
Phonogram and RCA along with publishing companies like 
Chappells, Essex and Alberts, are reinvesting large sums into 
local recordings and promoting material by Aussie writers. 

Malcolm Allan (Chappell Intersong) sees the role of the con 
temporary publisher in Australia as encouraging the develop- 
ment of Australian artists and writers by giving financial sup- 
port and interest as well as actively promoting the many 

Four Broadcasters . . . 
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lent to Sydney, but you're talking also about . . . how many 
stations in San Francisco and all that 40—50 stations? I don't 
think in a market, or a circumstance like that, that person- 
alities can be so closely identified. For example ... in ... I'm 
sure this is one of the differences ... in Sydney. Gary 
O'Calloghan of 2UE is so much identified with Sydney, it's un- 
believable. And he's had 14 years to prove it ... 15 years 
maybe. He is so much part of the Sydney scene that I don't 
think our American colleagues have this, not through lack of 
ability, but I think they've got so much competition, they've 
got so many people . . . you asked the question . . . one of the 
basic question differences, I believe, is the ability for the Aus- 
tralian top man to identify with his market. I don't know what 
you'd feel about that Brian? 
McCLENAUGHAN 

I, in some respects, agree, although I think . . . incidentally, 
Gary's been there 18 years. But I really believe the answer is 
. . . that there is not really a great difference between the two 
nations so far as commercial radio's concerned these days; 
apart from the fact that obviously an Australian personality 
identifies with Australiana, becomes an Australian; he ... if I 
can quote Kevin's station . . . 2SM. has their announcers ob- 
viously slightly more ocker; now 'ocker' is a word that has to 
be spelt out for Americans, of course, but very Australian in 
their attitude towards even their diction, their way of speaking 
and everything, to make it a very Australian radio station. And 
it was a calculated risk that they probably took at some stage, 
and it's paid off. But. it happens in America . . . you hear the 
idioms of Americans coming through on American radio sta- 
tions and New York people like to hear a New York accent, to a 
large extent. It couldn't be a Southern drawl . . . that would be 
a hell of a job getting off the ground. Now this is probably the 
basis of it, but. personalities aside, when you get down to 
strict formats, there's not a great deal in it. though I believe 
that all American radio is more heavily formated than Austra- 
lian radio. And some stations format to the stage that if you 
took it out of its environment in the United States and put it 
in, say. Sydney or Melbourne or Adelaide it would not fire, 
even though they had Australians doing the job. 

The format would not work, because it is too slick, too much 
on the ball, and there's not that little bit of human . . . sort of 
humanity, about the station. 



valuable copyrights the publisher represents. It is probably 
necessary to devote a far greater effort towards the develop- 
ment of original product in relation to the immediate returns 
from this source but this should be considered as an invest- 
ment in the Australian industry. Naturally, any publisher 
would be unwise to neglect his responsibilities towards the in- 
ternational catalogues he represents and it is also vital for him 
to obtain as many local covers and releases of international 
recordings as is possible. Obviously there is no room for "a 
collection agency operation" in Australian publishing in 1975. 

Recent developments in the Australian music industry have 
been greatly assisted by federal government legislation re- 
quiring an increasing quota of airplay for national product. 
This is expected to reach 30 percent by mid-1975. To qualify 
as an Australian product, the recording need not be of an Aus- 
tralian song, but it is encouraging to find that those respon- 
sible for selecting material for recording now favour original 
material. Australian radio stations are utilizing an increased 
number of Australian records to comply with this obligation 
while remaining rigidly selective in the material they broad- 
cast. 

The future certainly looks bright for the Australian music in- 
dustry and the proof of the public's appreciation of Australian 
product is surely the regular appearance of Australian records 
and songs in all of the nations hit charts. 



FM And Colour 
TV Finally Arrive 
In Australia 

Australian broadcasting came of age in the final months of 
1974— colour television and FM finally arrived. 

Colour TV started with sporadic broadcasts of a few hours a 
day of sport and news using a modified European PAL sys- 
tem, with full-time transmission beginning next month. 

FM radio introduced itself as a permanent fixture through 
two non profit (by design), non commercial good music sta- 
tions—one in Sydney, the other in Melbourne. 
The arrival of colour television was mostly a matter of time 
and some cautious planning to provide the best transmission 
system available. 

FM radio, on the other hand, has faced a bewildering suc- 
cession of reverses at the hands of government, broad- 
casters, public and private inquiries, government agencies 
and instrumentalities. 

Experimental broadcasts in FM were started in Australia's 
maior cities in 1947 and until 1961 continued to use the VHF 
band for 80 hours a week before being discontinued. 

Channel clutter on the VHF band forced the demise of these 
early stations, and this same factor was to become the centre 
of controversy 10 years later when the subject of FM was 
presented again. 

Australian television had been allocated most of the VHF 
FM band, prompting the Australian Broadcasting Control 
Board to recommend that FM be transmitted in the UHF 
band. 

Amid the furore that followed, a Senate Committee rejected 
the proposition, pointing out that Australia would have to 
have receivers specially built, denying the public using the es- 
timated one million FM receivers already in the country. 

In 1973, following a change of government, an independ- 
ent public inquiry was held, chaired by Sir Francis McLean, a 
former director of engineering at the BBC. 

The McLean Committee recommended that FM broad- 
casting should begin as soon as possible in the VHF band be- 
tween 88 and 108 mHz and that television frequencies im- 
pinging in this spectrum should be cleared. 

The committee also said that licenses should be granted to 
the Australian Broadcasting Commission, to non profit com- 
munity stations and for commercial operation. 

So began the community stations in Sydney and Mel- 
bourne, on air in time for Christmas, low-powered and fi- 
nanced through public subscription to broadcast "fine mu- 
sic" on about a 10-mile radius. 

The ABC was allocated 14 new FM stations, yet to go to air, 
but the Government explicitly denied access to commercial 
operators, whether they be existing AM operators or not. 

The first ray of hope for AM operators came when Billboard 
went to Canberra to interview Media Minister Doug 
McClelland for this issue. 

He said that there was nothing now impeding applications 
from AM operators. How successful these applications would 
be remains to be seen because few AMers seem convinced 
that there is much likelihood of success at present. 

The introduction of the "fine music" stations has meant in 
real terms, the playing of classical albums in mono on less 
than lKw, unedited and on about a six-mile radius. 
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Rock & Roll 

(I GAVE YOU THE REST YEAKS OF MY LIFE) 

Kevin Johnson composed it 

Mac Davis made it a U.S. hit. 
Kevin Johnson records exclusively for: 

s 

98 Bay Road, Waverton, N.S.W Australia 2060. 



Thankyou: Jonathan King -UK Records, 
Teldec, Beverly- Som E Electrdnica LTD A. 




SISTER JANET MEAD - From Adelaide in 
South Australia, Sister Janet had a sensational 
start to her recording career with a rock version of 
"The Lord's Prayer" that topped the charts right accross 
Australia and, when released internationally by A & M Records, 
became the first Australian record to go gold in the U.S.A. 

Her debut album was produced in Festival's new 24 track studio 
in Sydney and her second album will be a new concept of the mass - 
featuring the original music with words adapted from the mass. 



OLIVIA 

NEWTON-JOHN - 
Since breaking through on the overseas market 
with her version of Bob Dylan's "If Not For You", Australia's 
Olivia Newton-John has gone from strength to strength culminating 
in her winning the Best Female Country Vocalist section of last year's 

Grammy and 1974 CM. A. Awards. She represented Great Britain in the 
1974 Eurovision song contest and her latest world wide smash "I Honestly 
Love You" recently became her first U.S. No. 1 pop chart-topper. She 
had no fewer than 3 singles and 2 albums certified gold in America within 
a nine month period in 1974. Olivia's hit records were produced under 
the guidance of Peter Gormley for Festival Records, London. 




DOUG ASHDOWN 

One of Australia's foremost singer/songwriters, Doug has returned to 
the recording scene with his first L.P. in almost 3 years. Entitled "Leave 
Love Enough Alone", it's released through Festival and the album's 
title track is out as a single and is already rated on some charts. 



JAMIE REDFERN 

Another former "Young Talent Time" regular, Jamie won this year's 
"King of Pop" award. Has toured America with Liberace and has been 
awarded platinum records for his first two L.P.'s with his latest "Hitch 
A Ride On A Smile" also headed for Gold. 



GRAEME CONNORS 

Graeme is a young singer from Queensland who won a lot of praise 
when supporting Kris Kristofferson and Rita Coolidge on their recent 
successful Australian tour. So impressed were Kris and Rita that they 
and their band (including Billy Swan) spent some time at Festival's 
Studio 24 producing five tracks with Graeme which included material 
written by both Kris Kristofferson and Graeme. Kris produced the 
session with Rita doing back-up vocals. These tracks will appear on 
Graeme's first L.P. due early this year. 



DENISE DRYSDALE 

"Ding Dong" as she is known to the millions who watch her on T.V. is 
now forging a solo career for herself after her phenomenal "Hey Paula" 
duet success with Ernie Sigley. Her debut single is "The Loving Song" 
and an album will be finished early in 1975. 



NORMIE ROWE 

The first winner of T.V.'s "King of Pop" award, Normie had a string of 
hits in the late 60's and recorded in England where "Ooh La La" was 
successful. Now back home he is as popular as ever on the club circuit 
and is currently working on a new single and album which arc destined 
to lake him back to the lop ol the Charts. 



GLENN CARDIER 

Glenn Cardier made quite a few waves with his two Festival L.P.'s. At 
present he is in England (on a Government Music Scholarship) where he 
is being developed b> Peter Gormley who also manages Cliff Richard 
and Olivia Newton-|ohn. Glenn is recording there for Festival Internat- 
ional and he has already completed a short tour with Prelude. 



REG LINDSAY 

A pioneer of the Australian country music scene for over 20 years, Reg 
has had a very impressive career including a number of trips to Nash- 
ville where he is recording his latest L.P. to be released in May, 1975. 
Toured Australia earlier this year with the "Hank Snow Show" and 
has been voted "Top Country Performer" many times. 




SHERBET 

Voted "Best Australian Group" tor the past two years in the annual 
T.V. pop awards. Sherbet recently scored their ninth hit in a row with 
"Silvery Moon" - a track from their third L.P. "Slipstream" (self- 
penned) which went gold four weeks after release and has become one 
of the biggest selling Australian Group Albums of all time. Lead singer 
Daryl Braithwaitc is currently topping charts with his first solo single - 
a brilliantly re-arranged revival of "You're My World". 



DEBBIE BYRNE 

Currently Australia's "Queen of Pop" who made her name on the T.V. 
show "Young Talent Time". Only 17 years old, Debbie recently releas- 
ed her first L.P. including her No. I single "He's A Rebel" to coincide 
with her appearance on the Glen Campbell tour of Australia. 



RICHARD CLAPTON 

With a very strong and loyal following around his hometown of Sydney, 
Richard Clapton made his recording debut at the end of 1973 after re- 
turning from England and Germany where he performed with groups 
in those countries. AH tracks on his first album titled "Prussian Blue" 
were self penned. He is currently working on a new album and single 
which will establish this prolific singer/songwriter firmly on the nation- 
al scene. 



ERNIE SIGLEY 

After establishing himself as T.V.'s leading personality, Ernie turned to 
recording and recently teamed up with T.V. show "regular" Denise 
Drysdale and their revival of "Hey Paula" hit No. 1 and became one of 
the fastest selling singles ever in Australia. Has just released his debut 
Festival album ". . . And Here's Ernie" which became Gold almost 
simultaneously with its release. 



JOHN ROBINSON 

John is recognized as one of Australia's leading guitarists and he and 
lyricist John Spooncr have spent the last two years putting together an 
L.P. "Pity For The Victim" which was released in November, '74 to 
unanimous acclaim from the critics. Recorded at Festival's Sydney 
Studios, it features the vocal talent of some fine Asutralian singers 
with accompaniment from |ohn plus a host of top Australian musicians. 



MIXTURES 

Local group who rocketed to international stardom when their "Push- 
bike Song" went tops in the U.K. and charted in the U.S. a few years 
back. After an extended U.K. visit, they arc now back in Australia 
where they are concentrating on recording, cabaret and T.V. work. 
Their new album "The Mixtures" was recorded recently in Festival's 
"Studio 24". 



JOHNNY O'KEEFE 

Australia's "Wild One". J. O'K is still rocking with the best of them 
more than 20 years after his first big hit "Shout". He is a legend in 
Australian showbiz and has enjoyed a recording comeback over the last 
tew years with a number of big hit singles and albums. 



COMEDY MATERIAL 



PROFESSIONAL 
COMEDY MATERIAL 
The Service of the Star, for 30 Yn>. 
"THE COMEDIAN" 
Original Monthly Service— I4S yr! 

2 iMuee, f 10-3 for 112.00 
35 ' FUNMASTER" Gig Pills. Hi 

"Annivireary IeNe," $90 
"How to Muter tin Ceremonies." |5 

No con:. 
"We Teach St endup Comedy" 
Remit to: BILLY QLASON 
200 w. S4th St. 
New York, N.Y. 10019 tfn 



"TOPICAL ONE-LINERSV-'UISH-NITE- 
EARTHtJUAKE!"— "TOWERING TOY FAC- 
TORY! BETSY WETSYSI" Tiaar Lyons. P.O. 
Boi 644. Franklin Park. Ill 60131. res 



JOCK SHORTS! 

Twice-Monthly Contemporary Comedyl 
Hottest Service Anywhere! 
Sample $2. - Details Free' 
BROADCAST LIBRARY 
SM4-A Tvrlnalng, DaHea, Taiaa 75227 



"FREE" CATALOG . . . EVERYTHING FOR 
the deejay! Custom I.D.'a. Promos, Airchecks. 
Wild Tracks, Books, FCC Teata, Comedy, end 
more! Write; Command. Bos 26348-B, San 
Francisco 94126 tfn 

DEEJAYS: NEW SURE-FIRE COMEDY! 
11.000 claeeifled one-line tags- 110. Catalog free! 
Edmond Orrin. 2786-A West Roberts, Fresno. 
Calif 99705 tin 



When Answering Ads . . . Say You Saw II in Billboard 




Rait s: "POSITION WANTED" is SI5-iii udvance-for two 
times. 2" maximum. Additional xpacr or variation from 
regular ad style is S25 per inch, no maximum. No charge 
for l>»\ numbers. 

"POM IONS OPEN" is SI 5— in adtance-for one time. 
2" maximum. Additional space or variation from regular 
ad style is $25 per inch, no maximum. Box number ads 
asking for tape samples will lit- charged an added SI for 
handling and postage. 

Send money and advertising cop) to: 
Radio-TV .lob Marl, Billboard. 1515 Broadway, N.Y. 10036 



POSITIONS WANTED 



TOP MAJOR MARKET ONLY: 6 Year 
Veteran of Black Formated Radio. 24 Year* 
old. Former Ml) It P.D. FCC FirM Class 
License /w Radar indorsement, Associate 
of Arts Degree. Will accept Position as 
Announcer or P.D. Extremely strong Pro- 
action, proven Creative, Mature and tal- 
ented. "A reel number turner." Available 
after two weeks notice. For Tape and 
Resume, Write or phone. Buddy Love. 
2+45 Amsterdam Drive, #5C, Augusta. 
Georgia 30906. Phone (404) 724-3277 feB 



1 get tours of AUutrax from ei-cona, eco- 
nomic viewi from Grape* of Wrath hoboa, 
death threata from Zebra, frowns from 
William Amtt, philoaophy from Judy 
Collins, reaponae from listener*. Oh yea, 
I also pick up a few things from the wire 
■ervicea. Need a newsman more than you 
need a newsreader" 1 Call me: (714) 236-8640. 
Pipes and credentials. RKO need not 
Hal 



Are you looking for a new face that has a cer- 
tain rare atyle? I am a recently discharged 
vet. and am anuous for that special break 
into the field of broadcasting. P oases* third 
clan ticket with endorsement and am a 
graduat« of a broadcasting school- In addi- 
tion, I can operate the board with precision 
and handle the show with profeanonaliam. 
I am very certain that my voice will charm 
the listening audience as well. I'm a good 
worker and not a shirker. Check out my 
resume references and see for yourself. For 
resume and voice tape specify your station'* 
format and be sure to mail your requests to: 
Steve Mausteller, 430 N. 2nd Street, San 
Jose, California 96112. felS 



POSITIONS OPEN 



R at B Announcers needed, WYLD Radio. 
P.O. Bos 19124, New Orleans. La. 70179. 
Send U pea, resumes, pictures to George 
Vinnett. mhl 



GOLDEN OLDIES 
TRADING POST 



JOIN US WITH YOl R CLASSIFIED ADVERTISE- 
MENT; Recitals • Albums • Shco.1 music • Phonographs • Old 
record traders, collectors, swappers, investors, changers, switchers, 
buyers, sellers and all other lul'Iickers here is sour TRADING 
POST, a marketplace. riiril in the middle of the actum: BILL- 
BOARD MAGAZINE. Here's where the charts have been 
measuring music popularils since the early 40V BILLBOARD 
GOLDEN OLDIES TRADING POST is onen lor business 

Don't Miss It!'. Classified Vdvertising Closes Ever) Monday. 
"WANTED TO BUY." TOR SALE." "SWAPPING" 
Use the headline that fits sour need. 

Regular Classified: 75c per word. Minimum $15.00 
Display Classified: $35.00 per column inch. 

PAYMENT Ml SI UtOMI'AN, ORDER TO: 
Rillhoard Golden Oldies T rading Post 
1515 Broadway, New ..irk ( its 10036 



FOR SALE 



MJ.tXM JUKEBOX RECENT RECORDS: 
Rock. Soul, Country, MOR. 100 for $7 00. A S 
Record*, 2249 Cottage Grove, Cleveland Heights, 
Ohm 44118 eow 

SOLD AT AUCTION: COLLECTORS REC- 
ords, LP's, Jaxs, Sound Tracks, 0 C . person- 
alities Indicate list from: Ray Macknic, P.O. 
Bos 7511, Van Nuya, CA 91406 U.S-A mh29 



MISCELLANEOUS 



MAKE THOUSANDS OF DOLLARS BUYING 
and selling old phono records by mail order. 
Free details: A versa -Sweet Publications, Bos 
888B. Burbank, CA 91503. sow 



Advertising Brings Results 



Rtx)io-TV Programming 
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Is Vegas Ahead Of Charts? 



• Continued from page 20 

30 to 40 records and on Mondays wc 

add the new ones." 

''We don't have meetings with the 
deejays," he adds. "We publish an 
internal play list, whieh is the same 
one which is mailed to record dis- 
tributors only. All our music rotates. 
Everything gets even play. The way 
the format is that if anything comes 
up il gets equal air time and we sim- 
ply add it to the list. 

"We honor requests to a degree, 
by phone and by mail. But. by mail 
we just don't gel that many. But we 
do have a special request line. 
Requests affect the playlist to a de- 
gree, but you have to be careful." 

For several years KLUC has been 
co-sponsoring rock concerLs, a situ- 
ation which McCarthy feels is com- 
patible with the station's de- 
mography. 

"Our rock concerts are basically 
sponsored by Golddust Productions, 
out of Los Angeles. In the past wc 
tried to have a concert at least once a 
month at either the Ice Palace or the 
Convention Center. It's really hard 
to say what our plans are in the fu- 



ture." 



KENO 



Doug Corey has been program di- 
rector since 1972 working his way up 
through the ranks. "If you have to 
put a label on it KENO is basically 
Top 40," says Corey. 

The station uses one playlist inter- 
nally, which Corey composes. Along 
with an associate, Corey listens to all 
new records and decides which, if 
any, will be added. 

"At least 100 new records come 
into the station each week," says 
Corey. "I try to listen to all of them. 
New records added to the playlist 
vary from one to four or five. But 
we've rarely had to put on five. We 
are strictly formatted. We play as 
many as we can in an hour, with a 
minimum of 12-14." 

"We try to give equal play to the 
songs on the playlist, but there are 
songs thai are more popular, that 
people want to hear more often. 
There is repetition whereby certain 
records are played slightly more of- 
ten," he admits. 

"We do keep a list of audience 
requests. They are rarely by mail. 
Wc have a request line and we use it. 
We try to play the requests as soon as 
we can get them out," Corey adds. 

The station employs eight deejays, 
one of whom is a woman. KENO 
also has a training program for dee- 
jays. "I don't like that word deejay," 
says Corey, stressing "wc have tal- 
ents." 

KRAM 

"Our format is standard country. 
It runs the gamut from traditional 
country, that's the Buck Owens type, 
through the very modern country, 
progressive country, the Waylon 
Jennings and Willie Nelson, says 
program director Tony Brown. 

"We have a Top 40 hit list made 
up by the music director Mike Far- 
rcll. What he puts on the list is deter- 
mined by the national charts, infor- 
mation that we receive from other 
stations in the West and our own au- 
dience." 

Three or four new records are 
added each week to the playlist. 
Brown works jointly with Farrell in 
deciding which new records will re- 
ceive airplay. 

"If there is a question about what 
is to be played Farrell and I decide. 
If he and I can't decide then we 
bring in a third party who is gener- 
ally our general manager or a very 
objective opinion," Brown states. 

"Wc average 12 records played 
per hour, sometimes more, depend- 
ing upon commercials." he says. 



"Record companies service us 
very well, but they do not feel that 
Las Vegas is a good record market." 
complains Brown. "They consider us 
a secondary market, even though we 
have a transient audience equal to 
no other place in the world. Even the 
popularity of country music within 
the Strip hotels is increasing and the 
country artists jam pack the hotel 
showrooms. 

"We don't check with the record 
stores to see what's selling, but they 
call us." he continues. "They don't 
get good service from the record 
companies, so they call us to know 
what's going on. It's difficult for a 
country fan to buy country records 
in this town. It isn't that the record 
stores won't sell country records, it's 
just that they can't get them." 

KRAM lakes requests. As to 
whether the requests affect the play- 
list Brown replies, "Not really." 

"We try to give equal play to the 
records on the playlist. We have 32 
to 40 what we call Hit Bound. They 
are comers and will eventually make 
it to the big country chart. Here 
again the indications come from the 
other charts that we receive, what 
the trades say. what is reflected 
around the country." 

KVOV 

Cy Newman is president and gen- 
eral manager and owns the station. 
He has been in broadcasting since 
1935 and has owned KVOV since 
1969. 

What records will be played is de- 
cided upon by Newman, program 
director Gino Barmore and produc- 
tion manager Paul Dawkins. There 
is a Top 30 playlist, plus a Golden 
Oldies and an Up Coming list. 

"Our format is r&b and soul gos- 
pel," says Newman. "Wc play a min- 
imum of 14 records per hour. We in- 
clude some standards by artists like 
Johnny Mathis or Dionne War- 
wicke, some new arrangements, 
some jazz and some Golden Oldies." 

"An Upcoming Hit is decided by 
Barmore and Dawkins who ob- 
viously know more about soul music 
than 1 do," admits Newman. "They 
listen to the records and then I listen 
to them. Generally, I agree with 
them as to what should be on the air. 
They also regularly visit all local 
record stores to see what is selling. 

"New records go into the Bonus 
Hour on their first airing. These arc 
records that haven't made the charts 
yet, anyplace. The Bonus Hour is ev- 
ery Monday through Friday from 2 
to 3 p.m." 

KBMI and KRMS 

Bob Joyce is program manager of 
both stations. 

KRGN became KRMS due to 
ownership change. A complete per- 
sonnel change also look place. Steve 
Gold is the president. The family 
owns both stations. 

"KBMI, the AM station, is ex- 
tremely good music, Sinatra and 
strings," relates Joyce. "All of our 
playlists are out of Dallas. They pro- 
gram for us. It's all on tape, com- 
pletely automated and comput- 
erized. The playlists vary as to 
number of records. Wc can be right 
in the middle of a tape and accord- 
ing to our playlist we have to 
change; so we have to run in with 
another tape and start another one." 

'The programming is a mixture of 
vocals and instrumentals on both 
stations," Joyce continues. "KBMI is 
called The Beautiful Music Is- 
land.' " 

KVEG 

"KVEG is adult contemporary," 
says Len E. Mitchell who assumed 
the post of program director a week 



ago after being with KRGN for two 
years. 

"Keith Sluarl is our music director 
and he devises ihe playlist. We have 
an internal playlist that comes out 
every week. We try to cater to adult 
contemporary and stress the con- 
temporary. We're not playing MOR, 
but very contemporary, yet staying 
away from hard rock and sub teen 
music," he elaborates. 

"We have a Top 40 list and it 
varies. The Best On Record is a pro- 
gramming company thai I had here, 
programming KRGN for two years. 
Now KVEG uses ihe basic concept 
of The Best On Record format with 
live announcers. 

"We don't take requests at this 
time, but we intend to. We play pop- 
ular artists stressing adults and we're 
tightening our sound." 

"First of all, I have Keith Stuart. I 
use his judgement on all of the prod- 
ucts," admits Mitchell. "We do fol- 
low ihe national charts. We try lo 
stay as far out ahead as possible. We 
remain about three months ahead in 
our music. Wc don't wait to sec a 
single on a big national chart in high 
numbers before we play U. It's a lot 
of judgement involved there. We 
play what we ihink will appeal to 
our audience: We don't wait for the 
numbers." 

KLAV 

Robert J. Blum, program director 
of KLAV, describes himself as 
"somewhat involved in the pro- 
gramming" although music director 
Johnny Farrell makes up the play- 
list. 

"Wc use just one playlist," says 
Blum: "Johnny listens to all of the 
new records that come in. We try to 
play the hits of now and then and 
the MOR kind of thing. If it's a Top 
40 or a rock tune we don't play it. 
Once in awhile we will play a coun- 
try tune. And we jusl accept 
Johnny's judgement as to whether or 
not the record falls into that cate- 
gory. 

"The playlist has from 60-74 en- 
tries," states Blum, who reports good 
service from the record companies." 

Although Blum states that the sta- 
tion has no intentions of altering its 
format in any way the station is 
plainly expanding. It plans originat- 
ing a show from a discotheque in a 
major hotel. 



KSON-FM 
Seeks Staff 

SAN DIEGO KSON-FM "is 
preparing for a first," according to 
owner Dan McKinnon, "... a Top 
40 concept in gospel music." 

Currently, the station is looking 
for a staff that mighi be inierested in 
the innovative format. 

"10 mc, this is an exciting concept 
and 1 think gospel music is where 
country music was 12 years ago 
when wc first broke through on that. 
If programmed professionally and 
right, just like any other station, it's 
going to have a daytime impact on 
radio," McKinnon says. 

McKinnon was one of the pio- 
neers and driving forces in the mod- 
ern-day acceptance and popularity 
of country music radio: he has con- 
stantly been a strong contributing 
force in the Country Music Assn. 
KSON-AM is the leading country 
music station in the market. 

KSON-FM was. until just 
recently, a Top 40 tight playlist oper- 
ation. A few weeks ago. Top 40 was 
dropped and the FM began simul- 
casting with the AM. 
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Changes Coming At 
L.A. Whisky, Roxy 



By NAT FREEDLAND 



LOS ANGELES -Changes are 
underway al both the Whisky A Go 
Go and the Roxy Theater, two major 
niteries here. 

Whisky owner Elmer Valentine 
has enlarged the hardrock club's 
stage to allow bands more room for 
musicians and equipment. In addi- 




T. G. SHEPPARD 
"Devil In The Bottle"-84 

After 15 years in the music busi- 
ness as a production executive and 
promotion man, T. G. Sheppard is 
finally hitting it big as an artist with 
a top 10 country disk that is appar- 
ently developing into a crossover hit. 

A former Southern regional pro- 
motional man for RCA and owner 
of an independcnl promotion firm, 
Sheppard, with T.G. standing for 
"The Good," surfaced on the coun- 
try charts a few years back under the 
name Brian Stacey with a hit 
dubbed "High School Days." He 
then abandoned his artist plans until 
his recent success. 

"Devil In The Bottle" features an 
interesting "talk one line sing the 
next" arrangement with a chorus 
highlighted by Sheppard's soulful 
vocals and some fine female backup 
singing. 

The story centers around a man 
whose wife stays loyal to him despite 
the devil in the bottle who wants to 
sec him dead. With a country ar- 
rangement and words that venture 
into the pop field, Sheppard is giv- 
ing Motown's Melodyland label its 
first major country charter and what 
looks like its first crossover. 

Sheppard's management and 
booking are handled by Umbrella 
Productions in Memphis. Contacts 
there are Don Cres and Bill Brow- 
der. 



TOP QUALITY 

8X10 

PRINTS 



UTMOGHAPHEU M MtAVV 6 1 OSS STOCK 

BLACK & WHITE 8x10s 
500 $25.00 1 000 $38.00 

COLOR PRINTS 
1000-S200.00 

SEND FOR SAMPLES AND COMPLETE PRICES 
ON 8.IO1 AND OTHER SIZE PRINTS. 
POSTCARDS, AND POSTERS 

^PICTURES 

All J . 1867 E. FLORIDA 
-^ALKJ SPRINGFIELD, MO. 6 3 SO] 



lion, seating capacity will be in- 
creased in upcoming construction. 

These improvements, as well as 
additional beefing up of the sound 
system, arc being carried out by Val- 
entine despite his complaints that in 
weeks when he can't book a name 
recording act the Whisky loses 
$3.0OO-4.OO0-and the percentage of 
such weeks is increasing as tight 
money keeps more groups off the 
road. 

Although Valentine says the 
Whisky is undergoing some of the 
worst business in its history due to a 
falloffin record label support of new 
act tours, a string of December-Jan- 
uary availabilities of such artists as 
Bobby Blue Bland and John Mayall 
produced a full run of sold-out 
houses. 

In spite of the adversities, the 
Whisky still remains in the black 
overall. Valentine is considering cut- 
ting down the club's traditional 
seven-nights-weekly schedule, per- 
haps going dark Mondays and Tues- 
days. He says that before shuttering 
the Whisky, he would turn it into an 
all-records discotheque. But such a 
move is not yet necessary. 

And two blocks west of the 
Whisky on the Sunset Strip, the 
Roxy will become as much an "off- 
Broadway revue" cabaret as a rock 
club, says principal Lou Adler. The 
Ode Records president co-owns the 
Roxy along with Valentine, personal 
manager Elliot Roberts and Chuck 
Land is. 

The Roxy will only be open on a 
"special engagement" basis when 
the owners feel they have a suf- 
ficiently strong attraction available. 
Now that "Rocky Horror Show" 
ended its year-long run here, several 
New York hit revues are jockeying 
to get in. 

These engagements will be. inter- 
spersed with music events now being 
firmed up. Tower of Power is due for 
{Continued on page 41) 

LSkjningsJ 

The Pointer Sisters re signed with ABC Blue 
Thumb. ... Oof Soldier, English group, to 
United Artists. . . Dtni, Irish (em vocalist, to 
GTO Records. . . . Sandy tucker, country pop 
artist, to UA ... Granite Records pacted Phil 
Fahr, who debuts with a country single. 

Jon Hendricks to Arista Records wrth a long 
term contract. Hendricks, an original member of 
the group Lambert, Hendricks and Ross, is now 
recording an LP at Willy Holder's studio in San 
Francisco. Producing are Steve Backer, who 
signed Hendricks, and Ben Sidran. ... Also to 
Arista is the writing/performing duo of Batdorl 
and Rodney. The label will release an album in 

the spring, coinciding with a tour by the pair 

Eh/in Jones to Vanguard Records. He formerly re 
corded for the Impulse and Blue Note labels. . . . 
Side Eflect to Fantasy Records, produced by 
Wayne Henderson 

Mice Cooper to Warner Bros. Music with a 
long term, worldwide subpubltshmg agreement. 
The firm is preparing a companion folio to be re 
leased simultaneously with Cooper's "Welcome 
To My Nightmare" LP. 

Taggett, English group, to United Artists. . . . 
Colin Bkinstone, founder of the Zombies, to 
Rocket Records. . . . Greg Perry, veteran soul 
crossover writer-producer, to Casablanca 
Records as artist. 

Duaee Eddy to GTO Records. . . Kenny 
Nolan, composer of "Get Dancin' " to Wes Far 
fell Organization as writer producer. . Jimmy 
Brigfs, musical director for Johnny Mathis and 
Aretha Franklin, to Lee Magid Management. 

Chelsea Brown of Laugh in ' tame to Ste 
phen Metz Management. . . . Vkki Tumor to 
Little Lu Lu label of Lubbock, Tex 




Wamer Bros, photo 
Alice Cooper; rock's bizarre boy re- 
turns in a multi-media blitz of ABC- 
TV special, Atlantic soundtrack al- 
bum and massive tour. 

While Gordon declined giving de- 
tails on certain aspects of the new 
show, he did say that new lighting 
techniques will be utilized and that 
the overall approach revolves 
around a highly stylized multi- 
media presentation. 



_Talenr, 

ALICE COOPER 



NEW YORK -Alice Cooper is 
hitting the road for the first time 
since 1973 in a 60-city tour that will 
cover 35 states and have a potential 
gross of $5.4 million. 

The tour, slated to begin April 1 
and run through the month of July, 
will consist of one-nightcrs and will 
play to houses with at least 11,000 
seating capacity. 

"We will be trying to bring our au- 
dience something they've never seen 
before," says Shep Gordon, 
Cooper's personal manager and 
president of Alive Enterprises. Ac- 
cordingly, the stage show will repre- 
sent a "total concept" on Cooper's 
part. 

That concept, continues Gordon, 
is also being developed through a 
forthcoming Atlantic Records LP 
and an ABC 90-minute television 
special, now scheduled for airing 
April 18. Both will be titled "Wei- 
come To My Nightmare." 

Taped in Toronto, with produc- 
tion costs of some S350.0OO, the spe- 
cial revolves around a number of 
Cooper's "surrealistic" nightmares- 
ranging from a confrontation with 
the legendary cyclops to encounters 
with black widow spiders. 

Songs used in the special, to be 
featured on the tour as well, will be 
released by Atlantic as a soundtrack 
LP the end of this month. Gordon 
stresses, though, that the road tour 
staging will be completely different 
from that of the television special, 
even though the theme wilt remain 
the same. Production and concept 
for the road show is being handled 
by David Winters and Joe Gannon. 

Shoot Down 
Zeppelin's 
Boston Date 

BOSTON -Led Zeppelin's sched- 
uled Tuesday (4) concert at Boston 
Gardens had to be cancelled when 
the city refused to issue a license for 
it. following a riot by 3,000 waiting 
overnight at the facility for the box- 
office to begin ticket sales. 

Zeppelin added a third Nassau 
Coliseum show to fill the date and 
will offer first crack at tickets to 
mail-orders postmarked from Bos- 
ton. 

This is the first Led Zeppelin con- 
cert in their seven years of touring 
that has ever been cancelled. All 18 
dates in the current first half of their 
1975 U.S. tour schedule sold out in 
short order, for a gross of $2.5 mil- 
lion from 330,000 tickets. 

Boston Gardens policy has been 
to allow overnight ticket lines to wait 
indoors with free coffee being 
served. But the unruly crowd which 
showed up for Zeppelin tickets 
caused $30,000 damage to the facil- 
ity, turning on fire hoses and ex- 
tinguishers, throwing chairs and 
breaking into 12 concession stands 
to remove 300 cases of beer. 



60-City Tour And 90-Minute 
ABC-TV Special On Horizon 

Along with all the stage trappings 
necessary to develop Cooper's "con- 
cept," the artist will be joined on- 
stage by such musicians as Dick 
Wagner, Steve Hunter, Prakash 
John, Whites Glan and Josep 
Chirowsky. Several dancers will be 
used as well. 

Opening set for the entire tour will 
be Arista Records artist Suzi Quatro. 

Promotion for the gig will include 
"Alice Cooper Weekends" in each 
city as tickets goon sale. Radio ticket 
give-aways will be used, as well as a 
local print advertising, posters and 
flyers. Tickets will be scaled at $5.50, 
with some cities having a high-end 
scale of $7.50. 

Following the U.S. tour. Cooper 
will then embark on series of over- 
seas dates. The international tour 
will include performances in the 
U.K., France, Germany, Scandi- 
navia, Australia, Japan and Brazil. 

As for the television special, Gor- 
don says that Cooper and Alive own 
the rights to the production and will 
be looking to negotiate deals in vari- 
ous markets around the world. 



S.F.'s Keystone Korner 
Pressing To Stay Solvent 



By jack Mcdonough 



FEM ROCKERS 
IN BULLRING 

TI A JUAN A— The First Women's 
International Rock Festival will be 
held at an April date in the 25.000- 
seat bullfight arena here, headlining 
up to eight top female rock acts. 

The Mexican government is un- 
derwriting the festival in connection 
with the International Women's 
Year United Nations Conferences 
being held in Mexico in June. The 
promoter is Celene Vargas Pincra's 
ALCE Productions of Calexico. 



SAN FRANCISCO- Keystone 
Komcr, the only full-time home for 
contemporary and avant-garde jazz 
here and one of the few such "pio- 
neer outposts" (as owner Todd 
Barkan puts it) outside New York, is 
pressing ahead in its attempts to line 
up enough financial support to en- 
able the club to slay open. 

The steadiest form of new income 
has been derived from the Keystone 
Kard, a Barkan innovation. For a 
contribution of $20 or more the do- 
nor receives a card which entitles 
him to admission to any 10 shows. 
Since the door charge is normally 
$3.50 it is a considerable savings. 
The Kard drive began before Christ- 
mas and so far there arc 8,000 sub- 
scribers who also go on a special 
Keystone mailing list. 

Barkan took the club over three 
years ago from Fred Herrerra. who 
once ran both Keystone Korner and 
Keystone Berkeley and booked rock 
(and some jazz) into both clubs. 
Herrerra now concentrates activities 
in Berkeley although he has also 
opened a Keystone Stockton. 

In those three years Barkan claims 
to have lost $100,000. He stays in 
business, he says, because "I borrow 
a lot of money. I also get gifts from 
musicians. Alice Coltrane, for in- 
stance, just sent me a check. And 
Keystone has gained status as a non- 
profit organization so contributions 
can now be tax-deductible. To my 
knowledge this is the first time a jazz 
club has ever operated under such a 
structure." 

Nearly all money that comes in, 
including what comes in at the bar. 
goes to pay the musicians' fees, so 
the operation is non-profit, and 
Barkan also says he qualifies in that 
he is making a cultural contribution 
by providing a home for what he 
calls "black classical music. Jazz is 
not a big enough word." 

To Barkan it is all worth it because 
of the feel he is able to maintain at 
his small ( 1 75 scats) club. "You have 
to have the proper environment to 
play beautiful music," he says. 
"There is a feeling in the club you 
can't get in any other room. Rahsaan 
Roland Kirk said it was like playing 
in his living room. Keystone Korner 
is probably the most famous inter- 
nationally of all the San Francisco 
clubs because of the nature of the 



people who play here. We're the 
West Coast equivalent of the Village 
Vanguard. For instance, the only 
club dates that Hubert Laws has 
done in five years were here.** 

Barkan himself is a pianist and the 
performers "relate to the fact that a 
musician runs the club. There aren't 
many clubs around that make a full- 
time commitment to this music." 

As evidence of the affection of 
musicians for the club Barkan cites 
"three major albums recorded at 
Keystone in the past year." One is 
Kirk's "Bright Moments" on Atlan- 
tic, on which Barkan plays; another 
is also on Atlantic. Yusef Lateers 
"Live at Keystone Korner." and the 
third is an upcoming McCoy Tyner 
set on Milestone. 

Barkan hopes shortly to increase 
the seating potential of the club by 
doing some internal reconstruction 
to change the locale of the rest 
rooms. The move would cost him 
$20,000 and would net another 75 
seats. 

Also, an all-star jazz concert will 
be held Feb. 17 at the Paramount 
Theater in Oakland to raise money 
for the Keystone to get a full liquor 
license, not just the beer and wine 
permit they now hold. 

In Vegas, They 
Serve Rock In 
Military Armory 

LAS VEGAS-Earth Concert I, 
the first in a series of concerts held in 
the National Guard Armory Jan. 17 
featured bands presented by Earth 
Productions. Wolf Ticket and Shad- 
owfax. 

Both bands also performed at the 
Earth Opera I. a free concert at Para- 
dise Park last fall at which more than 
5,000 youths attended. U.S. Inc. was 
also one of the sponsors of that 
event. 

Tickets for the Friday night con- 
cert were $2 and only available at 
the door. All proceeds are to be used 
by U.S. Inc. to fund its many pro- 
grams. It is a federally funded recre- 
ation and counseling program. It is 
sponsoring a series of rock concerts 
to promote top quality Nevada 
bands. 
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American Music Awards: 
Rich Grabs 6 Nominations 
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New On 
JheChartsi 




Dan Fogelbcrg is the latest studio 
sideman to emerge into the singles 
spotlight. The guitarist-writer- 
singer, whose record album "Souve- 
nirs" was produced by Joe Walsh, 
has a surefire AM product in the 
Eagles or L&M vein with "Part Of 
The Plan." 

It's a sort but hard-driving ballad 
with irresistible melodic chorus 
hooks and a lyric that packs a lot of 
wide meaning in lines like "Love 
when you can/Cry when you have 
to/be who you must/that's a part of 
the plan." 

At 23, Fogclberg was established 
in the Nashville studios after grow- 
ing up in Peoria. 111. and signing 
with Columbia in Los Angeles. Irv 
Azoffs Frontline Management 
takes care of the business. 




STARK & McBRIEN 
"Isn't It Lonely Together"-"* 

Fred Stark and Rod McBricn arc 
best known to the industry as some 
of the top behind the scenes men 
whose main talent in the past has 
been in jingle writing. 

The pair's words, music and 
voices have been featured on spots 
for clients including McDonald's, 
Miller Beer, Phisoac, Wrangler, Na- 
than's Hot Dogs and Coca-Cola. In 
addition, the duo has been writing 
pop songs for sometime, and, last 
year, McBrien's composition of 
"Lonely Together" garnered the 
$30,500 prize for top song in the pro- 
fessional division at the American 
Song Festival. 

RCA signed them soon after, and 
their first chart entry is also their first 
pop recording effort. The song is a 
melodic, mid-tempo cut alternating 
strong lead vocals and excellent har- 
monies with good string backup. 
Both singers have the kind of enjoy- 
able, low key voices which are so 
popular on today's charts. Manage- 
ment is Dave Mani, headquartered 
in New York. 



LOS ANGELES— Final nominees 
have been named for the second an- 
nual American Music Awards, set 
for national telecast Feb. 18 from 
8:30-10:30 p.m. (EST) over ABC- 
TV, with Charlie Rich leading the 
field with six nominations in five 
categories. 

According to executive producer 
Dick Clark, balloting for the awards 
was from a cross-section of more 
than 40,000 homes across the coun- 
try, all selected randomly. 

Categories for the show, which 
will be hosted by Roy Clark. Helen 
Reddy and Sly Stone, include pop/ 
rock, country and soul. Each cate- 
gory is further broken down to five 
sub-categories: favorite male vocal- 
ist; favorite female vocalist: favorite 
duo, group or chorus: favorite 
single: and favorite album. 

Nominees are: favorite male vo- 
calist in pop/rock; John Denver, El- 
ton John and Charlie Rich; favorite 
male vocalist in country: Roy Clark, 
Charley Pride and Charlie Rich; fa- 
vorite male vocalist in soul: James 
Brown, Barry White and Stcvic 
Wonder. 

In the favorite female vocalist cat- 
egory, nominees are: pop/rock cate- 
gory. Olivia Newton-John. Helen 
Reddy and Barbra Streisand: in 
country; Loretta Lynn, Olivia New- 
ton-John and Marie Osmond; in 
soul; Roberta Flack, Aretha Frank- 
lin and Diana Ross. 

Nominees in the favorite duo, 
group or chorus are: Bachman- 
Tumer Overdrive, Gladys Knight & 
The Pips and Paul McCartney & 
Wings in pop/rock; Conway Twilty 
& Loretta Lynn, George Jones & 
Tammy Wynette and the Stallcr 
Brothers in country; and Gladys 
Knight & The Pips, the Stylistic, and 
the O'Jays in soul. 

In the favorite single category, 
Olivia Newton-John's "I Honestly 
Love You," Terry Jacks' "Seasons In 
The Sun," and Barbra Streisand's 
"The Way We Were" are the nomi- 
nees in pop. 

Favorite singles in country are 
Merle Haggard's "If We Make It 
Through December," Charley 
Pride's "Mississippi Cotton Pickin' 
Delta Town" and Charlie Rich's 
"The Most Beautiful Girl In The 
World." 

Favorite singles in soul are "Best 
Thing That Ever Happened To Me" 
from Gladys Knight Sc. The Pips, 
"Feel Like Making Love" from 
Roberta Flack and "Midnight Train 
To Georgia" from Gladys Knight & 
The Pips. 

In the favorite album category, 
nominees in pop/rock are Charlie 
Rich's "Behind Closed Doors," El- 
ton John's "Goodbye Yellow Brick 
Road" and John Denver's "Greatest 
Hits." 

Clubs Update 

• Continued from page 40 
a stand sometime this spring. The 
soul horn band has been extremely 
successful in previous Roxy gigs. 

In March, Manhattan Transfer 
will make its California debut with a 
four-week stand. The newly signed 
Atlantic act has been a big hit in 
New York with its campy but musi- 
cally sophisticated revivals of Tin 
Pan Alley standards. 

Viewlex Sues Nehi 

LOS ANGELES— Viewlex Inc., 
parent company of Monarch Record 
Pressing here and Buddah Records, 
is suing Nehi Distributing Co. seek- 
ing $50,000 allegedly past due for 
services rendered. The suit was filed 
in superior court. 



Favorite albums in country are 
Rich's "Behind Closed Doors," 
Olivia Newton-John's "Let Me Be 
There" and Rich's "Very Special 
Love Songs." 

Favorite LPs in soul are Gladys 
Knight & The Pips' "Imagination," 
Stcvie Wonder's "lnnervisions" and 
Marvin Gayc's "Let's Get It On." 

As with last year's show, there will 
be a distinguished merit award to be 
given to a recognized leader in the 
music industry. 

Producer of the show is Bill Lee, 
with John Moffitt handling direc- 
tion for Dick Clark Teleshows. Inc. 

The presenters include, in alpha- 
betical order: Pat Boone. The Car- 
penters. Sandy Duncan. Al Green, 
Janet & Michael Jackson. Sally 
Kellerman, Loretta Lynn. Olivia 
Newton- John, Donny & Marie Os- 
mond, Pointer Sisters, Charley Pride. 
Jim Stafford, Connie Stevens, Ray 
Stevens, Diana Trask, Conway 
Twitty, Jimmic Walker, Paul Wil- 
liams and Stevie Wonder. 

Old Swing 
On Upbeat 
In Seattle 

SEATTLE— Is big band swing 
music making a comeback by way of 
this city? The eight-piece New Deal 
Rhythm Band has been one of 
Seattle's most popular local club at- 
tractions for a year. 

Although the New Dealers camp 
up their act visually with grubby tux- 
edos and art deco bandstands, they 
attempt to emulate original band 
charts of the Swing Era. 

The founder is swing-loving John 
Holt, one of the band's three saxo- 
phonists and the only original mem- 
ber left. Other instruments are trum- 
pet, guitar, bass and drums. The 
"front man" is vocalist "Phil De Bas- 
ket" who sings in a Rudy Vallee 
style. Angus MacGrain is their man- 
ager. 

The long-haired swing jazzmen 
have been pulling large crowds of 
both the young and survivors of the 
original big band days at several 
long-running Seattle club engage- 
ments. Audiences are even dancing 
the Lindy Hop again. 

Long Island 
Calderone a 
Rock Venue 

NEW YORK-The Calderone 
Theater in Hcmstead. L.I., opened 
its doors to live concerts last week, 
with a bill featuring Linda Rond- 
stadt and Tom Rush. 

The theater, which also doubles as 
a movie house, scats some 2.500 and. 
when in full swing as a concert hall, 
will be booking acts three nights a 
week— Friday, Saturday and a mid- 
week date. 

While a number of dates tenta- 
tively scheduled for this month may 
be put off because of previous com- 
mitments to screen movies, firmed 
for March 7 is an engagement for 
Billy Joel. Tickets for most Calde- 
rone concerts will be scaled in the 
S5.50-S6.50 range, according to 
Concerts East Inc., promoters for the 
hall. 

The firm, headed by Phil Basile, 
will be booking a wide range of mu- 
sical acts, including r&b, pop/rock, 
ja2z and country artists. Promotion 
for the concerts includes consumer 
print advertising and radio spots on 
stations WLIR and WBAB. 



PAUL WILLIAMS, 
LORI LIEBERM AN 

Music Center, Los Angeles 

Paul Williams a teenage idol? The short guy 
with the jocular smile, the long flowing blond 
hair and the unromantic voice? 

Could be. At least enough screaming young 
girts think so. They squealed and shouted, 
rushed the stage and presented him with roses 
during his 90 minute concert Jan. 24. 

Williams does have stage magnitude. He's so 
friendly and exuding of warm vibes that one is 
hard pressed not to like him. And when he sings 
his own compositions, he knows just the proper 
place to put the accents, the highlights, the up- 
pers and downers. 

Williams has become a powerful vocal inter 
prefer of his own works and his concerts are a 
totally enjoyable experience. 

This concert was special. A 58 piece orches- 
tra and three lemale vocalists gave him a mag- 
nificent background for his own powerful vocal 
trips. 

The cozy thing aboul Williams' musk is that 
it's all so familiar ("I Won't Last A Day Without 
You," "Old Fashioned Love Song," "That's 
Enough For Me," "Out In The Country," "Gone 
Forever," "We've Only lust Begun"). 

He and his new writing partner, Kenny Asher. 
have written several works which were per- 
formed, including "You And Me Against The 
World." "Every Act Of Kindness." and "Loneli- 
ness." 

The latter is a masterpiece of tight, concise 
thoughts, of interpreting sadness to its zenith. 
"Dream Away." a tune associated with Frank Si 
natra. retained its power as a meaningful ballad 
when done by its author. 

Williams songs are humanistic in terms of 
deep feelings, of touching on the blue side of 
life His unusual pronunciation and strange 
sounding voice become comfortable after 
awhile. 

Williams' down to earth zany comments indi 
cate he would be a gas to hear as just a comical 
commentator. In the role of time fillers between 
numbers the comments are delightful. 

Lori Lieberman, on the other hand, needs 
some surgery for her act. Her own tunes during 
her opening 35 minutes were often boring and 
unmelodic. With the exception of "Killing Me 
Softly," they left this listener cold. She has an 
excellently tight quintet which plays assertive 
music, but her repertoire needs a going over. 
She has a fine voice, sounding and phrasing 
sometimes like Linda Ronstadt, and her range is 
impressive. She paid a fine tribute to the late 
Jim Croce with his "I've Got A Name." 

ELIOT TIEGCL 

BUCK OWENS 
SUSAN RAYE 
LARRY GATLIN 

Felt Forum, New York 

Country music fans here received a sizable 
offering Jan. 18 when "Country Music In New 
York" presented Ibis show. Buck Owens has got 
to be one of the most versatile musicians around 
today, country and otherwise. Not only can he 
sing rock and roll and country, but he can also 
sing a ballad with the best of them. 

Another plus factor ol his, through the years, 
is the ability to recognize up-and-coming talent 
and sign it up. Since the death of his great side- 
man Don Rich, Owens has worked at building up 
the talent in his band, and with his newest addi- 
tion he has done his job quite admirably. 

Fiddle player Janet Lee is probably one of the 
greatest exponents of the instrument in country 
today and she displayed it with her perform 
ance, both in group and solo offerings. Another 
great musician is banjo player Ronnie Jackson, 
who is original and talented. The show is made 
up of pitter-patter comedy between Owens and 
band member Doyle Singer, who serves as his 
foil. Although much of the material is old-time, 
they still bring consistent laughs. Many of his 
older tunes were mixed in with new ones like 
"Monster's Holiday" and the crowd just 
wouldn't let go. 

Appearing before Owens was his vocal dis- 
covery of many years back, Susan Raye. She has 
a wonderful voice and a goodly amount ol stage 
presence. She is also quite a trooper. Although 
she was hoarse, she still went on with the show. 
Unfortunately this put a damper on her singing 
the trademarked duets with Owens, but the au- 
dience loved her anyway. Especially appealing 
were "LA International Airport" and "Watcha 
Gonna Do With A Dog like That?" 

Opening the show is undoubtedly a superstar 
of the future, Larry Gatlin. Appearing with just 
his guitar and high-powered voice, he totally de- 
stroyed the audience. He has a rapport with 
them that is second to none and had them all in 



the palm of his hand from start to finish. His 
songs have a beauty to them and each tells a 
different story. Intriguing tunes included 
"Penny Annie," "Bitter They Are, The Harder 
They Fall," "Help Me" and his tragi comic "Mas- 
sage Parlor Blues." Before long, Gatlin will be 
the most in-demand new performer in the music 
world, as he appeals to pop as well as country 
audiences. JIM HSHEL 

HYDRA 

NFE Theater, New York, N. Y. 

Hydra shook the theater with its rough and 
tumble style Jan. 18. Hydra is a group that has 
not fallen into the same musical traps other 
Southern rock bands have. Its boogie music has 
a high level of energy, and its guitars ring out. 
Wayne Bruce 's voice is brash and has an original 
style. 

Hydra has its problems though. They seem to 
be geared too much toward distortion. This in- 
terferes with the appreciation of each individual 
song. II doesn't take long before it all sounds 
the same This says something about the quality 
of their songwriting as well. 

Most of the set consisted of tunes from their 
new Capricorn LP "Land of Money." The best 
numbers: "Let The Show Go On" and "Flames 
To Ashes." 

The biggest problem the show had was lack 
of audience response. However, this is less than 
surprising. Hydra played before a crowd that 
came to see Thad lones/Met Lewis and Roy Bu 
chanan No one was in the mood to hear harsh 
rock music. Nonetheless, given Ihe right crowd 
and a bit of well-placed polish, Hydra has a good 
shot at success STEVEN FWEDEl 

JOHN MAYALL 
FORTUNE 

Whisky, Los Angeles 

John Mayall, one of the founding fathers of "n 
the British white blues movement more than a gj 
decade ago. returned here Jan. 27 with a new 33 
band and a set much closer to the blues/rock he Sj 
helped popularize than to the jazz/rock he has jj 
been working with for fhe past several years. < 

Mayall is not back at his starting point, yet he P° 
has fused together a new band which comes g 
closer to any he has carried in recent years to «g 
being a true blues/rock conglomerate. With Dee - 
McKinnie, an excellent young singer to help on <5 
vocals, Mayall can now divide his time equally [Z 
between his own patented vocals and superb co 
harp playing and guitar work. Don "Sugarcane" O 
Harris, a fixture on the pop musk scene lor 3, 
nearly two decades (Remember Don I Dewey?), O 
handled electric violin chores in as fine form as 
he's ever shown. 

Mayall worked his way through seven long 
numbers, at least five of which brought back 
fond memories of his early days touring this 
country. And on one of the more jazry inter- 
ludes, he used his harp rather convincingly and 
entertainingly to imitate various train sounds. 
Getting set to embark on his first major tour in 
some time, the prospects for Mayall. both com 
mercially and artistically, are brighter than 
they've been in years. If Ihe selections he per 
formed here (mainly from his new ABC LP) are 
any indication of the direction he is heading, a 
strong resurgence in Mayall's overall popularity 
can be expected BOB KlftSCH 

***************** 

* NEW ORLEANS * 

: JAZZ \ 

***************** 




DUKES of DIXIELAND 

Appearing Nitely 

DUKES' PLACE 

Monteleone Hotel - New Of leans 



Latest Single Release 
VODKA & TONIC 

ON 

Tara Records 

Exclusive Management 
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Mn Yofk. NY L01 Ang »'— , Cal 

Ch,-nqu in. GD'iOO Nov. Orlcani, L» 70130 

306 W Wockar 33T Ru« Ch»rtro« 

(31 21 368 1016 < 504> 529-4t96 



42 



Criteria Recording Studios in 

Miami is in the midst of one of its 
busiest periods yet, with virtual 100 
percent occupancy on a 24-hour 
basis. Eric Clapton is in doing some 
overdubbing on his next effort, with 
Tom Dowd producing and Mack 
Emerman at the control boards. Mi- 
chael Stanley is in, working with 
producer Bill Szymczk, while REO 
Speedwagon is busy with Alan Blai- 
sek producing and engineering. 
Szymczk is executive producer. The 
Bee Gees are cutting a new one, with 
Arif Mardin producing and Karl 
Richardson engineering, while 
Brownsville Station is busy with 
Steve Klein and Don GahnuM engi- 
neering. Crosby, Stills, Nash & 
Young are returning to the studio 
soon, working with Ron and Howie 
Albert at the boards, while Belkin 
Productions has Menagerie in the 
studio with Richardson engineering. 

At Sound Ideas Studio in New 
York City, Lewis Furey will be in 
cutting an LP with John Lissauer 
producing and Rick Rowe engineer- 
ing. Lissauer recently finished up 
the Leonard Cohen LP. One time 
Rascal Felix Cavaliere is in produc- 
ing Deadly Nightshade, a female 
trio, with Rowe engineering. Cav- 
aliere will handle some of the key- 
board work as well. Claydes Smith, 
member of Kool & The Gang, is pro- 
ducing Mebeus with David Stone 
engineering, while Denny Greene 
and Jocko Marcellino of Sha Na Na 
arc working on a couple of projects. 
Jocko is cutting his own LP. produc- 
ing it with a little help from Elliott 
Randall and Richard Tee, with Geoff 
Daking at the boards. James Brown 
finished up his "Reality" LP at the 
studio, as well as cutting the com- 
mercials for it, while Fred Wesley & 
The J.B.'s finished their new LP 
recently. Lynn Collins has wrapped 



16 TRACK RECORDING STUDIO 

40 Minutes From Manhattan 

- Noise Reduction 

• Block Booking at 
Reasonable Rates 

• Also Available- 
Long Term Lease 

• A Studio With a History 
of Hits 

For Further Information Call: 
(212) 582-1070 



SOUND 
RECORDING 
STUDIOS, INC. 



34 Rout* 303, Blauvnlt, Now Vor* 10969 




Sludio Track 

By BOB KIRSCH 

up her LP with Bob Both engineer- 
ing. McKendrie Spring has also been 
in of late, as have Martin Mull and 
Martin LennanL who was mixing for 
Jerry Jeff Walker. 



Also in New York. Producers' 
Recording Studio is now open for 
business, with Edd Kali-huff and Ray 
Bardani the principals. The studio is 
a 16- track facility, with noise reduc- 
tion, and features a Moog synthe- 
sizer. Producers' would like to be- 
come involved in film and TV scor- 
ing as well as cutting records. 

Recent activities at Electric Lady 
Studios include Truth in cutting an 
LP with Eddie Kramer producing 
and engineering, Mick Jones pro- 
ducing Viola, Wills & Tar with Kra- 
mer at the boards and Mahavishnu 
John McLaughlin working on his 
next, with Ken Scott engineering. 
• • * 

In notes from around the country: 
Paul Davis, who recently hit the pop 
and country LP and single charts 
with his "Ride 'Em Cowboy." is at 
Malaco Sound Studios in Jackson, 
Miss., cutting his next LP; Lulu Por- 
ter is at the RCA Studios in Nash- 
ville cutting an LP, with Don Powell 
and Blaine Nicholson producing 
and Tom Pick engineering; Ervin 
Bishop is finishing an LP at the Rec- 
ord Plant in Sausalito, with Johnny 
Sandlin producing; John Edwards is 
in the Sound Pit in Atlanta, cutting 
his second LP, while another GRC 
artist, Jim Turner, cut at the Kendun 
facilities in Los Angeles; Gary Buck, 
Canadian country artist, is in the 
studios in Nashville with production 
help coming from top artist Bobby 
Bare; Hugo Montenegro's latest LP 
was mixed for stereo and quadra- 
phonic in RCA's Los Angeles stu- 
dios; Quebec fiddler Jean Carigan 
finished an LP at Philco in North 
Ferrisber, Vt. at the Barn. 

• • * 

Oz Studios has been formed in 
Los Angeles by Ethel Rappaport, 
Geoff Western, Jean Janssen and 
Patti Mitsui. The firm will be in- 
volved in providing private re- 
hearsal facilities for recording art- 
ists, as well as graphics and creative 
packaging. 

• • * 

At Society Hill Sound in Phila- 
delphia, producers Dei Ray and Dan 
Tomassi have cut a single. Other art- 
ists who have stopped by are Edie 
Adams, Sweet Joe and W.C. of the 
Persuasions, Dakota Staton, Wil- 
liam DeVaughn, Ceasar of the 
Tymes, Jill Corey, Al Alberts (for- 
merly of the Four Aces) and Bernie 
Lowe, who was with Cameo-Park- 
way. Lee Skinner and Ira Tucker arc 
currently on a gospel talent hunt. 
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Apologies to Broadway Sound 
Studio in Atlanta, where the Pa 
chuco LP was cut. Studio Track re- 
ported the album as being cut else- 
where. 

L Campus BriefsJ 

The University of Miami will 
present its fourth annual UM Blues 
Festival April 10-12. Scheduled to 
perform are Chicago guitarist Fen- 
tion Robinson and his band, country 
blues singer-guitarist Johnny 
Shines, guitarist Robert Jr. Lock- 
wood and his band, saxophonist 
Grady "Fats" Jackson, the Buddy 
Guy- Junior Wells Band, and pianist 
Sunnyland Slim. 

* a a 
Bucknell's radio voice, WVBU 

has converted to a modified Top 40 
format, because of student demand. 
There are no other AM Top 40 sta- 
tions on the air in the Lewisburg, 
Pa., area after sundown and this 
spurred the audience reaction, ac- 
cording to program director Brad- 
ford E. Joblin. The FM sister station 
of WVBU will continue to program 
a progressive rock format. 

* * * 
Michigan State Univ. professor of 

music and chairman of the music 
composition department Dr. H. 
Owen Reed is the winner of this 
year's Neil A. Kjos memorial award 
for the most significant contribution 
to band literature. Dr. Reed's win- 
ning work is entitled "For The Un- 
fortunate," and with the award he is 
entitled to a guarantee of publica- 
tion, and a $3,000 advance royalty to 
be paid, on Feb. 28, the birthday of 
the late founder of the Neil A. Kjos 
Music Company. 

* * * 

Video Tape Network is working 
on an Ernie Kovacs one-hour spe- 
cial for distribution to its reported 
317 affiliated colleges. This late co- 
median was one of the more popular 
entertainers at the time of his death 
in 1962, and VTN delved into this 
subject after its prior success with its 
other viedeotaped comedy specials. 
*** 

Four record executives were fea- 
tured as guest lecturers in the Jan. 24 
workshop session at Syracuse Uni- 
versity. This 14-week course has al- 
ready featured a variety of music in- 
dustry speakers and showcased at 
the latest session were RCA Records* 
producer Mike Berniker, Deutsche 
Grammophon/Polydor Records 
classical a&r chief Jim Fry and inde- 
pendent record producers Terry 
Cashman and Tom West. Areas cov- 
ered in the lecture were producing, 
looking for product to record and 
the number of units to be released. 

Serkin Plays Free 
Concert In Vegas 

LAS VEGAS -The fifth annual 
Contemporary Music Festival al the 
University of Nevada, Las Vegas, 
opened with a free concert featuring 
Peter Scrkin on piano. 

The opening concert Sunday (26) 
was the first in a week-long series of 
concerts, lectures, recitals and dem- 
onstrations featuring some of the 
most renowned musical artists in the 
field of contemporary music. 

The first concert included the Las 
Vegas Chamber Players, the Univer- 
sity Chamber Symphony and guest 
artists Serkin and Richard Stollz- 
man, clarinet. Edwin London of the 
University of Illinois Contemporary 
Chamber Players was the guest con- 
ductor. 

Part of the concert included work 
by Ross Lee Finney, distinguished 
American composer, who attended 
the festival. 
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AGENT NICHOLS ENTHUSES 

Campus Bookings 
Likely To Increase 




By JIM FISH EL 




NEW YORK -Collegiate book- 
ings will continue to gain in impor- 
tance with the current inflationary 
state of commercial concerts. 

This sentiment is echoed by agent 
Bruce Nichols of the Agency For 
The Performing Arts. 

"Schools can stablize the price of 
their shows, because they are usually 
a self-contained concert facility," 
Nichols says. "They have their own 
concert hall and they don't have to 
compete with the rising costs of rent- 
ing facilities that a commercial pro- 
moter has to cope with." 

Colleges have always been impor- 
tant to our booking schedules and 
they always will," he says. "Some 
people don't realize the role that the 
campuses play." 

The biggest problem with booking 
acts on campus is the fact that they 
are inflexible in the dates in which 
they will take an act. 

"More than 95 percent of the col- 
leges will ask for a single date and 
won't budge from that position," he 
states. "They don't understand the 
logistics of routing acts and how 
block-booking can lower their 
price." 

One California school proved this 
point, according to Nichols, because 
they asked for one of the agency's 
acts to appear on campus at noon on 
a designated day, when the group 
was playing the day before on the 
other side of the country. 

"We explained this to them, but 
they still held firm and wanted the 
act for that time and that time only," 
he says. "Still, even with this prob- 
lem we consider college dates to be 
the backbone of many of our art- 
ists." 

College dates provide a waiting 



market for many of APA's acts like 
Gato Barbieri, Larry Coryell, Chuck 
Mangione, Sonny Terry and 
Brownie McGhee and others, ac- 
cording to Nichols. 

"Acts like Coryell, Mangione and 
Barbieri depend on these bookings, 
because they don't make enough in 
royalties to stabilize booking prices," 
he says. "We try to get these acts 
block-bookings but every school 
usually wants a weekend date and 
that hurts with our routings." 

Last year's NEC national conven- 
tion in Houston garnered a 30-date 
tour for one of the agency's groups, 
bul these dates didn't come easily, 
Nichols states. 

'The most important thing to do 
in collegiate bookings is to follow up 
after the convention, because many 
students see an act that they like, but 
wait to book it," he says. "Only one 
or two of these 30 actually signed for 
the group at our convention booth, 
so this shows that schools are look- 
ing for new acts, but playing it cau- 
tious. 

Agent Dennis Turner of Los An- 
geles-based Heller- Fischel agrees 
that colleges are still a popular me- 
dium for exposing and nurturing 

acts. 

"Many of our acts like Dr. Hook, 
Goose Creek Symphony, Les Vari- 
ations, Fancy and B.W. Stevenson 
have always had an easy go of it on 
college campuses and because col- 
lege budgets have been cut in many 
cases, they are buying in a more cau- 
tious manner," he says. "We have 
noticed a slight cutback in our colle- 
giate bookings, but we will continue 
to look on them as a very important 
market for our acts." 



Southern Schools Invited 
To Radio Meet In Atlanta 



ATLANTA-A major collegiate 
radio convention for Southern 
schools is being readied here by a 
group of student broadcasters in the 
area and they hope for participation 
from all of the surrounding states, as 
well as representatives outside this 
region. 

This is the first time this concept 
has been tried in the south and the 
scheduled March 7-9 confab will 
follow the same guidelines as the 
Loyola Radio Conference held each 
November in Chicago, according to 
Don Sylvester, one of the organizers 
and music director at WUOG. the 
University of Georgia in nearby 
Athens. 

The facilities of Georgia State 
Univ. here will be used and the 
name of the newly-formed alliance 
is the Southeastern College Radio 
Assn. (SECRA). Sylvester has sent 
information to more than 125 
Southern schools and he says his 
main goal is to organize the South 
and hold discussions on a regular 
basis. 

"Topics we hope to discuss are 
typical music and production as well 
as job opportunities, and the future 
of college radio from a Southern 
perspective." he says. "As wilh the 
Loyola conference, we are encour- 
aging record companies to partici- 
pate in our endeaver to make it more 
successful. 

GRC Records, based in this city, 
was the first to heed the call. It will 



provide a tour of its facilities and 
will showcase an act. 

Registration for the meetings is 
$10 per participant and Sylvester 
says the only reason for this is to 
cover the costs of the banquet. 

Joe Williams 
Invited To 
Univ. Campus 

LAS VEGAS-Joe Williams hits 
the college circuit Feb. 15 at the Uni- 
versity of Miami where he'll work 
with the college's 32-piece orchestra. 

"The college kids are really into 
this," says Williams. "Campus work- 
shops are having a number of attrac- 
tions come in. 

"We go in one day and lecture and 
have a workshop with the students. 
Then the next day we give a con- 
cert." 

His series of college workshops- 
concerts was arranged through his 
manager John Levy. 

The Las Vegas resident has long 
been a standard favorite in the old 
Blue Room of the Tropicana Hotel. 
Two months ago he made his debut 
as a headliner in the main showroom 
of the hotel. 

Also in the fire for Williams are 
more albums on Fantasy. His latest 
release is "Big Man," which is the 
story of John Henry. 
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1 BOB DYLAN, BLOOD ON THE TRACKS, 
Columbia: WAER WMMR. WRAS. CJOM. WBRU 
WSON. KMET. WHEW. CHUM. W4BX, WQFM. 
WKTK. HOUR. KSHE, WLIR. IUEW. WIOT. WI49. 
WTUL. KBPt. WZMF. WBAB. WORJ. KFMY. RCFR. 
KSAN. WWS. KMYR, KSML. KIBJ. KLOL. MEL. 
KOME, KIMS. KZAP 

2 BONNIE BJUMLETT, ITS TME, Capri 

corn : WLIR. WBAB. WMMR, ClOM. WGRI. WI49. 
KIMS. WIOT. WWS. WRAS, WBRU . WAER. WOUR. 
KSHE, WABX. KZEL. KOME. KMET. KZAP. KSAN. 
WSDM. WQFM. CHUM. WTUL, WZMF. KFMY. 
WZZQ. KSML. KIBI 

3 BABE RUTH, Harvest: WOUrTwqTm 
WNEW. WLIR. WMMR. WWS. WORJ. CIOM. 
KSHE. WABX. KBPI. WRAS. WSDM WZMF. KMYR. 
KSML. KIOL. KOME. KZEL. W 119. WBRU. WKTK. 
CHUM. WAER 

4 HENRY GROSS, P1UG ME IN TO SOME 
THING, ASM: WRAS, WHEW. WLIR. CIOM. 
KBPI, WMMR. WBRU. WQFM, WOUR. KSHE. 
WPLR. WTUL. WZMF. WBAB. KMYR. KSML. 
KLOL, KZAP, WWS, KZEL, KFMY. WAER. WKTK 



5 MICHAEL MURPHY, BLUE SKY NIGHT 
THUNDER, Epic KZEW. KLB). WMMR CIOM. 
WQFM. WOUR. KSHE, WPLR. WLIR. WTUL, WORJ, 
WZZQ. KMYR. KLOL. WWS. KSML. KBPI, KZEL. 
KFMY. WSDM. WBRU, WAER 



6 KRAFT WERK, AUTOBAHN, vertigo: KSHE. 
WQFM, CKFR. KSML. WWS, WRAS. WABX. KZEL. 
KBPI. KLBJ. WIOT. KOME. WBAB, WSDM, KMET, 
CHUM. WTUL. WORJ. WNEW. WKTK, WAER 

7 BRIAN POTHEROE. PIN BALL, Chrysalis: 

WIOT, WNEW. WWS. WRAS. WOUR. CIOM. 
WSDM, KLOL. KBPI. KSAN. WMMR. WQFM, 
WORJ. KFMY. KSML, KOME 

BUFFT SAINTE MARIE, CHANGING 

WOMAN, MCA: WNEW. WOUR, WMMR. WSDM, 
WOFM. WLIR. WIOT, WTUL, WZMF. KLOL. KZEL. 
KZAP. KMFT WKTK, CHUM. WABX 

8 DAVID ESSEX, Columbia: WAER CJOM 
KSHE KLOL. WMMR. KMET. WQFM. WZMF. 
WORJ, KFMY. KZEL. KZAP. WHS, WBAB. WOUR 

9 JIMMY BUFFETT, ATA, ABC: WRAS. KSHE. 

WPLR, WLIR, KZEW. KSAN. KBPI. WNEW. WMMR, 
WKTK. WABX. CJOM. WBAB, WOUR 



JOHN CALE, FEAR, Island: WMMR. WABX 
WOFM. WOUR. WPLR. WBAB, WORJ. KCFR. 
KSML, KZEL. KBPI, WBRU. CIOM. WAER 



RORY GALLAGHER, SINNERS AND 

SAINTS, Nbitr. KMET. WMMR, WRAS. WKTK, 
WPLR. WLIR, WTUL, KZEL. KZAP. WWS. W149, 
WBRU, WBAB. WOUR 



SPARKS, PROPAGANDA, Island: KSAN, 
WMMR. CIOM. KMET. WABX. WQFM. WLIR. 
WBAB, WORJ. KZAP. K8PI. WNEW. WAER. WOUR 

TEMPTATIONS, A SONS FOR YOU, Mo 
town: KMET, WABX. WQFM. KSAN. KTMS. KZAP, 
KtOl. KZEL. KFMY. KOME. W1I9. CJOM. WAER, 
WOUR 

IT MICK RONSON, PLAY DON'T WORRY, 

RCA: CJOM. WABX, WQFM. CHUM. WLIR. WZMF. 
WORJ, KZEL. KFMY. KOME WRAS, WBAB. WOUR 

11 IRON BUTTERFLY, SCORCHING 

BEAUTY, MCA WIOT. WNEW. KBPI. WMMR. 
WQFM. KSHE. WTUL, WBAB, KFMY, W149. WKTK 

12 GONG, YOU, Vitiin: KCFR. WMMR. WABX. 
WQFM. CHUM, WOUR, KMYR. KOME. WKTK, 
WRAS 



13 a CHICANO, BEST OF EVERYTHING, 
MCA: WQFM. WIOT. KZEL. KSAN. WNEW. WLIR. 
CHUM. CJOM 

iOrthur, HTiRTn I^c^liebTsutT 

LIGHT SHIMN', AM: WLIR. WRAS. CJOM. 
WOUR. WORJ. KFMY. WAER 



DAVID GATES, NEVER LET HER GO. 

Electa: WNEW. WLIR. KTMS. KFMY. WSDM, 
CHU. WBAB 

STEVE HURLEY/COCKNEY REBEL, 
THE PSYCHOMODO, EMI: WLIR WMMR, 
WRAS. WABX. WOUR. WWS. WAER 



ROBERT WYATT, ROCK BOTTOM, Virgin: 

KCFR. WABX WQFM. WOUR. WPLR. KMYR, WRAS 



15 JIMMY WITHERS POON, LOVE IS A FIVE 
LETTER WORD, Capitol- KMET. WQFM, 
WOUR. KSML. KOME. WAER 

16 CHUCK BERRY, Chess/Janus: WNEW. 

WOUR. KSAN, WLiT. WKTK 

JESSIE COLTER, I'M JESSIE COLTER, 
Capitol: WSDM, KMET, WOUR, WQFM, W1I9 
THEE IMAGE, Mairlicere: KSHE. KZEL. 

KFMY. KOME W149 

MELISSA MANCHESTER, MELISSA, 
Aririi: WNEW, WLIR, WMMR. WOUR. WBAB 
PRETTY THINGS, SILK TORPEDO, Swan 

Sooi: KSML. W NEW. WEIR. WABX. CIOM 
PERCY SLEDGE, I'LL BE YOUR EVERY- 
THING, Capricorn: WOUR, KZAP. KMET. 
WQFM. KSML 

17 AMERICAN GYPSY, Chess/Janus: WMMR, 

WBRU. WPLR. W149 



NICO, THE END, 

WOUR. KCFR 



WABX. WQFM. 



SWAMPDOG, HAVE YOU HEARD THIS 
STORY, Island: WABX. KSHE. KMET, WBRU 

18 FORMULA THREE, SOGNANOO E RISOG 
MANDO, (Import) Numero Una: KSHE. 

WRAS. KMYR 

GROWL, Discreat: WIOT, WOUR. wqfjT 



ERIC KLOSS, ESSENCE, Must: KSML 
WAER. WOUR 

john Mclaughlin, where fortune 

SMILES, Pre: WMMR. WABX. WOUR 

MIRACLES, DON'T CHA LOVE IT, Tamil: 

WABX. KTMS. KZAP 

BRENDA PATTERSON, LIKE GOOD 
WINE Discreel: WOUR. WQFM. KZAP 



PILOT, EMI: WNEW. WLIR. WOUR 
URBAN RENEWAL, MURPHYS LAW. ABC: 

KSHE, WLIR. WBAB 



19 ATLANTIS, 00H 8ABY, (Import) Vertigo: 

WOUR. KSML 

DAVID DEDIORD, STARS END, Virgin: 

KMYR, WABX 

CAN, SOON OVER BABALUMA, United Art- 

■st: WRAS, CHUM 



CHILLIWAC, RIDING HIGH, (Import) Cold 

Fish: WOUR. WBRU 

DON COVAY, HOY BLOOD, Mercury: 

KZAP. WBRU 

MAC DAVIS, ALL THE LOVE IN THE 
WORLD, Columbia: WSDM. KFMY 



CARLOS GARNETT, JOURNEY TO EN. 
LIGHTMENT, Muse: WOUR WAER 



LARRY HOSFORD, LORENZO, Shelter 

WOUR, KZEL 



BARRY McGUIRE, UCHTIN UP, 

WIOT. WOUR 



HOLLY NEAR, A LIVE ALBUM, 

Records: kzfl. KFMY 



DEMtSROUSSOS.B it Tree: WNEW, WLIR 
HARRIET SHOCK, SHE'S LOW CLOUDS, 
20th Cent: WOUR. WSDM 



JIM SPENCER, SECOND LOOK, Akashic 

' : WZMF. WQFM 



TREMELOES, SHINER, (Import) DJM: 

WLIR KFMY 

JOE VTTALE, ROLLER COASTER WEEK- 
END, Atlantic: KSML. WLIR 



BETTY WRIGHT, DANGER HIGH VOLT 

AGE Alston: WABX, WBRU 



ZULEMA, RCA: WNEW. WBAB 



20 DAVID AXELROD, SONGS OF INftO 

CENSE, Ca pitol: WQFM 

BE BOP DELUXE, AXE VICTUM, (Import) 

Harvest: WAER 

GARY BURTON t EBERHARD WEBER, 
RING, (Import) ECM: WAER 



CHILLIWAC A THE RED HOT PEP- 
PERS, BONGOS OVLR BALHAM, (Import) 

Mooncre st: WUR 

PETER DONATO, Capitol: CH UM 
EARL DOUD, HENRY THE FIRST, ABC: 

WIOT 

EAST BAY CITY JAZZ, PERFECTLY 

CLEAR, Perfectly Clear WBRU 

JOHN ENTWISTLE, JOHN ENTWISTLES 

OX MAD OOG, MCA: WQFM 

BRYAN FRIEL, Pye: KLOL 



HARD CAKE SPECIAL, (Import) Brain: 

WLIR 

" HAZE, ASI: klol 



BILL HOUSE, GIVE ME A BREAK. RCA: 

WLIR 



THE IDLE RAGE, DaHa dill: CHUM 
ISOTOPE, ILL USION, (Import) Gull: kmyr 
EDDIE JEFFERSON, THINGS ARE GET- 
TING BETTER, Mus e: KSML 

If ORME, MNTRAPPUNTI, (Impart) 
: CHUM 



MANDINGO, THREE, (Import) Capitol 

CHUM 



ROBERT MARGOULEFF AND MAL- 
COLM CICIL, TONTOS EXPANDING HEAD 
BAND, Attattic: WLIR 



mary Mclaughlin, sweeping the 

SPOTLIGHT AWAY, Co lombia: CHUM 
ADAM MILLER, WESTBOUND CIRCUS, 

Chelsea: WSDM 

MYLES AND LE NNY, Columbia: CHUM 
NATURAL LIFE, Celebration: WBRU 



O'JAYS MEET THE MOMENTS, Slang 

Records: KZAP 



OLDFIELD AND BEDFORD, ORCHES- 
TRAL TUBULAR BELLS, (Import) Virgin: 

WLIR 



PASSPORT, CROSS-COLLATERAL Atco: 

WUR 

•WOT RJCH, 



MJpR 



LIONEL HAMPTON, 

CHUM 



I RTEDY BLBE5 BAND, JUST Off 
mxta, jjwrj Fade wouR 



, GHOST, AIM: Chum 



1AMES TALLY, GOT NO BREAD, Torreor,: 

WTJRU 



RICHARD TORRANCE, BELLE OF THE 

BALL, Shelter. WRAS 

RALPH TOWNER, DIARY, (Import) ECM: 

WAER 

FRANK TRUBA, Mainstream: WMMR 
FRED A THE NEW J.B.'S, BREAKING 

BREAD, Porjrdon KZAP 

APRIL WINE (Import) Aquarius: KFMY 
ADRIAN WAGNER, DISTANCES BE- 
TWEEN US, (Import) Atlan tic: KSHE 
LESTER YOUNG, VOL 1 NEWLY DISCOV- 
ERED PERFORMANCES. ESP Disc: KMYR 



Following lists participating stations. Numeral 

ATLANTA GA WRAS FM. Jim Morrison: 1, 2. 3, 4, «, 1. 9,10.12.14, Id, 19, 20 
AUSTIN. TEXAS: KLBJ FM. Greg Ttomas; 1. 2, S, t 
BABYLON. LONG ISLAND WBAB FM. Berne Bernard: I, 2, 4. 6, 8, 9. 10, 11, 14, 
u, la, » 

BALTIMORE MO.: WKTK FM. John Reeves, 1, 3, 4, t, 7, 9, 11, 12, li 
CHICAGO, ILL.: WSDM FM. Burt Buideen. 1. 2, 3, 5, 6 .7, 14, 16, », 20 
DALLAS. TEXAS KZEW FM. Mike Taylor: 1, 5, J 
DENVER. COL.: KBPI FM. Jean Valdu: 1, J. 4, S, 6, 7. 9, II 
DENVER. COL KCFR FM. Bob Sleeker: 1, 6, 9, 12, 14, 17 
DETROIT. MICH.. WABX FM. John Pelrie. 1, 2, 3, $. 7. 9, 10, 12. 14, 16. 17. 1!. 19 
EUGENE ORE: KFMY FM. Randy Chase: 1, 2, 4, 5, 7, a, 9, 10, 1 1, 14, It 11 H 
EUGENE. ORE KZEL FM. Stin Garrett: I, 2, 3, 4, 5, 6, 7. a. 9, 10, 13. lb. 19 
HEMPSTEAD. NY WLIR FM. Gil Colquitt. 1, 2. 3. 4. S. 7. 9, 10, 13, 14, li, IB, 19, 
20 

HOUSTON. TEXAS KIOL FM, Jim Hility: 1, 3, 4, 5, 7, «, 9, 20 
JACKSON, MISS.: WZZQ FM. Keith Carter, 2, S 
KNOXVILLE. TENN WI49 FM. Frank Costa. 1, 2. 3, «, 9, 11. It, 17 
LOS ANGELES. CALIF,: KMET FM, Joe Collins. 1. 2, 6. 7, 8, 9, 15, 16, 17 
MILWAUKEE. WISC WZMF FM. John Houghton. 1. 2, 3. 4. 7, g, 10, 19 
MILWAUKEE. WISC : WQFM FN, Mart Blelmski: 1, 2. 3. 4. 5, 6, 7. g. 9, 10, 11, 12. 
13. 14. 15, 16, 17, la, 19, 20 



after each specifies selections programmed. 

NEW HAVEN, CONN.: WPLR FM Gordon Wemgaith: 4, S, 9, 14, 17 
NEW ORLEANS. LA. WTUL FM, Bryan Melan: 1. 2. 4, 5. S. 7, 9, 11 
NEW YORK. N Y: WNEW FM. Dennis Etsas: 1,3, 4,1, 7,9, 11, 13, 14, It, It, 19 
ORLANDO, FLA: WORJ FM. Mike Lyons: 1 , I 5, 5, 6, 7, 1, 9, 10 .14 
PHILADELPHIA. PA.: WMMR FM. Dennis Wrlen: 1, 2, 3,4,5, 7,8,9, 11, 12, 14, 16. 
17. 1120 

PROVIDENCE. R I WBRU FM. Peler Mis,, I, 2, 3, 4. 5, 9. 17, 19, 20 
SACRAMENTO. CALIF : KZAP FM, Robert Williams: 1, 2. 4, 7, 1 9. It, 18, 19, 20 
SAN FRANCISCO. CALIF.: KSAN FM Bonnie Simmons: 1, 2, 7, 9. 13, It 
SAN JOSE, CALIF : KOME FM. Ed Romig: 1, 2, 3, 6, I 9. 10, 12, 15, lb 
SANTA BARBARA. CALIF : KTMS FM Steve Sellman: 1, 2, 9, 14, II 
ST. LOUIS. MO KSHE FM. Shelly Grafman: L, 2, 3, 4, 5, 6. 8, 9, 11, lb, 18, 20 
SVRACUSE/UTICA. N Y WOUR FM. Stne Huntington: 1, 2, 3, 4, 5. 7, 8, 9, 10, 1 2. 

14, 15. 16. 17, 18, 19, 20 
SYRACUSE. N.Y.: WAER FM, George Gilbert: 1. 2, 3, 4, 5, 6, 8. 9. 14, 15, 18, 19, 20 
TOLEDO. OHIO: WIOT FM N*l Lasher: 1, 2. 6, 7. 11, 13, 18, 11, » 
TORONTO. CANADA CHUM FM. Benjy Kardl; 1. 2, 3. t, 7, 10, 12, 13, 14, 19, 20 
VA1DOSTA. GA WWS FM. Stall Crane: L, 2. 3. 4, 5. 6. 7 9, 14 
DETROIT, MICH : CJOM-FM. Dane Loisco: 1, 7. 3. 4, 5. 7, 8, 9, It, 13, 14, It 
ALBUQUERQUE: KMYR FM. left Pollack. I, 3, 4, 5, 12. 14, 18, 19, 20 
KINGSBEACH/TRUCKEE: KSLM FM Bill Ashtord: 1, 2, 3, 4, 5, 6, 7. 9, 15, It, 17, 

!», IS. » 



By TOM 

NEW YORK-A dtscogoer in Chicago has a 
good variety of dubs lo choose from these days, 
including such spots as Our Den, capacity 1,000 
people: The Bistro. 500 capacity; Sunday's 
Bombay Bicycle Club. Faces, The Rhinocerus. 
The Buttery, Dugan's Bistro and The Hang-Up. 
Artie FeMrno, disk jockey at Our Den. reports 
that his Top 10 disco disks are: "Doctor's Or 
ders" by Carol Douglas, "Get Dancin' " by 
Discc-Tex, "Express" by B.T. Express, "Never 
Can Say Goodbye" by Gloria Gaynor, "South Af- 
rican Man" by the Bohannon Band. "Hijack" by 
Herbie Mann. 'That's The Kind 01 Love I've Got 
For You" by Rita Jean Bodine, "Satin Soul," 
"Blue Eyed Soul" by Karl Douglas and "Shame. 
Shame. Shame" by Shirley A Company. 

Notably, whenever Feldman goes on a new 
record he always makes a point ol introducing 
the label and artist, so that his dancing au- 
dience will be familiar with the disk. 

Other DJs in town include Louie, the Bistro: 
David Lawrence, the Rhinocerus, and Danny DJ 
at Dugan's Bistro. ... As m other markets out 
side ol New York, Chicago spinner complaints 



MOULTON 

are similar when it comes to availability of prod- 
uct: they don't have it. 

Roulette Records has two disco records com 
ing out soon, "Helplessly" by Moment Of Truth 
and "Dance. Dance. Dance" by The Final Touch 
Both records are strong uptempo songs. Also 
coming soon is the new Ecstasy, Passion And 
Pain single. 

Philadelphia International is releasing the 
new Harold Melvin & The Blue Notes' "To Be 
True" LP this week. The strongest cut is "Bad 
Luck" which is 6:29 and it is more in the 
' TSOP ' groove. It is a much stronger disco 
record than their current single. 

Chess/ Janus will be releasing an edited ver- 
sion of the former number one disco song, "I'll 
Be Holding On" by Al Downing, and deleting a 
long disco mix version. The label feels the public 
should be able to buy the same version that it 
hears on the radio even though the new promo 
tion copies are the long version with the flip side 
the edited version. What will be the answer 
when a radio station plays the long version and 
it is not available? WPIX. WWRL and WBLS here 
are playing the longer version. 



Audience Response 

Top Fifteen 

Thn 
Week 

1 SHAME. SHAME, SHAME-Shirley 

And Company— Vibration 

2 HIJACK-Herbie Mann-Atlantic 

3 I'LL BE HOLDING ON-AI Downing- 

Chess 

4 HONEY BEE, NEVER CAN SAY 

GOODYBYE, REACH OUT-Gloria 
Gaynoe-IVtGM (LP) 

5 BLUE EVEO SOUL-Carl Douglas- 

20th Century 
« E MAN BOOGIE-Jimmy Castor- 
Atlantic (LP only) 

7 EXPRESS— B.T. Express— Roadshow 

8 I JUST CAN'T SAY GOODBYE-Philly 

Devotions— Columbia 

9 WHERE IS THE LOVE-Betty 

Wright-Alston (LP only) 

10 LADY MARMALADE (45) WHAT CAN 

I DO FOR YOU (LPj-Labelle- 
Eptc 

11 HAPPY PEOPUE-Temptations- 

Gordy 

12 LOVE DON'T GO THROUGH NO 

CHANGES ON ME-Sister 
Sledge-ATCO 

13 CRYSTAL WORLD-Crystal Grass- 

(not available in U.S.) French 
Import 

14 HEY GIRL. COME AND GET IT- 

Stylistics— Avco 

15 JUST AS LONG AS WE'RE 

TOGETHER— Gloria Scott- 
Casablanca 

B«t Sellers 
(New York) 

Colony Records 

This 
Wee* 

1 SHAME, SHAME, SHAME-Shirley 

And Company— Vibration 

2 I JUST CAN'T SAY GOODBYE-Philly 

Devotions— Columbia 

3 REACH OUT-Gloria Gaynor-MGM 

(LP only) 

4 HIJACK— Herbie Mann-Atlantic 

5 EXPRESS— B.T. Express— Roadshow 

6 HEY GIRL, COME AND GET IT- 

Stylistics— Avco 

7 JUST AS LONG AS WE'RE 

TOGETHER— Gloria Scott- 
Casablanca 

8 BLUE EYED SOUL-Carl Douglas ■ 

20th Century (LP only) 

9 I'LL BE HOLDING ON-AI Oownmg- 

Chess 

10 THE BOTTLE-Joa Bataan-Salaoul 

11 SEARCHIN— The lmaginations-20th 

Century 

12 LOVE DON T YOU GO THROUGH NO 

CHANGES ON ME-Sister 
Sledge-ATCO 

13 MY LITTLE LADY— Bloodstone— 

London 

14 LADY MARMALADE— Labelle— Epic 

15 LOVE CORPORATION-Hues Corp - 

RCA 



Best Sellers 
(New York) 

Downstairs Records 

This 
Week 

1 NEVER CAN SAY GOODBYE— Gloria 

Gaynor-MGM 

2 HIJACK— Herbie Mann-Atlantic 

3 JUST AS LONG AS WE'RE 

TOGETHER— Gloria Scott- 
Casablanca 

4 HEY GIRL. COME AND GET IT- 

Stylistics— Avco 

5 LOVE CORPORATION— Hues Corp - 

RCA 

6 SUPERNATURAL THING— Ben E. 

King— Atlantic 

7 CHANGES— Vernon Burch-UA 

8 I JUST CAN'T SAY GOODBYE-Philly 

Devotions— Columbia 

9 GIVE ME YOUR BEST SHOT BABY- 

Ebbtide— Sound Gems 

10 HAPPY PEOPLE-Temptations- 

Gordy 

11 THEME FROM AIRPORT 1975-The 

Ventures— UA 

12 SATIN SOUL-Love Unlimited 

Orchestra-20th Century 

13 SHAME. SHAME. SHAME-Shirley 

And Company— Vibration 

14 EXPRESS-B T Express-Roadshow 

15 I FEEL LOVE COMING ON-Jay And 

The Techniques— Event 



Melody Song Shops 
(Brooklyn, Queens, Long Island) 

This 
Week 

1 HIJACK— Herbie Mann-Atlantic 

2 EXPRESS-B.T Express-Roadshow 

3 SUPERNATURAL THING— Ben E. 

King— Atlantic 

4 SATIN SOUL-Gene Page-Atlantic 

(LP only) 

5 WHAT CAN I DO FOR YOU - 

Labelle-Epic (LP only) 

6 GLASS HOUSE-Temptations-Gordy 

(LP only) 

7 REAL GOOD PEOPLE— Gloria 

Gaynor-MGM (LP only) 

8 JUST AS LONG AS WE'RE 

TOGETHER— Gloria Scott- 
Casablanca 

9 THE BOTTLE— Joe Bataan-Salsoul 

10 WHERE IS THE LOVE— Betty 

Wright-Alston (LP only) 

11 MOVE ME BABY-Gwen McCrae-Cat 

(LP version) 

12 BLUE EYED SOUL-Carl Douglas- 

20th Century (LP only) 

13 E-MAN BOOGIE-Jimmy Castor- 

Atlantic (LP only) 

14 LOVE DON'T YOU GO THROUGH NO 

CHANGES ON ME-Sister 
Sledge-ATCO 

15 GEMINI— The Miracles-Tamla-(LP 

only) 



KRIG To Contemporary 



ODESSA, Tex.-KRIG, 1,000- 
watl station here managed by 
Johnny May. switches to a contem- 
porary format Feb. I. Since 1946, 
the station has been programming 
primarily big band music from the 
40s and 50s. 

Playlist of the new format will be 



around 50 records. Mays says. The 
station programs to the 100,000-plus 
population of Odessa, as well as the 
55,000 persons on Midland 20 miles 
away. 

Last week, the station was trying 
to accumulate a library of records 
for the new format. 
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Soul 

_Sauce_ 

By JEAN WILLIAMS 

LOS ANGELES-'There are no 
r&b stations in Phoenix, therefore, I 
incorporate quite a bit of soul music 
into my program" says Carolyn 
Thomas. 12-6 a.m. disk jockey of 
KXIV, Phoenix. 

KXIV is a middle of the road sta- 
tion, but the managers have given 
her the freedom to program her own 
show. She has selected jazz, r&b. 
blues and rock to complete her pack- 
age. 

"In the Phoenix area, a new artist 
cannot get his record played unless 
he comes to me. Of course, there are 
other stations that will play the na- 
tional hits, but soul music is not pro- 
grammed into any show." 

Carolyn is writing a book entitled 
"FM." Starting in radio seven years 
ago with an FM station, she has 
strong opinions on the growth of FM 
radio. 

"When I started. FM stations were 
considered counter political and 
drug oriented, because of their lim- 
ited restrictions in programming. At 
that time, FM was the only avenue 
for 'underground music' " She will 
begin working on the screenplay of 
her book in June. 



Paige Landon. program director 
of WCEM, Cambridge, Md , reports 
that Gordon "Mr. Kool" Brooks, 
and WCEM-FM received the Dor- 
chester county branch of the 
NAACP "Harriet Tubman" award 
for entertainment. 

* * * 

Ronald Alexander, r&b director 
of WMRA-FM, Harrisonburg, Va. 
(a college station) reports that the 
station is increasing its power to 
19,500 KW, covering the northern 
portion of Virginia. "I have proved 
that r&b programming at the college 
level has become a vital part of the 
total r&b market," says Alexander. 

Jimi Crow, music director of 
WVKO, Columbus. Ohio, reports on 
his new line-up. Les Brown, pro- 
gram director on 6-10 a.m.; Roshon 
10 a.m.-3 p.m.; Jimi Crow 3-8 p.m.; 
Lynn "Shotgun" Tolliver 8 p.m.-l 
a.m., and "Dollar" Bill Moon 1-6 
a.m. 

* * * 

Chappy Johnson has returned to 
(Continued on pa$e 45) 
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(W Garnei), Fast Trick 2501 
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HEARTBREAK ROAO-bm lanars 

(B Withers). Susmi 679 (Interior, BMI) 









TITLE, ARTIST 

(Writer). Libel A Number (Dot lafrel) (PuMtShtf Licensee) 



SH00RAH! SHOORAH!/ TONIGHT'S 
THE NrGKT-Betty M|M 

(A Toossiint). Alston 3711 (TK) 
(Mirsaint/Wirnef Tunertane, BMl) 

RUNG FU FIGHTIHG-ci.iDa.im 

(C Douglas) 70th Cewtary 7140 (Chopeell. ASCAP) 

MOTHER'S SON-c** Mm»*d 

(C. MiytMM). Carton 7006 (Biiddih) (Cirmd, BMI) 

STAR ON A TV SHOW - snwo 

(Hafo a G Weiss). Awco 4649 (Aico. ASCAP) 
GUILTY- FM CWca 

(R Roher. G Shun;). Philty Grime 70? (ArisU) 
(ATV. BMI) 

GET DnHCIN'-Dnto T«i a Tea Seo-O-Lattei 

(8. Crewe. K Motin). Chelsei 3004 (Hearts Delighl 
BMI/Kemi Nolin/Coril Rock. ASCAP) 

BABY HAHG UP THE PHOHE-Cirt firreaa 

t MtManus. L Pedrahi), AIM 1&70 
(Tiey Tifir, ASCAP) 

BOOGIE ON REGGAE 

(S W»df0, Ttmli IOM (Motown) 
(lobetey BiKk Bull. ASCAP) 

I AM LOVE, Part 1 ft 2-*taea s 

(M. Urson. I, Mine, D. f encetone, R Rincifer). 
Motowa 1310 (Joeete. ASCAP/Stone Dwwioml. BMI) 
NEVER CAN SAY GOODBYE-fitaM fiqe. 
(C. Dam), MCM 1474-8 Oobetc. ASCAP) 
FROM HIS WOMAN 
TO T0U -Barber* Mm 
(B Crulchcr. L Snail). BtirMiti 41] 
(East/Mentphii, BMI) 

LOVE, DONT GO THROUGH NO 
CHANGES ON ME- w.iSed,o 

(P Grant, G. Guthrie). Atco 457008 
(Mesx Montlp/Atca. BMI) 

YOU AND YOUR BABY 

BLUES- Seewam Burt* 

(S. Bane. I Slyncr), Chen 2159 
(Chess /Jan ml 

SUPERNATURAL THING, 

Part I -Bar L UB4 

(P Gnat G. Guthrie). Attaatic 3741 
(Musk Maataf*. BMI) 

WHEN WILL I SEE YOU 
AGAIN -Tar* Dvjren 

(K Gambia, L. Huff). Philadelphia International 
8 3550 (Columbia) (Mw>ty Three. BMI) 

PARTY IS A GROOVY 
THIHG- NbM Oeka 

(S Bruaswi), TSOP B4/M (Columbu) 
(M«htr Three. BMI) 

TELL ME WHAT 

YOU WANT- 1,-™, »rtm 

(I Rulfin). Chess 2160 (Chm/lanus) 
(Ruffin Ready. BMI) 

LOVE IS WHAT YOU 
MAKE IT- v. iM a, 

() B leftersofl B. Hiwes, C Simmons). Chelsea 
3008 (Mtfhty Ihrte. BMI) 

GIVE THE LITTLE MAN A GREAT BIG 

HAND-Wilkim DefMfhn 

(W DeViuilM). teibuiy 2005 (Mebmap/Coral 
RorA/Aiiteixaa Dream. ASCAP) 

LOVE IS A FIVE LETTER 

WORD-Jio*jBy MBkiiejBM 

(G Bant). Capdol 3998 iChem. BMI) 
WITHOUT LOVE-Ararta Frank** 

(RJ Hejnter, C Fnnklia). Atlantic 45 3224 

(Probe M/Pundt/At{nin. BMI) 

PEOPLE SAY-Mebm 

(L Nocinttla. A Neville. J Modeltste. 6 Porter. 

M, Rtpnw 1314 (Peantlinder. BMI) 

REMEMBER WHAT I TOLD YOU TO 
FORGET- Taaarea 

(D Lambert B. Potter). Capitol 4010 
(ABC/Dunhiil. BMI) 

I FEEL SANCTIFIED- fo ■■ 

() Bowen. B Mdler. Commodom), Motoan 1319 
(JoMe. ASCAP) 

THE RAP/IF LOVING YOU 
IS WRONG- MkKe tackiee. 

(M Jacksoa/H Banks. R JKksoa. C Htnplan), 
Saint 155 (Potydor) (Eist/Memphis/Oondikt, BMI) 
FUNKY PRESIDENT 

(People It'S Bad )- Jjmn Brawn 

() Brown). Polifdor 1425B (Oymtone/Belinoli/ 

Unchippell. BMI) 

LOVIH* YOU-MM. Mparta. 

(M Riperton 0 Rudolph}, bit 8 5005/ (Columbia, 
(OxkieBird. BMI) 

VANISHING LOVE- lohn Edwird. 

(S. Dees), Aware 045 (GAC) (Moonsont BMI) 

I'LL BE H0LDIHG 0H-« Daw^i 

(A Downiai. L Quian, A Smith), Oess 7IS8 
(Chess/ lanus) (HMry/Eibumo.' Diagonal. BMI) 

I'M A PUSHOVER- i.c a 
r>« Stirtsaiae Bead 

(HW. Catty). TK 1O0S (Shertyn. BMI) 
DO YOUR THING- teaaat a ■efclw Perily 
(I Hayes). Casablanca 817 <Eist/Memph<s. BMl) 
MAN TO WOMAN-laaala Umfimmi 

IF Murphy M Thomas) S?iakal JQB rChe«. larmsl 



GET DOWN PL 1-f. q 
Frea Seat 

(I Quarteranin). Mercury 73637 (Phonogram) 
(Tree Sowl/Uaiinippell, BMI) 
CRY TO ME-Ukaatti Iwjiaway 
(S Dees. D Cimoa). Aanre 047 (GRC) 

SINCE I FOUND MY 

BABY-Corn*i.us Brothers I Sister Data 

(I Cornel ais) United Artists 534 
(Unirt/Staii Door. BMI) 
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SH0ESHINE BOY-s, 

(H Booker I JUIen). Temlj S475J (Moltr.nl 
(Stone QnmofitJ. BMI: 

THE BERTH* BUTT BOOSIE-.-r, Oto 

(J Ctstoi. i Prurtti. MImLc 323? (limprrt BMI) 

YOU MD l-IMmqlnfel 

0 Bis':. 1KM Wi! a,,..hk, ISUP) 

PLAYING ON YOU- Me, Mk. 

0. Gar. l h jrwo: Memo 73629 

(eniii. tsurj 

1 am HAKE IT 
WITHOUT YOU-i,,™ DM 

(R Pirberl. Dtkji 4531 IBmnwnck) 
Ovho Brian. BMI) 

I WANT TO TAKE YOU HOME 
(To Set Mjma)-sri Mmm 

ID drier, B lohnion). Hi 227S (Lrxrion) 
(let, BMI) 

SHIHIH6 STAR-Ejrth, m i nn 

(M While. P B*4ei> Columbu J 10090 
fteferrb"* "SW) 

AINT NO NEED OF 

CRYING- Ranee mm fnm 

(0. Porter), TnjUi 3710 IStai) (Robouc BMI) 

WANNA BE WHERE YOU ARE-Tatai 

(A Am. L Wbrt). RCA 10116 
(Stern & Van Stock. ASCAP) 

WALKING IN RHYTHM-BocjbTrrH 

(B Perrjl Fiatai) 736 (Blackbrrd, BMI) 

SOME OTHER TIME-)Me mwmm 

(R Srmnaoat. R Simmons). Innovation II BM7 
(Warner Broa) (Quaatrac/SimtK. ASCAP) 

BACK FROM THE DEAD-labfer 

(No into "iiip : tntenutional Brotriers 

GRAB IT-Or-mpH lhawiers 

(6 Himmond). Lonrtoa 716 

(Burliriilor-'Urd, Do/lS. ASCAP) 

GETTIN€ IT ON IN 75- tw. CeAay 

(P Coffey, M. TheaJoxe) Sessei Ul 
(Interior, BMI) 

BOOGIE DOWH-tM HcCay 1 
■M Seat Crty tg*m 
(F Wltee. L CastM. k Porte). Atto 4«48 
(Slone Diimond. BMI) 

TUNE UP-Draautki 

(Hf Schorield). Cadet 5706 (Ckess/linus) 
(l^imesWIe. BMI) 

INSPIRATION INFORMATION -saw*-. < 

(S Ota). Epic BS0CS4 Coiumhial 
(Off The Will. BMI) 



SATIN SOUL- Law. h 

(B WMe). 2Wt Cewtury 2162 (Sa-Vett*/ January 
BMI) 

TOO UTTU IN COMMON 

(H Bank C Hamptoni Trefli 37)3 
(Stat) (Eut ~ 



THE HJNESES (Part 1)-s o u l 

(L. Ureetl), Muscor 1M0 (Altai. ASCAP) 
I'LL BE WHAT YOU WANT 

ME TO BE-Cnartaj kViwtley 

(H Btittj, G Tobin}. Musk Machiie 3 US 
(Hi|h lani, ASCAP) 

ONLY SO MUCH OIL IN THE 
GROUND- Team Of Paw 

(S Kapha. E Castillo), Werner Bros BOSS 
(Haptillo. ASCAP) 

ONCE YOU GET STARTED- laha 

(6 Chrislopeier), ABC 17066 (Sirfur, ASCAP) 

HOT DAWGIT-ROTtey laWtt I Eer». 

(M. WMe. C. Stepwey) Columbia 3 10056 
(SlUitirt/Eltnir. BMI) 

LET THE GOOD TIMES 
ROLL -Gar land Gme 

(A Smith. P Boyd) Sprint; 151 (Poridor) 
iCaucho Be'.nda.'lecan. BMI 

WILL WE EVER COME 

TOGETHER- BUa hary 

(R. Win. M Gately). Rmtdah 443 
(Bud<Jih/h>bete. ASCAP) 

I DONT KNOW IF I CAN 

MAKE IT-Oa-swa Snath 

(0 Smith] Scepter 17400 (It Ain't/ 
Moth. BMI) 

SOME KIND OF WONDERFUL-fraaa) Pert 

(J EDison). Capriol 4O02 (Dwdelioa/Crash BMI) 

RUMBLE IN THE JUNGLE- 1>*» Ceaay 

(0 Corey. E Watts) Mercury 73648 (PhoMl'trn) 
. BMI) 

TOM CAT- Tom Scatt I LA. Fjebtm 

(T Scott), Ode 6610$ (AIM) (HoUentwch. BMI) 

GIVE ME YOUR BEST 
SHOT BABY Part 1-Ehb n* 

(f Fiormnti. P Rakes). Sound Gents 100 
iMelornefi. AS(AP P*. h lm«-:a BMI) 

SMOKIN' ROOM-Cart Carlton 

(D. BetfieM), ABC 17049 
(American Broadcast hjf, ASCAP) 

THE BOTTLE (La BotcRa)- 

(C Scott Heron}. SolSowl 8701 fere 
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.General News. 



Motown Changing Its Soul Image 



• Continued from page .? 

the firm's infernal staff is now struc- 
tured to where there are separate but 
equal operations working cohesi- 
vely. 

Belkin's charge is to oversee the 
broadening of the musical base and 
all facets of the creative process from 
a&r to promotion, publicity, mer- 
chandising and advertising. 

Abner is in charge of sales and 
marketing, working with his sales 
and marketing heads Mike Luska 
and Tommy Noonan, respectively. 

The third operation centers 
around vice president Suzanne De- 
Passe, brought in by Gordy several 
years ago, and currently an impor- 
tant liaison between the label and its 
soul-oriented superstars. 

There is no a&r department at the 
company, with Belkin, DePassc and 
Abner all free to sign artists with 
Gordy, now involved in motion pic- 
tures, involved in major decisions. 

Belkin says there is no a&r depart- 
ment or a&r director by design. "We 
arc not looking to enhance our roster 
substantially and not in favor of en- 
couraging a tremendous amount of 
solicitation," he explains. 



Soul Sauce 

• Continued jrom page 44 
Motown Records as its East Coast 
regional promotion man. After four 
months' absence, Motown is de- 
lighted to welcome Chappy home. 

Remember . . . We're in communi- 
cations, so let's communicate. 



"A&r is no longer what it used to 
be in terms of a company finding 
artists, repertoire and developing a 
recording program. That ceased to 
exist with the development of the 
self-contained group. 

"Most executives in the business 
are talent buyers, not creators. . . . 
The risks in the super crap game of 
the record business are enhanced so 
much that the highest level of execu- 
tive with financial authority makes 
the final decisions. 

"No record company top execu- 
tive, especially those with a publicly 
held company, will let a relatively 
young or inexperienced listener- 
screener invest lots of money with- 
out his involvement. 

"You rely on someone else to lis- 
ten to the tapes-like the successful 
and recognized manager, attorney, 
agent or producer." 

And because a company like Mo- 
town relies on other people to screen 
product, this diminishes further the 
need for an a&r department, Belkin 
emphasizes. 

It's the way the industry has gone, 
he says, in which a "network" of suc- 
cessful people have developed who 
arc doing much of the legwork or 
discovery work instead of the com- 
pany a&r man. 

A company establishes relation- 
ships with these outside contacts and 
if the contacts bring the label hit 
product, the label learns to rely on 
that source for new material. Belkin 
notes. 

'The person associated with us in 
success has a much easier time show- 
ing us product than the person com- 
ing off the street. The competition is 
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The TempUtlons-A Song For You-Go*dy 969 

Berry White— Ctn'l Gel Enough— 20tti Cent. 444 
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Michael Jackson-Forever Michaet— Motown 825 
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Tower of Power— Urtan Renewal— Warner Bros 2834 
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so fierce today that you have to re- 
spond to success." 

Thus having an "in" is very im- 
portant, in Belkin's opinion. One 
gets the impression that the com- 
pany only deals with people with 
names, that a person coming ofTthe 
street won't be listened to. That's 
partially correct. 

The musician making the rounds 
of labels with a tape will probably 
wind up talking to other musicians 
who have experienced the same kind 
of problem getting heard, Belkin 
says. Then someone will suggest go- 
ing to someone who has a contact 
with a company and that contact 
person— part of the "network"— will 
call the label and get the tape heard. 

Contacts in Nashville helped John 
Fisher and John Widdicombe find 
T.G. Sheppard, Motown's first hot 
country act, on its new Melodyland 
label. 

Another man with contacts, Mike 
Curb, is providing exclusive talent to 
Melodyland in Pat Boone, Ronnie 
Dove and Jerry Naylor. New to the 
country roster is Terry Stafford, for- 
merly on Atlantic and before that on 
Crusader where he had a major hit 
with "Suspicion.** 

All of the artists— soul to country- 
are now garnering merchandising 
support from a new department 
headed by Pete Senoff, whom Bel- 
kin brought over from Atlantic 
along with Abe Hoch, Belkin's as- 
sistant. Hoch oversees the new artist 
relations/ artist development depart- 
ment staffed by Laurie Ylvisker and 
Ken Leiviska. 

The publicity support arm is 
manned by Bob Jones and Bobbi 
Cowan, the latter also hired by Bel- 
kin. 

"We are looking to refine and up- 
grade our support programs," Bel- 
kin says, as a strong adjunct to the 
label's regular monthly LP release 
program. 

There's No Way 
To Fire a Jockey 

• Continued from page 24 

O: At KJR, we used different ro- 
tation systems at different time peri- 
ods. Some of these systems lent 
themselves to more new music. A ra- 
dio station must play new cuts if the 
station is to refurbish its broad-ap- 
peal music list. 

H: Who do you blame for the 
short playlist? 

O: I feel radio men are, generally, 
not lacking in intelligence. I think 
courage is lacking. They constantly 
live in fright of the Federal Commu- 
nications Commission ... of the 
ARB ratings ... it used to be we 
lived in fear also of the advertiser. 
That's kind of unfortunate that we 
no longer have this fear of the adver- 
tiser, because the deejay today 
doesn't give a hoot about the bottom 
line at a station . . . and he should. 
Attempts to completely divorce sales 
and programming are a tragedy for 
radio. 

You see, one of the greatest fea- 
tures of local radio is its immediacy 
and one-on-one communication 
with the listener. The deejay can be 
supportive or non-supportive with a 
commercial. The advertiser, don't 
misunderstand, has only bought 30 
or 60 seconds and that's all they 
should get. 

But the attitude of the air person- 
ality in regards to the commercials 
can greatly strengthen the impact of 
the product . . . and the overall im- 
pact of the station. 
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RUNG FU FIGHTING AND 
OTHER GREAT LOVE SONGS 

Carl Douglas. 20th Century T4b4 

NEW UNO IMPROVED 

Spmners, AtllrUic SD 18118 

00 IT TIL VOO'RE 
SATISFIED 

8.T Eapeess, Scepter SPS SI 1 7 
FIRE 

Ohio Players Herein SRM 11013 
(FhonopinO 

FLYING START 

Btackbyrfe M« r 947? 

WITH EVERYTHING I FEEL 
IN ME 

Aretha Franklm, Atlantic SO 1811b 

RUFUSIZED 

Rutus Featuring Chaka Khan. 
ABC ABCD 137 

FOLLFILUNGNESS' THE 
FIRST FINALE 

Stew Wonder Temla 16 33251 
(Motown) 

AVERAGE WHITE BAND 

Atlantic SO 730) 

CANT GET EN00GH 

Barry tTMe. 701*1 Centiry T 444 

SATIN DOLL 

Bobbi Humphrey. Btsie Note BN 
LA344 G (United Artists) 

TOTAL ECUPSE 

Billy Coeham Atlantic SD 18121 

EXPLORES T00R MIND 

Al Green. Hi SHI 37087 (London) 

THE MAGIC OF THE BLUE 

Blue Mate Alec, SD 36103 

ALL IN LOVE IS FAIR 

Nj-:y Wilw- UpO:.: St 11317 

THE SADDEST HUBBARD 

Freddie HubOard. CT1 6047S1 
(Motown) 

CAUGHT UP 

Mailt laeason. Some SPR S703 
(Wrdor) 

SUN GODDESS 

Ramsey learn, Columbia AC 33194 

MIGHTY LOVE 

The Spinners. Atlantic SO 7296 

BODY HEAT 

0>ncy Jones, AMIS' 3617 

REALITY 

lames Blown. Polydor PD 6039 

THE BADDEST TURRENTINE 

Stanley lunentine. CI 6048S1 
(Motown) 

HIGH ENERGY 

Freddie Hubbard, Columbia 
AC 33048 

PIECES OF DREAMS 

Stanley Turremjne, Fantasy F 9465 

SKIN TIGHT 

Ohm Players. Mercury SRM 1 705 
[Pfonoeiamj 

TOGETHER FOR THE FIRST 
TIME LIVE 

PS hint i Bobbi Glu. Band. 
ABC/DunUII DSX50190 

EVERLASTING LOVE 

Cart Camon. ABC ABCO 657 

1 FEEL A SONG 

Gladys KnifM 8 The Pips. 
Boddah BOS 56)2 

WHITE GOLD 

Love Unlimited Orchestra. 
20th Cent,,, T-4S8 

PRICED TO SELL 

Funk Mac Prettier P 10087 
(Fantasy) 

DO IT BABY 

Manclea. lamb. J34I1 (Mourn) 
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THRUST 

He dp Hancock. Columbia PC 32965 

BLACK BACH 

lament Doner. ABC ADC0 839 

DREAMER 

Bobby Blue Bland, ABC/Ounbill 
DSX 50169 

THAT NIGGER'S CRAZY 

Richard Piyoi, Pence PBS 2404 
(Slaa) 

SOUTHERN COMFORT 

Crusaders. ABC78lue Thumb 
BTST90C22 

LIVE IT UP 

Hey Bros. T Freeh Pi 33070 
(Cohrrabia) 

RAGS TO R0F0S 

Rutus Featuring Chaka Khan. 



BREAKIN' BREAD 

Fred 8 The New IB s 
People PL 6604 (Porydoi) 

FOR V0U 

Eddie Kendncks. Tamla T6 335 
(Motown) 

FOREVER, MICHAEL 

Michael leckson Motown M6 825SI 

GITTIN DOWN 

Lore. Tofetherness I Deration 
(LTD). AIM SP 3668 

HEAVY 

Styhstics. Ayco AV 69004 

BORB0LETTA 

Santana Columbia PC 33135 

WOMAN TO WOMAN 

Shirley Brown, Truth TRS 4206 
(Staa) 

MIDNIGHT BAND: 
THE FIRST MINUTE 
OF A NEW DAY 

Gil Scott Heron I Brian Jackson. 
Ansta A 4030 

IN HEAT 

Lore Uiwimeted. 20th Century I 443 

ROCKIN' SOUL 

Hues Corporation. RCA APll 0775 

GET UP WITH IT 

Mies Daeis. Columbia KG 33236 

A SONG FOR YOU 

Temptation. Motown C6 969S1 

GREATEST HITS 

Bobby rrumack. United Artists 
UA LA199 G 

SHE'S GONE 

Lou Karris. Ball 1318 (Arista) 

GOT TO FIND A WAY 

Cults MayTTeld, Curtom CRS 8604 
(Buddeh) 

THE KIDS & ME 

Billy Preston. AIM SF 3645 

URBAN RENEWAL 

T Marts Of Pom*. 

Wavim Bt<k BS 2834 

YOU FUNNY MOODS 

SUp Mitaney & The Ccsuib, 
DC Ifiternitwnil 0C1 M01 

MMVIN GAVE UVE 

Tanla TtV333Sl Wui---.ii: 

HARD CORE POETRY 

Tiviru. Ctpftot ST 11316 

JAMAL PLATS JAMAL 

AJwitd liml. ZOtti ! - mil, MM 

THE O'JAYS 

Bell 6082 (jVisIiJ 
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Fair Trade 
Hit Again 
By Brooke 

By MILDRED HALL 

WASH INGTON Sen. Edward 
Brooke < K ., Mass.) has reintroduced 
his bill to end state fair trade laws, 
which permit manufacturers (o set 
resale prices in 36 states on audio 
equipment and other consumer 
items now in an inflation spiral ( Bill- 
board, Dec. 14). 

The senator's bill, S. 408, is 
backed by the Administration, and 
is co-sponsored by a powerful bi- 
partisan group including Sens. Ken- 
nedy (D., Mass.); Moss (D., Utah); 
Hathaway (D.. Me.); Baker (R.. 
Tenn.); Brock (R., Tenn.); Mclntyre 
(D.,N.H.); McGovern(D..S. Dak.); 
Stafford (R., Vt.); Stevens (R.. 
Alaska) and Tower (R.. Tex.). 

Justice Department also urges leg- 
islation to kill the exemption written 
into the Sherman Antitrust Act back 
in 1952, which permits states to 
enact the individual fair trade laws. 
Justice is particularly concerned 
about the states with non-signer 
clauses permitting price main- 
tenance requirement for all retailers, 
once a single dealer has signed with 
the manufacturer. 

"These include many of the most 
populous states: Ohio. Illinois. Cali- 
fornia and most of the East." anti- 
trust attorney Keith Clearwalcrs re- 
minded the New York Slate Bar 
Assn. recently. "Over half of this 
country's population is still subject 
to these fair trade laws." 

Sen. Brooke estimates savings to 
consumers of over S2. 1 billion a year 
when fair trade laws are ended. Jus- 
tice Department has estimated that 
price increases due to fair trading is 
between 18 and 27 percent. 

The senator has the further argu- 
ment that opening fair traded items 
to competitive pricing will fight in- 
flation without causing recession- 
type inroads on business or employ- 
ment. He has hopes that the 
Judiciary Committee's antitrust and 
monopoly subcommittee will sched- 
ule hearings on his bill within a 
month. 



Tape/Audio/ Video. 



BUSINESS & THE ECONOMY 



TEAC Cautious Of Expansion 



• Continued from page 3 

we're at $499.50 and selling twice as 

many as we did at $349." 

The TEAC program spells out this 
way: 

• Aimed at balanced inventories. 

• Designed to eliminate fears. 

• A stay in stock program, not a 
loading program, with protection by 
offering even increments of product, 
in small amounts if necessary and 
with extended credit if necessary . 

• Adjustment of inventory after 
sell-through period. 

The TEAC stocking program will 
not entail addition of new sales per- 
sonnel but rather more use of WATS 
phones here to coordinate with reps 
and dealers. 

Basically, TEAC sees the con- 
sumer electronics business changing 
dramatically over the next five years 
with product reliability ever more 



important and its aim is to get 
started today to prepare for the new 
consumer of recording equipment. 

Central also to TEAC's program is 
its hard stand on fair trade, which 
DeRado believes is necessary to 
back up the intense educational-sell 
TEAC dealers must perform and to 
back up TEAC's own guarantees of 
sales and service. 

"We have a man who does noth- 
ing else but stay on the WATS lines 
(TEAC has three here in suburban 
Montecello) and call consumers to 
find out how we can help them." 

There is also a long-range pro- 
gram of product development based 
presently on the viability of the open 
reel recorder. DeRado says TEAC 
took a hard posture on high end cas- 
settes when it held off the market for 
further improvement its model 850 
(same number as the retail price). 



"The high end cassette will replace 
reel to reel but not right now.** 

DeRado says TEAC has divided 
tape recorders into the "creative" 
and "re-creative" categories and that 
reel to reel is the creative, i.e., musi- 
cal instrument of the future and cas- 
sette is re-creative, mainly for play- 
back and not that serious recording. 

TEAC sales on open reel are soar- 
ing right up DeRado's sales graphs 
and this is all tied into TEAC's pro- 
gram of identifying the new "semi- 
professional" market. To this end. 
TEAC is offering its creative center, 
a mini recording studio, and is even 
envisioning a "turn-key" $7,000 
recording studio package it can offer 
the young recording stars-to-be. 

"We are trying to understand the 
new lifestyles. Who is the semi-pro- 
fessional tape recorder customer? 

(Continued on page 48> 



U.S. Headphone Push By AKG 



NEW YORK-Thc AKG Corp. 
has launched its new push on the 
U.S. headphone market with the in- 
troduction of its K-140 open ear unit 
with a price tag of $34.50. 

The unit is part of a small but 
comprehensive line previewed by 
Billboard at AKG's Austrian facil- 
ities last summer. At that time AKG 
officials announced they would 
market the products here both as 
OEM equipment and under their 
own name (Billboard. Sept. 14. 
1974). 

This is the second major attempt 
by AKG to capture a share of the lu- 
crative U.S. market. AKG execu- 
tives admit an earlier abortive at- 
tempt to launch the line here. 
However, they arc confident they 
have learned from their previous ex- 
perience and can now be successful 
with technologically advanced 
products and innovative marketing 
strategies. 

AKG is also planning the intro- 
duction of its phonograph cartridge 
line for the summer. Including a spe- 
cially designed CD-4 cartridge, the 
line may be shown at the Summer 



By RADCLIFFE JOE 

CES. The cartridges, like the head- 
phone line, will be tagged to match 
popular price points. 

The model K-140 headset now 
being introduced is said to be bioa- 
coustically engineered for true high 
fidelity reproduction. Its construc- 
tion reportedly eliminates frequent 
user adjustments, AKG engineers 
say. 

The self-positioning feature is 
achieved through use of a soft-sup- 



port band that automatically adjusts 
the headphone driver elements on 
the ear. At the same time, AKG's ex- 
clusive joint ear pieces are said to 
self adjust independently and cor- 
rectly to each ear for optimum listen- 
ing contact. 

AKG engineers assure that the ex- 
tended bass response of the unit is 
not affected by natural variations in 
outer car cavities, nor by leaks be- 
tween ears and cushions. 



Concord 
Charges 
Japanese 

By JOHN SIPPEL 

LOS ANGELES-Concord Elec- 
tronics Corp. is charging in federal 
district court here that Matsushita 
Electric Industrial Co. and Matsu- 
shita Electric Trading Co. thwarted 
its effort to build a Canadian distri- 
bution network for videotape and 
closed circuit equipment produced 
by the defendant. 

Because of alleged lack of cooper- 
ation. Concord is asking the court to 
determine damages and the cost of 
lost business and reputation. 

The suit states that Concord con- 
tracted in early 1963 to distribute ex- 
clusively a Matsushita-produced 
tape recorder under the Concord 
trade name for a three-year period. 
That negotiation ignited a series of 
three-year deals, under which Con- 
cord broadened its product line to fi- 
nally include videotape and closed- 
circuit TV units. The complaint al- 
leges that in late 1970, Concord and 
its parent company, Ehrenreich 
Photo Optical Industries (EPOI), 
pactcd with Canadian Fidelity 
Sound Corp. to develop Dominion 
distribution for the Concord video- 
tape and closed -circuit TV units pro- 
duced by Matsushita. Concord 
claims it notified Matsushita in ad- 
vance, telling them that they must 
obtain Canadian Standards Assn. 
approval for all units. 

(Continued on page 48) 



.UNIVERSITY STEREO BOSS ADAMANT 



Hi Fi Consumers Need To Be 
Re-Educated, Huber Contends 



'Earthquake' Ups Speaker 
Market For Cerwin-Vega 



LOS ANGELES-Cerwin-Vega's 
speaker and amplifier plants are 
working overtime to fill back orders 
on product sales generated by pub- 
licity from the disaster film, "Earth- 
quake." 

The multimillion-dollar Univer- 
sal Picutres movie used Cerwin- 
Vega's speakers and amplifiers to 
achieve the realistic "Sensurround" 
effect felt by patrons (Billboard. 
Nov. 30. 1974). 

According to Cerwin- Vega's elec- 
tronic products manager. Phil Ham- 
mersley, the company, having al- 
most filfillcd ils contract 
commitments with Universal, is now 
gearing for volume deliveries of its 
"brute" amplifiers, used in the 
movie. 

The products now coming off the 
production line include home ver- 
sions of the powerful 450 and 250- 
watt units used in "Earthquake." 
Also being produced are special 
packages designed for commercial 
sound reinforcement applications. 
The company will also produce a 
compact PA system using the same 
basic amplifier module. 



Other new systems planned for re- 
lease by Cerwin-Vega this year in- 
clude a four-way "Tower" speaker 
system. According to Hammersley, 
the company "borrowed" the popu- 
lar 15-inch woofer from its model 
320 B bass commode, added a new 
8-inch midrange unit in its own 
sealed chamber, then topped it off 
with a polished cast aluminum 
dhorn tweeter which had been un- 
der development for some time. 

Also being introduced is what 
Hammersley calls "a deadly accu- 
rate" compact speaker system that 
does not require kilowatts of drive to 
play at satisfying levels. The unit uti- 
lizes the same 8-inch midrange and 
tweeter found in the 'Tower" model, 
but incorporates a 12-inch slightly 
sealed down woofer. 

Cerwin-Vega utilizes motional 
feedback technology in its new servo 
bass commode. The prototype unit- 
the system is planned for introduc- 
tion later this year— uses a specially 
constructed 18-inch woofer* which, 
according to Hammersley, responds 
"all the way down to 20 Hz with no 
audible doubling or distortion. 1 * 



LOS ANGELES-The consumer 
will have to be re-educated in hi fi if 
dealers are to overcome the apathy, 
cynicism and outright Watergate 
credibility gap that has developed 
the past few years, believes Peter 
Huber of University Stereo (Bill- 
board, Feb. 1). 

Huber was being interviewed on a 
consumerism talk radio show when 
UCLA curriculum directors invited 
him to put together u course for the 
school on how to buy hi fi. He gladly 
accepted. 

Central to his concept is the step 
represented by the new FTC rules 
describing wattage. "The consumer 
has had the wool pulled over his 
eyes. What is a watt? Look at it this 
way, suppose it's a 100-waii light 
bulb that will work for many days, 
but I can put 2.000 watts through it 
for a split second -that split second 
is instant peak power. What we want 
is the continuous watts, what will 
work for days on end, not just for a 
few moments." 




University Stereo photos 

"Best salesperson in chain" is Hu- 
ber praise for Colleen O'Connor. 



By EARL PAIGE 

Championing the cause of the 
consumer is ingrown at University 
Stereo and is part of why Huber is 
sought out for various education 
programs. A recent case is his selec- 
tion on a panel by Dr. Gunthcr W. 
Klaus for a UCLA course, "New 
Breed Of Managers." Appearing 
with Huber was Bob Maniaci, presi- 
dent, Bowman-Astronix, the car 
stereo manufacturer, and Steve Sav- 
age, president, Indian Lake Co. 

Huber is heading up a one-day 
workshop at UCLA, "Stereo Music 
Systems: Purchase And Main- 
tenance." at $25 per person this Sat- 
urday (8). He is designing the session 
for the completely uninitiated be- 
cause he believes the stereo system 
market is opening up quickly to the 
mass market. 

Huber's initial outline: 

• Defining the stereo system 

• Specs 

e Brands vs. private labels 

• Stereo environments 

• Buying: 

1. Guarantees, brand names 

2. Advertising techniques, switch 
and bait, tie-in sales 

3. How to negotiate 

4. Fair trade 

5. Evaluating speakers 

6. Half-price sales. 

e How to budget for purchase of a 
system 

e Comparison tests 

• Consumer reports 

• Minor repairs 

• Question session 

University Stereo will soon ini- 
tiate a program where sales people 
will have a template (i.e., pattern 
guide) that will adjust to instantly 



Andre Pilon and Peter Huber (on 
cycle) are co-founders of 8 unit Uni- 
versity Stereo chain. 



approximate the room design of a 
prospective systems customer. 

"Our stores will in effect become 
schools for sound," says Huber. in 
noting that University Stereo now 
wants to expand internally during 
the next few months. 

Huber notes that sound design of- 
ten goes awry even in prestigious 
public facilities such as Lincoln 
Center. "You would think that with 
computers it could be designed in an 
ideal way, but a computer can do 
approximations, not all of it. Take 
for example the acoustics when 
there is only a half-capacity ( au- 
dience. The design of the chairs and 
their angle and placement affects 
the acoustics. There are many things 
to consider." 

His great kick is teaching, both at 
Synanon, the drug rehabilitation 
center, and his own people. He re- 
lates with delight how a young 
woman. Colleen O'Connor, has be- 
(Continued on page 49) 
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Retailing Spotlight 



(This monthly column highlights how 
aggressive merchandisers large and 
small are "doing their thing" in pric- 
ing and promoting their lines and 
models in audio hardware and blank 
tape across the country.) 

WIN OR LOSE: America's retail- 
ers are being urged by the While 
House to help Whip Inflation Now 
through increased use of pinpoint 
price advertising. While audio re- 
tailers employ price advertising as 
much as any other retailing sector, 
many dealers are concerned that 
Administration jawboning could 
prompt cutthroat price advertising 
reminiscent of an era the industry 
has relieved!)' outgrown. 

The While House chose the recent 
National Retail Merchants Assn. 
convention to escalate its price-ad 
pitch, sending J. Thomas Rosch, di- 
- rector of the bureau of consumer 
protection for the FTC. to reiterate 
Administration plans to revise the 
Commission's Deceptive Pricing 
Guide (dating from 1964) to pro- 
mote more retail price advertising. 
Moaned Rosch, the 1964 Guide is 
"unenforceable" and "potentially 
anii-compctitivc." The FTC bureau 
head told retailers frankly, "The 
White House says that price adver- 
tising is a means of fighting infla- 
tion. They don't need economics 
textbooks to prove that to me. Some 
may call this cutthroat competition, 
but to me it's the purest kind of com- 
petition, unless, of course, it involves 
predatory pricing. There's no appar- 
ent reason that consumers should be 
deprived of the competitive benefits 
of being able to compare prices via 
advertising." No reputable dealer 
will quarrel with the White House 
on that, of course. But the predators 
may find the administration's phi- 
losophy too appealing to resist. 

ADFLATION: Another hot topic 
at the National Retail Merchants 
convention was the question of what 
medium to use in following the 
While House's advice. Radio people 
argued aggressively that retailers 
should reduce their print ad ex- 
penditures and invest their ad 
budget savings in radio spots. The 
Newspaper Advertising Bureau 
countered that only print gives the 
retailer the capacity and flexibility 
to advertise enough pan-inventory 
prices lo permit the consumer to 
truly comparison shop. "No medium 
matches the newspaper's level of 

FOR NEW/COM '75 



By RAY BRACK 

coverage for the range of merchan- 
dise that a store must advertise each 
day," said NAB executive vice presi- 
dent Leo Bogart. 

Buyer behavior studies dissected 
during the convention indicates that 
consumers will unhesitatingly drive 
20 miles or more to save money on 
advertised high ticket hili merchan- 
dise. 

RECESSION RESISTANCE: 
Audio dealers were among the least- 
gloomy at the retailers convention. 
Stereo traditionally out- performs 
the rest of the home electronics lines 
during limes of economic stress, au- 
thorities agree, and this setback is 
proving to be no exception. AM/FM 
radio sales are more than holding 
their own. Tape players are strong 
and car owners are buying stereo ac- 
cessories despite the slump in new 
car sales. 

Convention consensus was that 
while consumer electronics sales will 
likely be a little soft this spring 



(along with just about all other 
goods), a strong late-summer rally 
and brisk fall and winter are ex- 
pected. Nothing wild is expected to 
happen to wholesale prices in 1975, 
and about a 2 per cent increase in 
sales over a record 1974 is antici- 
pated. If the FCC's late-75 issuance 
of standards for 4-channel discrete 
FM broadcast does what many think 
it will for quad, America's Bicenten- 
nial year could be an all-time great 
year for audio retailing. 

MEANWHILE, IN DETROIT: 
Perhaps just when it was needed 
most, Stereoland staged what it de- 
scribed as "the biggest year-end. 
clean-up sale ever held in Detroit." 
For instance, they offered the Ken- 
wood KR6400 receiver for $449.95. 
the Acoustiflex 7 speakers for 
$358.95 and the Garrard 86 at 
S149.95 (complete package: 
S758.88). A Kenwood component 
package (KR5400 and K.L55) went 
for $488.88. 



Soundesign Stereos 
Shipped To Markets 



JERSEY CITY. N.J.-The Soun- 
design Corp. has begun shipment of 
the first stereo consoles produced by 
its new console division and pre- 
viewed at the Winter Consumer 
Electronics Show in Chicago last 
month. 

The line, designated "Classic." in- 
cludes II units featuring AM/FM/ 
FM stereo receivers, 8-lrack tape 
players and BSR automatic record 
changers. It is being marketed 
through the same factory-direct 
sales method instituted by Soun- 
design several years ago. and used 
for the marketing of all other prod- 
ucts in the company's catalog. 

Soundesign 's console division was 
formed in 1973 in a move designed 
to attract a share of that small but lu- 
crative market. Last year, after nam- 
ing Gad Sabbah to head the oper- 
ation, construction was started on a 
console plant at Santa Claus, Ind. By 
October, seven months after ground- 
breaking ceremonies, the first units 
were coming off the production 
lines. 



270 Exhibitors At Vegas 



CHICAGO-A number of key 
consumer electronics companies- 
both parts and products-are among 
a projected 270 exhibitors at NEW/ 
COM *75, produced by Electronic 
Industry Show Corp. (EfSC) and set 
May 6-8 at Las Vegas Convention 
Center. 

Among consumer electronics-re- 
lated firms exhibiting are Arista, 
Audiovox. BASF Systems, BSR. Bo- 
gen, EV-Game, Fidelitone, General 
Electric, GTE/Sylvania. Ham- 
mond/Boman, Magnadync, Mal- 
lory. Midland, Motorola Semicon- 
ductors, Mura, Pageant Needle/ 
M.A. Miller, Panasonic Consumer 
Parts, Pfanstichl, RCA Parts & Ac- 
cessories, Recoton, Shurey 3M, Utah 
and Zenith. 

In addition to management semi- 
nars detailed recently (Billboard, 
Feb. I), concurrent sales and pur- 
chasing seminars also were an- 
nounced by Bernard Schnoll, educa- 
tional chairman. 

Conducting sales seminars on suc- 



cessive days will be Dr. Ernest Dich- 
ter, Ernest Dichler Creativity Ltd., 
"Conquer The Future With New 
Marketing Thinking"; Dr. F. W. 
Gilchrist, Aptitude Testing For In- 
dustry, "How To Choose Successful 
Salesmen"; and Jay Beccroft, 3M, 
"New Approaches To Training and 
Motivating Salesmen." 

Purchasing seminars on succes- 
sive days will feature Harold Bloom, 
Avco Everett Research Lab, "The 
Art Of Buying Right"; Dr. C. L. 
Karrass, Center for Effective Nego- 
tiating. "Effective Negotiating"; and 
David Steinberg, GTE Lenkurt, 
Inc., "Strategy Of Buying During 
Unusual Times." 

Additional information on NEW/ 
COM *75 is available from EISC, 
222 S. Riverside Plaza, Chicago 
60606, or any of the sponsoring asso- 
ciations: Electronic Industries 
Assn. /Distributor Products Div., 
Electronics Representatives Assn. or 
National Electronic Distributors 
Assn. 



The units in the line, which ranges 
in prices from $179.95 to $299.95, 
carry such names as Flamingo, Al- 
hambra. Granada, Concerto and 
San Remo. According to Sabbah. 
each has been created by noted de- 
signers to combine the look and feel 
of hand-crafted cabinetry with the 
precision of stereo components. 

Ely Ashkcnazi, Soundcsign's 
president, is convinced that in spile 
of stiff competition from other con- 
sole manufacturers, including Elec- 
trophonic which recently introduced 
its Leisure Electronics console line 
(Billboard. Feb. 1) Classic will be 
successfully marketed. 

He bases this theory on his firm's 
innovativeness, and the fact that it 
has been able to attract mass market 
appeal by producing usually high 
priced products at popular prices 
through mass production tech- 
niques. 

Ashkenazi continues, "Our phi- 
losophy is to lake complex products 
and simplify them since an un- 
complicated product is usually more 
dependable." He also points to spe- 
cialization by his company. Singling 
out the console plant at Santa Claus 
he says, "This is a highly specialized 
plant producing only one product. It 
represents a sharp contrast to our 
competitor's operations." 

Most of Soundesign's products 
arc produced at plants in Hong 
Kong, Singapore, Japan and Tai- 
wan. According to Ashkenazi, his 
firm designs and engineers all prod- 
ucts, then contracts for their produc- 
tion, working with progressive me- 
dium-sized Far Eastern manufac- 
turers. 

Soundesign, which employs al- 
most 1,000. maintains distribution 
and warehouse operations in Dallas 
and Miami. In addition to its fac- 
tory-direct sales operations, the 
company also sells its products 
through the mail (mail-order ac- 
counted for about 19 percent gross 
sales in 1974) catalog showrooms, 
drug and variety chains and depart- 
ment stores. 

The Classic line, like the other 
products in the Soundesign catalog, 
is being supported by the company's 
comprehensive merchandising pro- 
grams. 



TV Technology On 
Display In New York 



By STEPHEN TRAIMAN 



NEW YORK-An 18-month ex- 
perimental program has been 
launched at Lincoln Center aimed al 
defining the new TV technology as it 
can be used in the performing arts. 
Showcased was an impressive dis- 
play of existing examples of video- 
disks, videotape recorders, pocket- 
size cameras, large-screen home pro- 
jectors and a digital 4-channcl hi fi 
system for TV. 

Mounted by the Center's media 
development department in con- 
junction with the 141si meeting of 
the American Assn. for the Ad- 
vancement of Science, 'The Per- 
forming Arts & The Future Of Tele- 
vision" neatly presented a picture of 
what many in the industry believes is 
the only answer lo economic security 
for the classical performing arts in 
particular-opera, ballet and sym- 
phony concerts. 

Robert Kreindler. executive vice 
president of the Alfred P. Sloan 
Foundation which is funding, in 
part, the experimental media devel- 
opment program, put the entire pay 
cable/pay TV picture in perspective, 
noting that "we seek a complemen- 
tary interaction of TV and the per- 
forming arts— ballet, drama, music 
and voice— blended for what we call 
'TV performing arts.* " 

Among highlights of displays: 

• DATE: A Digital Audio Sys- 
tem for Television shown by the 
Public Broadcasting Service and de- 
veloped to provide a combined 
audio-with-video transmission sys- 
tem—up to four 15-kHz audio chan- 
nels onto a single video channel ver- 
sus the single 5 kHz audio channel 
provided by existing newtwork TV. 
It can provide cither quad hi fi or bi- 
lingual stereo transmission. 

• Pocket-sized solid-state cam- 
eras shown by Fairchild (MV-10I 
CCD-charge coupled device at 
$4,000), GE (ClD-charge injection 
device sensor type at S3, 000- pi us) 
and RCA (two CCD models at 



S3.000. and $3,800, with inter- 
changeable lenses). 

• Videodisk applications by Ar- 
vin Echo, VDR-IC color video Dis- 
cassette Recorder available in fall at 
$8,500. Advanced model of $7,500 
black & while unit, it features a 
transparent 12-inch disk in rigid 
plastic envelope that holds up to 200 
discrete frames per side. I/O Metrics 
showed a more sohpisticatcd model 
of its low-cost optical videodisk sys- 
tem, but is still looking for financial 
backing or a licensee arrangement. 

• Large-screen projection TV 

(Continued on page 49) 
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BURKE WRAP 



.RECOVER 
DAMAGE 

J ALBUMS & TAPES 

I BURKE WRAP Seals and Shrinks Perfectly 

| • Perfect (or in-SEore repairs Eliminates waste 
and many inventory problems SAVES Dollars! 

| ■ Rolls com&n measured sheets, 
oertorated-io-iip oil 

| • Use household iron to seal and shrink, no othe 
equipment needed 

I ■ Simple instructions with each order 

| ORDER TOOAY-C 4 729 567t 
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It's whofs inside 
that counts! 

Cassettes and cartridges with good components are 
what count in delivering true fidelity. Spring pads, 
foam pads, full or flat shields, pins, windows and 
rollers are precision engineered for top performance. 

Overland Products . . . Quality Components For True Fidelity 
In Cartridge And Cassette. 

SPECIAL DESIGNS ON REQUEST 

OVERLAND PRODUCTS 

P.O. BOX 6 • FREMONT, NEBRASKA 68025 U.S.A. 
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Rep Rap 



Full complement of 13 rep firms covering the 
U.S. for its line of consumer of professional Dy 
namrc Noise Filters has been announced by Bur- 
ma Laboratories, Burlington. Mass. Included 
are Bert Gedielmin Sales Co, 8 Aon Blvd.. 
Spring Valley. N Y 10977, for New Eng.; Gene 
Reich. Heidi I Bernstein, Inc., 1 1 Wmthrop Dr., 
Port Chester, N Y 10573. Metro N.Y.: Dm 
Ems, D.R. Eians Assoc., 120 Pleasantview 
Lane, West Seneca. N.Y. 14224. Upstate NX; 
Mil Graham, Wilfrid Graham Assoc, 610 Lathan 
Dr., Wynnenood. Pa. 19096, E. Pa., So. NJ. 

lack Black, lack Black Sales Co., 12160 Park 
lawn Dr.. Rockville. Md. 20852. Md Va.. DC; 
Ray Taylor and Bob Berkman, Raymond W. Tay- 
lor Assoc, Gait Bide.. Suites 303 4, Main S Ma 
rietta Sts, Canton, Ga. 30114. N.C.. S.C.. Ga., 
Fla., Ala., Tenn.; Roger Caerniak, R.C Sales, 
7127 Willow Rd.. Box 160, Maple Grove. Minn. 
55369. Minn., N D , S D W. Wis.; Win Woods, 



do you 

need 8-track lubricated tape, 
cassette tape, C-O's or loaded 
cassettles? 

Get in touch with EMPIRE 
MAGNETIC INDUSTRIES 

— the one stop for all your 
duplication or blank loading 
requirements at LOWEST 
PRICES. 

H. MANN 

EMPIRE MAGNETIC INDUSTRIES 

545 Allen Rd.. Woodmere, N Y, 11598 
Phone (516) 420-8558 

Miami, Florida— Flager Plaza Bldg 
4100 W Flager Street 
Phone (305) 448-9038 



Century Sales Ltd, Inc. 6120 Rolling Water Dr.. 
Houston 77069; 6350 LEU Freeway. Suite 174. 
Dallas 75240; 11527 Whisper Breeze, San An 
tonio 78230, Tex., Okla.. La.. Ark.; Jim Parent, 
J.B. Parent Co., 19706 Center Ridge Rd. Cleve- 
land 44116. Ohio. W. Pa., W. Va. 

EojueioxSaJesCo., Ltd., lerome Shaw. 210 N 
Richman Ave.. Fullerton. Calif. 92632: ken 
Schettig, 1485 Bayshore Blvd., suite 457. San 
Francisco 94124, Calif., Ariz.. Nev., Haw.; Bob 
Walker, Cardinal Sales Corp, 2419 E. 56th St.. 
Indianapolis 46220. Ind.. Ky.; Mel Gross, Md 
box Co., 4080 W. Mercer Way. Mercer Island, 
Wash. 98040. Alaska. Wash., Ore., W. Idaho; 
Dick Hyde Jr., ESP Co., Inc., 4796 S. Broadway. 
Englewood. Colo. 80110. Colo., N.M.. Utah. 
Wyo, S.E. Idaho, E. Mont, W. Neb., W. Tex. 
* * * 

Following an extremely successful Citizens 
Band sales seminar, J 1 1 Carp, 10 Milltown CI . 
Union. N.J., expects to sponsor additional 
events ol this kind in other area, according to 
president Irwin Jennis. Featured were Royce. 
Pace and Antenna Specialists lines of CB equip- 
ment 

Concord Sues 

• Continued from page 46 

Concord alleges Matsushita failed 
to get that approval, which is neces- 
sary to distribute an electronic unit 
in Canada, thus causing Canadian 
Fidelity Sound Corp. to institute an 
$850,000 damage suit in superior 
court here against Concord and Eh- 
renreich. Concord claims that Mat- 
sushita obtained approval from the 
Canadian standards bureau for "vir- 
tually identical" videotape and 
closed-circuit products which it dis- 
tributed itself under the Panasonic 
trade name. 
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TECNICHE _ 
BIMETALUCHEe-n. ^ 
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COMPONENTS 
FOR CASSETTES 

Single and band 
assembled cassette 
spring pads. 
Shiatds kn any 
magnetic alloy. 
Mumetall. Silicon 
steel, act 
Supplies on 
customer design 
Special production 
tor automatic assembling 
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IHF Boss Igniting 



The Hi Fi Industry 




• Continued from page I 

key troubleshooter for the ailing 
IHF. He sees his job cut out for him 
and has no illusions about the diffi- 
culty of the task. 

The IHF executive feels that his 
primary responsibility at this time is 
the welding of a fragmented indus- 
try into a unified force with a com- 
mon objective— the manufacturing 
and selling of music systems. "Not," 
he stresses, "hi fi equipment or com- 
ponents." 

McAdam feels it is in the area of 
merchandising that the low fi manu- 
facturers run rings around their hi fi 
counterparts. "There is no snobbish- 
ness among low end equipment 
manufacturers," he points out, "just 
plain, good business sense. They re- 
alize they are in the business of sell- 
ing music systems, and this is what 
they do minus the confusing techni- 
cal terminology which few custom- 
ers understand or are interested in." 

To achieve this objective, 
McAdam has structured a series of 
meetings with man- 
ufacturers, distrib- 
utors, dealers and 
reps. They will take 
the form of infor- 
mal rap sessions 
that will explore 
basic objectives for 
the IHF, as well as 
McADAM seek the prolifera- 
tion of the "music systems" mer- 
chandising concept. 

McAdam stresses that this strategy 
of unification is essential if the in- 
dustry and the IHF are to continue 
growing. He points to the 4-channel 
fragmentation as a prime example of 
the need for unified thinking. 

He says, "We must decide quickly 
whether we are going to capitalize 
on quad, or just allow it to limp 
along avoided by consumers be- 
cause of ignorance and confusion." 
McAdam feels that 4-channel may 
be the industry's biggest sleeper. 
"But," he says "when an industry 
shows confusion about its own prod- 
ucts, it gives the customer an excuse 
to delay his purchase. 

McAdam's rap sessions will also 
take a hard-nosed look at IHF shows 
which have been the recent butt of 
increasing ridicule. The IHF direc- 
tor feels that although the shows 
should not be categorically damned, 
they have not quite served their pur- 
pose. He points to the fact that the 
industry spends between $4.5 to $6 
million on about five shows an- 
nually, with only a vague premise of 
the actual returns. "If that same 
money was spent on a well-coordi- 
nated, far-reaching national TV ad 
campaign, the results would be phe- 
nomenal," says McAdam. 

He feels that the key to the solu- 
tion here is in-depth research of the 
consumer electronics market. "We 
need to have demographics on what 
motivates the consumer into buying 
our products in spite of poor retail- 
ing. Only after we have learned this 
can wc know whether or not shows 
serve any useful purpose, and what 
should replace them, should they 
be eliminated. 

Some of these demographics will 
be sought at the upcoming San 
Francisco Hi Fi Show, scheduled for 
April, that will mark a complete de- 
parture from the traditional show 
format. It will be held at the Civic 
Auditorium instead of the tradi- 
tional hotel, and will feature live 
concerts ranging from classical 
through jazz, pop and rock (Bill- 
board, Feb. I). 

McAdam also feels that if the 



show format is to be continued, it 
should be manned by retailers who 
know the psychology of dealing with 
consumers, and not by manufac- 
turers and distributors who know 
little about customer relations. 

McAdam commends the Society 
of Audio Consultants (SAC) on the 
job it has done in training sales per- 
sonnel, but feels the IHF should also 
involve itself in this "crucial area." 

He discloses that Southern Illinois 
Univ., which has been offering 
courses in high fidelity for some time 
with remarkable success, now offers 
a full minor in the subject. The 
school is also offering two-week resi- 
dent courses in high fidelity to audio 
retailers. 

It is McAdam's hope that he could 
use this basic course as pilot for simi- 
lar courses at universities through- 
out the country. 

"What we need to do," McAdam 
notes, "is teach the audio retailer to 
communicate in layman language to 
the consumer. This is where a num- 
ber of the hi fi courses now being of- 
fered fail to achieve their goal-for 
although the retailer becomes versed 
in watts and dBs and frequency re- 
sponses, he can seldom communi- 
cate this in understandable language 
to the consumer." 

Following his rap sessions with 
various segments of the industry, 
McAdam will draft a comprehensive 
proposal which he will present to the 
IHFs board of directors. "If it is ac- 
cepted and I hope it will be, we shall 
have taken the first major step to 
bridge the gap between our realized 
$750 million and potential $3 billion 
sales. 



TEAC Twist' 
On Recession 

• Continued from page 46 
How do we fit his needs?" DeRado 
says figures show over 51 percent of 
today's college age people play mu- 
sical instruments. "We're in the music 
business." He says also that today's 
youths are into more than music. 
"Music is a new form of communi- 
cation." 

TEAC believes it is in the music 
business full-fledged and has even 
produced its first piece of prere- 
corded software tied to a group that 
gained pro status by using TEAC 
products. 

Going even farther, DeRado con- 
siders the tape recorder in its present 
art state of high sophistication a mu- 
sical instrument. Pointing this up is 
TEAC's first ever participation in 
this year's musical instrument dealer 
show (National Assn. of Music Mer- 
chants, out of which grew today's 
Consumer Electronics Show). 

The firm's new thrust requires an 
educational program and classes for 
reps in the U.S. and distributor 
classes overseas. 

Other TEAC thinking involves 
not expanding its car stereo line be- 
yond the one present cassette model. 
"We can't control the car environ- 
ment and we are too much con- 
cerned with the quality of reproduc- 
tion to take risks." 

TEAC will not be getting into 8- 
track because DeRado believes 
there is just too much non-standard- 
ization of blank tape product. 

TEAC, of course, is into video and 
DeRado says it is looking at disk sys- 
tems too. Right now TEAC is devel- 
oping videotape recording in spe- 
cialized markets, such as Air Force 
training with its VT-1000 ($2,925) 
recorder package and new $870 HC- 
100 B&W camera. 

And there is the new Accuphase 
five-piece line of components TEAC 
now markets. 
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WRITE TODAY FOR INFORMATION 
ON VOUR LETTERHEAD 



3300 WASHINGTON ST / BOX 498/ WAUKEGAN. ILL MOSS 
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That's right, that's what a letter 
costs to find out how you can save 
HUNDREDS, even THOUSANDS 
of DOLLARS off Prices you are 
now paying! 
Don't wait, write today! 



Custom Case Mfg. Co., Inc. 



6232 Bragg Blvd.. P.O. Box 5866. Fayetteville. N.C. 28303 
Phone: Arej Code 919-867-6111 



oopyrigniea i 



Jape/AiKfio/VfctecL 



B&B Gamble On Future: 

Denver Rep Firm Adds $18,000 Dealer Van 



DENVER-In an ingenious move 
to retain existing clients and drum 
up new business in the face of a sag- 
ging economy, B&B Electronics— a 
manufacturers* representative based 
here-has laid out close to $ 1 8,000 to 
outfit a mobile "dealer support unit" 
for sales training and dealer semi- 
nars throughout the Rocky Moun- 
tain region. 

The idea, based loosely on Max- 
ell's successful tape clinics, features a 
25-fool van set up like a classroom 
with a full complement of audio/ 
visual equipment. It also has its own 
power generating system and air- 
conditioning equipment. 

The dealer support unit will be 
used for dealer sales and product 
training, in-store promotions and 
advertising assistance. It will also be 
used as a classroom to conduct SAC 
(Society of Audio Consultants) au- 
thorized training and testing pro- 
grams. 

In operation for less than three 
weeks, the unit has already been 
booked solid through April. It will 

Video Future 

• Continued from page 4 7 

systems demonstrated by Advent, 
whose model 1000A at $2,795 is now 
available from 40-plus dealers, with 
production over 80 per week; GE, 
which debuted its cinemascope- 
screen version of the PJ-5000 projec- 
tor at $51,200 (including lens) for 
theater- lecture hall use, and Shan- 
non Communications, which had an 
improved model of its "living room" 
color projector on view, but also is 
still looking for a financial angel to 
make production possible. 

Also of interest were the Akai 
VTS-150 'A-inch open-reel color 
videotape recording porta-pak now 
in use at more than 50 commercial 
TV stations at $6,995, the Hitachi 
MV-1U Memory-Vision unit thai 
stores a desired frame on a 9-inch 
screen while the program continues 
on a 13-inch screen, the Tektronix 
4632 video hard copy unit that prints 
out TV frames, and Jerrold Elec- 
tronics' Communicon control unit 
for home cable and pay TV use, 
simitar in size and shape to a pocket 
calculator. 



be operated on a full-time basis by 
Deny Hyman, an audio expert from 
Philadelphia, hired by B&B spe- 
cially for the project. 

B&B reps such lines as U.S. Pio- 
neer. Maxell, Crown Internationa). 
Autofon, dbx and AKG/Philips, but 
according to Clyde Gortari of B&B. 
so far the entire project is being un- 
derwritten by his company. 

Gortari feels that, in the long run. 
financial as well as moral support 
may be forthcoming from the manu- 
facturers who stand to benefit from 
B&B's resourcefulness. However, he 
maintains that meanwhile the entire 



project is in the company's best in- 
terest. 

He says, "in these times of declin- 
ing sales and an uncertain economy, 
the manufacturers' representative 
must offer a comprehensive market- 
ing, merchandising and training 
package if he is to remain solvent. 
This is what we are doing, and from 
the response so far. I am convinced 
the decision was a wise one." 

B&B Electronics reps the entire 
Rocky Mountain region including 
Colorado, Wyoming, Utah, S. Idaho, 
E. Montana, New Mexico and cer- 
tain parts of Texas and Nebraska. 




B&8 Electronics photo 

This $18,000 mobile "dealer support unit" takes B&B Electronics personnel 
to conduct sales training, dealer seminars through the Rockies. 



Tape Duplicator. 



By ANNE DUSTON 



The 1975 annual International Videotape 
Program Competition awards will be presented 
at the Conference of the International Industrial 
Television Assn. (ITVA) at the Sahara Hotel. Las 
Vegas. Nevada April 6-9. 

The Videotape Competition, open to all non- 
broadcast industrial, educational, governmental 
and similar organizational user-producers of 
videotape presentations recorded in the 1974 
calendar year, is regarded as an important op 
portunity for non-broadcast user-producers to 
display their communication, training, promo 
tion. instruction and information techniques. 

Competition International Chairman, Al Bond 
of Texas Instruments Learning Center, Dallas, 
said. "In response to the almost overwhelming 
interest last year, we have opened up new 
classes and categories at the regional and inter- 
national levels to provide for greater participa- 
tion." Videotape programs produced by non 
broadcast users for their own use either through 





ELECTRO SOUND 
QC-m 

The laboratory 
standard 
reproducer for 
audio-testing 
pre-recorded 
pancakes 



AUDIOMATIC CORPORATION 



1290 AVENUE OF THE AMERICAS. PHONE: (212) W2-4870, CABLE: AUDIOMATIC, TELEX 12-6119 
EUROPEAN OFFICE: 4 RUE FICATIER-92400-COURBEVOIE, PHONE 333.30-90, TELEX 62262 



their own m house facilities or by out ol house 
lacilities are eligible. 

Regional Competitions close Feb. 26. 197S. 
Additional information about the ITVA Inter- 
national Videotape Competition is available 
from Al Bond, operations manager, Texas Instru- 
ments Learning Center, Bot Ml?, M/S. Dallas. 
TX 75222 (214) 238 4076. 

Information about the ITVA International 
Conference is available from 1975 ITVA Confer- 
ence, Box 297, Summit, N.J, 07901 (201) 273- 
6437. 

HuberOn Hi Fi 

• Continued from page 46 

come the best salesperson in the 
chain. 

"She initially came in and just 
knew nothing. I told her she would 
have to do a lot of studying and she 
left. A few weeks later, here she was 
again. She begged me to ask her 
some questions. I did. She didn't 
know enough. So I gave her some 
books and she went away. 

"A few weeks later, here she is 
again. 'Go on, ask me some ques- 
tions.* This time, she knew a lot 
more. So I put her in our Pasadena 
store and she just took off. She just 
smothers the customers with atten- 
tion and is so enthusiastic. 

"I think this is part of what is a 
revolution in women. Someone said 
at one law school 6 percent of the 
graduates were women. Women are 
going into engineering. Women arc 
also becoming more significant con- 
sumers of hi fi and this is very, very 
exciting." 

"I think that seven years ago I 
looked at the customer more from a 
standpoint of *I got to make money 
from him.' I think that's changed. 
We arc looking at the long range sit- 
uation now. 

"We gel to know people better. 
We look at ourselves not as a sales 
organization right now but also as a 
service organization in the long run. 
We want customers to feel comfort- 
able with us, that they can come to 
us for the proper information, that 
they won't get ripped off 



FEBRUARY SPECIALS! EXTRA 10% OFF THE BELOW DISCOUNTS ON THE FOLLOWING OPEN REEL 
TAPES AND CASSETTES' BASF: DP26, 7". LP35 and LP35LH, 7", AMPEX 364 C60; SCOTCH: ALL lO'.V ' 
AV SERIES 206 25H 10 ". 206 25RO 10" 207 36H and 207 36RO 10", 2U-R120RO 10", 212R180RO- 
10" 213R240 RO 10", C60LN/HD. C90HE: CERTRON "GAMMA" C60 and C90. 



BASF RECORDING TAPE BLITZ 

PLASTIC SWIVEL BOX EXCEPT 10" 

QUANTITY 14 10 32 

900 FT 5" o LPK 2.37 2.2* 2.21 

1200 rr.S- «D*M 3.27 3.1S 3.03 

1M0FT.9' b TP 18 1*3 1.71 1.83 

1000 FT 7' • LP3S 3 9* 3.70 3.64 

240O FT. r *DP» S.9S 5,79 9.92 

3*00 FT. 7" ■TPW 7 «7 7.57 7.27 

BASF LOW NOISE/HIGH OUTPUT 

NO FT. 5* •IPJ5-LM 2.94 2-44 2.34 

1200 FT 5' a DP26 LH 3 38 3.25 3.12 

1800 FT. 5- TP18 LH * 49 4.33 4.11 

1BQOFT.J it LP IS LH 4.51 4.41 4.24 

2400 FT. 7" « DP28-LH 6 12 5.19 5 66 

3600 FT. 7- * T Pie LH * IB B S3 8 43 

3600 FT. lO-i ■ LP35- LH 14.17 14.27 13.72 

BASF "LH" CASSETTES 

SPECIAL MECHANICS. SCREW ASSEMBLED CAS- 
SETTES, IN GREY SWIVEL BOX. LOW NOISE.'HIGH 
OUTPUT IMPORTED FROM GERMANY 
QUANTITY 1-t 10 

C60LH/SM 1 HOUR 1.50 115 

C120 LH SM 2 HOURS 2.5* 2.15 

BASF "SK" SERIES CASSETTES 

(IN CLEAR PLASTIC. NORELCO TYPE BOX) EX 
TENDED RANGE LOW NOISE 

C-45. LN/SM.45 MIN .99 .92 

C 60. LM/ SM. I HOUR 1. 14 1.10 

CM.LN/SM.mHOUM IM 141 

C 120. LH /UN, 2 HOURS 2.25 2.16 

Buy am IK C90, ft mcomI lor hall pric 

BASF CHROMDIOXID CASSETTES 

C 60, CHROM, 1 HOUR 1.76 1.69 

C 90, CHROM , 1H MfiS 2.57 2.47 

C 120.CHR0*. JHOURS 3.41 1.21 

8uy on* BASF Chrame CM. eat mcm4 tar half pric* 

•BASF SUPER LHS/SM CASSETTES 
Spatial Mac hanks m Ckaar Plastic Boa 

C-60LHS VS*1 (SCREWS) 1.74 1.61 

C-90 LHS/SM (SCREWS) 2.96 2.46 

C 120 LKS SM (SCRIW5) ISO 3.36 

•(•ay 1 IHS. Oat 2*d-H price) 
BASF-8 TRACK CARTRIDGES 

'Mmlfl.lownonar'hli'houtpul 199 1.0,2 
* Bur an< f*t 2nd for half price! 
AMPEX CASSETTES 

al50C«>'LM* t H>n r »'Ma'tar U fiJ 

• 350X90 LMra Haifa' MaW 



«37aC«>, Low No*ia'F 
a 370C90. Low WoMa I HI Output 
a 370-C120. Low MMm/ Hi Output 
a 363 C60 Crvwnium Dioud* 
« 363 C9C Chromium Dioudt 



1.69 

1 S6 

2 10 



L4S 

,5! 

1 62 
1 46 
1 99 



AMPEX 20/20+ Cassettes/8 Track 

a 36* C6O2O'20-» CASSCTTE I SO 149 

»3MC90 20 -20 CASSETTE 2.38 2.15 

a 564012020/20+ CASSETTE 3 19 2.94 

» 388-84, 84 MIN. 8- TRACK 1.98 1.7B 
•ay 3 a 370. C-40 fat ana at tana fraa 
■ lay 2 « 364. CIO (at «Mj a 164, C60 Frao 
Bay 2. 188 84, gat ana of a 318 Fraa 

Buy 1 Amp* i 



170 

GET ONE TO- 
Plut! * Slacken e 
Storage Cm 

$8.95 Value 
for only 

$2.97 |g 

(Par Daat) 
StickattB Oflar 
United To * 370 
a370.C60St*ckattt 
Oaal l« Buy 3 £ 99c 
Cat Ona Fret Total 
Cost For 4 Willi 
StackatM It 12.97 
Mat oraart add 70* for trapping lit Stackatte daal 
IS* aa add'l daal. Thara it no furthar Quantity prfct 
on (hate Ampaa trainees arcapt in tha bulk (without 
traa Slacken*) 



TDK CASETTES: 

D.C4S DYNAMIC 
•0 CSO DYNAMIC 
.0 CM DYNAMIC 

D C 120 DYNAMIC 
D C 180 DYNAMIC 



1-9 



'0 



<0 



1 20 115 111 

1 35 1 30 1 25 

2 02 1 92 1 8' 

2 70 2 50 2 45 

3 70 3 45 3 35 



SO-C45 SUPER DYNAMIC I 50 1 40 1 35 
SO C60 SUPER DYNAMIC I 60 1 50 1 4? 
SO-90 SUPER DYNAMIC 2 40 2 25 2 20 

SD-Ci 20 Super dynamic 3 20 300 2 92 

ED-C45 EXTRA DYNAMIC I BO 170 165 

ED C60 EXTRA DYNAMIC 2 00 190 1 B5 

ED-C90 EXTRA DYNAMIC 3 00 2 60 2 75 

KR C60 CHROMIUM 2 01 191 186 

KR-C90 CHROMIUM 3 01 2 81 2 76 
•(BUY ONE 0 CSO OR D 90 AND CET SECOND 
D 60 OR 0 90 AT HALF PD1CEI 

CERTRON CASSETTES 

CERTHON H.D. CASSETTES JAM PROOF, AS 
SCMBLED WITH SCREWS (IN NORELCO TYPC 
PLASTIC BOX) 

QUANTITY 1-4) 10 46 

i 30 High (tensity .52 M .45 

C 60 Hlgfi Eternity .62 . 56 .55 

C 90 High D*n*ity .92 .88 .85 

C-120 High Ovnifty 1.02 .98 .95 

CERTRON "GAMMA" CASSETTES 

(M fio.i. High Enwgr. High 0«ff*lly. wmW with 
icr.wt In KwJcs-tyB. bImI* Bo. (no tpKm bin aqiul 



c 4b LN/HC/HD 
C 60 LN/HE/HD 
C-90 LN/HE/HD 
C-120 LN/HE/HD 
C 60 Chromium thoi«J« 
C-90 Chromium Dtoikte 



.81 



.74 

.77 
.95 
1.08 
1.35 



the music tape * 



QtJANTIT 

C-45 CAS 



-45CASSCTTE 

C 60 C ASSfTTf 
C-90 CASSETTE 
C 120 CASSETTE 
9T4SStTKli 
8T-M8THACK 
IT 90 8 TRACK 
BT 1008 TRACK 
FTJS UO0,rRE£L 
FDS 1800, 7" REEL 
FTJS-2500, 10" METAL 
F0S-M00. 10" METAL 
-feq 1 U W uawltt 



IM 1.97 ISO 

2.47 2.36 2.25 

3.31 3.16 3.01 

1.64 1.57 1.90 



1 94 



1 87 



1 71 

2.09 1.99 1.91 

3.27 3.13 2.96 
4.09 3.90 3.72 
9.S7 9.13 1.70 
1248 11.09 10.14 
all/IM Id UT aw Itwi 



OPEN REEL TAPE RIOT! 

"Polyester" BASF "(UIPEr or Aod». -Capitol 

QUANTITY 1« W 

600 FT HI Part, BAST 1 77 i:: 1.16 

;2O0fT. Caartal, Aavomj 1.99 1.49 1 39 

1200 FT. BASF HI Pari, 2 27 2.19 2.11 

1800 FT. Caartol I Audk> 1.9S I S3 

1*00 FT Amaai « 37S-1S 3.99 3 30 

CASSETTE LABELS 

PLAIN WHITI CASSETTE LABELS. MOHELCO CASStnE 
CLEANERS FAMOUS BRAND CASSETTES. METAL 10* 
REELS 

QUANTITY 10 99 100 1000 10* 

CMKtW UtXft „ 

<Multipte*o(10) .02 015 01 OM 

Noraico CuwtttClMnw 50 .55 SO ,4S 

•ScoichC«setteSC90Ht 3.25 3.10 2 95 2 80 

lOVj-MatBl NABRoMUtW) 100 .90 80 75 
*8uy 10, SC 90HE. Gat 5 Fraa 



Pkii PotTai* try *«8W and Zont 



Scotch 



...15.00 



SCOTCH TAPES COME IN CARDBOARD BOXES WITH 
THE EXCEPTION OF THE 207 R 90 AND THE 206 R« 
AND CASSETTES 

AV S«h€S/lndustrial-Educattoral 
QUANTITY 1-9 10 

176-25R0.10- 1.20 7M 

176-29RP1.10* 1.20 7J6 

177J6R0. 10" 10.19 10.40 

177 36RP1.10" 10.19 10.40 

17848HPS, 10- 17.19 17.M ] 

HI-FI/MASTERING SERIES 



4.35 




2O6R-60.7- 
206 25 HU1. 10- 

206 25 RO- 10- 

207 R 90,7* 
207 M HUB. 10- 
207 3* BO, 10- 
20K.5- 
201-12,7- 

208- 25-MUe, 10- 
201-75 RO. 10" 

209- 9.5- 
209-11,7- 
209 36,HL«, 10- 
209-36 RO, 10- 
211 R 30,5" 
211 1 4>0. r 
2HR120-RO, 10" 
2121.45. 5" 
212R-90, 7- 
2I2B lBORO.lO" 
213R120.7- 
213R 240 R0, 10" 
214R-90.S" 
214R-110.7- 
22*R60,7" 
22911-90.7- 

LN/HD/HE CASSETTES 
SC45 LN/HO 45MIN 
SC45 HE 45 MIN 

* SC 60 LN'HO 1 HOUR 
SC 60 HE 1 -HOUR 
SC 90 LN/KO lHHra. 

* 9C-90 HE m Hn. 
SC 120 LN/HD 2Hra. 

* BUT ? SC-90 HJ GET ONE FREE 

* 1UT 2. SC-60 LN / HD. GET ONE FREE 

SCOTCH CHROMIUM CASSETTES 

SC-450R, 45 MM. 1 JO 1.72 1.64 

5C-60-CR. 1 HOUR 2.16 3.06 1.96 

SC90 CR. m HOURS J 24 3.10 2.96 

SC ] 20 CR 2 HOURS 4.32 4.13 3.94 

SCOTCH BEST 8 TRACK CARTRIDGES 



t 8S 
5 44 

11.99 

14 55 

2J0 



9 28 
306 
5 08 

10.71 
13 05 

En 

3.25 
11 99 

2 43 

4 35 
13 69 

6.53 
22.47 

4 33 

829 
2 53 

1 61 



189 
244 

3 25 
S 11 



9.19 
Mt 

1095 
13 89 
2.10 
Ml 
688 
■ 14 
2.91 
484 

tojr 

1243 
206 

3 10 
11.46 

2 32 

4 15 
1107 

6_22 
21.26 
4 14 
7.92 
242 
3*5 

10 



1 79 

242 
3 10 

2 97 



1 95 



13*23 



1 96 

2.95 
1091 
2.20 
3 95 
UM 
U2 
20 .25 
3 94 
7.55 

2 31 

3 29 
48 



1.S7 

165 

I 21 
295 
283 



8-TR.LH.45MIN 
S-8TR-LH/HO, 45 MIN 
S1TR IN.90MM. 
S 8T R LN HO. 90 MIN 

CIASSiC 

Cl C-45 CASSETTE 

CL C 60 CASSETTE 

CL c 90 CASSETTE 

CUT -45 S TRACK 
CUT 90 1 TRACK 
CL7R60. 7- REEL 
CL-7R90, r REEL 
CL 7R120. 7" REEL 
CL I0R120. 10" REEL 
CL 10R160. 10" RCEL 
CL-10R240, 10" REEL 



1.77 

2.1S 2M 

2.11 »M 

2.52 2.41 2.30 



1 95 



9LKU1. 
UST 
3 75 

4.3S 

6 ?5 
3 75 
500 
9.95 
12.45 
16.20 
23.70 
28.70 
37.45 



TOUR 
COST 

1M 



699 

tw4t 

10 99 
17 99 
20.99 
27 99 



(WRITE fOR CASE LOT PRICES) 

T0K "AUtHJA" OPtN REEL TAPES 

OUAKTUT 14) If 44 

L 1200. 7- REEL 4.8S 4.40 4.25 

L 1800, 7" REEL 6.3S 5.80 5 64 

L 3600. 10" METAL 18.50 17.50 16 33 

TM "SUKI OTMMIC" I TUCK CJUtTKIMES 

40 UIHUTHS Ml IM LIS 

WBIRUTU 2,71 1.9 IM 

TDK "ENDLESS LOOP" CASSETTES 

20 SCC 30 SEC I MIN. 2 SOai. 3 MiN. 2.60. 6 MIN, 2.85 
12 MIN. 3.40 

TAPE RECORDERS 



AS 
LOW 

AS... 



ABOVE 



5% 



COST 



Titta pat M* to buyar upon racaipt at aajrmant ■ 



DC 



DOKORDER ^iiT 
7140 ' Quid'' Opart Re*l Deck 629,95 
7W0 4 Trach. 6-HaadDec* 599.95 

MK 50 Dolby Cassette Dtxh 199 95 
MK 60 Dolby Cassette Deca 329.95 
1120V 10 In. 4 Track Dock 649 95 
92O0. 4 Track Deck 899 95 

1140, 10 In. 4 Track Deck 1,119 95 
6140 Quad Deck 949.95 

WOLLENSAK TAPE RECORDERS 
402 K POCKET CASSETTE 154,96 90 51 
4765 D0L8Y CASSETTE 409.95 
4775 DOLBY CASSETTE 314.95 
8054 8 TRACK PLAYER 119,95 



TCMJR 

COST 
449.00 
399.00 
159.95 
254X00 
499.00 
664.00 
899.00 
534 00 



24995 
319.95 
2S9.95 
399 95 
20485 

34.95 



EXTRA 10% Discount on Mixjmut during Feb. 



80558 TRACK DECK 
80758 TRACK DECK 
80608 TRACK DECK 
80808 TR.DOLBV OECK 
1500 SS Open Reel 7" A C 
NORELCO CARRY-PLAYER 
«1 100 Battery Portable 
CONCORD 
DBA 10 Dotty Praamp 169,95 
CO 1000 CHHtto Deck 369.95 
CRAIG TAPE RECORDERS: 

a 2605CatMtte(Pockat) S139 95 

a9215ACCh»t(*rNiCarJ 
a 2702 Casiette Dictaiion 

* 261 7 Caiutta 1 10 220V 
a?6?0C**»»(t« FM/AM 
a 2624 CatMtte 
a 2623 CatMttaT Control 
B2628Cai*ana 

* 2706 Cattail* Octal en 



1995 
189 95 
104 95 
104 95 
59 95 
59 95 
7995 
259 95 



245 70 
229.00 
94,95 
13532 
23650 
159.70 
271.63 
159.70 

14.95 



Sfi* .*;■ 
14 95 

79.00 
39.90 

11 HH 



3 WAY AIR SUSPENSION SYSTEM 

SYSTEM FEATURES: 12" high compliance woofer • Acoustically isolated 6" mid 
range « 4" tlare cone tweeter • Air tight glass lilted walnut-vinyl cabinet with Beige 
Grille cloth • Dual type screw and plug in terminal ■ Includes speaker connecting 
cable with each speaker 

CROSSOVER: 2 and 5 KHZ. COMPARABLE 
FREQUENCY RESPONSE: 30 22.000 H2. FAIR TRADE PRICE 99.95 
MINIMUM POWER: 5 Watts, continuous power hand ling capacity 25 watts, 8 Ohms. 
Dimensions: 24"xl4"xIlD. 

one 2&UP 4&UP 12&UP 

SAX tTONES $69.95 ea. $49.95 ea. $44.95 ea, $39.95 ea. 

FREE TRADE PRICE (3.00 per speaker shipping! $5.00 OVER 900 MILES) 
DEALERS WELCOME- FREIGHT PAID 24 SPEAKERS 
SairHtsd list rtu r art bt ore**ttftt in ill »r»« Add 3% for ihippmi rrxordan. DC Ret Si tn 

Mirunum Ofrfer $5.00. OPEN REEL MUSIC WES, 30% OFF LIST. CATALOG 50c 

SHIPPING AND HANDLING FOR ABOVE TAPE, CASSETTES and 8 TRACK 
CARTRIDGES IS PLUS 10%, 7% OVER $20.00; 5% OVER $70.00 (ASSORT ABLE) 

SAXITONE TAPE SALES 

1776 COLUMBIA ROAD, N.W., WASH., D.C. 20009 
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POPULAR ARTISTS 



ANDERSON, BILL 
Everytime I Turn The Radio On/ 
Talk To Ma Ohio 

LP MCA 454 ...16.98 

■TMCAT454 17.88 

ARTHUR. HURLEY ft GOTTLIEB 
Sunlight Shinin' 
LP AS. M SP4503 46.98 

BABE RUTH 
Bab* Ruth 

LP Harvest ST1 1 367 s 6 98 

BACH MAN TURNER OVERDRIVE 
Bachman Tumor Overdrive 

■■• . i ' ' • v . • 673 17.95 

Bachman Turner Overdrive II 

QB Mercury MQ0 1 696A .....7.95 

Not Fragile 
OB Mercury MQB-1 -1 004 17.95 

BAKER QUHVITZ ARMY 
The Baker Ourvitz Army 

LPJenu»JXS7015 46 94 

STJenus 8098-701 SH (GRT) 17.95 

BANDOLERO 
Bandolaro 

LPEdipst ERC5-M37925 16.98 

BEDFORD. DAVID 
Star's End 

LPVirgin VP.13-114 46.98 

BENTON. BARBI 
Barbi Doll 

LPPiaybcy404 46.98 

BLUE MAGIC 
The Magic Of Blue 

LPAtcoSD 36-103 4698 

BR AM LETT, BONNIE 
It's Tima 

LP Capricorn CP0148 » 6.98 

BROWN. JAMES 
Reality 

LPPolydor P06039 16-98 

BROWN. SHIRLEY 
Woman To Woman 

LPTru1hTRS4206 16 98 

BURNS, GEORGE 
An Evening With George Burns 

LP Pride P 00001 1 16.98 

CALE. JOHN 
Faor 

LPIstandlLPS9301 »6.98 

CARLTON, CARL 
Evarlaiting Love 

LP ABC A8CD85 7 46.98 

CARR, V1KKI 
Hoy 

LPCotumbw PC33340 $6. .98 

8TPCA33340 17.98 

• CAPCT33340 47.96 

CASH. JOHNNY 
Children's Album 

LP Columbia C32B98 #4.98 

8T16C-32898 46.98 

Sings Precious Memories 

LPC33087 44.98 

8T18C-33087 46 99 

CHICAGO 
Chicago Transit Authority I 

QLColumbtsGQ3325S[2) 47.98 

OBQCA33255 413.98 

Chicago II 

QL Columbia GQ33258 47.98 

Q8 0CA332SB 113.98 

Chicago III 

QL CoJumt-a C2Q30t 10 . 1 1 1 .98 

Q8QCA30110 113.98 

Chicago V 

OL Columbia C031 102 46.98 

Q8CAQ31102 97.98 

Chicago VI 

QL Columbia CQ324O0 46 96 

Q8CAQ32400 47.98 

Chicago VII 

OXC2Q32B10 111.98 

Q8OCA32810 118.88 

COLTER. JESSI 
I'm Jessi Colter 

LPCapitoiST11363 46.98 

COUNTRY JOE 
Country Jo* 
LPVanguard VSO 79348 16.98 

COVAY. DON 
Hot Blood 

LP Mercury SRM 1 ■ 1 020 16.98 

•TMCB-1-1020 47.96 

CAMCR4-M020 47.95 

DAUGHERTY. BYRON KEITH 
Back Door Man 

LP Stanza ST2000 

EDEN ELECTRONIC ENSEMBLE 
Plugged In Joplin 

LPPye12101 16.98 

EL CHICANO 
The Beet Of Everything 

LPMCA437 46 98 

8TMCAT437 47.98 

CAMCAC437 47.98 

ESSEX, DAVID 
Essex, David 

LPEp*cPC33289 46.98 

8TPCA33289 47.98 

CAPCT33289 17.98 

FOGELBERG, DAN 
Souvenirs 

CAEpicET33137 16.98 

FRIEL. BRIAN 
Brian Frial 

LPPy«l2102 16.98 

GALLAGHER. RORY 
Sinner 

LPPulydor PDhSH) 46.98 

GAYNOR. GLORIA 
Never Can Say Goodbye 

LPMGM M3G-4982 »6.98 

GENTLE GIANT 
Acquiring The Taste 

LPVemgoVELIOOS 16.98 

GONG 
You 

LPVirgin VR1 3-113 46.96 



New LP/Tope Releases. 



This listing of new LP /Tape releases Is designed to enable retailers and radio programmers lo be up-to-the-minute on available new product 
Th* following configuration abbreviations are used: LP— album; 8T— 8-track cartridge; C A— cassette; R3— open reel 3% ips; R7— open reel 7V» 
Ips; QL— quadrasontc album; Q7— quadrasonic open reel 7V> Ips; Q8— quadrasonlc 8-track cartridge. Mult I pie records and/or tapes In a set 
appear within brackets following the manufacturer number. Tape duplicator /marketers appear within parentheses following the tape manu- 
facturer number, where applicable. 



GORDON, JOE 
Introducing Joe Gordon 1954 

LPTripRLP5S35 45.98 

GROSS, HENRY 
Plug Ma Into Something 
LPA&M SP4502 16.98 

GROWL 
Growl 

LP DucReet 0S2209 • 6. 98 

GUESS WHO 
Flavors 

LP Victor CPL 1-0636 66.88 

HARRISON. GEORGE 
Dark Horse 

LPAppl«SMAS3418 46.98 

HART, CLAY 
Travelin' Minstrel Man 

LPR»nwood8135 16.98 

HOSFORD, LARRY 
Larry H os ford a. k a. LORENZO 

LP Shelter SR2132 46.98 

ST Shatter SRT2132 $7.98 

HOUSE. BILL 
Give Me A Break 

LP Victor BEL0786 *8.98 

HUDSON-FORD 
Free Spirit 

LPA&M SP3652 46.98 

HUSKY, FERLIN 

Champagne Ladles Sr. Blue Ribbon 
Babies 

LP ABC 849 46.98 

INTRUDERS 
Energy Of Love 

LPK233149 •698 

8TZA33149 *6.98 

IRON BUTTERFLY 
Scorching Butterfly 

LP MCA 465 46 98 

■TMCAT46S 47 98 

JADE WARRIOR 
Floating World 

LP Island ILPS9290 16.98 

JOEL, BILLY 
Streetlife Serenade 

QL Columbia PCQ33146 17.98 

JOHN. ELTON 
Empty Sky 

LP MCA 21 30 46.98 

8TMCAT2130 47.98 

CAMCAC2130 47.98 

JONES, GEORGE, ft TAMMY WY 
NETTE 

George & Tammy ft Tina 

LPEp*cKE33351 46.98 

8TEA333S1 46.98 

CAET33351 46.98 

JONES. JACK 
Writ* Me A Love Song Charlie 

LPVictof APL1-0773 46.98 

JONES, TOM 
Somethin' Bout You Baby I Like 

LP Parrot PAS 71 066 4698 

KAYGEE'S 

Keep On Bumptn' & Masterplan 

LP Gang 101 4698 

KNIGHT, GLADYS, ft THE PIPS 
In The Beginning 

LP Bell 1323 »6.98 

8T Belt 8301 -1323H (GRT) 17.96 

KRAFTWERK 
Autobahn 

LP Vsrtipo VEL2003 • 6 98 

KRISTOFFERSON. KRIS, ft RITA 
COOLIDGE 
Breakaway 

LP Monument P233 278 46.98 

LABELLE 
Nightbirds 

BTEp>cET3307S »e.»8 

LEGARDE TWINS 
Legarde Twins 

LPLGT 1001 

LOGGINS, DAVE 
Apprentice 

CAEpicET32833 46.88 

MAHOGANY RUSH 
Maxoom 

LP 20th Century T463 98-88 

MAN 

Slow Motion 

LP U mted Artists U ALA 34 5 G 4 6 98 

MANZAREK, RAY 
The Whole Thlnga Started With 
Rock ft Roll Now It's Out Of Con- 
trol 

LP Mercury SRM1-1014 46 98 

8TMC9-1-1014 47.95 

CAMCR4-1-1014 47.96 

MARTI NO, AL 
To The Door Of The Sun 

LPCaoWolST-11366 46.98 

Mclaughlin, john/dave Hol- 
land /JOHN SURMAN/STU 
MARTIN/KARL BERGER 
Where Fortune Smiles 

LPPye12103 46.98 

MELVIN. HAROLD, ft THE BLUE 
NOTES 
To Be True 

LP Philadelphia Int'i KZ33 1 48 4 5.98 

8TZA3314B 46.98 

CAZT33148 46.98 

MILLER, JODY 
Country Girl 

LP Epic KE33349 15.98 

8TEA33349 »6.98 



MILLS. ELEANORE 
This Is 

LP Artmacope AS50O4 

MIRACLES 
Don't Cha Love It 
LPTamk»T6VW6S1 



MURPHEY, MICHAEL 
Murphey, Michael 

LPEptcKE33290 45.98 

8TEA33290 16.98 

NICO 
The End 

LP Island ILPS 9311 46.98 

OHIO PLAYERS 
Fire 

OS Mercury MQB-1 -101 3 4 7.95 

OREGON 
Winter Light 

LP Vanguard VSD793SQ 16.98 

OSBORNE BROTHERS 
Ptckin' Grass ft Singin' Country 

LP MCA 468 46.98 

8TMCAT468 »7.98 

O SULLIVAN GILBERT 
A Stranger In My Own Beck Yard 
LP MAM 10 48.98 

PATTERSON, BRENDA 
Like Good Wine 

U>DiscfwetOS22l1 46.98 

PAUL, BILLY 
Got My Head On Straight 

LP Philadelphia Int I KZ331 57 45.98 

8T2A33157 46.98 

CAZT33157 46.98 

PAYNE, JOHN 
First Album 

LP Bromfieid 8RI 

PETERS, ROBERTA 
Raisins ft Almonds 

LP Audw Fidelity AFSD6270 46.9B 

BTAFB-6270 46.98 

PILOT 
Pilot 

LPEMIST116368 46.98 

POCO 
Csntamoa 

QL Epic PEQ33 192 47.98 

Q8EAQ33192 47.98 

POTHEROE. BRIAN 
Pinball 

LPChrysalttCHR1065 46.98 

PRESLEY. ELVIS 
Promised Land 

LPVictof APL1-0873 46.B8 

RASPUTIN STASH 
Devil Mede Me Do It 

LPGemigoGMSIOOO 46.88 

RICH. CHARLIE 
The Silver Fox 

QLEp*cPEQ33250 47.98 

O8EAQ33250 47.98 

ROXY MUSIC 
Country Life 

LPAKoSD36-106 46.98 

RUFUS featuring CHAKA KHAN 
Rufusized 

LPABC ABC0837 46.98 

S AINTE MARIE. BUFFY 
Changing Woman 

LP MCA 451 46.96 

6TMCAT451 47.98 

SAIN, OLIVER 
Bus Stop 
LP Abet 406 

SAVER, LEO 
Just A Boy 

LP Warner Bros BS2836 46.98 



SCHOCK, HARRIET 
She's Low Clouds 

LP 20th Century T460 46.98 

SCOTT-HERON, GIL, ft BRIAN 
JACKSON 

The First Minute Of A New Day 

LP Arista 4030 46.98 

SECRET OYSTER 
Furtive Pearl 

LP Peters Int'l PI LPS 9003 

SEEGER. PETE 
Banks Of Marble 

LP Folkways FTS3 1 040 

SLEDGE. PERCY 
I'll Be Your Everything 

LPCapricomCP0147 46.98 

SMITH. CAL 

It'a Time To Pay The Fiddler 

LP MCA 467 46.98 

8TMCAT467 47.98 

CAMCAC467 47.98 

SMITH. CARL 
The Wey I Loea My Mind 

LP Hickory H3G-461 8 46 . 9B 

SMITH, CONNIE 
I've Got My Baby On My Mind 

LP Cotombw KC33376 4 5.98 

8TCA33375 46 98 

SOUL SURVIVORS 
Everything's Changing 

LPKZ33188 45. 

6TZA33186 46.98 

SPARKS 
Propaganda 

LPIslendlLPS9312 46.98 

STAMPLEY. JOE 
Stem play, Joe 

LP Epic KE33356 «5.98 

STEA33356 46.98 

STATLER BROTHERS 
Sons Of The Motherland 

LP Mercury SRM 1-1019 46.98 

8TMC8-1-1019 47.96 

CAMCR4-1-1019 47.95 

SWAMP DOGG 
Have You Heard This Story? 

LP lateral ILPS9299 46.98 

SWAN, BILLY 
I Can Help 

CA Monument 2T33279 46.98 



TATE, GRADY 
By Special Request 

LP Buddah BDS5623 46.88 

TEMPTATIONS 
A Song For You 

LPGordyGB 969S1 46.98 

THIN LIZZY 
Night Life 

LP Vertigo VE L 2002 46.98 

TOWER OF POWER 
Urban Renewal 

LPVVemerBros. 2834 46.98 

TUCKER, TANYA 
Greatest Hits 

LP Columbia KC33355 46.96 

BTCA33355 46 98 

CACT33355 , 46.98 

TWITTY, CONWAY 
Linda On My Mind 

LP MCA 469 

8TMCAT469 

CAMCAC469 



96 98 
47 98 
.47.98 



WALKER, CHAHLES, ft THE NEW 
YORK CITY BLUES BAND 
Blues From The Apple 

LP Oblivion 0D4 46-98 

WALSH. JOE 
So What 

LPABC DSD501 71 .46.98 

WEBSTER. JOEL 
Elixir 

LPCrossow CR9004 46.98 

WELLS. JUNIOR 
On Tap 
LP Oetmar* DS636 

WESLEY. FRED, ft THE NEW JB's 
Braekin' The Bread 

LP People PE6604 46.98 

WHISPERS 
Greatest Hits 

LPJanusJXS70l3 - 46.94 

8T Janus 8098-701 3H (GRT) 47.96 

WILLS, DAVID 
Barrooms To Bedrooms 

LPEp>cKE33353 46.98 

6TEA33353 46.98 

WILSON, JOE LEE 
LivhV High Off Nickels ft Dimes 

LPOblivionOOS 45.96 

WINTER, JOHNNY 
Winter. John Dawson, III 

QLBtus Sky PZQ33292 47.98 

Q8ZAQ33292 47.98 

WRIGHT, BETTY 
Danger High Voltage 

LP Alston 4400 46.98 

WYATT, ROBERT 
Rock Bottom 

LPVkginVR13.il 2 46-98 

YES 
Releyer 

LP Atlantic 5018122 46 98 



INTERNATIONAL 



CARLI 
Plays Guars ny 

LP Audio Fidelity AFSD6267 46.98 

DANKO, ROBBIE, ft HIS ORCH. 
Big Band Standards 

LP Au<*o Fidelity AFSD6269 46.9B 

GOYKOVICH. DUSKO 
After Hours 

LPEnja202O *998 

HARLOW 
Live In Quad 

OL Fama OXSLPO04 72 [2] » 7 98 

MASTER MUSICIANS OF JA- 
JOUKA 
Master Musicians of Jajouka 

LPAdalphiA03000 46. BB 

NAVEL MANEUVERS— Belly Dance 
Music 
Mohammed El Bakkar 

LPAucSoFideHryAF2415 47.98 

RAY, RlCARDO, ft BOBBY CRUZ 
197S 

LPVayaXVS33 45.98 

8T8XT33 48.98 

CA4XT33 46.98 

SANTA MARIA, MONGUITO 
En Una Nota 

LPInc*XSLP1040 46.98 

ST 8 XT 1040 46.98 

CA4XT1040 46.98 

SONORA DE PANCHITO COR 

CHADO ft SUS VOCES 
Mexico Tropical 
LP Audio Fidelity AFS06262 . 46 98 



THEATRE / FILMS / TV 



COME ON ft ZOOM 
TV Soundtrack 
LPA&M SP3402 48 98 

GOLD 
Original Soundtrack 

LPABC ABC D -8 5 5 46.98 

GODFATHER. PART II 
Oroginal Soundtrack 

LPABCABDP856 46.98 

ISLAND AT THE TOP OF THE 
WORLD 

LPDisneyland 3814 46 

LENNY 

Soundtrack (Dust in Hoffmsn) 

LP United Artists UALA359H 47 



THE LITTLE PRINCE 
Richard Burton 
LP PIP 681 3 
Original Soundtrack 

LPABC AB0P854 46.98 

MAN WITH THE GOLDEN GUN 
Original Soundtrack 
LP United Artists UALA3 58G 4698 
TOWERING INFERNO 
Original Soundtrack 
LP Warner Bros BS 2840 46.98 



JAZZ 



BAKER. CHET 
She Wes Good To Me 

LPCTI6050S1 .....46.98 

B R OWN / CE L LA R / ROACH 
Best Coast K Jazz 1954 

LPTripTLP5537 45-98 

BARRON, KENNY 
Peruvian Blue 

LPMuaeMR5044 46 98 

CARN. DOUG 
Adams Apple 

LP B lack Jazz BJQO / 2 1 4 B 98 

CATALYST 
Unity 

LPMuseMP.5042 46.98 

CIRCLE/PARIS CONCERT 
C. Cores, A. Braston, 0. Holland, 
etc. 

LPECM1018/19ST 49 98 

COLEMAN, BILL, ft BEN WEBSTER 
Swinging In London 

LP Black Lion BL128 46.98 

DOR HAM. KENNY 
Ease It 

LP Muse 6053 46.98 

DUKE. KENO CONTEMPORARIES 
Sense Of Values 

LP Strata East SES741 6 46.98 

ELLINGTON. DUKE 
Reflections Of The Big Bsnd Era 

LP Atlantic SD1 665 46.98 

ELLINGTON, DUKE 
Third Sacred Concert (The Majesty 

Of God) 

LPVictorAPL 1-0788 46. 98 

OETZ, STAN 
Captain Marvel 

LP Columbia K.C3 2 706 4 S . 96 

8TCA32706 46.98 

CACT32706 4698 

GRUBBS, EARL ft CARL 
Rebirth 

LPMuseMR5047 46.96 

HAMPTON. LIONEL 
Stop: I Don't Need No Symphony! 

LPBrunswick9210-754203 46 98 

HANCOCK. HERBIE 
Thrust 

QL Columbia PCQ32965 47.98 

Q8CAQ32965 47.98 

HANCOCK, HERBIE. FREDDIE 
HUBBARD ft STANLEY TURREN- 
TINE 
In Concert, v. 2 

LPCTI6049S1 46.98 

HAWKINS. COLEMAN, ft BUD 
POWELL 
Hewk In Germany 

LP Black L*on BL1 59 46.98 

HOLIDAY. BILLIE. REVISITED 
C. McRae, D. Washington. S. 
Vaughsn, etc. 

LP Mainstream 409 46.98 

HORN, PAUL 
A Special Edition 
LP Island ISL06 
JAZZ COMPOSER'S ORCHESTRA 
Plays Numstik Swing Band 
LP JCOA LP 1007 

KEYS, CALVIN 
Proceed With Caution 

LPBteckJazzBJQD18 46.98 

McGRIFF, JIMMY 
The Mein Squeeze 

LP Groove Merchant GM534 46 98 

PURIM. FLORA 
Stories To Tell 

LPMile*loneM9058 46 98 

RICH, BUDDY, ft LIONEL 
HAMPTON 
Transiiion 

LP Groove Merchant GM3302 46.98 

ROLLINS. SONNY 
The Bridge) 

LP Victor APL 1-0859 46.98 

The Cutting Edge 

LP Milestone 89059 46.96 

ROUSE, CHARLES 
Two Is One 

LP Strata- East SES1 9746 46 98 

RUSHEN, PATRICE 
Preiueion 

LP Prestige P 1 0069 46.98 

TOLLIVER, CHARLES. MUSIC INC. 
Live In Tokyo 

LP Strata-East SES 19745 46.98 

VON SCHLIPPENBACH. ALEXAN- 
DER 
Payan 

LPEnta2012 46-98 

WEBSTER. BEN 
Duke's In Bed 

LP Black Lion BL190 46.98 

WILSON, TEDDY 
Moo ng low 

LP Black Lion BL1 77 46.98 



WITHERSPOON. JIMMY 
Love Is A Five Letter Word 

LPCap.iolST11360 46 S 



CLASSICAL 



ALBENIZ, ISAAC 
Complete Piano Music v. 2 

Kyriakou 

LPVoa SVBX5404 4 10.98 

Complete Piano Music, v.3 

LPVoxSVBX5405 410.68 

BACH, JOHANN SEBASTIAN 
Music Selections 

Philadelphia Orch.. Stokowski 
(Stowski Conducts Bach) 

LP0dysaeyY33228 43.49 

BARBER. SAMUEL 
Music Of 
New York Philh. 

LPOoV»»tyY33230 13.49 

BEETHOVEN, LUDWIG VAN 
Concert! For Piano (5); Choral Fan- 
tasy; Rondo; Sonatas For Piano 
No. 24 ft 26; Fantasy, Op. 77 
Brendel 

LPVo*VSPS17(5) 424.90 

Concerto For Pis no No. 1 In C. Op. 
IS; Seven Bagatelles. Op. 33 

fschupp 

LP PCS 60065 42.98 

8TSCS8-50065 43.98 

CASCSC-50065 43.98 

Sonatas For Piano Nos 31 In A 

fiat Op. 110 ft 32 Inc. Op. 111 
Bishop 

LP Philips 6500.764 47.98 

Symphoniee No. 1 in C, Op. 21 ft 

No. 2 in D, Op. 36 

Academy of St. Martin-ln-The- 

Fields, Marriner 

LPPhilips65O0 113 47.98 

Symphony No. 3 in E-fiet, Op. 55 
(Eroice) 

Berlin Philh. Orch., Furtwangler 
LP Turnabout /Vox THS6 5020 43.98 

BRAHAMS, JOHANNES 
Symphonies (4}; Academic Festi- 
val Overture. Op. 80; Tragic Over- 
ture. Op. 81 

Krips. Swarowsky. Schuricht. Wall- 
enstein 

LP FCS 4 1 [4] 411.92 

Symphonies (4); Tragic Overture: 
Haydn Variations 

London Philharmonia Orch . Tosca- 

LP Turnabout /Vo* THS6602 7 / 30 14) 

415.92 

CHIHARA. PAUL 
Grass; Ceremony I; Ceremony III 

Neidlinger, London Sym Orch., 
Marriner 

04. Turnabout QTV34572 43.98 

CHOPIN. FREDERIC 
Complete Works For Pisno ft Or- 
chestra 

LP Philips 6747.003 [3] 423.94 

DVORAK. ANTONIN 
Symphony No. 8 in G 
Walter 

LP Odyssey Y33231 43.49 

KALKBRENNER. FRIEDRICH W1L- 
HELM 

Concerto For Piano No. 1 in d. Op. 
61 

Ksnn, Hsmburg Sym., Beissel/ 
Hummel: Grand Piano 
LPTumeboutTV34661 43.86 

LA LO. EDOUARD 
Symphonic E spa g nolo Walton 
Con. Violin 

LP0dysaeyY33229 43.46 

LISZT, FRANZ JOSEF 
Dante Symphony 

Radio Luxembourg Orch., Ceo 

QLVaxOCE31082 14.98 

MAHLER, QUSTAV 
Dee Lisd Von Der Erde 

Bernstein 

LPCo)umbutKM31919 46.96 

8TMT31919 46.96 

QLKMQ31919 47.98 

MASSENET. JULES 
Pieno Concerto 

Dosse. Westphalian Sym. Orch.. 
Lands u / Saint- Saens: Africa / Gou- 
noud: Fan. 
QLCandide QCE.li 088 44.98 

MASSENET, JULES 
Scenes Hongrolses (Orchestral 
Suite No. 2) 

Radio Luxembourg Orch., Cao/Lalo; 
Rspsodia Norvegienne/Chsbrier: 
Fete Polonaise 
Q4. Turnabout QTV34S70 43.98 

Church Sonatas For Organ ft Or- 
chestra 

Haselboeck. Grsi Cappella Classics. 
Hochstrasser 

LP Tumsboul TV34 565 43 98 

Coei Fen Tutte 

Caballe. Baker. Gedda. Gonrarolli. 
Cotrubes. Wixell, Roysl Opera House 
Covent Garden Chorus & Orch., 
Davis 

LP Philips 6707.026 14) 431.92 

Sonatas for Pieno 

Kraus (v.1) 

LP Odyssey Y3 33220 [3] 41 0.47 

Sonatas For Piano 

Kraus (v. 2) 
LPOdyssey Y3 33224(3] 410.47 

Symphonies Nos 29. 31. 34. 35. 
36. 38. 39, 40, 41 . Overtures (Don 
Giovanni ft Marriage Of Figaro) 

London Philh. Orch.. Beecham 

LPTumaboul/VoxTHS65022/26 [5] 
419.90 



(Continued on page 57) 
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Cinnamon Disks Checks Dominion 
Out; Felts To ABC-Dot? Debuting 

On Disks 



NASHVILLE - Cinnamon Rec- 
ords based here has divested itself 
of its last remaining artists and 
apparently is going out of the record 
business if legal entanglements can 
be straightened out. 

The big hangup now concerns the 
signing of Narvel Felts, the out- 
standing artist among the Cinnamon 
group, by ABC-Dot. According lo 
several officials, the move includes 
the purchase of existing masters. 
However, RCA refuses to release the 
masters until a settlement is made on 
studio charges run up by Cinnamon, 



and a Nashville bank also has an in- 
terest in the tapes. Thus. Felts' con- 
tract is somewhere in a stale of 
limbo. 

ABC-Dot. however, has signed 
Sharon Vaughn, Felts' former sing- 
ing partner at Cinnamon, and a ses- 
sion is due soon for the singer. Other 
past Cinnamon artists have been 
signed to other labels, with Fells 
holding out for a number of months 
due to his friendship with Cinna- 
mon officials Johnny Morris and 
others, and because of the legal 
hangups. 



i A THIRD IN OFFING 



■ 

Huey Meaux Rides 
Again With 2 Hits | 




n 



Bob Schanz photo 

VAUGHN SIGNED— Sharon Vaughn, formerly with Cinnamon Records, is 
signed to a recording contract by ABC-Dot's Jim Foglesong, left. Shown with 
them are Phillip Levrtan, and Larry Baunach, right, vice president of the ABC- 
Dot operation. 



RICHMOND-The newly re- 
vived "Old Dominion Barn Dance" 
(Billboard. Jan. 25), now has estab- 
lished a record label, and has signed 
Ron Craddock. brother of Bill 
"Crash" Craddock. and Juell Pay- 
ton. 

Ralph Wrighi, president of Versa- 
tility Productions, the firm involved 
in the revival, says the label will be 
called either Dominion or Old Do- 
minion, depending upon union 
clearance. 

Wright also has projected both an 
Old Dominion Barn Dance Club, 
with membership now numbering in 
excess of 1,000. and a special Old 
Timer's Day to be held in April. Al- 
ready contracted for this special 
show are Grandpa Jones and Joe 
Maphis. both of whom had their be- 
ginnings on the original show. 

The new version of the old radio 
show will be broadcast on station 
WTVR, a 24-hour country station, 
and probably televised one hour 
weekly on WTVR-TV. Both stations 
are owned by the Roy H. Park 
Broadcasting Co., which owns seven 
stations in all. each with a country 
format. "This way they will be able 
to push the local latent developed 
through the Bam Dance," Wright 
said. 

Recently introduced to the au- 

(Contimti'il on page 56) 



HOUSTON-Producer Huey 
Meaux. who scored with dozens of 
hits in the past, has hit on two con- 
secutive country singles which he 
broke in this city. Currently he's 
working on a third. 

The veteran Cajun music official 
released "Until The Nexl Teardrop 
Falls" to Dot Records, recorded by 
Freddie Fender on Meaux's Crazy 
Cajun label. It had sold nearly 
10.000 records in this area. 

He then leased "Matilda" by 
Donnie King, which he had placed 
on his American Playboy label, to 
Warner Bros. King, bass player for 
Frcnchic Bourque. also had a break- 
out in this city. For that matter, so 
did Bourque, with his "Big 
Mamou," still another old standard. 

"Until the Next Teardrop Falls" 
was co-written some seven years ago 
by Vivian Keith and Ben Peters 
when both were writing for Shelby 
Singleton. During Meaux's sub- 
sequent stay in prison, it was Ms. 
Keith who took care of his family's 
needs, his business affairs and his 
mail. M eaux says he made a promise 
to her that one day he would turn the 
song into a hit record. It earlier had 
been recorded 32 times, including a 
hit version by Duane Dee, produced 
by Kelso Herslon, on Capitol. 

"It means more to me to have it a 
hit for her than anything else." 
Meaux says. Paradoxically, Freddie 



Fender, the Chieano singer who has 
the current hit. also spent consider- 
able time in prison for smoking 
marijuana in Louisiana. 

Meaux took another standard, 
"Matilda," turned it out on another 
of his custom labels, had a massive 
breakout with the song here and 
leased it to Warner Bros. 

Meaux says he has a third such 
song, also a standard, which is just in 
the leasing stage. 

"I followed my own instinct," 
Meaux says. "If a song sounds right 
to me, I don*t care who rejects it. I'll 
put it on one of my labels, and 
people are picking them up again. 
Everyone had a shot at these songs. 
Now people are asking me to pro- 
duce hits for them." 

Still another paradox: "Matilda" 
is published by Combine Music. It 
originally was part of the Longhorn 
catalog, which was sold lo Combine 
by Steve Poncio some years after it 
was first released in 1958. 

Mrs. Denning Dead 

NASHVILLE-Services were 
held at 2 p.m. lasl Wednesday (22) in 
Springfield, Tcnn., for Mrs. Maude 
Denning, mother of Mrs. Jo Walker, 
executive director of The Country 
Music Assn. 

Mrs. Denning is survived by nine 
children, including Mrs. Walker. 
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SING Trie BLUES-Waylne. leaiuap 

(W. Jenmnp). RCA 10142 (Baroa. BMI) 
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THE TIES THAT BIND-Oe. imam 

(V Cono. C Otis). ABC/Dot 1 7531 (New York Times 
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WRONG ROAD AGAIN-Crystal byte 
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(A. feyiwMs). UA XW 555 X (lack. BMI) 
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1 CANT KELP IT (If I'm Still In Love 
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(H. Williams), Capital 3990 (Fred Rose. BMI) 
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(6 Oeeta). Capitol 3976 fSLebooi. BMI) 
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CITY LIGHTS-HKluyGiney 

(B. Ajiderson). Playtwy 6015 (TNI, BMI) 
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WHATCHA GONNA DO WITH A 
DOG LIKE THAT-Sasaa Una 

(B. Morm). Capitol 3980 (Sua Book. BMI) 
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THERE'S A SONG ON THE 
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JUKEBOX- d,„o»* 

(8 StMmi. C Taylor). Eatt 8 50036 (Columbia) 
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MY TIME-Romm, Mtiie 
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(0 Gabon). RCA 1011? (Acuff Row. BMI) 
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(T Hirdm). Columbia 3-10066 (Hudson Bay. BMI) 
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I'M A BELIEVER- Wr, Ottntrtet 












(S Barrett, R Merer.0), ABC/Dot 17523 (Rieei 
Maieno. SESAC) 
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SWEET SURRENDER-jour- o*mt 
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(J Deenrtr). RCA 10148 (Watt Doney. ASCAP) 
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WOLF CHEEK PASS-CM. Mcttf 

(W Fries, IS Dim). MGM U764 (ArrwtKan 
Gramophone SESAC) 
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LETS SING OUR SONG-Jem Need 

(1 R Hubbard). RCA 10132 (Vector. BMI) 
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(C Twttty), MCA 40339 (Twilty Bird, BMI) 


S 


24 




IT'S A SIN WHEN YOU LOVE 
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(1. Webb), Capitol 39S8 (Canopy. ASCAP) 
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CAROLINA MOONSHINE- Porter Hapwf 
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BUSIEST MEMORY IN TOWN-DkaayUt 














(G. Morgan). RCA 10091 (Pi Gem BMI) 
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NOPPY, GENE AND ME-Ro, loiers 

i,i uarrcn. uom, woem). cwi Leniury jiae 
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1 BELIEVE THE SOUTH IS GONNA RISE 
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THAT'S HOW MY BABY BUILDS 
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(J Fosltf). RCA 10135 (Adrenture ASCAP 
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(G Richer. B. Peters). Capitol 3970 
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IT WAS ALWAYS SO EASY (To Find An 
Unhappy Woman)-Mr* lm*i 
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(W Shafer. D Ovens), GRC 2036 
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YOU ARE THE ONE- Mel rrikt 1 Skerry Bryce 

IK Westbeiry K Habour). MGM 14776 
(Simpiss. BMI) 
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ANOTHER YOU - Fares Taeraj 
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(J. Peppers). Mercury f3633 (Plweogram) 
(Cott Miners. BMI) 
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SOMEONE CARES FOR YOU-lad Heefel 
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(R SteacMI, G Suttoni Capitol 3965 (Pala Dura/ 
Rodeo OMitwy BMI) 
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LOVING YOU WILL NEVER 














GROW OLD- Lois Johnson 
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(0 Sitrtr). 20th Cwtury 2151 














(Hank Williams Jr.. BMI) 
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ROCK 'N ROLL (1 Gave You The Best 
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Years Of My Life)- «a t Dam 










(K Johnson). Wlunbts 3 10070 (Tree BMI) 
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KENTUCKY GAMBLER- Marie Han>rd 
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(D Parton), Capitol 3974 (Owepar. BMI) 
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WRITE ME A LETTER- s»bby & B» 
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0. Hartm. W Meskefl), GAT 014 (Cttess/jeaui) 
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TITLE— Artist 

OVntaf). label i Number (Oat Label) (Publuhet. LKeatee) 



LAY BACK LOVER -Dattte <M 

(S Piaein. H Viahor). RCA 10175 (Int. BMI) 



PENNY- 

(6. Laaa. S Daais). ABC/Dot 17537 (Al Calko. BHD 
CHAMPAGNE LADIES AND BLUE RIBBON 

BABIES — Fr- r M, 

(0 Fian>. A I Doodk ' Cms). ABC IXHS 
(Aoall Rota/Hill t Ranee BMI) 

WHOEVER TURNED YOU ON, FORGOT 
TO TURN YOU OFF-uua dm mm 

(D Wilkmi, 1 Marshall! MCA 40345 (Cmaralt) Inez 
Battlegiound. BMI) 

BEFORE THE NEXT 

TEARDROP FALLS-FraMT Faate 

(V. Keith. B Paten). ABC/Dot 17540 
(ftneerlilie. BMI) 

BIG MAMOU— ReMHa Freecnie bViuniue 
I TM OatlaaFi 

(1. Dam). 70th Cntan 7152 (Teat. BMI| 

NEVER COMING BACK AGAIN-.,, m* t. 

(1 Botler. J CfatcMieW). Warner Bros 
B046 (Tree. BMI) 

A UTTLE BIT SOUTH 

Of SASIATOON-Ssaia, toraas 

(C Sfluba. S. lamas). Cohimbre 3 10077 
(Minor,. BMI) 

UFE-Mart! Rmaaaaa 

(M- Robbrns). MCA 40347 IMsrtposa. BMI) 

HE'S EVERYWHERE- »,„t,n Saian 

(J VrMehead. C Dobbins). Map 1721 (PIP) (Too 
Reran. ASCAP) 

111 SING FOR YOU-ta Beta. 

(B. Bond). Hiclor* 338 (MGM) (AcuH Hose. BMI) 

AIN7 SHE SOMETHIN' ELSE- ui* area. 

(J Foster. 6 fbca). ABC 17037 (lacA i Bill. ASCAP) 

MR. S0NGWRlTER-S»ae, Skarpe 

(T Boeea. M Powers). United Artists 574 
(Uoited Artrsts/Boiee i Powers, ASCAP) 

THE BARGAIN STORE -Oaaa r^m 

(D Partoo), RCA 10(64 (Oaepar 6MI1 

BUTTERFLY- m, Ane4 

(Gerard. Bernet. Oaera. Curb). MGM 14763 
(Sabacmam. ASCAP) 

JUST LIKE YOUR DADDY- seaom p.»,ii 

0 Adrarnl. MCA 40340 (Prtl A Bit. BMI) 

F0RGETTIN' 'BOUT Y0U-iir> Uasa> 

(A Reynolds. D Walurm). MGM 14755 (lac* BMI) 

LEAVE IT UP TO ME - «,.:, LaeUi 

(£ Comer) Bryan 10)0 (Blue Moon. ASCAP) 

SOULFUL iVOMAN-hetn, dtmi 

(A ODell) Copncorn 07)9 (Warner Bros) 
(House 01 Gold. BMI) 

OH BOV-Dilna Trasb 

(T Romeo). ABC Ool 17536 (Wherefore. BMI) 

SALLY 6- Pad McCarowa t HVaes 

IP McCartnei). Apple 1875 (Capitol) 
(McCartney/ATV. BMI) 

SUSAN WHEN SHE TRIED-Sultar Bras 

(0. Herd). Mercury 73675 (Ptronagram) 
(American Ccmboy. BMI) 

COME ON DOm-Teeaaaaaaa F.r*a Fard 

(1 Hayiord. St Stone). Capitol 3816 (Mjeidiaa BMI) 

THAT'S THE WAY LOVE 
SHOULD BE-(na. Cobs 

IM Blecklord I Dougherty 0 Gillon). AfiC/OM 
17527 (Famous. ASCAP) 



I'LL STILL LOVE Y0U-*. I 

II Wealberty). Buddah 444 (Keca ASCAP) 

RIDE EM C0WB0Y-P..I dm 

(P D»rs). Ban! 712 (Web IV) IWtb IV. BMI) 

HAVE YOU NEVER BEEN 
MELLOW-Otivii NaaAe«.|oa« 

(I Fanar). MCA 40319 (ATV BMI) 

MY ELUSIVE DREAMS- 1-, .I., Ria 

(C Putnam B Shernll). Epic 8 50064 
(Cmombia) (Tree. BMI) 



MA MA D0NT 10W-IM 11 

(H lhompsort). ABC/Dol 11535 (Braros VaUtr BMI) 

RUBY, BABY-BUI c,, s r Craddod 

(I Lreban. M. Stollei). ABC 17036 (Hill A Range ' 
Quiatet/FreOdy Brenstock. BMI) 

SINGIN- IN THE 

KITCHEN-Bobty Bare 4 The Feaairy 

(S Srl«nte«). RCA 100% ICrrl Ere. BMI) 

JANUARY )0NES-w,n, Cane. 

(R BowU). ABC 17052 (Chappell. ASCAP) 

I'LL BELIEVE ANYTHING YOU SAY-sam t. 

(I AndM). MGM 14773 aowery. BMI) 
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69 
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72 
73 
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75 

it 

77 
7! 

79 

it 



99 



87 



TITIi-Artrit 

(Vrrrler). label t Number (Dot label) (Publisher. Licensee) 



DON JUNIOR-M. U tmm 

a Romeo) RCA 10(31 (Wherelore. BMI) 



OUR LOVE-loie, MMor 

(R Miller). Cohjmbrl 3 10052 (AMond. BMI) 

BEST WAY I KNOW 

HIM-Mel rettei 1 Sulesrbers 

(I Chesnutl MGM 11787 (PbSSaey. BMI) 

ROSES AND LOVE SONGS-b, r,<, 

(I. Wtatueity). Myrrh 150 (ABC) (Keel. ASCAP) 

WATCH OUT FOR LUCY- Pes, toaa 

(l Mach). Caprtol 3901 (Dinor/Oadeum. BMI) 

ALL THE LOVE YOU'LL 

EVER NEED-CM Cochren 

(J Seely). Eaterpnse 9109 (Cotumbia) (Tree BMI) 

THE CROSSROAD-Mar, lay lames 

(A Reynolds). Aeco 605 (lack. BMI) 

FOR A MINUTE m E RE - km.., Pryeaaydi 

(J Footer. B Fbca). !>c 8 50010 (Colurabra) 
(Hall dement. BMIl 

COVER ME-SammrSmrt, 

(W. Clem). Meta 1222 (P1P1 (RoaOndyi BMI) 

LONELY MEN, LONELY 
WOMEN-Coonie talon 

IB Dees) ABC Dunhill 15022 (Hill t Ranee. BMI) 

CMO0 CH00 

CH'BOOGIE- Asleep At The Wheel 

(M. Gaoler V Horton, 0. Dartilkj). Epic 8 50045 
(Cduiikbia) (Ryteoc ASCAP) 

EASY LOOK -■.«,, riki 

(S Throckmorton C Putmaa). RCA 10141 (1m. BM 

I STILL FEEL THE SAME 

ABOUT Y0U-B.ll Aaalsrata. 

(B Anderson) MCA 40351 (StaAmn. BMI) 

DONT LET THE GOOD TIMES FOOL 

YOU - Helta Nrjerteraaery 

(GS Plitoo. R Heflird) Elektri 15279 
(Acavstic BMI) 

IS THIS ALL THERE IS TO 
A HONKY TONKY'-hyay, »„..■ 

(B DuiKan. D lee) MeotdyUnd 6003 IMotoan) 
(Brother Karl s/Mandina. BMI) 

I CAN'T HELP MYSELF (Su|» Pie, 

HotWy Buncll)-Piice Ua.Nl 1 aa.ri Nadir 

(Ikttand Oocier. Holland) GUT 016 
(Chass/linus) (lobete. BMI) 

I JUST CANT GET HER OUT OF 

MY MIND-Msary ***m 

(L Gattiei). Mercury 73659 (Phorrojnmi 
(Fail Generation. BMI) 

THE WAY I LOSE MY MIND-Otl aaa» 

(D Frailer. S D Stlaler). Hrcaory 337 (MGM) 
(AcirtT Rose. BMI) 

SHOULD I COME HOME (Of Should 
I Go CraZy)-Joe Mkea 

(I Allen) Warner Bros 8052 (Tree BMI) 

BLANKET ON THE GROUND-Bit. ■ Spaa. 

(Roger bo*U«t), United iVtats M4 (United iVIisti, BMI; 

MY BOY-Ehri Presley 

(B Martin, P Coulter. C francav I P Boulayre). 
RCA 10191 (Colgerw. ASCAP) 

I FOUGHT THE LAW-s» 

(S. Curtis). AAM 1651 ( Ac Lift Rose, BMI) 



YOURS AND MIND-o e I 

(T- Strong, M Litttelield). Enterprise 9108 (Columbia) 
(Hardhead, BMI) 

NASHVILLE-Henrt Mm 

(H. Alton). UM 1657 (Lad, law, BMI) 
PADRE — Judy Lynn 

(A Romans, P F Websler) Warner Bros 8059 
(Anne- Rat he I ASCAP) 

ME AS I AM-U* Tayter 

(C Taylor), Warner Bros 8050 
iBlatWood 'BK. Road. BMI) 

COME ON HOME- Mary laa TuriNtr 

(I Dtrrelll. MCA 40343 (Eicellarec. BMI) 

BAD WATER- 1*** watsa. 

<) Holiday I De Shannon R Myers) 
fiesco 630 (MSO) (Unart. BMI) 

CLEAN YOUR OWN TABUS- Stone, ttord. 

(C Taysc-r I Capitol 4015 (Biac-woc-d/Bac. Read, BMI) 

ONCE AGAIN I GO TO SUEP-MtM, juten 

(K lean). Mercury 73638 (PTwnosram) 
(MHIenc. ASCAP) 

SWEET L0VIN' BABY-whm **** 

(G iHetsort, C Taylor). ShMnon 821 (NSO) 
(Coach 8 Four. BMI) 

HOW COME IT TOOK SO LONG 
(To Sjy Goodbye)- Dm i^ctVy 

(ft R»£eis. I, Dudley ) Key), United Artists 585 
|Ne»teys BMI! 

PROUD OF YOU BABY— m Leswi 

(B Shemll, N Wilson), Epx 8 50065 (Columbia) 
(Alice. BMI) 
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h ari G Dobbins (Two Rivers. ASCAP) 
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Country 

Country Radio 
Seminar Looks 
At Recession 

NASHVILLE— The matter of the 
current economy will figure heavily 
in this year's Country Radio Semi- 
nar, scheduled to be held here 
March 14-15 at the Airport Hilton. 

Ric Libby. KENR, Houston, is 
chairman of the agenda committee. 
He says the agenda is aimed at pro- 
gramming success, and ci eating 
ways to make this year a successful 
one for radio. 

John Brown of MCA Records is 
chairman of the seminar. No key- 
note speaker has been announced 
yet. However, a lineup of speakers 
includes some of the most pretig- 
ious names in country radio. 

Registration forms and informa- 
tion may be obtained by writing to 
the Country Radio Seminar, Box 
12617, Nashville. 37212. 



Nashville 



By COLLEEN CLARK 
Roy Clark, at the invitation of the 
U.S. Department of the Interior, has 
cut a series of TV promotional spots 
for the National Parks Service. . . . 
Freddy Weller special guest on 
March of Dimes Telethon from 
WJHG-TV in Panama City. Fla. . . . 
Diana Trask flew to Los Angeles 
from her engagement at the Frontier 
Hotel, Las Vegas, to record the 
theme song for new ABC Movie of 
the Week, "Anything Goes," under 
the direction of Nelson Riddle. . . 
Rex Allen Jr. really following in his 
Dad's footsteps. He is booked to 
play the Pikes Peak Or Bust Rodeo 
in Colorado Springs, Colo., which 
Rex Sr. has worked for the last dec- 
ade. 

Billy Parker has signed an exclu- 
sive recording contract with Sun- 
shine Country Records in Arlington. 
Tex. . . . The Le Garde Twins ap- 
peared on the Merv Griffin Show 
Jan. 30. along with fellow Austra- 
lian. Helen Reddy Bob Luman 

drew standing room crowds at his re- 
cent Holland appearance. Already 
scheduled for network television ap- 
pearances in Holland and Germany. 

Roger Miller to host the tenth an- 
nual Academy of Country Music 
Awards in Los Angeles on Feb. 27. 
The event will be filmed at the 
Aquarius Theater and will be aired 
on ABC's Wide World of Entertain- 
ment March 5. . . . Ronnie Milsap, 
voted Male Vocalist of the Year by 
The Country Music Assn., has 
signed as a writer-member with The 
American Society of Composers, 
Authors and Publishers. . . . Jim Aho 
has signed as an exclusive writer 
with Loyd of Nashville Music. Inc.. 
a division of House of Loyd, Inc. . . . 
Elmer tud pucker has joined Nash- 
ville International Corp. for book- 
ings and representation. Fudpucker 
has recently been working with the 
Jeny Lee Lewis Show. 

Elroy Kahanek of RCA Records 
and Johnny Russell were both rob- 
bery victims as they entered their ho- 
tel rooms last week. . . . While ap- 
pearing at the North 40 Club in 
Ontario. Calif., last week, the club 
received a bomb threat. However, 
no bomb was found and Marty Rob- 
bins signed autographs and talked 
with the guests until the building 
was cleared for readmiltance. . . . 
Cuzzin Sipe set to headline the Wyo- 
ming. 111.. "Spoon River Days." It 
will be his third straight appearance 
at the annual June event. . . . Chip 
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* Star Pbfto»mar-LPj r<frsterin| proportionate upward progress thn watk. 
TITLE— Artist, label A Number (OMnbuliflt label) 
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HEART LIKE A WHEEL-Lindi Ronstadt, Capi* st lira 


2 




29 


BACK HOME AGAIN -John Denver, sen cni cms 


3 


1 


9 


CITY LIGHTS— Micke* Galley. Pliibo, PS U3 


A 

w 


1 


7 


SONGS OF FOX HOLLOW-Tom T. Hall, wm stw t-soo <Pr.r» ( r.r») 


I 


3 


t 


1 CAN HELP— Billy Swan, Mwumtnt ai 33279 (Columbia) 


( 


5 


17 


MERLE HAGGARD PRESENTS HIS 30TH ALBUM-Merte Haggard 
1 The Strangers, Capitol ST 11331 


7 




19 


THE RAMBLIN' MAN-Waylan Jennings, «ca APU0734 


S 


j 


s 


THE SILVER FOX-Chariie Rich, tp« pe 332» iUmM 




12 


7 


HIGHLY PRIZED POSSESSION-Anne Murray, CapM St 11354 


1** 


„ 


12 


LIKE OLD TIMES AGAIN-Ray Price, M,.,h ts}> iwm/abci 




a 


35 


IF YOU LOVE ME LET ME KNOW-Olnia Newton-John, mca m 


12 


10 


14 


DON WILLIAMS, VOL III-abcdoi dosd not 


13 


11 


33 


RUB IT 1 M — Billy Crash Ctaddoci, abc abcx 817 




19 


94 


BEHIND CLOSED OOORS-Charlie Rich, Epic ke Ota rcoiumbui 


15 


16 


11 


PRIDE OF AMERICA-Charley Pride, rca apu to 


11 


a 


23 


ROOM FULL OF ROSES-Mickey Gilley, Pi.,to, Ui 


17 


» 


12 


GET ON MY LOVE TRAIN— La Costa, capiM st tlM 


IS 




S 


COUNTRY HEART N SOUl-Frrtddie Hart, Capitol st IDS 


19 




22 


PLEASE D0NT STOP LOVING ME-Porter 'N' Dolly, rca apiioms 


20 


21 


9 


REUNION — Glen Campbell, Camlal SW 11336 




27 


3 


RIDE 'EM COWBOY-Paul Davis, i,h aoi 


22 


23 


6 


BREAK AWAY-Kris KristoHerson A Rita CooMte, btaunai Pi 33278 

(Cflbembia) 


23 


25 


22 


I'M NOT THROUGH LOVING YOU YCT-Conway Tartly, MCA 44) 


24 


» 


31 


COUNTRY PARTNERS- Loretta Lynn & Conway Taritty, MCA « 


2$ 


22 


13 


MISS DONNA FArK0->sc. M DOSD .'to.' 


26 


30 


12 


GREATEST H ITS -Mel Tints, mgm mig 4910 


27 


24 


12 


WOMAN TO WOMAN-Tammy Wytiette, Bat ke 1124s icmmtM) 


2t 


31 


11 


THEY DON'T MAKE 'EM LIKE MY DADDY-loretta Lynn. mc« iu 


a 


26 


36 


PURE L0VE-Ronni< Milsap, so apu 0500 


* 


a^n 




PROMISED LAND— Ehris Presley, sea apu 08)3 


31 


38 


4 


BARBI DOLL-Barbi Benton, pii,do» pe 404 


32 


36 


2 


SONS OF THE MOTHERLAND-Statltr Brothers, tmm sua > >om 

(Phot»o|f»m) 


Ur 


o 


B* 


LINDA ON MY MIND-Conaray Twrtty, mca 469 


34 


34 


9 


LATEST & GREATEST-Oanny Davis, RCA APU 0774 


37 




ITS TIME TO PAY THE FIDDLER-Cal Smith, mca asi 
A LEGEND IN MY TIME-Ronnie Milsap, sea apu 0848 
THE BEST OF JIM REEVES SACRED SONGS-rca apu 0793 




40 


3 


31 


1 M 


27 


ONE DAY AT A TIME-Marilyn Seilars, Meia MIPS602 (PIP) 


33 


21 


7 


SHE CALLED ME BABY-Charlie Rich, rca apu 0685 






GREATEST HITS Vol. 1— BjRry "Crash" Cnddock, abc abcd 850 


41 


29 


14 


CLASSIC CLARK-Roy Clark, abc/Ooi dosd 2010 


42 


32 


11 


GREATEST HITS-Diana Trask, abc/Doi dosd 2007 


43 


43 


5 


CHAMPAGNE LADIES t BLUE RIBBON BABIES-Ftrtin Husky, abc 849 


44 


33 


24 


COUNTRY -Anne Murray, Capnol ST 11324 


45 


46 


9 


INSIGHT INTO HANK WILLIAMS IN SONG AND STORY-Hank Williams 1 
Hank Williams Jr., mgm M3G 4975 


46 


35 


15 


SONGS ABOUT LADIES t LOVE-Johnny Rodrifuu, laawi SUM 1 10012 
(Pewiogiim) 


47 


39 


11 


LOVE IS LIKE A BUTTE RFLY-Dolly Parton, sea apu 0712 


48 


37 


13 


PLEASE DON'T TELL (That Sweet Oka' Lady Of Mine)-Johnny Carver, 

ABC ABCO 843 


45 


41 


4 


WROTE-Dick Feller, u»«eo Arum UALA149 


50 


42 


6 


1 WISH 1 HAD LOVED YOU BETTER-Eddy Arnold, mgm kjg <ki 



Taylor, Conny Van Dyke and EaJdle 
Rabbirt were among artists to appear 
on the Cerebral Palsy Telethon in 
Lewiston Jan. 25. . . . Judy Lynn 
opening the racing season in Hot 
Springs. Ark., with her annual two- 
week show at the Royal Vista Inn on 
Feb. 6-15. 

Gary Buck, RCA Canadian 



recording artist, doing sessions in 
Nashville this week under the pro- 
duction of Bobby Bare. . . . Saudi 
Burnett on tour of Texas, promoting 
her new single Warner Bros, art- 
ist Doug Kershaw performing for the 
Hardware Convention of Coast-To- 
Coast Stores at the Leamington Ho- 
tel in Mineapolis. 



WE are the company with 11 records on this week's 

country charts. 
WE are the company with one of the most 
impressive executive teams in the industry 
to handle country A&R, promotion and 
sales in our newly expanded Nashville 

operation. 
WE are the company which 
has committed extraordinary 
marketing advertising sup- 
port for our first quarter 
country product, includ- 
ing radio, national and 
local print and one 
of the industry's 
most extensive 
TV ad cam- 
paigns for 
country 
prod- 
uct. 



WE ARE MGM. 
WE MEAN BUSINESS. 




Distributed by Phonodisc A Polygram Company 
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Cochron Splits Atl.'s GRC; 
Cites No Rap With Pres. 



Country 

Nix Free Radio Station Talent 



NASHVILLE-Ciling an inabil- 
ity to communicate with the impris- 
oned president of the GRC label. 
Wally Cochran and his long-lime 
secretary. Vicky Ma be, have re- 
signed from the Atlanta-based com- 
pany. 

The owner of GRC. Michael 
Thevis, is in prison at Lexington. Kv. 
In his absence, the firm is being run 
by Buz Wilburn, executive vice pres- 
ident, onetime cameraman and 
writer for Faron Young's Music City 
News, and later an official with 
Capitol Records. 

Cochran, who spent his early 
years with some of the better known 
big bands, and then more than two 
decades with RCA. joined GRC a 
year ago. bringing Moe Bandy and 
others to the label. 



"Wilburn has control of the com- 
pany, and it's impossible to commu- 
nicate with Thevis." Cochran said as 
he submitted his resignation. He 
said his future plans are indefinite, 
but that they likely would include 
the fields of public relations and 
promotion. He also said he has re- 
ceived calls from several artists and 
groups asking him to manage them. 

Ms. Mabe, who was with Cochran 
at RCA and left with him for GRC, 
also stepped out of her job. and says 
she is interested in the field of public 
relations. Her background is strong 
in that field, and also as a legal secre- 
tary. 

Cochran was responsible for 
bringing many artists to the RCA la- 
bel during his tenure there. 




Bob Schanz photo 

KERSHAW CHARACATURE— Doug Kershaw looks at a look-a like doll done 
by Barbara Stassi of Wood River, III., who crafted the figure of the Warner 
Brothers artist. 



NASHVILLE-A situation which 
flared up and was first brought to 
light by Billboard more than a year 
ago now has reached a state of unan- 
imous agreement by two separate or- 
ganizations here. 

The Nashville Talent Directors, in 
a meeting with the record promotion 
group known as the National Asso- 
ciation of Country Sales and Promo- 
tion Executives (NACSAPE). de- 
cided that "name" talent would not 
be provided free to radio stations be- 
cause of the "irreparable" damage 
done to talent buyers in a given area. 

A similar move a year ago on be- 
half of most record company promo- 
tion men was reported in Billboard, 
and then vehemently denied by a 
few. 

However, at this meeting, the 
record promotion men agreed to 
stop sending in major artists when 
radio stations hold special promo- 
lions. They did, however, agree to 

Tom T. Hall Sets 
May 23 Golf Meet 

CHATTANOOGA -Tom T. Hall 
is the latest of artists lending their 
names to a golf tournament for char- 
itable causes. 

The official Tom T. Hall tourna- 
ment will be held here May 23, to 
benefit the Bethel Bible School. This 
school is somewhat unusual in that it 
is operated for youngsters whose 
parents are imprisoned. 

Hall plans to put on a show in 
conjunction with the event and will 
have topflight talent from all fields 
of the entertainment business. 



provide lesser-known artists for pro- 
motional purposes. 

A spokesman, who asked not to be 
identified, said "The booking agent 
gets in all sorts of troubles with the 
clubs. They can*t sell an artist at a 
club if the stations do a show with 
that artist for free." 

In the past it was noted that, when 
turned down by record companies, 
there were a few stations that simply 
would not play the records of the 
artist requested. Now. with a unani- 



mous stand, there is a feeling that 
stations will be unable to take such 
action. 

Some sales and promotion people, 
however, said they would honor 
commitments already made for this 
year, and would work with those 
major outlets which they consider 
vital to record promotion. Specific 
examples listed were the WPLO Ap- 
preciation days in Atlanta, a WBAP 
show in the Fort Worth-Dallas area, 
and shows in Denver and Chicago. 



Dominion Debuts On Disks 



• Continued from page 5/ 
dience of the show was Sunshine- 
Sue Jr.. daughter of the original 
Sunshine Sue (Sue Workman), who 
presided over the program from its 
beginning in 1946 until she departed 
in 1957. In 1949. Gov. William Tuck 
crowned her "Queen of the Hill- 
billies." The show then was taken 
over by Carlton Haney. now a suc- 
cessful promoter of counln talent. 
Young Sunshine Sue now is 21 \ears 
old. Other performers who worked 
the program in its early days in- 
cluded Wilma Lee and Stoney 
Cooper. Col. Jim Wilson. Mac Wise- 
man, Slim Bryant, Curley Collins. 
Sonny Day and many others. 

Under the newly established Barn 
Dance club, according to Wright, 
patrons are admitted to any show for 
a dollar less than the going rale, and 
plans are being formulated with the 
Rodeway Inn and Piedmont Air- 
ways for special rates for club mem- 
bers. 

The next show, set for Feb. 16. in- 



cludes Tammy Wynctte, David 
Houston and Ray Griff. Twenty- 
four hours after going on sale, more 
than 2.500 tickets had been sold. 

Truehart Soon 
To Open Studio 

NASHVILLE-Former recording 
artist Nelson Truehart is opening his 
own SI 85,000 studio here in. late 
spring, and will specialize to a great 
extent in commercial jingles. 

The 16-track studio will be lo- 
cated on a 20-acre site just outside 
the city, with financing by the Ken- 
tucky Banking Assn., which guaran- 
teed a quarter-million dollars in 
commercials as a starter. 

Most of the studio use will involve 
custom work, aside from the com- 
mercials cut bv Truehart and his 
staff. 

He will continue to operate with 
his own band in the area, and also 
will have the musicians available as 
a staff unit for recordings. 
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New 
LP/lbpe 

.Releases. 

• Continued from pa^e 50 

Symphoni.s No. 36 In D. K 385 
IH.Hn.r) & 41 In C. K 551 (Jupl- 
"rl 

Concertbouw Orch . Krips 

LPPhtUps6500 429 *7 98 

Symphony No. 36 in D, K 385 
(Haffnar); Adagio & Fugue In C, 
K 546 Dtvartimanti in F, K. 138 ft 
In D, K 1 38 

LPFCS 50068 »2 98 

8TSCS8- 50068 13.98 

CASCSC-50O88 13.98 

PARRIS. ROBERT 
Th« Book Of Imaginary Beings 

Univ. of Maryland Trio & Quartet/ 
Evett: Quintet For Piano & Strings 

IP Turnabout TV34 568 *3.98 

PROKOFIEV. SERG 
Tha Stone Flowar 
LPColumbMM3 33215(3] (20 94 
C^ICT.MFMR PflMILLE 
Com plat* Muiic For Cello ft Of 
chajatra 

Wslevsks. National Opera Orch. Of 
Monte Carlo, tnbal 
LP Philips 6500 459 47.98 

SCHUBERT. FRANZ 
String Quartet in d. Death ft The 
Maiden" 

Quartet Collegium Aureum 

LP BASF KMC2 2059 «6.M 

STRAVINSKY. IGOR 
Lea Nocae 
Craft 

LPColumb.a M33201 16 98 

TCHAIKOVSKY. PETER ILYITCH 
Concerto For Piano No. 1 

Joaeteon. Philadelphia Orch.. Or- 
mandy/Prokofiev: Concerto For Pi- 
ano No. 2 

LP Red Seel ARL1 -0751 *6 98 

The Maid Of Orleans 

LPColumtHaM4 33210(4] (27.92 

Nutcracker (Complete) 
National Philh. Orch.. Bonynge 

LP London CSA2 239 [2] 113.96 

THALBERG. SIGISMOND 
Solo Piano Works, Op. 64. Op. 20, 
Op. 72 ft Op. 73 

Ponti. Westphalian Sym Orch 
Kapp 

LPVo>CE31084 14.98 

TIPPETT. MICHAEL 
Four Ritual Dances; Concerto For 
Orchestra 

London Sym Orch . Royal Opera 
House. Davis 

LPPh.l.p»6580 093 »7.98 

Sonatas For Piano Noe. 1. 2 ft 3 

Crossley 

LP Philips 6500 534 17.98 

VERDI. GIUSEPPE 
La Traviata 

Frem. Bonisolli. Staatskapelle Berlin, 
Gardelli 
LP BASF K8L21644 

WAGNER. RICHARD 
Symphony in C; Overtures (Das 
Liebesverbot ft Die Faan) 

Hamburg Sy , Radio Luxembourg 
Orch . Beissel. Springer 
LPTumabout TV34497 43.98 

YSAYE, EUGENE 
Six Sonatas For Violin. Op. 27 

Mooi 

OXVo>QCE31085 14.98 



CLASSICAL 
COLLECTIONS 



ENTVtEMONT, PHILIPPE 
Sonata Album 

LPColumbiaMG33202(2] 47.98 

FIRKUSNY, RUOOLF 
Bohemian Piano Music 

LP Vw 31086 44.98 

GA2ZELLONI. SEVERINO 
Pluto Concertos 

LPPhdip»6600 611 4798 

GRUMIAUX. ARTHUR, ft DINAO- 
RAH VARSI 
Music For Violin ft Piano 

LPPrHlipe65O0 814 47.98 

ITALIAN BAROQUE WIND CON- 
CERT! 

(Works by A. Scarlatti, A. Mar- 
cello, Stradella. Sammartini) 

QL Turnabout QTV346 73 13 98 

LEHRNDORFER. FRANZ 
A Survey Of Tha World's Greatest 
Organ Music: Germany. V.4 

QLVo* QSVBX53 19 • 1 0.98 

MARION. ALAIN 
Italian Baroque Flute Concerti 



LPTurnaboulTV34566 



*3 98 



MORRIS. JOAN, ft WILLIAM BOL 
COM 

After The Ball. A Treasury Of Turn 
Of Tha Century Popular Songs 

LP Nonesuch H71304 13 98 

OISTRAKH, DAVID 
Tribute To 

LP Columbia MG33328 «7.98 

ORGAN MASTERPIECES (J S 
Bach. Handel. Haydn) 
Halllar. Exposito. Sabastyan 

LPFCS 33(3] (8.94 

POLONSKA. ELENA 
Harp Music From The Middle Ages 

OLVc«QCE31083 (4.98 



_General News. 
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BOOK REVIEW 



Beiderbecke's Sad Story; 
Rotgut Booze Fatal At 28 



LOS ANGELES-To those still 
around who remember him. Leon 
Bix Bcidcrbcclcc in his brief career 
was unarguably one of the most 
gifted jazz cornetists of all time. 

He died in 1931, at 28, and many 
of his records still remain active in 
LP reissues on several labels. But the 
full story of his tragic life from birth 
in Iowa to death (of alcoholism) in a 
Long Island apartment has never 
been documented until now. 

"Bix: Man And Legend" by Rich- 
ard M Sudhalter and Philip R. 
Evans (published by Arlington 
House, $12.95) delineates Bix's ac- 
JJvJtSjj i!™C5i wee ^ bv week from 
his high school and college dropouts 
through his orchestral jobs with the 
Wolverines. Jear^ Goldkette, Frank 
Tmmbauer and Paul Whiteman- 
among numerous others— in a mas- 
terfully precise and thorough docu- 
mentation. Evans actually inter- 
viewed 684 men and women who 
knew Beiderbecke. His research took 
two decades of probing. 

Self-taught, young Bix "invented" 
an unorthodox method of fingering 
his instrument, one that made no 
sense to fellow brassmen. And the 
authors indicate that it was more 
than illegal rotgut booze that killed 
him; Bix endured years of frustra- 
tion aspiring to create classical mu- 

NAIRD To 
Convene In 
So. Calif. 

LOS ANGELES-The National 
Assn. of Independent Record Dis- 
tributors and manufacturers 
(NAIRD) will hold its fifth annual 
convention at the Hotel Miramar. 
Santa Monica, preceding the 
NARM convention, Feb. 27-Mar. 2. 

The association, composed of pri- 
marily small independent distribu- 
tors and labels, has added "and 
manufacturers" to its title since its 
last convention in Charlotte, N.C., in 
1974. Approximately 35 different in- 
dustry organizations were repre- 
sented there. 

Charlie Mitchell of Takoma 
Records, Santa Monica, promises an 
expanded exhibit area and more 
workshops. Ira Heilicher, key execu- 
tive of J.L. Marsh Co., Minneapolis, 
will address the Saturday night ban- 
quet. Pre-convention registration is 
$40 to be sent to Ellen Thomas, 
16257 Meyers Rd., Detroit, Mich. 
48235. 

Sony's Sales Up, 
Earnings Down 

NEW YORK -Sony Corp. re- 
ports higher sales but declining 
earnings for fiscal 1974. 

At Sony Corp. headquarters in 
Tokyo, president Akio Morita an- 
nounced consolidated audited re- 
sults for the fiscal year ended Oct 
31, 1974. Net sales were up 26 per- 
cent to nearly $1,324 billion, while 
consolidated net income was down 2 
percent to $83.3 million. Overseas 
sales (outside Japan) increased 34 
percent and accounted for 50 per- 
cent of net sales. 

Overall, sales of audio equipment 
and videotape recorders Oi-inch 
U-Matics) accounted for 20 percent 
of volume, and were up 36 percent 
from 1973 to $258.6 million. Tape 
recorders and radios, accounting for 
28 percent of sales volume, in- 
creased 29 perceni to nearly $365.9 
million. 



sic at the piano. He never did learn 
to read music well despite his fame 
as a Whitcman soloist, but no man 
ever faked more skillfully. 

Bix. the naive WASP whose fam- 
ily deplored his vocation, lies buried 
in his hometown Davenport almost 
44 years now. Few of today's rock 
musicians know or care about his as- 
tonishing talent. But surely there are 
enough older musicians and record 
fans still around to keep the Beider- 
becke name alive. This book is a 
highly literate testimony to his art 
and deserves wide readership. 

DAVE DEXTER JR. 

Kiddie Disk Scheme 
Brings 2 Indictments 

DALLAS— Charles D. Ferrier, 
president of B&F Marketing Co., 
and Warren L. Spillers, sales man- 
ager of B&F were indicted by a Dal- 
las federal grand jury for selling 
fraudulent distributorships for kid- 
die records that they claimed were 
endorsed by singer Pat Boone. 

Ferrier and Spillers were named 
in the 11-count indictment. The two 
allegedly ran the fake scheme from 
Oct 10. 1973 to Aug. .18, 1974, at- 
tracting investors from Texas. South 
Carolina. Nebraska and Missouri. 

According to the indictment, they 
advertised in newspapers that with a 
$3,500 investment, distributors 
would receive 10 display racks and 
10 good locations for selling RCA, 
CBS and Disney records and earn 
up to $1,000 a month. 

The indictment claims the two did 
not tell investors that Boone did not 
know B&F was selling distributor- 
ships or that it was selling records 
other than the allegedly endorsed 
children's Bible story records. 

According to the indictment, Fer- 
rier accepted more than $100,000 
from investors and abandoned the 
company without filling orders or 
refunding any money. 

Adderley Guest 
At N.O. Meet 

NEW ORLEANS - Funded 
jointly by the New Orleans public 
schools and the National Endow- 
ment for the Arts, the second annual 
Louisiana Composers Symposium 
will be held on the University of 
New Orleans campus here Feb. 14. 

Saxophonist Cannonball Adder- 
ley and clarinetist Alvin Batiste are 
booked as featured performers. 

The event will begin with a 10:30 
a.m. open rehearsal, followed by a 2 
p.m. seminar for students and pro- 
fessional musicians led by Adderley 
and climaxed at 8:30 p.m. with a 
concert by the New Orleans Sym- 
phony performing compositions by 
Louisiana composers. Carter Nice 
will conduct. 

Mail LP & Scripts 
To Radio Stations 

WASHINGTON-The Electronic 
Industries Assn. /Consumer Elec- 
tronics Group (E1A/CEG) has 
mailed an LP and scripts of 12 pub- 
lic service radio spots to over 2,000 
stations as part of its 1975 industry 
development program. Providing 
consumers with useful info on pur- 
chase, installation and servicing of 
audio and TV products, some also 
pitch minority recruiting for tech- 
nicians. Spots will be updated quar- 
terly with new information. 




MCA photo 

NO HOTROD LP-Six of the world's leading car racers decided that if MCA 
Records artist Marty Robbins could race, they could record. Their LP Is 
"NASCAR Goes Country." Resting before the Winston 500 race at Riverside, 
Calif., are, from left: Driver David Pearson, driver Bobby Allison, Larry Mar- 
morsteirt of MCA Records, driver Richard Petty, and LP co-producer Bill 
Haynes. Also on the LP are racers Buddy Baker, Darrell Wartrip, and Cate Yar- 
borough. By the way, Allison took first In the race and Pearson came in sec- 
ond; and, in spite of a sick car, Petty managed to place in the top 10. 

Retailers Warned About 
Credentials Of Rack Reps 



LOS ANGELES-Managers in 
stores with racked record/lape/ac- 
cessory departments should always 
check thoroughly on the credentials 
of a stranger, who represents himself 
as an employee of the racker. Steve 
Kugel, national marketing director 
of ABC Records & Tapes, recom- 
mends. 

This advice saved a $4,000 inven- 
tory in a Homewood, 111., W.T. 
Grant store Monday (27). The 
store's manager received a phone 
call Saturday from a person repre- 
senting himself as the ABC em- 
ployee who would clean up his in- 
ventory of audio product The store 
was closing. 

The manager called ABC, Des 
Moines. Bob Pockrandt, branch 
manager, notified the Grant man- 
ager that ABC had no employee 
delegated to make such a cleanup. 
He advised the Grant manager to 
have a security guard present when 
the man, masquerading as an ABC 
employee, arrived. 

Laurie Label 
Resumes LPs 

NEW YORK-Laurie Records, 
which hasn't released an LP for the 
past five years, has returned to the 
album arena with a new series re- 
packaging some of its (op product of 
10 or more years ago. 

First entry in the new scries, 
tagged "Everything You Wanted To 
Hear By . . . But Couldn't Get," was 
released last week and features the 
Chiffons. Unusual element is the in- 
clusion of 16 sides on the single LP. 
offered at a suggested list of $5.98. 

Next out, according to Ernie Ma- 
resca, Laurie executive, will be a 
compilation of sides by Dion and the 
Belmonts. This, too, will include *'at 
least 16 tunes," he says. Other al- 
bums in preparation will feature 
such former Laurie artists as the 
Royal Guardsmen, the Mystics, the 
Passions and the Jarmels. 

In recent years Laurie's main ac- 
tivity has been in thejingle field and 
in promoting its catalog product via 
mail-order promotions. 



When the man arrived Monday, 
Grant employees helped him pack 
his truck. When he was ready to 
drive away with the truckload of sto- 
len goods, police, who had staked 
out the site, apprehended him and 
charged him with grand theft 

Kugel says this was the most bla- 
tant example of theft by a masque- 
rading party in his experience. He 
says that occasionally departments 
are looted of several hundred LPs 
and/or tapes when a person mis- 
represents himself as a rack em- 
ployee, replacing a vacationing 
regular. They proceed to take a 
quasi-inventory and walk out of the 
store with as many LPs as they can 
carry, saying they arc taking them in 
for return. 

New Dylan Album In 
Fast Sales Takeoff 

NEW YORK-"Blood On The 
Tracks," Bob Dylan's first album 
since returning to Columbia, 
chalked up more than 400,000 LP 
and tape unit sales in the first week 
of its release, according to label ex- 
ecutives. 

Already looming as a 1975 super- 
seller for retailers throughout the 
U.S., the LP also reportedly 
prompted a number of radio stations 
to pre-empt normal programming in 
order to play cither the whole album 
or several cuts. 

Reflecting its strong market en- 
trance, the album comes on Bill- 
board's Top LP and Tape chart this 
week at 15 with a star. 

Three Form a Firm 

INDIANAPOLIS-James Walsh 
and Assoc. has been launched here 
by local air personality and former 
record promotion executive James 
Walsh. Joining the new program- 
ming and consulting firm is Michael 
Rizk and Allen Deck. 

Walsh worked in the area at 
WATV. WXLW and WIFN and 
also was once promotion manager of 
RCA Records in the Midwest 
through Sounds Classics. 
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East Europe Nations At MIDEM 
Seek Technical Data Exchange 



PRAGUE-Heads of most of the 
Eastern European record companies 
met at MIDEM this year lo discuss 
matters of mutual cooperation. AH 
companies are specially interested in 
the full exchange of technical infor- 
mation and unification of certain 
technical standards. 

They would consider it ideal if, for 
example, all countries used the same 
make of pressing machine in their 
plants. 

The talks, and this was a second 
meeting since a conference at the So- 
pot Festival last summer, will now 
continue regularly, with "summit" 
meetings in Prague in March, in 
Bratislava at the lime of the Lyre 
Festival, and Sonoi *£i;:. n „ 

But at MIDEM in Cannes there 
was another point of common inter- 
est for all companies. For a long time 
the\ have fell lhat the representation 
of Eastern European artists in the 
MIDEM galas does not represent 
the importance of the Eastern com- 



mon market nor the extent of com- 
mercial contacts with the West. 

In Sopot it was suggested by the 
Russian delegation that a special 
joint East European gala for the 
1976 MIDEM should be arranged, 
and this was again confirmed. A de- 
legation was set up, comprising rep- 
resentatives of Russia. Hungary and 
Czechoslovakia, and it approached 
MIDEM organizer Bernard Chevry. 

In view of the old traditions of 
Eastern European participation at 
MIDEM, Chevry seemed to accept 
the suggestion favorably and more 
detailed proposals will be sent him 
before May, 1975. So it is possible 
lhat the next MIDEM, the 10th. will 
see for the first time in ihe West a 
comprehensive show of Eastern lat- 
ent. 

Apart from this, the 1975 MIDEM 
saw all individual countries pursue 
iheir own negotiations. A novelty for 
the evenl was the first-lime partici- 
pation of ihe VAAP. the Soviet 
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* Nothing covers the U.K. 
like Music Week. 

Music Week is the only trade weekly that covers 
the business in its entirety. Special features on chart 
news, recording studios, radio, cartridge.TV. . . you 
name it - where there's music, there's Music Week. 
And we can offer excellent European coverage too. 
Music Week keeps you filled in on the British music 
scene - the acknowledged centre of European music. 
To be sure of a regular copy -fill in the coupon 
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copyright agency, who arrived 10 
continue their "offensive" which 
started last year when Ihe Soviet 
Union joined the international 
copyright convention. A spokesman 
of their delegation told Billboard 
that within a year VAAP will have 
signed reciprocal contracts with 
practically all important world 
countries as far as copyright protec- 
tion is concerned. This will bring 
about a complete change in the rela- 
tionship between the Soviet industry 
and the West. 

The German Democratic Repub- 
lic was represented at MIDEM only 
by Mr. Hoffmann, artistic director of 

p°p tebci Azigs. Bui he was active 

in establishing contacts, particularly 
with his colleagues from West Ger- 
many. As there is no language bar- 
rier between the two German coun- 
tries, complete exploitation of pop 
repertoire is quite possible. 

Poland look the biggest stand of 
all the Eastern countries this year 
and brought under one roof all their 
companies, including record pro- 
ducers, exporters, artists agencies, 
the Ministry of Culture, copyright 
agency and management of their So- 
pot Festival. 

In 1976. their example will be fol- 
lowed by Czechoslovakia which this 
year worked from two offices one 
for the Czech companies Supraphon 
and Panton and the export company 
Artia and another for the Slovak 
company Opus. 

Rumania was not represented at 
MIDEM. a fact which caused some 
surprise. Their colleagues from Bul- 
garia. Balkanton. were satisfied with 
their connection with Harmonia 
Mundi. which represents the com- 
pany on license in France, Italy. 
Canada. West Germany and Swit- 
zerland. Their talks led to the con- 
tract being renewed and strength- 
ened. In addition, Balkanton set up 
a license agreement with Exida for 
{Continual <>n ptigv o./ 



Cooper LP 
Distrib Deal 
With Anchor 

NEW YORK-Anchor Records, 
ABC's London-based subsidiary, 
has acquired worldwide distribution 
rights outside of Ihe U.S. and Can- 
ada for Alice Cooper's forthcoming 
"Welcome To My Nightmare" LP. 

According to Shep Gordon, 
Cooper's personal manager and 
president of Alive Enterprises, the 
Anchor pact was reached following 
"special arrangements" with Warner 
Bros, and WLA, allowing Cooper a 
one-shot soundtrack LP outside of 
his long-term Warner's contract. 
Similar arrangements allowed 
Warner's sister label. Atlantic, to 
pick up distribution rights for the al- 
bum in the U.S. and Canada. 

Why Anchor overseas? Gordon 
says lhat one of the prime reasons 
was his and Cooper's closeness to 
Ian Ralfini. Anchor managing direc- 
tor. Gordon credits Ralfini with sev- 
eral contributions toward Cooper's 
early successes as an artist. 

Cooper, slated to tour the U.S. 
April through July, will begin an in- 
ternational tour in August. Sched- 
uled to run through September, the 
trip includes performances in the 
U.K., France. Scandinavia. Ger- 
many. Australia. Japan and Brazil 
(see separate siory in talent section). 



Metronome Head Sees '74 
Lean Yr. For German Cos. 



HAMBURG-Gerhard Weber, 
director of the major record manu- 
facturing companv Metronome, pre- 
dicts that 1974 will have been a lean 
year for turnover in the record busi- 
ness. 

Weber said that any increase dur- 
ing the year would not be much 
more than in 1973 and compared 
with previous years in which the in- 
creases were more than 10 percent. 
1974 would be poor. He also admit- 
ted foreign product, particularly 
from England and the Stales, had 
taken an even greater share of ihe 
German market, amounting to 60 
percent. "This is a problem for Ger- 
man record companies because the 
large volume of direct import disks 
endanger the turnover and profit of 
locally released foreign product,*' 
Weber warned. 

"With regard to the general mar- 
ket situation. Metronome is just as 
dependent upon international prod- 
uct as ihe big companion like EMI. 
CBS and RCA and we compete with 
these when we go out to buv foreign 
catalogs." Weber added. "A com- 
pany such as Metronome must 
prove to its foreign partners thai ihe 
service we give their product is just 
as good, if not better lhan they gel 
from our rivals. 



"I believe that we have already 
proved this at Metronome to our for- 
eign partners and will continue lo do 
so in the future. A smaller company 
is more flexible and can concentrate 
more on each product, with the re- 
sult that it has a huge positive effect 
on turnover." 

Weber claimed that 1974 had 
been a year of improvement for 
Metronome with a turnover increase 
of 10 percent higher lhan the over- 
all market situation but he pre- 
dicted 1975 would be a difficult year 
for everyone in the German music 
industry. "Inflation is driving the 
prices up and on ihe other hand 

there is ihe tendency of ueereasirig 

LP prices brought about by import 
disks." he said. "Next year will cer- 
tainly bring us many headaches and 
we will have to examine all royalty 
and guarantee demands made by 
our prospective foreign partners be- 
fore we accept them. 

"A catalog deal must of course be 
advantageous to both partners but 
we shall have to examine very care- 
fully how seriously a potential part- 
ner takes the exclusivity clause-that 
is, how much he is prepared lo sup- 
port his German partner by ensur- 
ing lhat there is no loss of turnover 
ihrough imported disks." 
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LONDON 

Anchor Records has signed a deal 
for world distribution, exclusive of 
the U.S. and Canada, for Alice 
Cooper's first solo album. "Welcome 
To My Nightmare." Disk is the 
soundtrack of a forthcoming Cooper 
TV special, with U.K. screening 
hoped for March. . . . Dionne War- 
wkke to slar in a charity perform- 
ance for the children's charilv 
NSPCC al the Albert Hall here on 
Feb. 27. 

News lhat Rainbow Theater to 
close on March 25 a big shock for 
eniire industry . Reason was that re- 
pairs totalling $400,000 dollars were 
needed and in essence the project 
had been a loss-maker. . . . Larry 
Page, of Penny Farthing, gathered a 
team of show-biz personalities, plus 
golf er Peter Alliss for a choral rendi- 
tion of a single. "Follow The Fair- 
way." and Ihe flip is a country-styled 
song **Lee Trevino." 

Finnish composer and lead gui- 
tarist Tolonon has left his group 
Tasavallan Presidentc to settle in the 
U.K. where he will look for musi- 
cians to form another band lo tour 
the U.S. where he is signed lo Chess/ 
Janus. Prior lo leaving Finland he 
won the Finnish Stale Music Prize, 
highest honor open to musicians. . . . 
David Essex, voted number one Brit- 
ish male vocalist for 1974 by readers 
of Record and Popswon Mirror, 
forced lo leave his new London 
home because of persistent attention 
from fans. . . . His movies "Stardust" 
and "That'll Be The Day" voted 
number one and two films, respec- 
tively, in the same poll. 

I>oudon Wainwright III currently 
in studios putting last touches lo his 
new album, "Unrequited." and his 
wife, singer-composer Kate 
McGarrigle, is included in the back- 
ing tracks. . . . Catcrina Valente. 
married to U.K. jazz pianist Roy 
Budd. making her first appearance 
at the London Palladium on Sun- 
day. Feb. 23. ... Tour or U.K. for 
Gilbert O'Sullivan starts in March, 
dates to be announced. 



Peter Brown, president of the 
Robert Stigwood Organisation, and 
producer of "Sergeant Pepper's 
Lonely Hearts Club Band On The 
Road." says plans have been com- 
pleted to present the show in Austra- 
lia. . . . Press showings of the movie 
"Alfie Darling" suggest big acting 
stardom ahead for Alan Price, now 
signed to long-term deal with Pol- 
vdor Records. . . . World light- 
heavy weight champion John Conteh 
subject of record -con tract offers 
from companies. PETER JONES 

TOKYO 

The single recording of "Doctor's 
Orders" by Carol Douglas for Mid- 
land International is being rushed 
for Japan-wide release Wednesday 

(5) by Victor Musical Industries 

Trio Electronics. Inc., a member of 
the Japan Phonograph Record 
Assn.. has changed its international 
name lo Trio Kenwood Corp. as of 
Jan. 18. 

Neil Diamond's "Longfellow 
Serenade" is No. I on FM Tokyo's 
"Pops Best 10" for the two consecu- 
tive weeks ended Jan. 18 and Jan. 
25. The single was released Nov. 21 
by CBS/Sony. ... As of Jan. 17, Tei- 
ehiku Records' business headquar- 
ters have been transferred to Osaka, 
Japan's second largest city, from 
Nara. where the manufacturer's 
pressing plant is located. . . . Albums 
that were scheduled for release here 
Jan. 25 by Warner-Pioneer on the 
Atlantic label include "Aretha 
Franklin With Everything I Fee) In 
Me." "New and Improved Spinners" 
and "Billy Cobham Total Eclipse." 
"Tower of Power Urban Revival" is 
being released Feb. lOon the WB la- 
bel Four concert dates have been 

fixed. March 7, 8. 1 1 & 17. by Ai 
Music for the Freddie Hubbard Sex- 
tet. . . . "Millie Jackson Caught Up" 
was earmarked for release here Jan. 
21 by Poly dor K.K. following two 

other albums by the Spring artist 

Five concert dales have been fixed, 
March 8-1 1 & 16, by Asia Enterprise 
f Continued on pttfit nOj 



Warner Comm. Plans 
An Italian Subsidiary 



CANNES-Warner Communi- 
cations will soon establish an Italian 
subsidiary. WEA-Italiana. to be- 
come operational not later than July, 
197S. Kill executive International 
manager Guiseppe Velona is to 
switch jobs to become managing di- 
rector. 

The WEA-Ilalian catalog will be 
distributed by Messaggerie Musi- 
cali, the distribution wing of the 
Sugar group of companies. 

The Atlantic-Reprise-W.B.- 
Elektra catalogs were licensed to 
Dischi Ricordi some years ago, from 
about the time of the merging of the 
companies into the Kinney group, 
but the contracts will now end. 

This new setup has long been the 
subject of rumor. Says Dischi Ri- 
cordi general manager Lucio Sal- 
vini: 'The future of the WEA cata- 
logs was the subject of talks with 
U.S. executives. We knew the type of 
agreement we have, a licensing 
agreement, would not continue be- 
cause, in line with their corporate 
policy, their Italian market share- 
thanks to their product and our pro- 
motion and distribution— was 
enough now to justify the estab- 
lishment of a subsidiary." 

Salvini added that during last 
summer it was suggested that a 
WEA-Italiana company should start 
as a joint venture between Warner 
Communications and Dischi Ri- 
cordi, with the stock majority con- 
trolled by Warners. Such a company 
would have handled international 
WEA material as well as building up 
a domestic catalog. 

Agreement was not reached be- 
cause "our U.S. possible partners 
thought it was a better solution to 



have a fully controlled and inde- 
pendent company." 

Meetings followed between the 
U.S. executives and Ricordi with the 
idea of a possible distribution agree- 
ment between their Italian subsidi- 
ary and Ricordi. "But our proposal 
was not considered as interesting as 
some others, notably that of Messag- 
gerie Musicali 

Salvini said that the WEA cata- 
logs represented a remarkable share 
of Dischi Ricordi's turnover, some 
17.5 percent, but were not vital to the 
company's future. Consequently 
there are no changes being made 
within the company, with the excep- 
tion of Pier Tacchini, currently 
WEA label manager, who will join 
WEA-Italiana. He will be number 
two in the company, in charge of 
production. 

Salvini emphasized a bright fu- 
ture for Ricordi. They have recently 
acquired licenses for such catalogs 
as Chrysalis, Buddah, Kama-Sutra, 
Mainstream, and continue as before 
with Island, A&M. Virgin. Barclay, 
AZ, Vanguard, DJM, Manticore, 
Rocket and Hispavox. He added: 
"Our turnover, with greater concen- 
tration on other material, will not 
suffer at all. We have also just ac- 
quired the Italian Carosello catalog 
for distribution, plus a pact with 
Dischi Ariston to distribute their 
tape material through non-tradi- 
tional outlets." 

He said that Ricordi's main scope 
and aim now lay in reinforcement— 
"we rely on artists in the domestic 
creative Held, such as Drupi, Mia 
Martini, Berto Pisano, Milva, Dik 
Dik, Annamaria Melato and the 
recently acquired Sergio Endrige." 



3 Cos. Hike Price in U.K. 
As 2 More Await Approval 



• Continued from page 3 
motion division, says his company's 
action is prompted by rising input 
costs. "It goes right back to the oil sit- 
uation, with everything from raw 
materials to distribution costing us 
more. Decca has always lagged be- 
hind the industry in raising prices, 
but we're no longer able to absorb 
the extra costs." 

Decca's last round of price in- 
crease was in June 1974. 

Decca's Selecta Imports also an- 
nounces price rises for the Tele- 
funken label, blaming increased 
costs of freight and shipping plus the 
decline in value of the pound ster- 

Nordic Bows 
At MIDEM 

CANNES - Nordiska Musik- 
forlaget of Stockholm used MIDEM 
as a launching pad for its new pub- 
lishing company, Nordic Songs AB. 

The new company, created to 
handle pop copyrights exclusively, 
made its first catalog deal to repre- 
sent the Sparta Florida Music 
Group Ltd. in Scandinavia. The 
deal covers the territories of Sweden. 
Denmark, Norway, Finland and 
Iceland. The catalog includes the 
songs of Charlie Rich, Glen Camp- 
belt and Faron Young. 

Nordic also placed many original 
copyrights, according to president 
Lennart Desmond, who said that a 
great deal of interest was shown in 
the new Danish group, Barbarella, 
who is having material released on 
Nordic's affiliated record label. Art- 
ist- 



ling in relation to the Deutsche 
Mark. On its main classical lines 
Telefunken has upped the price to 
$6.60 from S6.12. with pop product 
jumping from $5.78 to $6.60. 

DJM Records was the second 
company to announce increases. 
DJM rises average out at 6.8 percent, 
but bring the price of its DJLPH 
series to $7.17, up from $6.48. The 
company's singles will now retail for 
$ 1 .44, an increase of about 6 percent. 

DJM director Stephen James says 
the increase is due to over-all in- 
creases in raw materials and produc- 
tion. "At a time when the country is 
facing inflation at a rate of 18-20 
percent, I feel our price increases at 
roughly 6.8 percent are doing well to 
ease the burden of rising costs to the 
public." 

Third to announce increases is 
RCA. Product will go up in price by 
an average 4 percent, bringing sin- 
gles up lo$1.41 from $1.32, and full- 
price albums from $5.85 to $6.16. In 
addition, special pop and classical 
albums, previously retailing for 
$6.43 increase to $6.96. Cartridges 
go up 24 cents to $7. 1 7 and cassettes 
move from $6.45 to $6.69. 

Frequency with which companies 
have been announcing rises indicate 
that in some cases they are having 
difficulty in gauging inflation and 
increases in related areas. 

This is reflected by CBS director 
of sales. Jack Florey: "CBS raised 
prices in September, 1974, for the 
first time in two years. On Dec. 1, we 
had to introduce more rises because 
the figures turned out to be slightly 
wrong in practice, but now we are 
expecting further increases." 



JnterrKitionaL 

CBS And Barclay 
Ask French Radio 
To Talk Pay Fees 

• CoiifiniK'ci from page 6 
the radio stations have closed their 
doors to record promotion men, re- 
quiring them to leave records "with 
the concierge." And he contends 
that records are more important to 
radio than radio is to records. "The 
French record industry produces be- 
tween 8,000 and 9,000 records a year 
but only a few hundred get exposure 
on radio; but there can be no popu- 
lar radio broadcasting without 
records." 

At the MIDEM luncheon, Maur- 
ice Lenoble, a representative of the 
French record industry federation. 
SNEPA, sketched in the background 
of the neighboring rights situation. 
He said that France, like Belgium 
and Holland, had not ratified the 
1961 Rome Convention but the 
French state broadcasting organiza- 
tion, the ORTF, concluded an agree- 
ment with the industry in 1946 to 
pay neighboring rights. In 1963 
there was an attempt to pass a bill ra- 
tifying the Rome Convention but 
this was opposed by the authors* so- 
cieties. However, these societies 
would now like to see the bill put 
through. 

Lenoble says that the neighboring 
rights payments annually from the 
ORTF, which are shared among the 
record companies, the artists and the 
musicians, amount to about 1 / 10 of 
the performing rights payments. But 
when the ORTF was dissolved last 
year, the agreement ceased to exist. 

There has never been any agree- 
ment between the industry and the 
peripheral commercial radio sta- 
tions—Radio Luxembourg, Europe 
No. 1 and Radio Monte Carlo-but 
the record industry is now resolved 
to seek fees from these sources. Le- 
noble pointed out that Radio 
Luxembourg and Europe No. 1, 
whose transmitters arc outside 
France, does pay neighboring rights 
in their own countries. 

The luncheon debate also consid- 
ered the high rate of value added tax 
on French records (33J percent) 
compared with that obtaining in 
other Common Market countries, 
and SNEPA president Lucien Ades 
observed bitterly that the govern- 
ment had recently ordered the VAT 
on pornographic literature to be in- 
creased to 33.3 percent. This sug- 
gests that the government considers 
pornography and records to be on 
the same cultural level," Ades com- 
mented. 

BBC Country 
Show to Get 
U.S. Airing 

LONDON-An estimated U.S. 
audience of 40 million listeners will 
tune into BBC Radio Two's Feb. 12 
edition of "Country Club," broad- 
cast from the Golders Green Hippo- 
drome, in North London. 

Nashville's WSM radio station is 
to transmit the live show, which is 
arranged to mark the 50th birthday 
of the U.S.'s most famous country 
institution. 'The Grand Olc Opry." 
WSM is to make the show available 
to other stations in the I N 

Appearing on the show will be the 
Bill Anderson package currently here 
on a 10-city tour culminating at the 
Country Music Festival at Wem- 
bley. Besides Anderson, there are 
U.S. acts the Po' Boys, Jimmy Gale- 
ley, Mary Lou Turner and Mac 
Wiseman. British acts the Hillsiders 
and the Down Country Boys are also 
included. 



EMI Holds Lead In Share 
Of Mart In 3-Mos. Period 



LONDON-Despite a trimming 
of over-all marketplace activity, 
EMI still maintained a comfortable 
lead over the opposition in the Brit- 
ish Market Research Bureau's sur- 
vey of sales during the October-De- 
cember period. Pye, which also 
slipped back on its previous quarter 
performance, still manage to hold 
second place on the singles front, 
while Polydor rated the runner-up 
position on albums. 

From a 15.2 percent share of the 
singles market in the July-Septem- 
ber period. EMI ended the flnal 
quarter with 14.8 percent, nearly 6 
percent less than its share during Oc- 
tober-December 1973. Pye wasn't 
listed among the top 10 companies 
in I973*s last singles survey, which 
makes its 9.9 percent stake that 
much more creditable. 

While EMI's 23.5 percent on al- 
bums was down on the previous 
quarter, the company's share as over 
3 percent up on the corresponding 
period of 1973. 

Bell, holding third position equal 
among the companies with CBS 
found its 9 percent share sufficient 
to keep it at the top of the leading la- 
bels' list, ahead of CBS' 7.4 percent. 
But CBS with 9.3 percent kept a 
solid three points ahead of RCA as 
the leading full-price albums label. 

In the mid-price and TV compila- 
tion albums survey. Arcade totally 
dominated the market, thanks to the 
big-selling Elvis Presley double al- 
bum. Arcade collected 27.3 percent, 
which made it both the leading com- 
pany and the leading label. Com- 



petitors K-Tel. second leading label, 
scored 10.9 percent, while EMI rated' 
number two company with 15.8 per- 
cent. 

Peer Southern's 
Dunk Is Cited 

AMSTERDAM-Han Dunk's 
65th birthday and celebration of 40 
years in the music industry drew 
tributes and interviews in 27 daily, 
weekly and trade papers, four radio 
interviews and two television pro- 
grams. 

Dunk, who for the past 20 years 
has been general manager of Peer 
Southern in Holland, has written 
more than 60 songs in his career— ei- 
ther solo or in collaboration with 
other writers— and is still writing lyr- 
ics today. 

The VARA TV company is fea- 
turing Dunk in a program on Feb. 
16 and AVRO TV will put out a 50- 
minute show in April featuring the 
songs of the man they call "Mr Mel- 
ody." 

One of Dunk's biggest hits was 
"Bloesem van Seringen." which he 
co-wrote with two other Dutch 
writers. With an English lyric by 
Tommy Connor the song became a 
top-seller in the U.K. and U.S. as 
"Mary Rose." Dunk also wrote 
"Aan Hct Lago Maggiore," which ^ 
Anne Shelton recorded with a m 
Jimmy Kennedy lyric as "If We Met g 
For The First Time." c 
( Continued on page 60) J 
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Discotheque Scene In Quebec Is 
Called Unique As Single Breaker 



From The Music Capitals 

__OfTheWorldL 



MONTREAL - Discotheques 
have become a major factor in 
breaking new singles, especially 
those in the soul vein, in the predom- 
inantly French-speaking Quebec 
market, according to Richard Glan- 
ville-Brown, national publicity di- 
rector for the Montreal-based Pol- 
ydor Records. Of late. "Pepper Box" 
by the Peppers; "Do It (Til You're 
Satisfied) by BT Express; and 
Gloria Gaynor's "Never Can Say 
Goodbye" have had their begin- 
nings in clubs such as Dominique's; 
the Speak Easy, Limelight; Har- 
low's; Valentino; and the 2001 
Disco in Montreal. 

"Four or five months ago we 
made a conscious policy decision to 
concentrate on discotheques and ac- 
tually treat them much the same way 
we do radio stations," explains 
Glanville-Brown. "My impression is 
that this discotheque scene is unique 
to Quebec. For instance, these clubs 
don't seem to have the same in- 
fluence on record sales in Toronto. 
Montreal and Toronto, though only 
325 miles apart, are two completely 
different markets." 

The latest single by BT Express. 
"Express," seems to be following the 
success pattern of the first single in 
Quebec. With modest airplay and 
exposure on the jukeboxes in Que- 
bec discotheques. Polydor shipped 
an initial pressing of 15.000 copies 
shortly after the record's release in 
Quebec. 

John Dufour. who was Quebec 
promotion manager for the Mon- 
treal-based London Records of Can- 
ada Ltd., and is now branch and 
sales manager for London in Que- 
bec, maintains that singles now can 
be broken through the major disco- 
theques in Montreal alone. 

"'Soul Makossa' by Manu Di- 
bango is a good example of the type 
of action you can expect from juke- 
box and discotheque play in this 
market," states Dufour. "With rela- 
tively no radio airplay, we sold 6,000 
copies of the single at the lime of its 
release." 

Dufour points out that Varietes 
Musical de L'Est, a local rackjobber 
that owns a number of jukeboxes 
and distributes to most Montreal 
discotheques, is a major force in the 
growth of this new singles marketing 
method. According to Dufour, if 
Rene Jerard or Real DuFault. the 
principals of the company, like a 
single, they will go on it without 
waiting for a release in Canada. 

Varietes Musical de L'Est was set" 



By MARTIN MELHUISH 

up by Rene Jerard. who 15 years ago 
started Trans Canada Music Serv- 
ices and later. Deram, the record dis- 
tribution operation that is now oper- 
ated by London Records of Canada. 
Jerard has since divested himself of 
those companies and is concentrat- 
ing his efforts on the rackjobbing 
operation. 

"75 percent of our business is sell- 
ing to jukeboxes." states Real 
DuFault. "We sell not only to Que- 
bec but also to accounts in Sas- 
katchewan, Ontario, and New 
Brunswick. Basically, I keep up with 
the latest trends from friends who go 
to discotheques and report back on 
records thai are getting good 
reaction." 

When the company runs into a sit- 
uation in which they can sec a strong 
reaction to a particular record in the 
discotheques yet it is an import and 
has not been released in Canada. 
DuFault indicates that he buys his 
stock from Tom Hall Record One 
Slop, a rackjobber in New York. 

The radio station most companies 
look to to expand the potential of a 
single that has shown promise in the 
Montreal discotheques is CKGM. 

Greg Stewart, a music director at 
the station, did a report to the station 
on the discotheque scene in Mon- 
treal when he came to the station last 
year. 

"Things have changed drastically 
in Montreal in the last six months," 
observes Stewart. "The discotheque 
scene has grown beyond most 
people's expectations. Record pro- 
ducers are coming to Montreal, of- 
ten with their bands, to get a first- 
hand look at this new market. It's 
obvious that there is going to be an 
influx of records produced for the 
discotheque scene." 

One of the biggest discotheque 
hits of 1974 in Canada was without 
doubt George McRae's "Rock Your 
Baby" on RCA. The record sold 
8.000-10.000 records from disco- 
theque play alone in Montreal and 
then went on to sell over 225,000 
copies across Canada. Approxi- 
mately 175,000 of that number was 
sold in the Quebec market. 

Other records to gain momentum 
from the discotheques of Montreal 
included "TSOP" by MFSB; "Can't 
Gel Enough Of Your Love" by 
Barry While; "You're The First. The 
Last, My Everything" by Barry 
White; and "La La Peace Song" by 
O.C Smilh. 

Quality Records in their music 
weekly market report, states that 



Mathieu Tour Polydor Push 



MONTREAL- Mireille Mathieu. 
who recently renewed her contract 
with Polydor Ltd.. has sel out on one 
of the most extensive tours of this 
country ever to be undertaken by an 
artist. 

The tour, which will lake her to all 
major markets in Canada, will be 
supported by Polydor Ltd. promo- 
lion campaign which will utilize ra- 
dio and billboard as well as elabo- 
rate press kits. 

An album and single will be re- 
leased to coincide with the tour. The 
album is "Mireille Mathieu Chante 
Ennio Morricone," and the single is 
the English translation of the song 
"La Paloma Adieu" (Paloma Good- 

BILLBOARD IS BIG~ 
INTERNATIONALLY 



bye). The French version sold over 
one million copies in Germany: 
more than 700,000 copies in France; 
and close to 150,000 in Canada. 

To coordinate and discuss the 
promotion aspect of the Canadian 
tour. Alan Katz. national promotion 
director for Polydor Ltd.. recently 
flew to Denmark, where Ms. Math- 
ieu was appearing, for meetings with 
her and manager Johnny Stark. 

After her Canadian tour, which 
winds up in Winnipeg in April, Ms. 
Mathieu will travel to New York for 
an appearance. 

There are tentative plans for her 
to go to Hollywood sometime this 
year to meet with producer Robert 
Aldrich for final talks pertaining to 
her role in the film "Time Out." Co- 
stars being discussed for the movie 
are Robert Redford and Paul New- 
man. 



"Montreal discotheque airplay is 
creating a strong demand for 
singles." 

"Urn, Urn, Urn. Urn, Urn, Urn" by 
Major Lance on the Quality Records 
distributed Playboy Records and 
without the chart number at any ra- 
dio station, has had an initial order 
of 5.000 from the company's Mon- 
treal branch due to discotheque ex- 
posure. 

The Quality report notes: ". . . the 
fact that the average English hits sell 
between 10,000 and 20,000, these 
initial orders are phenomenal." 

Quality indicates that "I Can't 
Fight Your Love" by the Modu- 
lations: "African Symphony" by 
Van McCoy: and "O.K. Chicago" 
by Resonance are all showing strong 
discotheque action. 

Recently, Martin Ragusa and 
Stephanie Lovatt instigated a 
monthly publication dedicated to re- 
porting record action in disco- 
theques in the Montreal area under 
the name "Star Trek Report." The 
pamphlet has already received ad- 
vertising support from Motown, Co- 
lumbia, RCA and radio station 
CKGM. 



Canada 

Executive 

_Turntable_ 



Mike Reed, merchandising man- 
ager for WEA Music of Canada, has 
left after seven years with the com- 
pany. He will announce plans 
shortly. 

Brian Simpkins has been ap- 
pointed to the newly created posi- 
tion of manager of new product 
services at WEA Music of Canada. 
Simpkins had formerly been with 
WEA in the operations department 
as head of production control. He re- 
turns to the company after a brief 
stint with Columbia Records of 
Canada Ltd. in their mail-order di- 
vision. . . . Wilder Penficld HI has 
left Capitol Records-EMI of Canada 
Ltd., where he was national public- 
ity director. Penficld has returned to 
a freelance writing career. 

Mike Docker, product manager 
for Capitol in Canada, has been 
moved to national publicity director 
for the company. . . . Jim Macdon- 
ald. previously the Ontario promo- 
tion representative for Capitol, to 
the newly created position of prod- 
uct manager for Arista Records, la- 
bel recently acquired by Capitol for 
distribution in Canada. 

Robert Cook, vice president and 
general manager of the record divi- 
sion of RCA Ltd., has announced 
the appointment of John Murphy, 
formerly Ontario promotion man- 
ager for RCA, as national product 
manager for ABC Records' labeLs in 
Canada. 

Cook indicates that Murphy's re- 
sponsibilities will include release 
planning and development of pro- 
motion programs for ABC. RCA 
Ltd. has distributed ABC/Dunhill 
in Canada since 1%8. 

Bill Horan, w ho has worked in the 
press dept. of Polydor Ltd.; been 
music critic for the Montreal Star: as 
well as on-air personality for 
CHOM-FM, Montreal, recently left 
Good Noise Records, where he was 
marketing director. He is now work- 
ing in independent audio visual pro- 
duction, and considering positions 
in the Quebec music industry. 
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for Vicki Carr*s first Japan perform- 
ance tour. . . . Miles Davis & His 
Sextet playing "electronic rock" at 
their opening concert in this music 
capital Jan. 22 received scant ap- 
plause from capacity crowd. They 
apparently wanted to hear his 
"modern jazz" of the sixties. , . . 
"The History Of An Artist/Oscar 
Peterson" is being released here 
Feb. 1 by Polydor K.K. on the Pablo 
label. The set of two LPs at 3.500 yen 
(SI 1.66) marks his second "solo 
walk" in Japan via the Kambara 
music office. 

Nippon Columbia is preparing to 
launch a series of 50 "flamenco" al- 
bums, with the first two scheduled 
for release Feb. 25 and the second 
pair March 25. ... Toshiba-EMI 
commenced offering its "vocal best 
collection" of 23 albums Jan. 20 with 
the release of the first 5, featuring 
the Andrews Sisters, Nat "King" 
Cole, Jo Stafford, Liza Minnelli and 
Julie London. ... All Art Promotion 
has fixed 10 concert dates for the 
"New York Jazz Quartet" fearuting 
Kenny Burrell and Betty Carter, 
from March 23 through April 2. . . . 
The same promoter has scheduled a 
"New York Family Long Concert" 
tour of Japan for June 7-26, a "Re- 
turn to Forever" lour Sept. 1-15 fea- 
turing Chick Corea and another tour 
by the Thad Jones-Mel Lewis Or- 
chestra from Oct. 25 through Nov. 
18. HIDEO EGUCHI 

TORONTO 

Gordon Lightfoot has been pre- 
sented with the Lincoln Center 
Bronze Medallion, in recognition of 
his contribution to the Center's 10- 
ycar-old great performers concert 
series. He is only the second non- 
classical performer to be so honored. 
The first was Ella Fitzgerald. 

Love Productions, company that 
administrates Island Records and its 
own Daffodil Records, has intro- 
duced a new monthly hype sheet en- 
titled "Love Letters." . . . The a&r di- 
vision of Capitol Records-EMI of 
Canada Ltd. has moved to offices in 
a house at 31 Prince Arthur Ave.. 
Toronto. Ontario M5R 1B2. (416) 
922-2250/1. ... Pete Beauchamp, 
a&r director of A&M Records of 
Canada, recently returned from Los 
Angeles where he was overseeing the 
recording of Bruce Miller's first al- 
bum for the label, produced by Gaye 
Delorme and David Foster. The LP, 
set for a March release, included 
such session people as Jim Keltner 
on drums; Lee Sklar on bass: Tom 
Scott on saxophone; and William 
Smith on organ and backup vocals. 
. . . According to Quality Records, 
"Ramona" the Stamped ers' latest 
single is still showing strong sales ac- 
tion. The record made 99 percent of 
all Canadian charts and had been in 
the company's top three sellers for 
over 10 weeks and number one best 
seller for five weeks. 

MCA Records (Canada) has re- 
signed a long-term recording con- 
tract with the Moms and Dads, 
recently negotiated between the 
group and Richard Bibby, vice presi- 
dent and general manager of MCA 
Canada. In less than five years, they 
have sold over 700,000 albums and 
tapes in Canada. 

MONTREAL 

CHOM-FM. Montreal, has be- 
come Canada's first station to be- 
come fully operational in quad- 
raphonic sound with the an- 
nouncement that the staion has 



finalized arrangements in New York 
to broadcast in QS Matrix utilizing a 
Sansui QSE-5B four-channel quad- 
raphonic encoder. . . . Stereo *76, 
Canada's national audio show, will 
open at the Place Bonaventure Hotel 
in Montreal on Sept. 18 and run un- 
til Sept. 21. Dealer days are the first 
two days, with extra morning hours 
for dealers on the remaining two 
days. ... Cat Stevens and Paul Si- 
mon dropped by Andre Perry's Le 
Studio just north of Montreal 
recently. Stevens will record there 
sometime in March and April. . . . 
Sonogram, headed by Guy Bertrand, 
has signed an agreement for the na- 
tional distribution of the first single 
by Roman Royko on the BSC label 
entitled "Mighty Waters.** 

Gino Vannelli recently taped a 
segment of Don Cornelius' "Soul 
Train." He Is one of the few white 
performers ever to appear on the 
show. Joe Vannelli, Gino's brother 
as well as keyboard player, co-pro- 
ducer and co-arranger, was married 
in Montreal at the beginning of Jan- 
uary. ... All The Young Dudes, led 
by Bob Segarini, have had overtures 
from Equinox, a new production 
company signed to RCA, which has 
as its principals Terry Melcher, 
Bruce Johnstone and Billy James. 
They actually paid for the band to 
go into Tempo Studios in Montreal 
to record a demo tape. 

MARTIN MELHUISH 

feelgood' 
Series Bows 

MONTREAL-Unison, a Mon- 
treal-based company dealing in the 
production and distribution of 
syndicated radio shows, has intro- 
duced a radio rock concert series to 
the Canadian market. "The Dr. 
Feelgood Concert Hour." 

The shows which feature such art- 
ists as Chicago, The Rolling Stones, 
Santana, Stcvic Wonder, The Who, 
John Lennon, Edgar Winter, Rod 
Stewart and other, debuted on radio 
across Canada on Sunday (2) and 
will run ever second weekend for the 
rest of the year. . 

The shows were produced in Can- 
ada by Unison and recorded in 16- 
ir.u k in Los Angeles, London, New 
York and Toronto. 

The series, which it has been esti- 
mated currently has a weekly au- 
dience reach of over a million people 
and a production and promotion 
outlay of over $250,000, is being 
sponsored by Superior Electronics 
and Protein 21 Shampoo. 

Subscribers to the scries in Can- 
ada include CKLG-FM, Vanouver; 
CKXL. Calgary; CFRN-FM, Ed- 
monton; CHEC, Leth bridge"; 
CJME, Regina; CFQC, Saskatoon; 
CFRW-FM. Winnipeg; CKSO, 
Sudbury; CJOM-FM, Windsor; 
CFGO. Ottawa; CHUM-FM, To- 
ronto; CHLO, London/St. Thomas; 
CKVL-FM, Montreal: CFLS. Que- 
bec City, and CJCH, Halifax. 

Further information on the scries 
can be obtained from Ron Rivkin at 
Unison. 1310 Rue Lariviere, Mon- 
treal, P.Q. H2L 1M8. 

Dunk Is Cited 
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Says Dunk: "Songs written today 
don't endure like they used to. To- 
day's hits are 'disposable music'— 
and there are No. I 's that no one can 
sing." 



Capitol 



THE NEW RECORD COMPANY 



Most welcome news in the indus- 
try at the moment is the re emer- 
gence of Clive Davis with his new 
company, Arista. Here at Capitol— 
EMI in Canada the excitement is 
doubly intense, as we have been 
chosen to handle the Canadian pro- 
motion and distribution of the star- 
studded Arista catalogue. 

The three year licensing agree- 
ment became effective on New 
Year's Day, and includes product 
on the parent Arista label as well as 
the Neighborhood, Rocky Road, 
Philly Groove and Philly Soulville la- 
bels. Canadian distribution of Alan 
Bates' contemporary jazz label, 
Freedom, licensed to Arista in 
North America, will also be handled 
by Capitol Canada. New product 
from Freedom includes albums by 
Gato Barbieh, Charles Toltiver's All 
Stars with Herbie Hancock. Cecil 
Taylor, the "Vibrations" LP by Don 
Cherry and Albert Ayler, and a live 
double album featuring Ornette 
Coleman. 

Our January release on Arista 
has Gil Scott-Heron's debut album 
for the label. "The First Minute Of A 
New Day", with pianist Brian Jack- 
son and the Midnight Band. Gil was 
the first artist to be signed directly 
to the new label, and he already 
shows signs of becoming a powerful 
new voice, not only musically but 
also philosophically. He has pub- 
lished two novels and a book of po- 
etry, and had released four albums 
on minor labels prior to his Arista 
contract. 

Two important repackaged al- 
bums add lustre to the new release: 
Gladys Knight & The Pips "In The 
Beginning" set contains two of 
their earlier number one hits, LET- 
TER FULL OF TEARS and EVERY 
BEAT OF MY HEART; while "The 
O'Jays" LP will be a hot collectors' 
item for the many fans of the 
group. 

Other Arista product on this re- 
lease includes Lou Rawls' album, 
"She's Gone", from the hit single of 
the same name; a two-record set 
"The World Of The Partridge Fam- 



ily"; and "Tony Orlando & Dawn 
II". 

On the singles front, Tony Or- 
lando & Dawn's LOOK INTO MY 
EYES PRETTY WOMAN from the 
"Prime Time" LP is already charted 
at major stations CKOC, CKPT, 
CKCK. and CKXL; and Al Wilson's 
Rocky Road release, a medley of 
Paul Williams favourites, has just 
arrived on the desks of program- 
mers. Our January release includes 
Melanie's heavily-tipped new 
single, YOU'RE NOT A BAD GHOST, 
on the Neighborhood label. 

Arista has met with fantastic ini- 
tial success since its inception a few 
months ago. achieving chart posi- 
tions on almost every one of its re 
leases. The future looks even 
brighter. One of the biggest events 
of the coming movie season will un- 



Show" LP has been nominated for 
a Grammy Award in the category of 
Best Score From The Original Cast 
Show Album. The Magic Show, cur- 
rently playing to full houses on 
Broadway, revolves around the 
amazing prestidigitation of young 
Canadian magician, Doug Henning. 

From across the seas Artista has 
signed two of Britain's hottest prop- 
erties, Suzi Quatro and the Bay City 
Rollers. Suzi. youngest member of 
the famous Quatro family of De 
troit, was a regular feature on the 
British singles charts during the 
past year; while the Bay City Rollers, 
a teenage quintet from Edinburgh, 
were the Number One Singles Art- 
ists of 1974. It was their hit. 
SHANG A-LANG. that became the 
subject of much cover activity in 
North America last year. 




Capitol Canada President Arnold Gosewich (left), Dave Evans and Paul White 
(standing) pose for a breather during discussions with Arista President Clive 
Davis and Executive Vice-President Elliot Goldman. 



doubtedly be the opening of Barbra 
Streisand's new "Funny Lady" film 
at Washington's Kennedy Center 
on March 9th. The film also stars 
Omar Sharif and James Caan. and 
its premiere will be televised as a 
network special. Rights to the 
soundtrack LP have been secured 
by Arista, and if the exhibitor ad- 
vances of over $20 million are any 
indication then the album is des- 
tined to set new records of its own. 

Especially pleasing to Canadians 
is the news that Arista's "The Magic 



DISCS & DATES: 



Gentle Giant began the Canadian 
leg of their tour of January 14th 
headlining at the Montreal Forum. 
The English band also taped a live 
in-the-studio special for Montreal's 
progressive CHOM-FM while in the 
city. Meanwhile, their first album 
for Capitol, "The Power And The 
Glory," is moving large quantities at 
retail level. 

Opening for G. Giant at the Fo- 
rum were Quebec's own Maneige, 
who are a popular choice with the 
progressive crowd having sup- 
ported such acts as King Crimson, 
Ekseption and Frank Zappa in the 
past. A first album from Naeige on 
the Harvest label is due in February. 

Peter Donato's debut album was 
mailed to programmers and review- 
ers with a jigsaw puzzle version of 
the cover painting. A single. OH JE- 
ROME, from the album is sched- 
uled for release on 3rd February. 

Our first visit from an Arista-affil- 
iated artist takes place when Al Wil- 
son appears in Calgary for a two 
week engagement at the Refinery. 
Mr. Show-And-Tell will be there 
through February 1st. 

Suzanne Stevens, who has given 
us hit singles in both French and 



English, has completed taping at 
Toronto's Manta Studios for her 
next French release: JE NE VIVAIS 
PAS AVANT TOI. 

Classical superstar. Andre Pre- 
vin, takes over the conductor's 
baton for three days with the To- 
ronto Symphony Orchestra. Febru- 
ary 1 1th, 12th and 14th. Guest art 
ist for the concerts is the world's 
greatest French horn solist, Barry 
Tuckwefl. 

Capitol Canada's newest signing, 
Copperpenny, with two national 
hits to their past credit, have an- 
other single breaking out. HELP 
YOUR BROTHER was on the play 
lists of Toronto's CHUM and CFTR 
the very same day it was released. 

Anne Murray's three nights at 
Hamilton Place were sellouts three 
weeks in advance after just one ad 
in the Hamilton Spectator. Jim 
Smith, reviewing the concert for the 
Spectator, noted that the much 
touted 'new image' went further 
than a mere change of hairstyle and 
dress: "rather it was sureness of 
presence and a purpose in delivery 
that was not so fully developed pre- 
viously." 

The Tavares brothers are playing 



Such a wealth of talent deserves 
the most careful attention, and 
with the guidance of Capitol's 
Arista Product Manager, Jim Mac- 
Donald, Capitol people from Van- 
couver to Halifax have been burn- 
ing the midnight oil in preparation 
for the first release of new product. 
Meanwhile, the existing Arista (Bell) 
catalogue, including Barry Mani- 
low's number one hit MANDY and 
Tony Orlando & Dawn's hit album 
"Prime Time", has found a home at 
Capitol Canada. 



Toronto's Maple Leaf Gardens on 
February 6th in a benefit for the 
United Athletes Coalition of Canada 
with Ike & Tina Turner and Marvin 
Gaye. 

Christopher Kearney's new al- 
bum for Capitol Canada will be 
called "Sweetwater." He is now 
supported on record and on stage 
by a superb quartet, Hero. 

Vanguard's man-about-the-stu- 
dio, Peter Schickele, will be appear 
ing at Ottawa's National Arts 
Centre on February 21st. Mr. 
Schickele is perhaps better known 
as famed composer, P.D.Q. Bach. 

Roy Drusky will be in Toronto 
February 25th to 27th to tape a fif- 
teen minute segment for the CBC 
TV network Tommy Hunter Show. 
Capitol's Ontario Promotion rep, 
Scoot Irwin, will be taking care of 
him while he is here. Roy and Scoot 
first met back in 1966 when Roy in- 
troduced The Voyageurs— Scoot s 
duo— at the Grand Ole Opry. 

New citizen, Helen Reddy, had to 
cancel two shows at Toronto's 
O'Keefe Centre and at least one 
more at Hamilton Place to fit in a 
taping for the Flip Wilson Show. 



Canada 
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Beau Dommage Heads For 
Gold On Initial Release 



The self-sufficiency of the French 
Canadian market in the Province of 
Quebec continues to nourish what 
is probably the most fertile ground 
for new talent in North America, as 
witness the phenomenal accept- 
ance by local fans of Capitol's new 
group. Beau Dommage. 

Their debut album, recorded at 
Montreal's Studio Tempo and titled 
"Beau Dommage," was released in 
early December and is already well 
over half way to becoming Cana- 
dian gold. Interest in the group was 
confirmed when a press conference 
held prior to the album's release 
drew over 200 media people to a 
standing-room-only session at the 
Nelson Hotel. And the headlines fol- 
lowed: "Beau Dommage: Un 
Groupe Qui N'A Pas Fini De Nous 
Etonner" (a group who have only 
just begun to astound us) warned 
the weekly Gala Des Artistes, while 
the Sunday paper, Dimanche-Ma- 
tin. pictured the group as 'bugs' (a 
literal translation) who were ' 'climb- 
ing, climbing, climbing." The 
French language daily Montreal 
Journal went further, and head- 
lined their piece: "Beau Dommage 
Que C'Est 'Le' Groupe Quebecois!" 
(Beau Dommage— THE Quebec 
group!) Such media support for lo- 
cal talent explains a great deal 
about Quebec's thriving music 
scene. 



The first single from the LP, LE 
PICBOIS (the woodpecker), was de- 
livered to stations with a cigar and 
baby diaper to celebrate the new 




birth, and radio programmers have 
entered wholeheartedly into the 
spirit of celebration with an out- 
break of chartings across the prov- 
ince. The album, too. has cornered 
a substantial slice of available air- 
time on FM stations since the day it 
arrived. 

Sales have been further stimu- 
lated by a strategically-placed bill- 
board displaying the album in Mon- 
treal's Phillips Square; but the real 
credit for the first success story of 
'75 belongs to Beau Dommage 
themselves, to the fine album they 
have produced, and to their devo- 
tees whose numbers are increasing 
daily. 



Managers' Meeting: 

POSITIVE VIEW FOR 75 



Capitol Records— EMI of Canada 
Ltd. held its fifth annual regional 
managers' marketing meeting in 
Toronto over the 16th and 17th of 
January. Under the chairmanship 
of the Director of Marketing. Dave 
Evans, the meeting discussed re- 
gional and national approaches to 
the many aspects of doing business 
as a record company. 

President Arnold Gosewich 
opened the meeting with a review of 
1974's achievements. Looking 
ahead to the new year. Mr. Gose- 
wich saw a relatively strong Cana 
dian economy, and urged those 
present to examine new ways to 
promote and sell the impressive 



catalogue of new Canadian and 
international product slated for 
1975. 

Branch Managers Bill Rotari 
(Montreal), Barry Stafford (To- 
ronto) and Al Andruchow (Calgary) 
represented the regional viewpoint 
in open forum discussions with 
members of Capitol Canada's na- 
tional marketing team. Among the 
highlights of the meeting was a 
presentation of the recently-ac- 
quired Arista label by Product Man- 
ager. Jim MacDonald, and an ap- 
praisal of the national TV and radio 
advertising campaign just com- 
pleted. 




Capitol's Graham Thorpe, Dave Evans, Arnold Gosewich and Bill Bannon vis- 
iting with George Harrison before his Toronto concert. George was presented 
with Canadian platinum and gold awards for his "All Things Must Pass" and 
"Living In The Material World" LP's. He is holding an Eskimo 'bird spirit' 
carved from 500-year-old whalebone— a gift from Capitol's Canadians. 

(ADVERTISEMENT) 
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International 




BRITISH TRIO-Closlng feature of tin all-British Gala 
show at MIDEM, Cannes, was a special presentation to 
Vera Lynn reflecting her 40 years in the music industry. 
She sang some of the World War II hits she made fa- 
mous, lite "We'll Meet Again." With the star are: U.K. 
deejay Alan Freeman and Elton John. 



TV Pilot Program In U.K. 
Accents Pop; Natl. Net? 




SUMMIT MEETING— Ptet Schelevis, left, president of 
Phonogram International, at MIDEM, talking record in- 
dustry affairs with John Fruln, former managing direc- 
tor of Poly dor U.K. and now head of his own State 
Records organization, formally launched during the 
Cannes week. 

MIDEM PRESENTATION— Bernard Chevry, organizer 
of MIDEM, is presented with a Billboard Trendsetter 
Award by Andre de Vekey, European publishing director 
of Billboard. The ceremony took place in the MIDEM 
Press Club and the presentation was made in recogni- 
tion of Chevry's services to the international musk In- 
dustry. 




MIDEM WELCOME— ABC Records chairman Jerry Rubinstein, cen- 
ter, was guest of honor at a special party hosted by Musk Week and 
Anchor Records. With Rubinstein are, left to right, Colin Hadley, 
commercial development director, Anchor Wayne Bkkerton, direc- 
tor of State Records; John Fruin, head of State; and Ian RaKini, man- 
aging director of Anchor. 



STARRY-EYED AND LAUGHING— At the An- 
chor/Musk Week party in MIDEM: Gilbert Ma- 
rouani, head of Editions Marouani, France; 
Jerry Rubinstein, head of ABC Records, center, 
and, on right, Larry Uttal. president of Private 
Stock. 



East Europe Nations At MIDEM 
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Spain and also mcl their partners 
Monitor from the U.S. and Arch- 
endo from Canada for lengthening 
existing contracts. 

A Balkanton spokesman said the 
company was considering further 
offers received at MIDEM for ex- 
change license deals with Canada 
and the U.S. to also include pop mu- 
sic, whereas the present contracts are 
mostly concentrated on classical mu- 
sic. MIDEM also saw the start of ne- 
gotiations with Japan which might 
prove of special interest for Bul- 
garia. 

The Hungarian record company 
signed or talked about new license 
contracts. They include a deal with 
Hispavox. which will this year re- 
lease at least 30 LPs from Hungarian 
classical repertoire. In the pop scene, 
the Hungarians prefer deals on sin- 
gles as the capacity of their pressing 
plant does not allow for too many al- 
bums. They signed a deal with Ger- 
man Polydor and agreed to release 
at least 10 singles in Hungary, not 
less than 10.000 copies of each, in 
the next year. 

A similar contract will be signed 
in the near future with RCA in New 
York. 

They also placed repertoire with 
the Socielc Lebanese dc Disqucs for 
Lebanon, and conluded their first li- 
cense deals with King Records, 
Tokyo, for an album featuring Hun- 
garian pianist Dcssc Ranki. With 
Sound Products. Holland, the Hun- 
garians made a deal for export of 



ready-made records, both classical 
and pop. to Holland. 

The Slovak company Opus visited 
MIDEM to extend the representa- 
tion of their classical repertoire to 
most European markets and after- 
wards Mr. Horak said deals were 
made. To their existing contract with 
Victor, Japan. Opus added new con- 
tracts, mostly with other branches of 
RCA Victor for other territories. 

Victor Germany is buying the 
product for West Germany, Switzer- 
land, Austria. Benelux and Den- 
mark, and at the same time they 
want to record Opus pop singer Ka- 
rol Duchon. in Germany. A license 
deal on classical repertoire, later to 
be extended to pop. was signed by 
Victor. Spain. Columbia is inter- 
ested in second options for the same 
territory. And in two months, con- 
tracts will be signed with RCA Vic- 
tor, U.S. Opus also signed a deal on 
special titles from their catalog with 
Pickwick for France and on pop 
product for Benelux, through Du- 
rcco. 

Opus found a new deal through 
Chappell in London, which will take 
unprotected classical repertoire for 
background music libraries. For 
Sweden, Norway and Finland, cata- 
log deals were signed with Kurt 
Westman's Record Trading Co. For 
Italy, Fonit Cetra won first option 
and Durium second option on Opus 
repertoire. In March, negotiations 
will continue with RCA U.S. for a li- 
cense deal with which Opus would 
gain RCA catalog for all specialist 
countries. 



Supraphon has signed catalog 
deals with most of the big world 
markets so the company job at 
MIDEM was mainly to talk business 
with existing partners. But a deal for 
the WEA catalog for Czechoslo- 
vakia was signed and a new deal 
with CBS was discussed and is ready 
for signature. For Brazil, where 
Supraphon catalog has not been sat- 
isfactorily represented, Copacabana 
received license rights. 

Top pop singer Karel Gott of 
Supraphon was in MIDEM to dis- 
cuss plans for his upcoming Polydor 
album. Publishing rights to product 
from his previous album were sold 
to England, the U.S.. Germany, 
Spain, Scandinavia and Italy for in 
almost all countries there is interest 
in strong melodies for a singer with a 
big voice. 

Supraphon's established licens- 
ees, such as Sonopress in France; 
Ariola in Germany; and Gama in 
Mexico were told of new repertoire. 
Of particular interest was a two-vol- 
ume set of Honegger's "Joan d* Arc," 
recorded in quadraphonic, with a 
French all-star cast, the Czech Phil- 
harmonic and French conductor 
Serge Baudo, which will be released 
by Sonopress in France. 

An album with symphonic-jazz 
compositions by Belgian and Czech 
composers will be recorded in the 
Supraphon studios for Biset, in 
Brussels. And as usual there was a 
rush for Czech brass band folk pol- 
kas and waltzes, which have been 
big sellers for more than 20 years in 
Germ an -speaking territories. 



LONDON— The pilot program of 
what may develop into a nationally- 
networked pop television series is 
being made in London. Entitled 
"Supersonic,** the first will feature 
Status Quo, Rod Stewart, the Bay 
City Rollers, Gary Glitter, Gilbert 
O'Sullivan and Alvin Stardust. 

Experienced pop TV director 
Mike Mansfield has set up a new 
production company to make the 
program, and a number of other film 
projects. He is negotiating with Brit- 
ain's commercial television com- 
panies for the screening of the first 
show, and its development into a 
series, possibly to begin in April. 

"Supersonic" has been in the 
pipeline since June 1974. Mans- 
field's co-directors in the production 
company are Paul Murphy, head of 
Cantipreme, U.K. record produc- 



tion company whose outlet is Buk, a 
BASF-bankrolled label; and David 
Deyong, who has worked on tele- 
vision films with Mansfield for two 
years. 

Mansfield told Billboard: "We 
will base the programs on new re- 
leases. We hope to break the tradi- 
tion whereby you have an in- 
cestuous reproduction of only 
records which are in the charts. We 
hope to introduce newer talent, 
though obviously we have a strong 
line-up of established acts in the pi- 
lot." 

Meanwhile, one of the first "Su- 
personic" acts. Bay City Rollers, 
being their own 13-week TV series 
here in April. It will be called 
"Shang-A-Lang" and will be intro- 
duced through the U.K. 



Soviet, Italy Co-Op' Deal 



MOSCOW-Unusual co-oper- 
ation between Teatro alia Scala, 
Italy, and Soviet artists is under way. 
Several months ago Italian com- 
poser Luigi Nono and alia Scala's 
chief conductor Claudio Abbedo of- 
fered Yuri Liubimov, principal stage 
director of the Taganka drama the- 
ater in Moscow, an opportunity to 
stage Luigi Nono's opera "Non Fi- 
nita" in alia Scala theater. Liubimov 
and Nono have written a libretto for 
the opera, and the former is now 
working 6n the project in Milan. 
Two more Soviets are involved in 
the production: David Borovsky. 
chief artist of the Taganka theater. 



and Leningrad-based director 
Leonid Yakobson. who is in charge 
of all the choreography to be 
presented in "Non Finita." 

The Taganka theater ("Teatr Na 
Taganke**) under Yuri Liubimov is 
one of the most advanced and popu- 
lar theaters in the Soviet Union. Its 
shows have been sell-outs contin- 
uously over the past 10 years. Ya- 
kobson is one of the most important 
art directors in modern Russian cho- 
reography, leading the Leningrad 
Choreographical Miniatures en- 
semble. 

The world premiere of "Non Fi- 
nita" will be on April 4 this year. 



U.K. Studios Bullish 



• Continued from page 4 

Like many, Collins puts faith in hav- 
ing top facilities and staff to see 
Marquee through if the economy 
gets worse. 

The head of Trident. Barry 
Sheffield, is unsure about the ques- 
tion of studio rales. "Everyone 
would like to put up their prices, but 
I think they're all frightened of each 
other," he says. "Unless you're offer- 
ing something in hardware that few 
others have, someone will always 
undercut your price." Sheffield be- 
lieves work is down a little on last 
year, although he puts it down to the 
fact that 1974 was "exceptional." 

Support for this comes from 
Apple's Malcolm Davis. "No one's 
going to make a fortune out of 
recording any more," he says. "It 
costs too much to lay down the basic 
facilities, never mind more elaborate 
equipment. I don't see how anyone 
can afford to build and operate a big 
studio today." Davis views the pros- 
pects for small studios with small 
staffs as reasonable. "It'll be a good 
year for the established, independ- 
ent studios whose customers are re- 
liable." 

"The people who have the best fa- 
cilities will get the work," observes 
Advision's Roger Cameron. The 
company recently spent over 
$500,000 updating its number two 
studio and post-production suite, 
and will shortly be applying the 
same medicine to its main music stu- 
dio. But Cameron does expect the 
advertising sessions it handles to di- 
minish, as the tightening U.K. econ- 
omy bites into commerce. 

A swing to mobiles is something 
seen by Richard Branson, managing 
director of Virgin. "There are going 
to be more live albums made in 
1975." he contends, "largely because 
they're cheaper. You can make one 
for about $2,400. although the type 
of artist involved has a lot to do with 



the quality and the result. Branson 
cited the orchestral recording of 
Mike Oldfield's Tubular Belts as an 
example. "The straight recording 
costs of that were around $1,200, 
and we expect to sell over a million 
copies around the world." 

"If there are any cutbacks in 
1975," comments SARM managing 
director Barrie Ainsworth. "it's 
likely to be in the progressive field. I 
think record companies will be 
much more budget conscious there, 
and in the face of that, bands, will 
probably be more choosy about 
where they record." Ainsworth be- 
lieves that hardware prices are hit 
hardest by inflation. "But as soon as 
people blame inflation for every- 
thing, they're just looking for an ex- 
cuse. There are always ways to be 
more efficent." he concluded. 



British Sales 

e Continued from page I 

creases. The 1973 total was 
$259,680,000. 

Equally unofficial are tape sales 
figures during 1974. but tradesters 
predicted a final total of up to 
S84.O00.0O0 at manufacturers' prices 
against 1973 - s $57,600,000. 

In detail, the first half figures 
show that total disk production 
amounted to 95.9 million units 
(compared with 84.2 million units in 
1973). Of this amount, singles ac- 
counted for 37.2 million and LP's 
58.7 million. But imports are still 
climbing. There were 4. 1 million sin- 
gles (1.7 million) and 8.9 million al- 
bums (5.5 million) brought into the 
country. 

There were $19,920,000 worth of 
singles sold during the year and 
$87,120,000 of albums sold -respec- 
tive comparative figures were 
$15,360,000 and $70,080,000. 
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European Discos Blooming As Diskery Promos 



• Continued from page I 

feels and full stereo or 
quadraphonic sound, stems from the 
"second" boom era which started in 
1970. 

In the U.K., normal hours arc 
from 8 p.m. to 2 a.m. in the main 
centers, with a more usual I a.m. 
closedown in provincial towns. And 
the top discotheque DJs are proud of 
their reputation for generally being 
well in advance of radio networks in 
building new musical trends to pop- 
ularity. The so-called soul explosion 
the Ph ill s sound broke in regional 
discotheques before radio DJs 
latched on. 

Results is that record companies 
are increasing the number of records 
sent promotionally to disco DJs. Of 




an estimated 20.000 DJs at all levels 
(from big organizations down to lo- 
cal hospital networks), maybe only 
5.000 are fully professional. Some 25 
to 40 percent of them are supplied 
direct by record companies with free 
promotional disks, particularly of 
artists and sounds they plan for fu- 
ture boosts. 

A fair estimate would be 600 
copies of "urgent" singles sent to 
DJs, but record company promotion 
men point to 6,000 radio stations in 
the U.S. whereas total radio cov- 
erage here requires only some 20 
records. In anv case, many DJs say 
they would be happy to pay for new 
releases, just so long as they had 
them exclusive to their particular 
area. 

In the U.K., most discotheques 
feature only records, but occa- 
sionally a label plugging a new band 
might send the musicians on a disco 
tour. Some DJs, like the Radio One 
star Rosko, supplies an all-in pack- 
age of band, DJ and records for dis- 
cotheque dates. 

A louring DJ might well carry 500 
singles and 100 albums with him for 
gigs. Occasionally, the wealthier and 
more ambitious performers might 
take more to cope with requests. The 
one problem with handling requests 
is that it is easy to break completely 
the mood of an evening if somebody 
wants a Ray Conniff record played 
in the middle of a Stones-Cream- 
Grand Funk evening. 

Pye's Disco Demand series, which 
has produced re-run hits of old re- 
leases by Wayne Gibson, Ila Van, 
and the John Schroeder Orchestra, 
proves the importance of the disco- 
theque scene in promoting even 
comparatively "ancient" product. 

Dave McAleer, Pyc's man in 
charge of the Disco Demand series, 
organized a tie-up recently with the 
30.000 Wigan Casino discotheque to 
promote "Footsie," by the Chosen 
Few, a record licensed from the 
Roulette label. It involved a compe- 
tition among members to find the 
three best hand -clappers, who were 
then invited to the London studios to 
add claps to the original tapes, per- 
mission having been granted by 
Roulette. Result: instant interest in 
the single in the Wigan area. 

Intervisions is a firm concentrat- 



ing on closed -circuit television and 
they estimate that their studio/vis- 
ual presentations will be used in at 
least 10 percent of the main disco- 
theques by the end of 1975. 

But most important, say the top 
discotheque DJs, the clubs don't just 
reflect what's happening-they pro- 
ject accurately what will happen in 
the future. 

In Ireland, Tony Boland started 
the first discotheque in the land. 
Sound City, in December, 1964, in 
Burg Quay. Dublin. But it was sev- 
eral years before there was any kind 
of thriving scene. 

Today most Irish cities have disco- 
theques, though the main concentra- 
tion is in Dublin. Opening hours are 
from 10 p.m. to around 2 or 3 a.m. 
and generally they are on a member- 
ship only basis. Soul music is cur- 
rently the most popular sound, and 
DJs play new releases, current hits 
and requests. The records are in part 
free from record companies, or of- 
fered at trade price, or in some lesser 
cases bought from stores in the usual 
way. 

In Ireland, the record companies 
make regular use of discotheques for 
presentations. 

In France, Discotheques, now 
generally known just as clubs, devel- 
oped from the old Left bank "caves" 
which flourished in Paris in the early 
1950s. The Tabou was the first, then 
the St. Germain. They were all going 
for the prestigious names in jazz, 
such as Sidney Bechet. Don Byas 
and others. 

With the decline of jazz, many de- 
veloped into record clubs. Some 
started as "whisky" clubs, with 
records as background attractions, 
some 15 or 20 years ago. 

Today the majority are not clubs 
at all in the strict sense of the word, 
because they are open to everybody. 
There are about 1,150 in France, 
with 150 based in Paris. They start 
operating around 10 or 1 1 p.m. and 
go on until the last patrons are ready 
to leave. 

Record companies look after their 
needs. Some, like Barclay, select 
records and send direct to the club 
twice a month. Others allow the 
clubs to choose. And twice-monthly 
disks are sent by post to provincial 
clubs. But not all record companies 
are involved. Some do not believe 
the promotional value worth while. 
Others limit the free issue to pop sin- 
gles. 

In Belgium, the discotheque scene 
started in a substantial way around 
1965-67 and came about because of 
the increasing costs of providing live 
music and to the improvement in 
hifi equipment. The activity builds 
up to the weekends and clubs are 
generally open from noon until 2 
a.m. Most are public clubs, though 
some are essentially private. 

And most are slanted towards the 
teen market, using soul music, con- 
temporary pop or basic rock. There 
are many discotheques in the typical 
huge Belgian roadside cafes with up 
to 500 seals. They concentrate more 
on the older market, the 50-year- 
olds and consequently play "old 
time" records.' 

Most records are bought from lo- 
cal stores, and tape is seldom used. 
With the exception of a few but 
growing disco-clients of Louis de 
Vries' "Video Show." there are no 
video presentations in Belgian clubs. 

Now most clubs are using records 
only. The mixture of records and live 
bands failed a few years ago and 
now is restricted to the dancehalls 
where DJs warm up audiences with 
records before the bands come on. 

Yet though the discotheque busi- 
ness is growing, record companies in 
Belgium do not make use of it in 



terms of just promoting new prod- 
uct. 

In Holland, the same situation ap- 
plies where, again, the record com- 
panies do not yet see discotheques as 
particularly important for promo- 
tion. There are numerous discos in 
every town but they have the charac- 
ter of British publichouscs, with a 
DJ behind a turntable as a kind of 
background scenery. 

There clubs mushroomed in Hol- 
land some seven years, most of them 
opening early evening and going on 
till the early hours. Local laws and 
regulations affect opening hours. 
Most arc technically private mem- 
bership clubs, but will take anybody 
as long as he or she looks "reason- 
able." 

Mostly the clubs buy their own 
records from hit parade lists. Few 
DJs have any kind of relationship 
with record companies. 

Recently a firm in Bergen, Zoom 
Videodisco Nederland BV, tried to 
introduce video systems with films 
relating to current hits in disco- 
theques. They have had only a mod- 
erate response. Former Radio Vero- 
nica employees tried to exploit a "DJ 
Service," providing DJs with latest 
records at low prices. There was little 
interest in that, either, and the proj- 
ect failed. 

Material for this article was edited 
and prepared by Peter Jones, from 
contributions by Ken Stewart, Henry 
Kahn, Juul Antonissen, Frans van 
der Beck, Leif Schulman. Knud Or- 
sted, Wolfgang Spahr. Germano 
Ruscitto, Kari Helopaltio, and 
Rafael Revert. 

Generally the Dutch discotheque 
play popular requests, with special 
emphasis now on soul music. And 
the record companies feel basically 
that there are too many discotheques 
with too little support for them to be 
useful promotional outlets. Custom- 
ers, they feel, go to communicate, 
not to listen. 

Most important are the drive-in 
shows. Most are sponsored by 
broadcasting companies. Veronica 
has one. Radio Northsea another, as 
have the VARA and the AVRO. 
Producer of Veronica's drive-ins, 
Dick deBots, started with London 
City when Veronica closed down. 
These shows feature popular radio 
DJs and generally visit rural areas. 

In Sweden, the discotheque scene 
has been very much an up-and- 
down affair. The first came in 1966. 
with a tremendous boom in 1967-68, 
then a slump in 1972-73 and now an 
upward trend again. The six or eight 
major clubs in the Stockholm area 
which survived the hard years have 
had packed houses of late. Normal 
opening hours for the clubs, mostly 
public, are Wednesdays and week- 
ends, from 9 p.m. to 3 a.m. And the 
most popular music is soul-pop, with 




BiNboard cartoons by Bernie Rollins 
Barry While a favorite and with spe- 
cial emphasis on the Philly sound 
stable of artists and on Tamla/Mo- 
lown. 

Ola Hammarlund. DJ at Shazam 
in Stockholm, says. "I keep records 



as long as audiences like them. Some 
last a month; others for a whole 
year. But to slay on top. you must 
change records jusl before the au- 
dience turns away from them." 

Most DJs buy direct from import 
shops like Richard's or Wolfe's in 
Stockholm. Richard Berlin of Rich- 
ard's started his business by import- 
ing his own reocrds when he was a 
DJ years back. Another source of 
supply is the record companies, but 
policies here differ according to 
catalog value. 

But CBS mails records, stickers 
and posters to around 60 DJs, and 
Elektra mails out to around 25. 

Most clubs feature records only, a 
few experiment with live groups and 
video presentations are rare, yet 
there is an increase in 16mm film 
promotion aids issued free to clubs 
by record companies. Regional 
charts suggest that the clubs are 
starting to "break" certain singles, 
notably George McCrae's "Rock Me 
Baby" and Slevie Wonder's "Ful- 
fillingness" album, and other artists 
to benefit are Sweet, Barry White 
and the Three Degrees. 

In Denmark, the discotheques arc 
rated a very good market to promote 
records, and certainly the McCrae 
"Rock Your Baby" single was "sold" 
in this way. All over the country, dis- 
cotheques are strong on promoting 
records, but the new thing is the 
vidcotheque. Walter Klaebels' 
Videoshow, made b\ the London- 
based TVL. has now gained 60 dis- 
cotheques as clients. 

Klaebel launched his show a few 
months ago, and got the Rolling 
Stones in the videothequcs one week 
before their album "It's Only Rock 
And Roll" was released worldwide. 

The biggest chain of discotheques 
is Tordenskiold. named after a Dan- 
ish national hero of a war 200 years 
ago. The company is particularly 
successful in Aalborg. Aarhus, Ran- 
ders and Kolding. in Jutland. At the 
opening of the Copenhagen Tor- 
denskiold. Carl Douglas (then num- 
ber one both in the U.K. and the 
U.S.) was special guest. 

Tordenskiold discos are beau- 
tifully furnished, with silk carpets, 
antiques and lavish designs. Often 
they have live shows. The chain is 
owned by former estate agent 
Thorkild Kristensen, from Aalborg. 
and he is now looking for suitable 
premises in London in the hope of 
bringing the Tordenskiold traditions 
to the U.K. 

Most expensive discotheques are 
in Copenhagen, the Bornaparte 
Club, Club 10, Pussycat and Disc 
Club. They are regarded as being 
particularly important in creating 
new musical tastes among young 
people-with or without support 
from the record companies. 

In West Germany, there are at 
least 3,500 discotheques. The first 
was the Scotch Club in Aachen, near 
Cologne, in 1959, and the owner is 
today the leader of the German Disk 
Jockey Organization (DDO), Klaus 
Quirini. He also runs an organiza- 
tion of German discoowners. 

A German DJ earns around $800 
a month. German judgement is that 
he is not a laborer, but an employee 
involved in intellectual work.. 

Generally, discotheques open at 
10 p.m. and close around 3 a.m. In 
big cities like Munich, Frankfurt 
and Hamburg, DJs play inter- 
national selections of records, but 
more and more clubs are switching 
to national product because of au- 
dience demand. The trend is for 
lower volume, gentler music. 

In the past five or six months, the 
big city discotheques have featured 
black music like Philly sound, soul 
and funk. Records of U.S. labels like 



Buddah. Sussex and Atlantic are 
popular. 

Live performances are few and far 
between because acts want $800 for 
one performance. Many DJs create 
their weekly Top 30 charts. Yet 
record companies are selective about 
giving out promotional material, 
only some 80-100 getting new 
records. 

A German discotheque with 250 
seats has a monthly turnover of 
around $40,000. To general costs (a 
bottle of beer is $ 1 .00) is added serv- 
ice charge of 10 percent and VAT at 
11 percent. 

In Italy, it is widely held that dis- 
cotheques are very important for 
promoting disk sales. Durium 
spokesman Silvano Marzenta says: 




"Eighty percent of today's ballrooms 
are discotheques." 

PDU's promotion manager Ad- 
riano Frosi says the impact was 
small until 1972. when the number 
of discotheques suddenly shot up, 
and RCA's publicity and promotion 
manager Giacomo Peroni puts the 
figure as high as 1.000. "Certainly 
we keep an eye on around 1. 000. and 
they are a significant promotion arm 
for the many international artists 
who do not come to Italy and so miss 
out on stage and television appear- 
ances." 

Dischi Ricordi's promotion man 
Luciano Giacotto claims: "Disco- 
theques are currently as important 
as were jukeboxes some years back 
and customers can now listen to new 
releases in a much more relaxed at- 
mosphere." He adds that the growth 
is due to economic circumstances: 
"Ballroom managers save a lot of 
money by hiring a one-man band, 
the DJ, instead of a group or orches- 
tra." 

Fonit-Cetra a&r man Mario 
Sanoletti says that some 50 discos 
are "taste pilots." and his company 
organizes live shows, with no charge 
by the artists, followed by discus- 
sions and exchange of ideas with a 
normally young public about the 
musical content of a new produc- 
tion. 

Soul music, jazz and rock arc most 
commonly played in Italian disco- 
theques. Most is international prod- 
uct, with the biggest share to U.K. 
and the U.S. Discotheques are pub- 
lic clubs, with few exceptions, and 
usually open between 10 p.m. and 1 
a.m., plus Saturday and Sunday af- 
ternoons. Disco-hit records may last 
for months on a playlist. 

Most discotheques or their DJs 
are supplied with records by the ma- 
jor companies. Nevertheless, pilot 
discotheques and DJs also import 
new releases or buy from importers. 
Record shops in Switzerland, just 
over the Italian border, are often vis- 
ited by DJs working in the northern 
areas. 

EMI-ltalians keeps close contact 
with DJs and for three years has pro- 
vided a steady new releases service. 
"Also we give them an EMI card and 
do everything to make them feel part 
(Continued on page 74} 
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MEKTW-Etowi To Earth. Passport PPSD-98005 (ABC), 
Second effort from European group that wound up in the top 
20 with initial product here. As with debut, this is a refined 
mii of rock, jazz and the electronic sounds that have grown so 
popular on the European continent over the past several 
years. Unlike most of the "electronic" bands, however, Nek- 
tar have managed to fuse commercialism with the electronic 
sound that has really never quite hit in this country. Well 
done vocals, but they play a secondary role to the instrumen 
tal work. Expect prime action here from the FM stations, and 
expect Nektar to pull away from most ol their compatriots 
with this second strongly commercially oriented set in a row. 

Best cuts: "Astral Man," "Early Morning Clown." "Oh 
Willy." 'Show Me The Way." 

Dealers: Group due in this country soon on a mammoth 
tour. 

PRETTY THINGS-Silk Torpedo, Swan Song SS 8411 (At 
lantic). It's got to be discouraging to turn out consistently 
good material, ranging (rom gut level blues rockers to rock 
operas, over a decade and see little rl anything happen. Yet 
this has been the plight of England's Pretty Things. Perhaps 
things will change for them now. with this commercial mix of 
ballads and hard and soft rock, combining the better ele 
ments of their early rockers and the sophistication of their 
"S.F. Sorrow" rock opera. Like label compatriots Bad Com 
pany. the band can swing from straight rock to ballads with 
ease. Vocals and instrumentation are better than early ef 
forts, and vocalist Phil May ts in stronger shape than ever. 
Excellent all the way around, geared for AM or FM play. 

Best cuts: "Singapore Silk Torpedo," "Bridge Of God," 
"Joey," "Maybe You Tried Too Hard." "Is It Only Love." 

Dealers: Band has a hard core cult of fans and cover art on 
this set enhances it for display. 

OHIO PLAYERS-Greatest Hits, Westbound W6 1005 
(Chess /Janus). Though now on a different label, this group 
ing of some of this now top pop/soul band's earlier efforts 
includes several major hits as well as offering a glimpse at 
how they got to the musical point they are at now. Beginnings 
are here of the highly infectious, firey style they have popu 
tanzed over the past year, especially the chanting/talk/in- 
strumental style that has become so readily identified with 
them. Unlike many packages put together by former labels, 
this set rs a highly listenable and worthwhile effort. 

Bert cuts: "Ecstasy." "Funky Worm." "Pain (Pts, 1 4 2)." 
"Climax." 

Dealers: Open cover up and display. Inside shot features 
four color shots of all catalog LPs. 

MELISSA MANCHESTER Mel isj, Arista AL 4031. Con- 
sistently recognized by critics as one of the better vocalists 
around, Ms. Manchester has come up with her most versatile 
and certainly her most commercial LP to date. A fine singer 
who is at home no matter what the tempo of the material, the 
artist possesses a strong soulful streak which ts augmented 
by the excellent, often funky production work here. She is dif- 
ferent enough from most of today's top female vocalists to 
stand out well. Strong points, however, are the fine songs 
(many of which are self penned) and. again, that soulful qual 
ity to her vocals which, unlike many white singers, does not 
sound the least bit contrived. Several Top 40 possibilities 
here. 

Best cuts: "Love Havin' You Around." "Stevie's Wonder," 
"Midnight Blue," "It's Gonna Be AJright." "I Got Eyes." 
Dealers: Label is planning major push on this artist. 

DONNIE FRITTS- Prone To Lean, Atlantic SD 181 17 Long 
a successful writer. Fritts' debut set is one of the more uni- 
versally appealing LPs to come along in some time, bringing 
in sounds of country, rock and soul and an overall sound that 
seems to combine the best of Nashville. Memphis and Muscle 
Shoals Fritts' roots are in country, but like Tony Joe White, 
his vocals are the type that jump across borders and his 
songs are of a nature that most people can relate to. Help on 
this set from the likes of Kris KristoHerson (who produced the 
LP with Jerry Wexler). Spooner Oldham, Linda Ronstadt, Tony 
Joe White. Billy Swann. Rita Coolidge and John Prme. The real 
highlight here, however, is the fine, expressive voice of Pritts 
and his equally fine writing talents. Many will be familiar with 
the songs here. 

Best cuts: "Three Hundred Pounds Of Hongry." "When 
We're On The Road." "You're Gonna Love Yourself (In The 
Morning)," "My Fnend," "We Had It All," "Prone To Lean." 

Dealers: Pop music seems to be moving to a sophisticated 
back to basics style, and Fritts captures this well. 
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BILLY PAUL- Got My Head On Straight. Philadelphia Inter 
national KZ 33157 (CBS). After a lull in activity, Paul has 
come up with one of his most together efforts to date. The 
singing is trademarked and the orchestrations and material 
fit in nicely. His voice is totally enchanting and many of these 
cuts should break out. Some of them will get disco play. 

Best cuts: "Black Wonders Of The World," "Billy's Back 
Home," "When It's Your Time To Go," "Be Truthful To Me," 
"Everything Must Change ." 

Dealers: In store play will sell records and the packaging is 
beautiful. 



HAROLD MELVIN AND THE BLUE NOTES-To Be True 

Philadelphia International KZ 33148 (CBS). This album will 
help Philly International to keep the hold on the soul market 
with its great Gamble Huff production and the vocal expertise 
of the group and its lead vocalist Theodore Pendergrass. The 
vocal harmonies are still tighter than glue and the MFSB 
backup is still the tops. Disco action is a certain plus to this 
effort. 

Best cuts: "Where Are All My Friends," "Pretty Flower," 
"Nobody Could Take Your Place." "Somewhere Down The 
Line," "Bad Luck." 

Dealers: The cover is great and the in store play ts neces 
sary. 

BLOODSTONE -Riddle Of The Sphinx, London PS 654 
Long standing top soul group serves up a somewhat lower 
key LP than their fans may have become used to. but the idea 
works well. The quartet has the chance to show off some fine 
harmonizing against quietly compelling arrangements Strong 
points here, obviously, are for soul play. But for the first time 
m some while, the group has strong crossover chances 
throughout the LP. One of more powerful packages of good, 
easy listening soul packages to come along in a long while. 

Best cuts: "My Little Lady," "Something's Missing," 
"Young Times Old Times," "Wasted Time," "Nobody But 
Me." 

Dealers: Band has strong and loyal following, so make sure 
fans know LP is available 

THE JIMMY CASTOR BUNCH -Butt Of Course, Atlantic SD 
18124. Castor has been popping up on the charts for many 
years and his latest should gain him an even bigger following 
than he already has. Much of the material is geared toward 
disco play and the balance of this record could find a home in 
the crossover market. The band is off and swinging from the 
first note and there are several fine ballads A Stylistics and 
Elton John instrumental (hat add a great deal. 

Best cuts: "E-Man Boogie." "Hallucinations," "Potential." 
"You Make Me Feel Brand New," "Daniel." 

Dealers: Castor is known for his "Hey Leroy" and "Trog 
lodyte" so play this danceable item and let people know that 
he is here to stay. 

DELLS-Greatest Hits, Vol. 2, Cadet CA 60036 (Chess/ 
Janus). After nearly two decades in the business, the Dells 
remain one of the most successful recording groups and one 
of the few deserving of a second greatest hits volume. Fine 
harmony singing, strong, alternating lead vocals and a sound 
that many of today's newer groups have picked up strongly 
on. From the '50's through the '70 s, the Dells have con 
sistently been on the soul and/or pop charts. Material holds 
up as well today as it did 20 years ago. 

Best cuts: "Oh, What A Night," "The Love We Had (Stays 
On My Mind)," "Give Your Baby A Standing Ovation," "My 
Pretending Days Are Over." 

E Strong cover art for display. 



(Country^ 



MAC DAVIS-AI The Love In The World, Columbia 32927. 
Here is one of those rare talents, coming along no more than 
once in a generation, who can sing any kind of song, and do it 
with sincerity and feeling. Davis doubtless is as pop as he is 
country, but no honest soul could deny that he will experi- 
ence both heavy air play and sales from this album. It is, in a 
word, superb. One of the top people in the business today, he 
has a flock of outstanding cuts. They include: "I Still Love 
You Still Love Me," "Magic Mystery," "Every Woman." "If 
You Add All the Love In the World," "Smiley," and more. 

Dealers: with his outstanding TV show going for him, this 
could be a prime mover 

CONNIE SMITH-I Got A Lot Of Hurtin' Done Today, Co 

lumbia 33375. Connie does rt all. including an old Hank Wil- 
liams number. She also sings religious tunes, some pretty 
ballads, and the up tempo with which she has become most 
closely associated. And, she has the new Bill Anderson single. 
It's just a fine country album, with a strong Acuff-Rose in 
fluence. 

Best cuts: "Why Don't You Love Me." "Searching (For 
Someone Like You)." "Sunshine Blue." 

Dealers: Enough of everything here to satisfy all sorts of 
buyers. 

M0E BANDY-lt Was Always So Easy (To Find An Unhappy 
Woman), GRC 10007. Bandy began his career singing about 
cheating songs, and has sustained it with cheating songs. 
This album is full of many of them, and there are others as 
well. In old fashioned country style, he does an excellent job. 
As long as they keep clicking for him, he'll likely slick with 
them. 

Best cuts: "How Can I Get You Out Of My Heart (When I 
Can't Get You Off My Mind?"), "I'm Looking for a New Way 
To Love You." 

Dealers: The strong country formula ts there, and Bandy 
keeps getting hotter. 




12^ 



CHARLfS MINGUS-Mingus At Carnegie Hall, Atlantic SD 
1667. What more can one say about a live Mingus record that 
features his own fine group as well as Jon Faddis. John 
Handy, Rahsaan Roland Kirk and Charles McPherson. All of 
the soloing ts expressive and each side is composed of one 



classic Mingus performance of an Ellington tune, This is a 
must album for any contemporary jazz fan. 

Best cuts: "C Jam Blues," "Perdido." 

Dealers: Stock this record in the new releases section. 

JOHN COLTRANE-Artemate Takes, Atlantic SD 1668. At 
lantic continues to provide a service to jazz collectors with 
this series of alternate takes and unreleased material of some 
ol Coltrane's biggest selections. All of them are from his 
1959 1960 and sidemen include pianists McCoy Tyner, Cedar 
Walton, Tommy Flannagan, Wynton Kelly: bassists Steve 
Davis and Paul Chambers; and drummers Lex Humphries, El 
vin Jones, Art Taylor and Jimmy Cobb. 

Best cuts: "Giant Steps," "Naima." "Like Sonny." "Body 
And Soul," "Countdown." 

Dealers: Coltrane is a magic name and you should 
prominently display this record. 

STAN GETZ-Captain Marvel, Columbia KC 32706. This is a 
classic album that has been in the can for almost three years 
and features some of the best Get; yet. Assisting on this ef 
fort are an all-star rhythm section of Stanley Clarke. Chick 
Corea, Tony Williams and Airto Moreira Five of the six songs 
are Corea originals and the other ts a Billy Strayhorn classic 

Best cuts: "La Fiesta," "Captain Marvel," "Lush Life," 
"Day Waves." 

Dealers: Get; is immensely popular. 

BUDDY Rl CH — The Last Blues Album Volume 1, Groove 
Merchant (PIP) 3303. This is definitely one ol the hottest 
records of the year and should get immediate airplay because 
ol its far reaching sounds and personnel. Joining the premier 
drummer on this record are organist Jimmy McGriff, saxo 
phontst Illinois Jacquet. guitarist George Freeman, pianist 
Kenny Barron and bassist Bob Cranshaw. 

Best cuts: "Soft Winds." "Sweet Georgia Brown," "How 
Long," "Courage," "Alright " 

Dealers: The cover is eye-catching. 




First Time Around 

JOE VITALE -Roller Coaster Weekend, Atlantic SD 18114. 
Barnstorm member Vitale comes up with his first solo effort 
and sounds more than a little like friend Joe Walsh in spots. 
The similarity, however, does not go far enough to be annoy 
ing. Rather, Vitale comes up with a way above average LP, 
singing, playing drums, keyboards, flute and his mastering 
the art of doing a frenetic rock song that clothes itself in ex 
cellent arrangements and double tracking and becomes al- 
most soothing. Excellent changes within Ihe songs. AM hit 
possibilities and certain FM play. Again, the similarity lo 
Walsh only helps, and Vitale does avoid the trap of sounding 
exactly like his friends. 

Best cuts: "(Do You Feel Like) Movin ," "Mad Man," 
"Shoot 'Em Up," "Two Ol Us." 

Dealers: Friends Walsh and Rick Derringer help out. Stress 
Vitale s background on header cards. 

VERNON BURCH -I'll Be Your Sunshine, United Artists CA 
LA342 G. Bar Kays former lead guitarist steps out on his own 
with a fine soul/pop set that alternates between the smooth 
ballad style of a Stevie Wonder and the funky, uptempo style 
of a Sly. Burch, however, is an original. Guitar work is out- 



standing throughout, and if the sound ts a bit familiar at 
times, it's because you heard him play his licks for the 
"Shaft" score. Uptempo material, like that of many new art- 
ists today, is suited for disco play as well as radio play. Watch 
'or artist to get first reaction on soul radio, but also watch 
closely for crossover action. And, like some of the other better 
new artists of the day. Burch is difficult to categorize— an- 
other example that good music ts good music. 

Best cuts: "Ain't Gonna Tell Nobody," "Dreamin ." "Frame 
Of Mind," "Give Love A Try." "Changes." 

Dealers: United Artists is readying maior campaign for this 
artist 

SISTER SLEDGE- Circle Of Love, Atco SD 36 105 (Allan 
tic). Four soulful sisters who have already gained some meas- 
ure of fame as a disco act show here they have a lot more 
than a disco beat going for them, with a well balanced set of 
rockers and ballads reminiscent in places of some of the bet- 
ter Motown singles of the '60's, LP on the whole is a pop/soul 
mix, with excellent lead vocals and soft, clear harmonies. 
Most of the set is alternating uptempo and ballad cuts. Lots 
here for the disco fans, but also plenty of material for AM pop 
or soul radio. 

Best cuts: "Circle 01 Love (Caught In The Middle)," "Cross 
My Heart." "Give In To Love," "Don't You Miss Him Now." 
"You're Much Better Off Loving Me." 

Dealers: Place in soul, pop and disco section 

MAJOR HARRIS— My Way, Atlantic SD 18119. Soul, disco 
artist who takes some new material, some current pop hits 
and some standards and joins Blue Magic and the Spinners 
as one of the soul oriented artists who should appeal to one 
and all. Very smooth style on the ballads, excellent disco style 
on the rockers, and virtually anything pulled as a single here 
should cross to pop after initial start in soul. Harris is a stylist 
as well as a singer, which is unusual in a young artist. Part of 
the growing group of disco breaking artists who one can sit 
and listen to as well 

Best cuts: Each Morning I Wake Up," "Sweet Tomorrow." 
"Two Wrongs." "Loving You Is Mellow," "Just A Thing That I 
Do." 

Dealers: Cover portrait makes for good display. 




MICKEY MOUSE CLUB, Disneyland 1362 There is a new 
opening cut, complete with today's rock rhythms as a chorus 
sings out the famous M I C K E Y MOUSE Then it's back 
to the old TV soundtrack for cuts from this rejuvenated chil- 
dren's series, now enjoying a second go-around. The tunes 
are all geared to juvenile fun and reflect the broad range of 
topics on the show, from country and western material to ti- 
tles like "Simple Simon." The music isn't the greatest nor are 
the voices of the Mouseketeers. But the arrangements suf- 
fice. There are 21 cuts in this package. 

Dealers: The daily exposure will undoubtedly stimulate 
sales LP promotes "21 mouse ketunes." 



SpoeiifM— tfte most outstanding of the week's releases; pkts-an- 
dieted lor Ihe too hart of the chirt in the opinion of tie reviewer; 
rMommended-predided to hit the chart among the lower half posi- 
tions or other albums ol superior quality; review editor: Bob Kirech; 
reviewers: Eliot Twrel, Nat Freedlartd, Claude Hill, Bill WiHnmj, 
Jim McLinson, Is Horowitz, Bob Kincfi, lira Fisiiel. 



Billboard's Recommended LPs 



pop 



ROBERT MARGOULEFE I MALCOLM CECIL-Tonto's Expand- 
ing Head Band, Atlantic SD 18123. The pair that have worked 
wrth Stevie Wonder for a number of years debut with a set of 
unusual electronic segments performed on a Moog synthe 
sizer. Musically head above most electronic LPs. Marriage of 
special effects and music works well. Best cuts: "Timewhys." 
"Riversong." 

PASSPORT-Cross Collateral, Atco SD 36 107 (Atlantic) Mix 
of electronics and jazz/rock from talented German quartet 
with excellent keyboard work and sax work. Though heavily 
jazz oriented— set seems more likely to garner its fans from 
the progressive FM listeners. Best cuts: "Cross Collateral." 
"Will-o* The Wisp." 

CHUCK BERRY- Chess CH 60032. Certainly the most com- 
mercial package in recent years for this rock giant, as he does 
what he does best-a number of short cuts featuring his driv- 
ing guitar and patented vocals. Material varies from urban 
blues to standards to original done in the inimitable Berry 
style. Best cats: "Sue Answer," "Hi Heel Sneakers." "My 
Babe." "I'm Just Alone." 

MURPHY'S LAW -Urban Renewal, Dunhill DSD 50194 (ABC) 
IF. Murphy of Free Flowing Salt fame is back with a new 
band, a smoother sound and an easy rock overall approach 
with a bit of Southern rock tossed in Best cuts: "Mad Monk.'" 
"The Seabird & The Flying Dutchman," "I'd Rather Be." 

DEMIS ROUSSAS-Btg Tree, BT 89504 (Atlantic). Interesting 
set of ballads and easy rockers with the vocals fluctuating, 
much like an instrument, from time to time. Acoustic cuts are 
the best bets. Best carts: "Lay It Down," "Goodbye My Love, 
Goodbye." "End Of The Line." 



ORIGINAL CAST-Jacques Bret ts Alhre And Well And Uving In 
Paris, Atlantic SD2- 1000. This is the original soundtrack from 
the recent American Film Theatre movie featuring a wonder- 
lul cast. All of Bret's classic tunes are included and each is 
done with great finesse Best cuts: "Old Folks." "Carousel," 
"Maneke." 

THE CHIFFONS-Everything You Always Wanted To Hear, 

Laurie LES 400. Laurie Records has released this greatest 
hits album by the Chiffons as a limited edition, but it should 
get enough of a response that it will be around for some time. 
All of the group's big hits are here. Best cuts: All of the vocal 
group's big hits are on this record. 



soul 



THE COU KTS-Funk Pump, Aware AA2006 (GRC). Strong mix 
of funk and smooth soul from Atlanta based quintet. Strong 
points appear at first to be the uptempo things, but give a 
listen to the ballads. In the end, the smooth, flowing sound of 
the low key material may provide them with their hit single. 
Best cuts: "Jazzman," "Tecalli." "Since We Said Goodbye." 



jazz 



CARLOS GARNETT- Journey To Enlightenment, Muse 5057. 
Former Miles Davis. Charles Mingus, Art Blakey and Pharoah 
Sanders stdeman Garnett has a wonderful followup to his last 
effort and he again has some commercial potential with sev- 
eral selections. His reedwork and singing are very big plus 
factors and he utilizes top musicians to their fullest capacity. 
Best cuts: "Journey To Enlightenment," "Love Flower," 
"Ghana," "Caribbean Sun," "Let Us Go." 

(Continued on page 66) 
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AUSTRALIA 

(Courtesy Of Radio 2SM) 
'Denotes local origin 
SINGLES 



This 
Week 



1 QUATRO ( LPt-Suzi Qu.tr 0 (RAK) 

2 PEPPERMINT TWIST (Sin«to)-The Sweet 

(RCA) (Jewel) 

3 I CAN HELP (Single f - Billy Swan (festival) 

4 ELTON JOHN'S GREATEST HITS (LP) 

(DM) 

5 WILD ONE (Single) -Sun Quatro (RAK) 

(Chapman) 

8 MY LITTLE ANGEL (Single)-* William 

Shakespeare (Ubert) 
7 KUNG FU FIGHTING (Single) -Carl Douglas 

(Astor Con.) 
S YOU'RE MY WORLD (Single) -*Daryl 

Brarttmerte (Infinity) (Belinda) 

9 LIVING IN THE 70 s (LP)-* Skyhooks 

(Mushroom) 

10 JOHN DENVER'S GREATEST HITS (LP) 

(RCA) 

11 NOT FRAGILE (LP)— Bach man Turner 

Overdrive (Mercury) 

12 SLIPSTREAM (LP)- 'Sherbet (Infinity) 

13 GEE BABY (Single)- Peter Sheiey (EMI) 

(Castle) 

14 WHEN WILL I SEE YOU AGAIN (Single)- 

Three Degrees (CBS) (April) 

15 LONG TALL GLASSES (Single)- Loo Sayer 

(Chrysalis) (Essex) 
IS HORROR MOVIE (Single)-* Sky hooks 

(Mushroom) (Doo Dah) 
17 SERENADE (LP)— Neil Diamond (CBS) 
IS ST0RM8RINGER (LP>-Deep Purple (EMI) 

19 WONDERLAND (LP}— John Denver (RCA) 

20 BACK HOME AGAIN (LP)-John Denver 

(RCA) 



BRITAIN 

(Courtesy Musk Week) 
"Oenotei local origin 
SINGLES 



1 9 JANUARY 'Pilot (EMI)-Robbins 

(Alan Parsons) 

2 1 MS GRACE Tymrs (RCA)-Hall 

I Billy Jackson) 

3 3 THE BUMP-'Kenny (RAK)-Martin/ 

Courier (B. MarthVP. Coulter) 

4 2 NEVER CAN SAY GOODBYE— Gloria 

Gaynor (MGM)-Jobete London 
(Monardo/ Bongiovi t Ellis) 

5 7 MORNING SIDE OF THE 

MOUNTAIN— Denny 4 Marie 
Osmond (MGM)-Warner Bros. 
(Mike Curb) 

6 5 DOWN DOWN-*Status Quo 

(Vertigo)- VaSey /Shawsbury 
(Status Quo) 

7 6 HELP ME MAKE IT THROUGH THE 

NIGHT— John Holt (Trojan)-KPM 
(Tony Ashfietd) 

8 14 GOODBYE MY LOVE-*Glrtter Band 

(Bell) -Rock Artists (Mite 
Leaoder) 

9 13 PROMISED LAND-EMs Presley 

(RCA)-Tristan 

10 21 SUGAR CANDY KISSES-* Mac & 

Katie Kissoon (Potydor)-ATV 
(Wayne Bkkerton) 

11 S ARE YOU READY TO ROCK 

'Wbzard (Warner Bros.)— Roy 
Wood/Cariln (Wlzzard) 

12 22 BOOGIE ON REGGAE WOMAN - 

Stevie Wonder (Tarma Motown )- 
(Stevie Wonder) 

13 4 STREETS Of LONDON— (Ralph 

McTeH (Reprise)-Essex (Ralph 
McTeil) 

14 20 PURELY BY COINCIDENCE— * Sweet 

Sensation (Pye> -M4M (Des 
Parton/ Tony Hatch) 

15 25 PLEASE MR. POSTMAN —Carpenters 

(A&M)- Dominion (Carpenters) 

16 10 STARDUST- *0avM Essex (CBS)- 

April/Rock On (Jeff Wayne) 

17 11 CRYING OVER YOU-'Ken Boothe 

(Trofen)-BAC (Uoyd Chalmers) 
It 30 ANGIE BABY— Helen Reddy 

(Caprtol)- Warner Bros. (Joe 
Wissert) 

19 12 I CAN HELP— Billy Swan 

(Monument)— KPM (Chip Young/ 
BUly Swan) 

20 35 NOW I'M HERE— 'Queen (EMI)- 

Trident/ Fetdman (Roy Thomas 
Baker/ Queen) 

21 29 BLACK SUPERMAN (MUHAMMED 

ALI) * Iphnny Wakel.n 4 the 

Kinshasa Band (Pye)— Francis Day 
A Hunter (Robin Blanchtlower) 

22 18 SOMETHING FOR THE GIRL WITH 

EVERYTHING -Sparks ( Island )- 
Island (Muff Win wood) 

23 27 YOU CAN HAVE IT ALL— George 

McCrae (Jayboy)-Southem 

24 34 STAR ON A TV SHOW -Stylistic* 

(Avco)— Avemb/Cyril Shane 
(Hugo A Lulgi) 

25 26 F0OTS£E-*Wigan's Chose Few 

(Pye Disco Demand)- Planetary 
Nome London Ltd. 

26 23 ROCK A ROLL (I GAVE YOU THE 

BEST YEARS OF MY LIFE)— 
■Kevin Johnson (UK)-(Kevin 
Johnion) 

27 36 SHORRAH SHORRAH— Betty Wright 

(RCAHWamer Bros. (Wilie 
Clarke) 



28 43 IT MAY BE WINTER OUTSIDE-Lova 

Unlimited {20th Certury j - Ed 

Kassner (Barry White) 

29 15 GET DANCING— Disco Tex A the 

Sex -O- Lett es (Chetsea)- 
Irrtersong^KPM (Bob Crewe) 

30 - YOUR KISS 15 SWEET-Syreeta 

(Tamuj Motown)— Jobete London 
(Stevie Wonder) 

31 16 MY BOY-EMs Presley (RCA)-Mews 

32 48 I'M STONE IN LOVE WITH YOU- 
i Johnny Mathis (CBS)— Gamble 

Hirff/Cariin (Thorn Bel) 

33 32 JUKEBOX JIVE-*Rubettes 

{PoJydor)-Parrtscene / A TV 
(Wayne Bkkerton) 

34 19 THE INBETWEENIES/FATHER 

CHRISTMAS DO NOT TOUCH 
ME-'Goodte* (Bradkry's)- 
Cuckoo/ATV (MHd Antony) 

35 28 UNOER MY THUMB-'Wayne 

Gibson (Pye Disco Demand)— 
Mirage (Terry King) 

36 31 ONLY YOU— *Ringo Starr (Apple)— 

Sherwin (Richard Perry) 

37 38 PLEASE TELL HIM THAT I SAID 

HELLO— 'Dsn* (GT0)-Hush/ 
Chrysalis (Geoff Stephens) 

38 33 YOU AIN'T SEEN NOTHING YET- 

Bech man -Turner Overdrive 
(Mercury)— Screen Gems— 
Columbia (R. Bachman) 

39 - MY EYES ADORED YOU-Franke 

Vali (Private Stock)-KPM/Jobete 
London (Bob Crece) 

40 - GOOD LOVE CAN NEVER DIE— 

*Alvin Stardust (Magnet)— 
Bumper Songs (Peter Shelley) 

41 24 YOU CAN MAKE ME DANCE, SING 

OR ANYTHING— *Rod Stewart/ 
Faces (Warner Broe.)-lsland/ 
Warner (Faces/R. Stewart) 

42 17 LONELY THIS CHRISTMAS— * Mud 

(RAK>-Chinnichap/Rak (M. 
Chapman . N Chmn) 

43 37 Y VIVA ESPANA— Sytvia (Sonet)- 

Rune Otwerrnan 

44 - ROLL ON DOWN THE HIGHWAY— 

Bachman- Turner Overdrive 
(Mercury)— Screen Gems/ 
Columbia (Randy Bachman) 

45 - MY LAST NIGHT WITH VOU- 

• Arrows (RAK)— RAK (Mickie 
Most) 

46 40 JE T'AIME— Jane Blrkln (Antic)- 

Shapiro- Bernstein 

47 42 YOU'RE THE FIRST. THE LAST. MY 

EVERYTHING— Barry White (20th 
Century)— Schroeder (Barry 
White) 

48 - SIXTY MINUTE MAN-Trammps 

(Buddah)-Lark/Carlln (Baker/ 
Harris /Young) 

49 - WE LOVE EACH OTHER-Charlie 

Rkh l tp^i -London Tree (Bill 

Sherrtl) 

50 44 GONNA MAKE YOU A STAR— 'David 

Essex (CBS)-April/ Rock On 
(Jeff Wayne) 

LPs 
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ELTON JOHN'S GREATEST HITS 
(DJM) 

ENGELBERT HUMPERDINCK'S 
GREATEST HITS (Dacca) 

TUBULAR BELLS— Mike Oldf.eW 
(Virgin) 

CAN'T GET ENOUGH— Barry White 

(20th Century) 
SHEER HEART ATTACK— Queen 

(EMI) 
DAVID ESSEX (CBS) 
THE DARK SIDE OF THE MOON- 

Pmk Floyd (Harvest) 
THE SINGLES 1969-1973- 

Carpenters (AAM) 
MUD ROCK-Mud (RAK) 
ROLUN— Bay Rollers (Bell) 
SIMON A GARFUNKEL'S GREATEST 

HITS (CBS) 
BAND ON THE RUN-Paul 

McCartney A Wings (Apple) 
CRIME OF THE CENTURY— 

Supertramp (AAM) 
AND I LOVE YOU SO -Perry Come 

(RCA) 

SHOWADDYWAOOV (Bell) 

NEIL DIAMOND'S 12 GREATEST 

HITS (MCA) 
SMILER-Rod Stewart (Mercury) 
COP YER WHACK OF THIS-Bily 

Connolly (Poiydor) 
NOT FRAGILE-Bachman-Turner 

Overdrive (Mercury) 
ROCK YOUR BABY— George McCrae 

(Jayboy) 
RELAYER -Yes (Atlantic) 
BRIDGE OVER TROUBLED WATER- 

Skriofl A Garfunket (CBS) 
I'M LEAVING IT ALL UP TO YOU - 

Donny A Marie Osmond (MGM) 
MEDOLE— Pink Floyd (Harvest) 
PROPAGANDA - Sparks (Island) 
ROCK ON -David Essex (CBS) 
THE BEST OF JOHN DENVER (RCA) 
A TAPESTRY OF DREAMS-Charies 

Aznavour (Barclay) 
RAINBOW-Petors A Lee (Philips) 
SERENADE— NeM Diamond (CBS) 
MOTOWN CHARTBUSTERS. VoL 9 

(Tamta Motown) 
THE BEST OF BREAD (EMrtra) 
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INNER VI SIONS-Stavte Wonder 

(Tarn la Motown) 
GOODBYE YELLOW BRICK ROAD — 

Elton John (DJM) 
REMEMBER YOU'RE A WOMBLE- 

Wombtes (CBS) 
COUNTRY LIFE— Roxy Musk (island) 
BAD COMPANY (Island) 
THIS IS THE MOODY BLUES 

(Threshold) 
FOREVER A EVER— Demis Roussos 

(Philips) 

BACK HOME AGAIN— John Denver 
(RCA) 

ABRAXAS-Santana (CBS) 

A THOUSAND VOLTS OF HOLT- 

John Holt (Trojan) 
THE THREE DEGREES (Philadelphia) 
PILFJDRIVER -Status Quo (Vertigo) 
ANOTHER TIME, ANOTHER 

PLACE Bryan Ferry (Island) 
SLADE IN FLAME (Poiydor) 
MILES Of AISLES - Jon! Mitchell 

(Asylum) 
STORMBRINGER -Deep Purple 

(Purple) 

THE BEATLES 1962 1966 (Apple) 
GLEN CAMPBELL'S GREATEST HITS 
(Capitol) 



ITALY 



(Courtesy Germ a no Ruscitto) 
SINGLES 



This 



1 E LA VITA LA VITA-Cochi A Rene to 

(Derby /MM, 

2 SUGAR BABY LOVE-Rubefles (Poiydor/ 

Phonogram) 

3 SERENO E'-Drupi (Rkordi) 

4 BEUJSSIMA-Adruno Cetentano (CBS/ 

MM) 

5 ROMANCE (Beethoven '74)-James Last 

(Porydor/ Phonogram) 

6 ROCK YOUR BABY— George McCrae (RCA) 

7 RUMORE-Raffaeila Cam (CGD/MM) 

8 FEUCITA' TA TA-Raffaeia Cam (CCD/ 

MM) 

9 ROCK THE BOAT-Hues Corporation (RCA) 
10 AVE MARIA— Deodato (MCA/MM) 

U AMERICA— David Essex (CBS /MM) 

12 SWEET WAS MY ROSE-Vehret Glove 

(Phonogram) 

13 TAMURRIATA NERA-Nuova Compagnla di 

Canto Popoiare (EMI) 

14 BELLA SENZ'ANIMA— Rkcardo Cocclanta 

(RCA) 

15 SE Ml VUOI-Cko (CBS /MM) 

MEXICO 

(Courtasy Radio Mil) 
SINGLES 

Ml 
Waet 

1 Ml PUGARfA-Caaar (Capitol) 

2 TE JUH0 QUE TE AMO-Los Torrlcolai 

(Gamma) 

3 T0MANF. 0 DFJAME— Mocodadas (ArMa) 

4 FEELINGS— Morris Albart (Gamma) Jos* 

Jose (RCA) 

5 QUIERES SER Ml AMANTE— Camllo Sailo 

(ArirUa) 

6 LOS HOMBRES NO DEB EN LLORAR— King 

CUva (Orfaon) 

7 A FLOR DE PIEL-Julio lilot.ai (Poiydor) 

8 RIOIN' FREE. LIVIN' LONELY— Harris 

Chakitii (Barday) 

9 EL REV— Joaa Alfrado Jimanaz (RCA) Mnas 

Huorta (CBS) 
10 SOLEADO-Marwann (Caprtol) 

SPAIN 

(Courtesy El Gran Muskal) 
SINGLES 

This 
Week 

1 TOOO EL TIEMPO DEL MUNDO— Manolo 

Otero (EMI) (EGO) 

2 QUIERES SER Ml AMANTE— Cam iio Sesto 

(ArtoU) (Arabella /Armonko) 

3 ROCK YOUR BAflY— George McCrae (RCA) 

(Muska del Sur) 

4 ENTRE DOS AGUAS-Paco de Lucia 

(PhHips-Fo) (Forrtana) 

5 THE NIGHT CHICAGO DIED- Paper Lace 

(Movieptay) (Qulroga) 

6 PENAS— Juan Bau (ZaBro) (Nycros) 

7 CANOILEJAS-Jose Auguslo (EMI) (Ivan 

Mogull) 

8 A FLOR DE PIEL-Julio Igleslas (Columbia) 

(rvan Mogul.) 

9 BANDOLERO— Juan Carlos CaMeron (CBS) 

(April) 

10 ACT1TUDES — Roberto Carlos (CBS) (April) 

SWEDEN 

(CourtMy Radio Sweden) 
■Denote* Local Ongm 
ALBUMS 

TnJt 
Wook 

1 FLAMINGOKVINETTEN S-'(Flam) 

2 DESOLATION BOULEVARD— The Sweet 

(RCA) 

3 FOREVER 1 EVER— Demla Rouuos 

(Phitipa) 

4 SJUNGER SVEN-BERTILL TAUBE (HMV) 

5 PIERRE-* Pierre laacsaon (Porydor) 

6 SLADE IN FLAMES— Siade (Porydor) 

7 ELVIS FOREVER— Erera Presley (RCA) 

8 SHEER HEART ATTACK— Quoad (EMI) 
OUT OF THE BLUE- 'Blue Swede (EMI) 



As of 1/28/ 75 

Compiled from selected rackjoboer listings by the Record Market Research Dept. of Billboard. 



1 PLEASE MR. POSTMAN— 

Carpenters— A&M 1646 

2 M ANDY— Barry Manilow-Bell 

45613 

3 BLACK WATER— Doobie Brothers- 

Warner Bros. 8062 

4 YOU'RE NO GOOD-Linda 

Ronstadt-Capitol 3990 

5 BEST OF MY LOVE-Eagles- 

Asylum 45218 

6 SOME KIND OF WONDERFUL— 

Grand Funk— Capitol 4002 

7 LAUGHTER IN THE RAIN— Neil 

Sedaka-MCA 40313 

8 PICK UP THE PIECES-Average 

White Band-Atlantic 45-3229 

9 KUNG FU FIGHTING— Carl 

0ouglas-20th Century 2140 
10 ONE MAN WOMAN/ONE WOMAN 
MAN-Paul Anka/Odia Coates— 
United Artists 569 
MORNING SIDE OF THE 
MOUNTAIN— Donny S Marie 
Osmond-MGM 14765 
FIRE— Ohio Players-Mercury 73643 
LADY-Styx-Wooden Nickel 10102 

14 NEVER CAN SAY GOODBYE— Gloria 

Gayrvor-MGM 14748 

15 CAT* IN THE CRADLE— Harry 

Chapin-Elektra 45203 

16 ROLL ON DOWN THE HIGHWAY— 

Bachman Turner Overdrive— 
Mercury 73656 
SWEET SURRENDER— John 
Denver-RCA 10148 

18 WHEN WILL I SEE YOU AGAIN— 

Three Degrees— Philadelphia 
international 8-3550 

19 LONELY PEOPLE-Amenca-Warner 

Bros. 8048 

20 ANGIE BABY— Helen Reddy-Capitol 

3972 

21 LUCY IN THE SKY WITH 

DIAMONDS— Elton John-MCA 
40344 
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JUNIOR'S FARM— Paul McCartney 

& Wings-Apple 1875 
BUNGLE IN THE JUNGLE-Jethro 

Tun-Chrysalis 2101 
DON'T CALL US, WE'LL CALL 

YOU-Sugarloaf/Jerry Corbetta- 

Claridge 402 
HAVE YOU NEVER BEEN 

MELLOW-Olivia Newton John- 
MCA 40349 
BOOGIE ON REGGAE WOMAN — 

Stevie Wonder-Tamla 54254 
MY EYES ADORED VOU-Frankie 

Valli-Private Stock 45003 
LOOK IN MY EYES PRETTY 

WOMAN— Tony Orlando & 

Dawn-Bell 45620 
GET OANCIN'-Disco Tex & The 

Sex 0 Lettes-Chelsea 3004 
UP IN A PUFF OF SMOKE-Polly 

Brown GTO 1002 
YOUR BULLDOG DRINKS 

CHAMPAGNE— Jim Stafford- 

MGM 14775 
ROCK & ROLL (I GAVE YOU THE 

BEST YEARS OF MY UFE)-Mac 

Davis-Columbia 3-10070 
I CAN HELP— Billy Swan- 
Monument 8 8621 
ONLY YOU-Ringo Starr-Apple 

1876 

THE BITCH IS BACK— Elton John- 
MCA 40297 

NIGHTINGALE — Carole King-Ode 
66106 

YOU AIN'T SEEN NOTHIN' YET- 

Bachman Turner Overdrive— 

Mercury 73622 
BIG YELLOW TAXI-Jom Mitchell 

Asylum 45221 
DOCTOR S ORDERS-CarcJ 

Douglas— Midland International 

10113 

YOU GOT THE LOVE-Rutus-ABC 

12032 
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GREATEST HITS-Ellon John-MCA 
2128 

BACK HOME AGAIN— John 
Denver-RCA CPL1 0548 

FIRE-Ohio Players-Mercury SRM 
1 101.3 

GREATEST HITS-Three Dog 
Night-ABC/ Dunhill DSD 50178 

NOT FRAGILE— Bachman Turner 
Overdrive— Mercury SRM 1 1004 

IF YOU LOVE ME (LET ME 
KN0W)-0livia Newton John- 
MCA 411 

GREATEST HITS-John Denver- 
RCA CPU 0374 

PHOTOGRAPHS I MEMORIES. HIS 
GREATEST HITS-Jim Croce- 
ABC ABCD-835 

BEHIND CLOSED DOORS-Charlie 
Rich-Epic KE 32247 

WAR CHILD-Jethro Tull-Chrysalis 
CHR 1067 

II— Bachman Turner Overdrive— 
Mercury SRM 1696 

STOP & SMELL THE ROSES-Mac 
Davis-Columbia KC 32582 

AMERICAN GRAFFITI 

(Soundtradt)-MCA 2 8001 

SERENADE— Neil Diamond- 
Columbia PC 32919 

WHAT WERE ONCE VICES ARE 
NOW HABITS— Doobie Brothers- 
Warner Bros, BS 2750 

CANT GET ENOUGH-Barry 
White-20th Century T 444 

WEDDING ALBUM-Cheech & 
Chong-Ode SP 77025 

II —Barry Manilow-Bell 1314 

STING (Soundfrack)-MCA 390 

RELAYER— Yes— Atlantic SD 18122 
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I'M LEAVING IT ALL UP TO YOU- 

Donny & Marie Osmond— Kolob 
M3G 4968 
TOLEDO WINDOW BOX-George 

Carlin— Little David LD 3003 
ALL THE GIRLS IN THE WORLD 
BEWARE-Grand Funk-Grand 
Funk SO 11356 
CARIBOU-Elton John-MCA 2116 
25 BAD COMPANY— Bad Company- 
Swan Song SS 8410 
AVERAGE WHITE BAND— Atlantic 

SD 7308 
DARK SIDE OF THE MOON-Pink 
Floyd-Harvest SMAS 1 1 163 

28 THIS IS MOODY BLUES-Threshold 

2THS 12/13 

29 IV -Led Zeppelin-Atlantic SO 

7208 

30 LET ME BE THERE-Olivia Newton 

John— MCA 389 

31 EXPLORES YOUR MIND— Al Green- 

Hi HSL 32087 

32 THE SINGLES-Carpenters-A&M 

SP 3601 

33 FREE 4 EASY— Helen Reddy- 

Capitol ST 11348 

34 DO IT (Til You're Satisfied)-B. T. 

Express-Scepter SPS 5117 

35 BEST OF-Bread-Elektra EKS 

75056 

3« HEART LIKE A WHEEL— Linda 
Ronstadt-Capitol ST 11358 

37 DARK HORSE-George Harrison- 

Apple SMAS 3418 

38 GOODBYE YELLOW BRICK ROAD — 

Elton John-MCA 210003 

39 ENDLESS SUMMER — Beach Boys- 

Capitol SVBB 11307 

40 MILES OF AISLES-Joni Mitchell- 

Asylum 7E-202 
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Grammy Banquet March 1 In L.A. 



10 LADY BANANA- 



(Polydor) 



LOS ANGELES-The local 
NARAS chapter will host its own 
Grammy Awards banquet March I 
lo coincide with (he national tele- 
casting of the event from New York. 
The local festivities will begin at 
5: 15 p.m. with cocktails followed by 
dinner and show starting at 7 p.m. in 
the grand ballroom of the Beverly 
Wilshire Hotel. 

The awards presentation and an- 
nouncements here will be concluded 



by 9 p.m. so that members may be 
home in time to see the telecast at 10 
p.m. Pacific time. 

There will be no closed circuit TV 
as was the case two years ago. Bones 
Howe will produce the local event, 
with a master of ceremonies and 
guest stars to be announced. 

Assisting Howe are chapter execu- 
tive director Betty Jones and mem- 
bers Ben Jordan. Mill Larson. Rich- 
ard Oliver and Sally Stevens. 
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RUFUS Featuring Chaka Khan -Once You Get Started 
(3 28), producer: Bob Monaco; writer: G Christopher, pub 
I is her Sutur, ASCAP ABC 12066. Rapid fire pop/soul cross- 
over cut in disco vein from one of the most consistent groups 
on scene today. As always, Chaka Khan's vocals are the high 
light Instrumentation, particularly wah wan guitar and organ 
work also excellent. Watch for immediate pop and soul play. 

GLADYS KNIGHT ft THE PI PS -Love Finds Its Own Way 

(3:56); producer Kenny Kerner and Richie Wise; writer: Jim 
Weatherty; publisher: Keca. ASCAP Buddah 453. One of pop 
music's most popular groups returns to Jim Weatherty mate- 
rial with this mid tempo cut that gives Gladys lots of room to 
work out on. from the softest vocals possible to some well 
controlled belting. More in the vein of the group's biggest hits 
than last few efforts. 

BLUE SWEDE-Hush/I'm Alive (2:51); producer: Ben 
Palmers; writers: J. South I. James P Lucia: publishers: Low- 
cry,- Big Seven, BMf. EMI 4029 (Capitol). Swedish band that 
has had so much success reactivating oldies comes in with a 
combination Oeep Purple/Tommy James medley. As usual, 
the seven member outfit has managed to capture a perfect 
commercial feeling as well as retaining quality. Kind of har- 
monic rocker they have consistently done well with 

ROD STEWART- Let Me Be Your Car (542); producer: Rod 
Stewart; writers: E, John B Tauptn; publisher: Dick James, 
BMI. Mercury 73660 Rough voiced British superstar returns 
to the kind of cut he handles best with this frenetic Elton 
John Berme Taupm rocker featuring Elton on piano and vo- 
cals Along with Stewart's distinctive vocals and Elton's con 
tributions are the Memphis Horns, making for one ot the 
strongest singles from artist in some time. Upcoming tour 
with Faces won't hurt exposure either. Flip: Sailor (2:43); 
producer; same; writers: R Stewart R Wood; publishers: 
Chappell/Warner Bros , ASCAP. 

JOE WALSH -Turn To Stone (3:30); producers Joe Walsh 
and John Stronach; writer: Joe Walsh; publishers: ABC/Dun- 
hill & Barnstorm. BMI. ABC/DunhtM 15026. First single from 
the recent, long awaited Walsh LP is a haunting rocker spot 
lighted by Walsh's excellent guitar work and the repetition of 
the title throughout the cut. Walsh is on the road for the first 
time in some time, the LP is moving up the charts, and the 
single is one of the more commercial cuts on the album. 

STEPPE NWOLF-Smokey Factory Blues (3:32); producer: 
Steppenwolf; writers: Albert Hammond-Mike Hazelwood; 
publishers: Landers Roberts/April, ASCAP. Mums ZS8 6036 
(CBS). Complete turnaround for the group most identify with 
the heaviest of heavy metal sounds with this fine ballad 
which finds lead singer John Kay sounding a bit like Neil Did 
mond at times Superb lyrics and the best shot at a top record 
the group has had since its return to action last year. 

recommended 

JETHRO TUU-Skitinj Any On The Thin Ice Of The He» Day 

(3:25); producer: not listed: writer: Ian Anderson; publisher: 
Mmson Rouge. ASCAP. Chrysalis 2103 (Warner Bros ). 

FACES/ROD STEWART-You Can Hake He Dance, Sing Or 
Anything (3:29); producer: not listed; writers: Stewart Wood 
Jones-Yamauchi McLagan; publishers WB Music/Ackee, 
ASCAP. Warner Bros. 8066 



DONfir OSHOND-I Have A Dream (3:22); producers Mike 
Curb and for Mike Curb Productions Don Costa; writers; Solo- 
mon Burke K S.H S Burke; publishers: First Central/The 
Kids, BMI. Kolob 14781 (MGM). 

GILBERT O-SULUVAN-Yoii Are You (3:11); producer: Gordon 
Mills; writer: O'Sullivan; publisher: MAM, ASCAP. MAM 5N 
3642 (London). 

IEFFERSON STARSH I P - Caroline (3:30); producers Jefferson 
Starship and Larry Cox; writers: Kanler Balm, publishers 
Little Dragon/Diamondback. BMI. Grunt JH-1020G (RCA). 

EL CHICANO-You Can Have The Best Of Enrythmg (2:49); 

producer: Lenny Roberts; writers: Bob Siller-Arthur Munson; 
publisher: American Broadcasting, ASCAP MCA 40359. 

lONAH-Sweet, Sweet Musk (2:58); producer: Ron Dante 
writers: M. Gregorro R. Gengo-V. LaFata: publishers: Sweet 
City Songs. ASCAP/Sister John. BMI. ZOth Century 2170. 



Country 



AJRLEEN HARDEN-! Could Almost Say Goodbye (2:17); 
producer: Frank Jones; writer: Robert Parsons; Pana 
(ASCAP). Capitol 4014. The lady always could sing, and Frank 
Jones is at his best producing her. Now a pretty ballad com- 
plements the combination, and it's a winner Flip: No info, 

LOR ETTA LYNN -The Pill (2:35); producer: Owen Bradley: 
writers: Lorene Allen, Don McHan, T.O. Bayless; Coal Miners/ 
Guaranty (BMI); MCA 40358. Hearing rs believing, and you'll 
have to hear this one to believe the lyrics, which are very 
strong, especially for Loretta, It's a far cry from the innocence 
of the past. Rip: No info. 

BILLY "CRASH" CRADDOCX-Still Think 'Bout You (2:28): 

producer: Ron Chancey; writers: J. Christopher/B. Wood. 
Chnswood/Easy Nine (BMI); ABC 12068 Another country hit 
in the rock vein, which is the way he does them best, and this 
one is taking off in a hurry. Flip No info. 

CONNIE SMITH -I Got A Lot Of Hurtin' Done Today (2:39); 
producer; Ray Baker; writer: Whitey Shafer; Acuff Rose 
(BMI); Columbia 3- 10086. It's a heart tugger. and no one can 
do them quite as well as Connie A very commercial rendition 
Flip: No info. 

JOHNNY RODRIGUEZ- 1 Just Can't Get Her Out Of My 
Mind (2:32); producer: Jerry Kennedy; writer: Larry Gatlin; 
First Generation (BMI); Mercury 73659. No matter what ma 
terial he chooses, he performs it well, and taking a Gatlin 
song is always a step in the right direction. Fine production as 
well. It's from his latest album, already getting heavy airplay. 
Rip No info. 

TAMMY WYNETTE-(You Make Me Want To Be) A Mother 

(2:22); producer: Billy Sherrill; writers: Billy Sherrill. Norro 
Wilson; Algee (BMI); Epic 8-50071. Success certainly hasn't 
spoiled this group. Great writers, producers and, of course. 
Tammy It's all there for another hit. Flip: No info. 

JERRY LEE LEWIS- 1 Can Still Hear The Musk In the Rest 
room (2:28); producer Jerry Kennedy; writer; Tom T Hall: 
Hallnote (BMI); Mercury 7366 The Kilter teams his natural 
abilities with a Tom T. Hall song, and that gives it all the ex- 
tras it needs. It's all there: the story, the style, etc. Flip: No 
info. 



JEAN SHEPARD-The Tip Of My Rngers (2:51); producer 
Larry Butler; writer: Bill Anderson; Tree/Champion (BMI); UA 
591- Jeanme, who has been outsinging most people in the 
business for 20 years, did an album of Bill Anderson songs, 
and then took the best of these for her single It ts superb 
She's still every inch a champion Flip: No info. 

DONNA FARGO -It Do Feel Good (2:35); producer: Stan 
Silver; writer: Donna Fargo; Prima Donna (BMI); ABC Dot 
17541 Donna keeps switching tempo, theme, and mood, and 
always comes out on top. Here she does an up number again, 
and it's great, with plenty of movement. Rip: No info 

recommended 

BRIAN SHAW-The One She's Cheating With (2:56); pro 

ducer: Ray Pennington; writers: Doodle Owens; Lou Rochelle: 
Hill S Range; RCA 10189. 

Mr GMFF-ff Thafs What II Takes (3:00); producer Ray 
Griff S Lee Ftan; writer: Ray Griff; Blue Echo (ASCAP) ABC 
Dot 17542. 

DEL REEVES-But I Do (2:23); producer: Larry Butler: 
writers: R. Guldry/P Gayton; Arc (BMI); UA 593. 

REX ALLEN JR.-I Can See Clearly Mow (3:40); producer 
Larry Butler; writer. Johnny Nash; Cayman (ASCAP); Warner 
Bros. 8046. 

BILLT THUNDERCLOUD S THE CHIEFTONES-I'm Hayin' A 
Party (2:22); producer: Jim Vienneau; writers: Jerry Foster & 
Bill Rice: Jack t Bill (ASCAP). 20th Century 2164. 




Soul 




ODIA COATES-Showdown (3:02); producer: Rick Hall; 
writer: J. Lynn; publishers: Anne Rachel/Yellow Dog. ASCAP. 
United Artists XW601-X. The lady who has become known 
over the past year as Paul Anka's singing partner takes the 
Electric Light Orchestra cut and turns it into a powerful, soul 
ful crossover item highlighted by her belting vocals and a big 
brassy arrangement. Watch for both soul and pop play. 

recommended 

NATURAL FOUR-Heaven Right Here On Earth (2:53); pro 
ducer: LeRoy Hutson; writers; J Reaves I Hutson; publish 
ers: Silent Giant/Aopa. ASCAP Curtom 0101 (Warner Bros ). 

BETTY EVERETT-HMD It Up (3:08); producers: Gene Page 
and Billy Page; writers: Gene Page-Billy Page; publisher: 
Homecoming, BMI. Fantasy 738. 

QUIET ELEGANCE-Have Ton Been Making Out O.K. (2:50); 

producer: Willie Mitchell; writer: Al Green; publishers: Jec/AI 
Green. BMI Hi SM-2280 (London). 

THE JONESES-I Can't See What You See In Ma (3.05), pro 
ducer: Lee Valentine: writer: G. Dorsey; publishers: Landy/ 
Unichappell, BMI. Mercury 73663. 

SOULSURVntORS-What It Takes (3:10); producers: Gamble 
Hulf 4 Soul Survivors; writers: N. Larsen F. Beckmeier; pub 
lisher: Rose Tree. ASCAP TS0P ZS8 4760 (CBS). 



NEW C ENSATION - Let's Get Back Together (2:52); producer; 
Van McCoy; writer: V McCoy; publishers: Warner-Tamertane/ 
Van McCoy. BMI. Pride 7603 (Atlantic). 

PERCY SLEOGE-lf This Is The Last Time (3:22); producer; 
Quin Ivy; writer: Dallas Frailer; publisher: Blue Crest. BMI. 
Capricorn 0220 (Warner Bros.). 

PAUL KEUV-Take It Amy From Him (Put It On Me) (2: 19); 

producers; Buddy Killen and Paul Kelly; writer: Paul Kelly; 
publisher Tree, BMI Warner Bros. 8067. 

VEDA BROWN-Brand New Tomorrow (3:47); producers B. 
Crutcher. L. Snell and J. Smith; writers: 6. Crutcher-F. 
Knight; publishers: East-Memphis/Two Kmght. BMI Rahen 
001 (Buddah) 



FirslTime Around 

SUNNY-Headline News (3:17); producer; Roger Green 
away; writers: T. Macauley R, Greenaway; publishers: Cooka 
way. ASCAP Epic 8 50063 (CBS). Excellent soul cut sounding 
a bit like the early Diana Ross material. Perfect AM sound. 

JOHN GARY WILLIAMS— The Whole Damn World Is Going 
Crazy (3:12); producer: John Gary Williams; writers: John 
Gary Williams: publisher: East/Memphis. BMI. Stan 0205. 
Smooth, breathy soul cut with satiny string backup with good 
lyrics and good chance at soul airplay. 



THE 21st CENTURY-Remember The Rain? (3:57); pro 

ducer; Marvin Smith; writer; M. Smith; publisher: Kizzie. 
ASCAP RCA JH 10201. Strong soul cut with alternating 
falsetto vocals and some interesting talk lines 



Pkb-a top 30 chart tune in the opinion ol the leview panel which 
voted for the soloctiom published this oMfc; rccommended-i tune 
predicted to land on the Hot 100 between 31 and 100. Renew editor 
-Bob Km*. 



Billboard's 
Recommended LPs 



• Continued from page 64 

GEORGE FREEMAN-Man ft Woman, Groove Merchant (PIP) 
GM 3305. A splendid effort by one of the world's most under- 
rated jazz guitarists and the supporting cast of characters in- 
cludes Bob Cranshaw. Harold Mabern and Kenny Barron. In- 
novative is one word that applies to his guitar stylings and it 
swings from start to finish. Best cuts: Till There Was You." 
"Groovy Lady," "Squeeze Me." 

RED RODNEY -Superbop, Muse MR 5046. One of the true 
greats of the trumpet, Rodney is bach m fine form on this 
West Coast recording that features fellow trumpeter Sam 
Noto, Ray Brown and Shelly Manne. Rodney is very inventive 
and it's great to have him back on the jazz scene in such won 
derlul form. Best cuts: "Superbop," "Last Train Out.'' "Fire." 
Green Dolphin Street," "The Look Of Love." 



Talent In Action 



JON HENDRICKS' 
"EVOLUTION OF THE 
BLUES" 

On Broadway Theater, San Francisco 

This stage presentation has been called "a 
triumph" in the local review press and it is 
exactly that, an inspiredly energetic, meticu- 
lously executed labor of love that incorporates 
music from all the streams that feed the blues 
river with dance, comedy, and pure theatrics. 
Hendricks himself is the Holy Ghost ot the pro 
duction. catalysing, through his lyric, rhymed 
monologues of all the metamorphoses that tran- 
spire on stage. 

This show, which has been playing at the On 
Broadway a healthy five months already, had its 
origin back in 1961 when, at the request of 
Monterey Jazz Festival producer Jimmy Lyons. 
Hendricks put together a program on blues mu- 
sic. The present theatrical musical was staged 
by George Margo. 

Hendricks' central proposition is that "Every 
thing started in the house of the Lord" so the 
opening stage setting is of a pulpit (with Hend 
ricks in the preacher's robes) and the first num 
ber is by the "congregation." 

We get our first taste here of the featured fe- 
male vocalists-Verlin Sandles. Elnah Jordan 
and Jackie Johnson -who are all phenomenal at 



various times during the night. This first number 
was inspiration enough that most everyone was 
on their feet by its end. Support for the singers 
ts provided by Vernon Alley (bass), Larry Vuck 
ovkh (piano), Lenny McBrowne (drums) and 
Melvin Seals (keyboards) 

From this base things are presented in a 
rough chronology employing different art forms 
and stage devices- dances of primitive Africa 
and the West Indies, a powerfully emotional 
scene at a slave market, a description of how the 
music eventually left the church and ended up 
■n the Hotsy Totsy Club. Along the way we get 
classics like "St. Louis Blues," "Camptown 
Races." "C C Rider," "Ain't Nobody's Busi- 
ness," (done by Elnah Jordan as Bessie Smith), 
and "Bill Bailey " Two Lambert, Hendricks and 
Ross numbers are as contemporary as it gets. 
Hendricks, who is as comfortable and adaptable 
on stage as a chameleon in the woods, assumes 
with effervesence a number of different roles, 
including that of club comic tor the Hotsy Totsy. 

The only complaint is that the proceedings 
pay no respects to the guitar blues that have 
been so thunderously influential in the last two 
decades and this may be a grievous oversight. 
Otherwise it is an enrapturing show, both physi 
cally and mentally colorful, that, despite the 
theatrics it is necessarily couched in, sacrifices 
not a whit of soul. JACK McDONOUGH 



MIKE BLOOMFIELD 
DON PRESTON 

Bottom Line, New York 
Anytime you plan to see Mike Bloomfield you 
expect to hear some of the finest blues guitar 
work available, and when he brings his own 
group you expect talented and experienced mu 
sictans. Nobody Jan. 25 was disappointed on ei 
ther count. 

Along with Bloomfield on vocals were veteran 
bluesman Nick Gravenites and bass player 
"Jelly Roll" Troy. Rounding out the group were 
keyboardist Mark Naftalin and drummer George 
Rains. 

This group, fluent in the blues idiom, played 
a cohesive and energetic set. Their songs ranged 
from the traditional, such as "Wine," to some of 
their new album material. "After A White. After 
A While" and "Tomorrow Night." 

Although there was a familiar approach to the 
music, the set did represent the entire group's 
commitment and dedication to playing good 
blues. 

Sharing the bill was the Don Preston Group, a 
six member band making their first New York 
appearance. Preston is no stranger, as he played 
lead guitar for Leon Russell and performed at 
the Bangledesh concert. 

The group played a very versatile set includ- 



ing some powerful blues, good solid rock and a 
reggae inspired number. The set also included 
two songs from Preston's new album, "I'm With 
You Tonight" and "What A Friend I Have in 
Georgia." 

The group's volume however was more suited 
for Madison Square Garden than a club like the 
Bottom Line. Several of the songs were ob 
scured by distortion and hums from the sound 
system. If the Don Preston Group can empha 
size their personality a bit more and their vol 
ume a bit less they should be able to pick up a 
sizeable following. LAWRENCE FROST 

KINGFISH 
THE VALLEY BOYS 

Winterland, San Francisco 
Kmglish is the new band assembled by Bob 
"Ace" Weir, who, with the Grateful Dead, has es 
tabltshed a reputation of playing rhythm guitar 
about as well as it can be played. This band will 
probably work on Weir's upcoming (second) solo 
LP and some tour dates have already been set. 
The Dead themselves, of course, are still stick 
ing to their moratorium on live performances. 

Best known Kingfisher besides Weir is Dave 
Torbert. who formerly worked with the New Ri- 
ders. Other members are Matt Kelly (guitar and 
harmonica), Chris Howard (drums) and Rob 



Hoddinott (lead guitar). New Riders steel guitar 
ist Buddy Cage, who plays on Dylan s new 
"Blood On The Tracks." sat in on some numbers. 

Weir is enamored of old songs and he applied 
his mellow, rolling, graceful arrangements to 
songs like "Road Runner," "Battle Of New Or- 
leans," "Shop Around," "I Hear You Knocking" 
and "It's All Over Now, Baby Blue." This latter 
had a feel Jan. 14 I suspect Dylan would have 
liked. 

The crowd of 2,000 was the largest ever for a 
Tuesday "Sounds of the City" show, and it was 
no doubt swelled by many Dead freaks who were 
partial to Weir. 

The Valley Boys are managed by Stu Cook, 
former bassist for Creedence Clearwater Revival, 
who has been grooming them for months m Bay 
Area nightclubs. They are very close to being 
ready to go. Originally from various locales in 
the Sacramento Valley, the Valley Boys have a 
polished Eagles.' Poco sound. 

One of their best tunes is J D Souther's 
"Play Another Fast One" although for the most 
part they stick to original material. Instru- 
mentally they are hot. The lyrics could use some 
sophistication and they rely a little too heavily 
on the vocal harmonies. Otherwise, they've got 
it, and had plenty of people in the crowd danc- 
ing. JACK McDONOUGH 
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BOOK REVIEW 

Boyce Tells How 
To Compose 

LOS ANGELES— There have 
been countless books on song- 
writing, but few that have the com- 
mon sense of "How To Write A Hit 
Song . . . And Sell It" by Tommy 
Boyce (Wilshire Book Co., Los An- 
geles, $7). And one of the more inter- 
esting aspects of the book is that it 
has something for the professional 
as well as the amateur. 

Because of the hits that Boyce has 
co-written over the years with 
people like Wes Farrcll and Bobby 
Hart, the book also has excellent in- 
formation for the ordinary music 
fan. Chapter 10, for instance, is titled 
•How I Created Six of My Hit 
songs" and included in this musical 
:ounldown. note by note, is the story 
>f "Come A Little Bit Closer," which 
was a big hit by Jay & The Ameri- 
:ans: the tune was written in the 
1650 Broadway office building, a 
musical hangout 

Here, Boyce tells the contribution 
that Farrell made to the tune, and 
:vcn bow Farrell turned a "B" side 
ecord into a hit in order. to secure 
lis $300 advance to Boyce and Hart. 

The book is augmented with 
photos and even a royalty statement. 
It's written in sensible, clear English 
ind is a truly valuable how-to book 
or the beginning songwriter. 

CLAUDE HALL 

San Antonion Shop 
Opens In Quad Mall 

SAN ANTONIO— The Grama- 
phone Shop, Inc., affiliated with 
Phil Harris Records in Hollywood, 
has opened in the Quadrangle Mall 
here featuring complete libraries in 
classical, opera and documentary 
records. 

Stella Guerra, manager, says the 
shop will also offer world anthot- 
'cs— including music of Ethiopia, 
Russia, Europe and the Middle East. 

The Los Angeles shop has one of 
the largest classical music libraries in 
the nation and Mrs. Guerra says any 
election not on hand in the new San 
jAntonio location can be quickly ob- 
tained through the California store. 

It's Getting Hairy 
Over In Singapore 

LOS ANGELES-If your hair 
touches your ears, don't go to Sing- 
apore. 

On a recent stopover there, Albert 
Hammond wasn't allowed even to 
leave his airplane. The current gov- 
ernment has stringent laws covering 
a man's hirsute appearance, Ham- 
mond reports, and offenders are 
being jailed for violations. 

"Crewcuts are popular," Ham- 
mond laughs. 



Spanish Label 
Pres. Vanishes 

MADRID -Al legations that 
Manuel Muniz Suarez, co-owner of 
the Barcelona- based record com- 
pany Diresa, Discograficas Reun- 
idas, has fled Spain with company 
funds totalling more then $5 million 
dollars, arc being investigated by 
police. 

It is said that he left with his wife 
and two children around Jan. 15. 

Once his disappearance was 
noted, employees of the firm acted to 
save both their jobs and salaries, and 
an immediate embargo placed on 
Diresa's Madrid warehouse has 
meant a complete cessation of busi- 
ness. 

Suarez owned the company with 
three other businessmen holding the 
other 50 percent of the stock. The 
company originally sold disks 
bought on licensing deals from other 
companies, but of late has devel- 
oped into building its own artists 
and productions. Several big-name 
Spanish artists are currently under 
contract 

ABC Videotapes 
Acts For NEC 

LOS ANGELES-ABC will offer 
a videotape presentation featuring 
five of its artists and Jimmy Buffett 
will perform as part of the firm's 
participation in the National Enter- 
tainment Conference (NEC) con- 
vention in Washington next week. 

ABC's booth will feature a 12- 
inch video monitor and four head- 
sets. Shown on the set will be a clip 
of 11 -year-old Carrie McDowell's 
'Tonight Show" appearance, a seg- 
ment showing Sam Rivers. Gato 
Barbieri and Keith Jarrett in concert 
and the promotional film, "Intro- 
ducing Jimmy Buffett** 

Twelve other headsets will offer 
an audio presentation of 26 songs 
from other ABC acts. 

Michigan Firm To 
Stress Computers 

SOUTHFIELD, Mich.-Enter- 
tainment Data Systems has been 
formed here to provide performing 
groups and concert promoters with 
computerized financial analysis and 
record keeping. 

The system set up by the firm will 
enable clients to pull quick balance 
sheets with detailed profit and loss 
statements on a current basis, ac- 
cording to Chic Young, an accoun- 
tant who operates the company with 
manager Tom Conner. 

The principals have adapted com- 
puter bookkeeping methods to serve 
the needs of the music business, they 
claim, with readout categories perti- 
nent to the concert industry. 



Philly's Erlanger Theater 
Reopens For Concerts 




PHILADELPHIA— Electric Fac- 
tory Concerts, major rock concert 
promoters here, plans to develop the 
newly-reopened Erlanger Theater 
with some 3,500 seals as an alterna- 
tive to its home base in the 19,500- 
seat Spectrum for multi-day con- 
certs. 

Although Larry Magid and the 
Spivak Brothers, who make up the 
Electric Factory operation, had an- 
nounced several one-nigh ters for the 
Erlanger, they have just announced 
bookings for week-long concert 
stands for Patti La Belle and Roberta 
Flack. 

The LaBelte group comes in for a 
run from March 31 to April 6 and 
Roberta Flack is inked for April 8- 
13. The week-long concert stands 
will put the Erlanger, a center-city 
playhouse, in direct competition 
with the suburban Valley Forge Mu- 
sic Fair, which has just announced a 
spring and summer season of rock, 
pop and contemporary stars for 
multi-day concerts. 

Electric Factory Concerts have 
also booked the Erlanger for a "top 
secret** show for the week of Feb. 24, 
holding back on revealing the name 
of what is expected to be a rock stage 
show. "Sgt Pepper's Lonely Hearts 
Club Band" was originally sched- 
uled to relight the Erlanger this 
month, but was canceled by the Val- 
ley Forge Music Fair promoters 
when the advance ticket sale was nil. 
nil. 

Valley Forge Music Fair, hitting 
the box-office jackpot last year when 
Broadway musical revivals were cast 
aside in favor of rock, pop and con- 
temporary artists for concerts, will 
repeat last year's profitable concert 
format for the coming season. Origi- 
nally a summer open-air stand and 
more recently a hardtop playhouse 

Lenny Lewis Dead 

LOS ANGELES— Services for 
Lenny Lewis were held Friday (31) 
at Eden Memorial Chapel in Mis- 
sion Hills. Lewis headed Per Music 
International and had served as 
road manager for the Artie Shaw 
and Count Basie big bands. He also, 
for seven years, represented Marks 
Music on the West Coast. Lewis died 
of pneumonia. 



stretching its season to some nine or 
10 months. Valley Forge, in subur- 
ban Devon, Pa., operated by Music 
Fairs, Inc., now looms as the area's 
biggest concert promoters. 

New season gets an early start 
with Two Generations of Brubeck, 
Feb. 19; Rod McKuen and Harriet 
Stock, Feb. 21; Deodato, Feb. 22; 
and Sha Na Na, Feb. 28-March 1. 
March dales include The Lcttermen, 
March 2; Connie Francis and Louis 
Prima, March 14-16; Chuck Berry 
Festival of Gold with Fats Dominio, 
March 21-22; Victor Borge, March 
29; and Johnny Mathis for the first 
full week stand, March 31-April 6. 

Sunday "dry" concerts for non- 
drinkers and under-agers will be 
tested by Electric Factory at its cen- 
ter-city Bijou Cafe. 

First "dry" concert is Sunday (9) 
with Herbie Mann and the Family 
of Mann. Since the legal drinking 
age in Pennsylvania starts at 2 1 , only 
soft drinks and pastry will be served. 
Admission will S3 plus a SI min- 
imum for two Sunday showings at 4 
and 8 p.m. 

Talent Buyers 
Attend Conclave 
In Des Moines 

DES MOINES. la.-More than 
300 buyers of club talent are ex- 
pected to attend the showcasing of 
24 groups at the Ramada Inn here 
Feb. 16-17. 

The showcase, set up by Rick 
Geisler, president, Showcase Talenl 
International, will include a roast 
pig luau and two hospitality rooms. 

Acts will be presented on two 
stages, with guest acts Herman's 
Hermits and Burns & Bono. 

Geisler plans to make the show- 
case a semi-annual event, with the 
next planned for August 

Groups appearing include Ron- 
nie Rosa's Super Cirkus, Silver 
Laughter, I R S. Express, Rock's 
Gang, Fred Spirit Rubber End, Red 
Pony, Flippers, Sparks, Mom, Don- 
dino and the Mark V, Jerry Richard- 
son Show, Clay Campbell, Jasmine 
Tree, Rush Hour, Showpower, Kool 
Fire, Profile, Easy, and Fury. Master 
of Ceremonies is Freddie Cannon. 



This Week's Legal Action 



Billboard photo by Peter Borsan 
FOUR ONES— Charlie Rich and the four Billboard No. 1 Awards presented to 
him during his recent Las Vegas Hilton engagement. From the left: Seymore 
Rosenburg, Rich's manager; Margaret Rich, Charlie's wife and Bud O'Shea, 
Epic's West Coast regional promotion manager. 



Hendrix Heirs Sue 
To Remove 4 Disks 

NEW YORK— The estate of the 
late Jimi Hendrix has Hied a J 10 
million suit in U.S. district court 
here seeking to enjoin Springboard 
International Records, Trip Rec- 
ords, Vidalia Productions and John 
Brantley and Dante Pugliese, from 
selling or distributing four records 
by the deceased rock guitarist 

The records in contention are 
"Roots of Hendrix." "Rare Hen- 
drix." "The Genius of Jimi Hen- 
drix," and "Mood." 

Cohen Found Guilty 

PHILADELPHIA- A federal 
district court judge here has sen- 
tenced Meir Cohen, doing business 
as Crazy Charley, to a $300 fine and 
a two-year probationary sentence 
after he pleaded guilty to three 
counts of a 20-count copyright in- 
fringement indictment 

Cohen was one of four men in- 
dicted by a federal grand jury fol- 
lowing a year-long investigation and 
raids by the FBI in which thousands 
of tapes were seized. 



U.K. Ember Sets 
Faron Young Deal 

LONDON-Representation 
rights to four music publishing firms 
owned by Faron Young and his 
manager Billy Deaton have been ac- 
quired by the Sparta Florida Music 
Group, the publishing division of 
Ember Enterprises. 

Ember via Sparta Florida will 
represent catalog copyrights outside 
the U.S. and Canada for Peppermint 
Music, Woodshed Music, Pawnee 
Rose Music and Ramblin* Rose Mu- 
sic, according to Jeff Kxuger, Ember 
boss. 

Ember also handles Glen Camp- 
bell's music publishing companies 
outside the U.S. 

City Of L.A. Asks 
$70,000 From UA 

LOS ANGELES-The City of Los 
Angeles is suing United Artists 
Records for $70,000, which, it 
claims, is due for business taxes not 
paid from 1970 through 1974. The 
superior court suit charges the label 
never had a business registration tax 
certificate on file during that period. 



$90,000 Involved 
In Court Action 
By N.Y. Pubber 

NEW YORK-ln an unusual and 
complicated court action involving 
more than $90,000 in disputed roy- 
alties, Hudson Bay Music Co. has 
filed an interpleader complaint 
against folk artist Tim Hardin, his 
wife Susan, son Timothy Damian, 
and a number of other defendants. 

According to the complaint filed 
in U.S. District Court here, Hudson 
Bay Music, confused by conflicting 
claims to the fund, is seeking the 
court's jurisdiction in an effort to 
protect itself against legal proceed- 
ings thai may be instituted against it 
(Hudson Bay Music) by a growing 
number of claimants. 

In the complaint Hudson Bay 
Music asserts that in Sept. 1973. 
Hardin agreed to sell rights to the 
disputed royalties to Allen Stanton, 
also named in the complaint, but by 
October of the same year had 
changed his mind claiming the 
agreement was "null and void." 

Because of the legal hassles be- 
tween Hardin and Stanton that sub- 
sequently developed. Hudson Bay 
Music decided to hold the royalty 
fees in escrow refusing to pay them 
out to either claimant. 

As the fund languished, further 
claimants including Susan Hardin 
and her son Timothy Damian, and a 
John Hemminger emerged on the 
scene. Joining them was the Internal 
Revenue Service seeking taxes on 
the accrued royalties. 



- New. 
Companies 

Cherokee Music, formed in Chi- 
cago by musician-writer Bob Wal- 
lick, will specialize in discotheque 
material. First recording planned is 
Barb Lawless with "Sing Mc A Song 
With An Egyptian Melody." 
* * * 

Manning and Braithwaite formed 
in New York to specialize in public 
relations for r&b artists. Principals 
arc Kwamc Bralhwaite and John 
Manning. ^ 

Brown Brothers/Friedman has 
been started in Los Angeles as an 
all-around records-film-TV-finan- 
cial company by Howard Brown, 
who is described as a youthful multi- 
millionaire emerging from retire- 
ment. The co-principals are Allan 
Brown and Stephen Friedman. 

NARM Sells Out 
Convention Space 

NEW YORK-AII space for 60 ex- 
hibitors has been reserved at the 
1975 NARM Convention, to be held 
March 2-6 at the Century Plaza Ho- 
tel, Los Angeles. 

Also unavailable are rooms at the 
hotel, according to Jules Malamud. 
executive director of NARM. How- 
ever, he stated, registrants may still 
find quarters at nearby hotels. 

Vogue-Carson Pact 

LOS ANGELES-Negotiations 
have been completed for Vogue Mu- 
sic here to administer Here's Johnny 
Music, publishing firm owned by 
TV personality Johnny Carson. 
Vogue's Dean Kay says the main- 
stay of the catalog is Carson's 50 per- 
cent interest in "Johnny's Theme," 
composed by Carson and Paul Anka 
and used as the opening theme of 
Carson's nightly NBC-TV program 
since Carson started it in 1962. 
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TITLE-Artist 

irmli/co) Wiittt LatKl 1 Niiotbat IDntributinj LaMI) 



HOTIOO 



FIRE— Mi* ruyan * 

(Oat «mn|, 1. Mltak. C Sattjal, L km, a. low 

«- m m il U Plana, «. Bad. k.rrnry 73*43 iPyaaoaria.) 

YOU'RE NO GOOD-im. 

(Pilar tkkf). C. Ballard lr„ Caaa* 3*90 HM 

BOOGIE ON REGGAE WOMAN-si.™ Mada 

[Sink Ukida). S. Mtl, Tim SUM (IMaaa) SGC 

PICK UP THE PIECES-.-,.,, h «... 

lArrf Hiram), B. Bill, K Staart, twill a/hit. Bark, 
atiaabc lira 

BEST OF MY LOVE-bn. 

(Qya Mail, Ha.ky. Fry., 1.0. Soulhrr, liytara 45211 IBM 

SOME KIND OF WONDERFUL- Nat 

llraay Inati). I. Eltaaa. Caaral ttx>7 SGC 
BLACK WATER- Data* Brcrth.,, 

(Tad Tiaatka M ), P. Sanaaa, karaa Bra* MB HBM 

LAUGHTER IN THE RAIN-m w.l, 

(Hal Saaati, Oaaart law,), a. Sadaaa. Cody. HO 40113 HIM 

LONELY PEOPLE-Mrtca 

IGearii Mirtifl), Paal I Ptik, Maraar Int. mi WBM 

GET DANCIN'-kko in I tti sniRnin 

(lab Cam), B. Cam, L Bala.. CMua 3004 B-3 

DOCTOR'S OROERS-c.™ o~,b, 

ltd Oleaithn-DU Prat). C Sl.ot.ini. Cnaakay, Coot, 

■Mali klirtlllltk 10113 (KM) SGC 

MY EYES ADORED Y0U-f,„i, v,., 

(tot (roak 0. Craaa. L Oaka, Prratk SUct 4S0O3 SGC 

#9 DREAM-Ma u. 

(Ma L.ooaa), I. laaaaa. Ink UU (CiarM) 1-3 

LOOK IN MY EYES PRETTY 

WOMAN-Taay Orkada I Dawn 

OUat Mm Dm lop.lil, D. laaaart. 8 Pott... 

loll 49*70 (arkta) B 3 

PLEASE MR. POSTMAN -Cartaatan 

(tathtrd 1 Kirtn Ctrrjaritttr. 8. Holland, F. Gorman, ft. Oataraaa, 

HUB 1*4* SCC 

MANDY— Barry atata 

(tirnr Ma.aaa, too Dinti, Oka Dark). 

1 tact*. I to Bai 45(13 draw SGX/FUtl 

SWEET SURRENDER-Ma Daa.1 

(aWaa Ol.. i, I. nana, act 10140 HAM 

MORNING SIDE OF THE 

MOUNTAIN — Oaarrr t Dana Otraond 

Willi Cart), HaaaaiL Slack. laCk 1474SS MM 

NIGHTINGALE — c. oi, itia 

(laa Matt), C Hat 0. PaBkr, 04. 44104 (UM) SGC 

NEVER CAN SAY GOODBYE-cta™ hp. 

(Maca Monoirdo). Tom Booiart. lav Ella). C. D.ra. 

kGk 14T4I SEC 

LADY-sn 

(Jaka Byaa Far ChKatn lid Prod 1. 0. Dc Vaaa|. 

Kaoaa* niclal 10102 (OCI) HBM 

ROCK 'N ROLL (I Gam You The Best 
Yean Of My Lif e)-nat ta»i 

(Ojct Hall) L Jahrkai. Catoata 3-10030 SGC 

CANT GET IT OUT OF 
MY HEAD-Dattrk U|M Ontattra 

(Ml lytaal, I. lyaaa. Uaikd trtkb S)l HM 

YOUR BULLDOG DRINKS 
CHAMPAGNE-iaa smm 

(PM Caratard I Lata). ). StaHara. 0. aaOaan, HSU 14773 HM 
I'M A WOMAN-Maria laakUar 

(ka Oara. laarn Niraatar). I. laltaf, H. Sbjflar, Oaarka 1319 rUN 

BIG YELLOW TAXI-w hkm 

(Jaai kSXctal). 1. ItTrctal. Aarkia 45221 MM 

I BELONG TO YOU-im »»mm 

tUfn kkrk), 0. ftMa, 20tt Caatarf 2141 CFI 

ONE MAN WOMAN/ONE 

WOMAN MAN-Pak aata akt Odk Caatat 

(Daaar Dlaata, S qi.hi Praffar), P. aata. UaHad trtntc S4S MCA 

LADY MARMAUDE-uaMa 

(Haa Taasaal I. Cram, H kau.). E|k OS0O4I (Caraaiau) SGC 

ROLL ON DOWN THE 
HKHWAY-o«a>>»T. 

(Oakk ladaaaa), CF. Taraar, a. I 
■attarr TXS4 (PtaraMrkk) 

DON'T CALL US, WEIL 

CALL YOU-Svrkk/krr, Cartatta 
(Fraat star). 1 Cartatta. I. Caitar. Ckndta 402 

LUCY IN THE SKY WITH • 
DIAMONDS-ntkk kt. 

(Gin Dadtaaa). 1. Laaaaa. P. HcCartaa*. HCA 40344 

EXPRESS-o. i. im- 

(kdl Lark). 8 T rkaakkk 7M1 (Scartar) 
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TITLE-Artist 

(Praduiar) Writar, Labal I Numkar (Dittrilkjljnf Likal) 



HAVE YOU NEVER BEEN 

MELLOW-OrMa kaatakkta 
(Jaka Famr), ). Final. kCJ 40340 

STRUTTlN'-a, pm. 

(Ml Prrataa). 1 Piaataa, C lataaaa. L kkaaaa, A4H 1444 

DING DONG, DING DONG-c,, (tank. 

Itaaria Harrinal. 0. Harmaa, Ikkk 1170 (CaprMl 

POETRY MAN-Pkkta Saak 

(Oka kr.m p. saaa, SWtar 40353 (IK1) 

UP IN A PUFF OF SMOKE- wi, or~ 

(Ptrla Skara. Cam Skuri). G. Story. P. Skara, 
CT0 1002 (HOC) 

MOVIN' ON-bt cm 

(Oad Ckkpan,). k rMaaj, Saaa Skaf 70101 IrWkTtk) 

TO THE DOOR OF THE SUN 

Sle Porte Del Sole)-* km™ 
k Oa Aattftt), Pica. Piaiari, Oidal. Coot. Itra.n. 
W 3007 

HAPPY PEOPLE-tawika. 

(J.tfre T Fwom, Barry Gardy). J Oaaaa. D. Baafak. 
L Ikkk, Gardy 7131 Wotkn) 

MY BOY-tkk prmi, 

(Bk Lrdad). B- Martk, IC* 10191 

YOU ARE SO BEAUTIFUL /IT'S A SIN WHEN 
LOVE SOMEBODV-tectk 

«k Pile), B Piaataa, 0. Fktn, I itU UU 1441 

AIN'T THAT PECULIAR-oum a. 

(Dim Stiflir). ». kkaaaa. «, Maori. II Tarplk. K Baton, 
»t Traa ICO30 (JUJaatk) 

DON'T TAKE YOUR LOVE FROM ME 

(Oatky Hartia lad Miatittaa Prodi.). 4. Ftddar. B. Sktar, B. 
" VII04S 

READY —Cat Staiana 
(Paat Sinatii Smitt, c.t Staakkl, C ! 

SAD SWEET DREAMER-Skaai s 

(Taay Hatct. Oa Piclaa). 0. Pataa. Pya 710B2 «TV) 

LOVIN' Y0U-U.nm. dbkartr^, 
(Scortx Prod,), at llaiftaa. >, lirdoko. 
tak B- 50057 ICakakk) 

NEVER LET HER GO-oakd ci., 

(Oakd Caka), 0. Gataa. Oattra 15723 

SALLY G-Pkk kcCktaay 4 nop 

(Plk kcCartao,). P. kcCarlixy, ItaM 1I7S (CoiW) 

FREE BIRD — Lyayrd Styayrd 

(41 tooaar). 4 Utfan, t V.n tiodt HU 40321 

I AM LOVE Part 1 t 2-mm s 

(Jury Mk t allaa. Hot Lanoa), M tana*, I. Haaa, 
D. rtaoHaaa, It laaddar, Mataaa 1110 

SHAME, SHAME. SHAME-stkk, t ...,■,.,„ 

(Sykia i. s Baakaaa, Mratka 532 IH Ptattaaa) 

YOU'RE THE FIRST, THE LAST, 
MY EVERYTHING-^ at*. • 

(Barry float). 0. PTark. T. Saaa. Pi BadcHti. 
2ttt Ctatn 2133 

BUNGLE IN THE JUNGLE-Mn Tao 

(ka kwknao), L Badi rw a, Ckrytaaa 21B1 (Waraaf Baaa.) 

ONLY Y0U-Bk«. 

(ftctird Parry), t ka. a. Itaad, laak 1174 (CaaaaO 

STAR ON A TV SHOW-***** 

(Hop I latfi), Haga i Luiyi. GO. Urn. ha 4949 

HOT DAWGIT- Oaaaa, L.« 4 tank, «... I F,r. 
Waaica mrl.), H fltka, C. Staajary. C kiak li 3-10054 

CHANGES-oati b-« 

(laa Scatl), 0. Baaa. BCt 740405 

KUNG FU FIGHTING-Cki o«.„„ • 

(adda). C OaayUr. 20m Cartam 2140 

ANGIE BABY— h-kM km • 
(laa flkaart). L O'Day, Cakk 3972 

I'VE BEEN THIS WAY BEFORE-** om 

Oka CataUao), a Dl i aild. Caaar.au 3 100*4 

RIDE 'EM COWBOY-PM oaka 

(Pak Dakal, P. Oak* B«f 712 (fla4 FT) 

IF LOVING YOU IS WRONG I DON'T 
WANT TO BE RIGHT-wak kcta. 

(Btid Saak", kak Jactaaa), H. *■ 
Sak* 1SS (Patyaar) 

RHYME TYME PEOPLE-tak > na cam 

(U6 Praei), 0. rtaaa* P. Saaakan. *ak I Tko Cao*. 
0*4Jk 19*3 (PIP) 

THANKS FOR THE SMILES-cm. tm 

rjkaaya Pya*.), 1 O'Daa. tk| Traa 1*029 (Jlflaatk) 

ITS ALL RIGHT-,-, c,«. 

{Ka Caaaldi). J. CaaaWr. ktaod 003 
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ONCE YOU GET STARTED— Rtifu* Futurlng 

Chaka Khan (ABC 12066) 
LOVE FINOS ITS OWN WAY-Gladya Knight A 

Thk Plpa (Buddah 453) 
HUSH/I'M ALIVE-Bluc 

[EMI 4029 (Captlol 
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IPrtxlLva) ttnttr, Labkl t kumbar (Oiatrlbutlnc Labal) 
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SCC 
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SGC 
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SGC 









L 0.0. Satan n. L Tm 



CHEVY VAN-Saaay kka 

Iky Smth. Larry BaacaM), S loan, Gtc 7044 

I GET UFTED-Gaatta IkCraa 
(ILfl. Caaat. H Fad). FLU. Caay, 1 M Tl 1107 

CAT'S IN THE CRADLE-Harry Okkk • 
(Plat lata), H Ouaa, S. Caafk, Fkttr. 49203 

FUTURE SHOCK-h 

(Tad* Boadiraa). t Gaddk 
aJ&Daatal 19023 

EMOTION-Haka OaOdy 

Oa flyaait). 1. Saaaa. P. Dirailroa, CaarU 4021 

MY ELUSIVE DREAMS-Cbatk au 

(Bilk SFaernB), C Pudttatn, B. Shatrta, 
FtK 4910*4 (CakatU) 

I FOUGHT THE LAW-s. o^ 

(Booty Ftat, Oaay laaaaa), 5 Carta, Uk 1191 

I AM, I AM-Sraatay til .in 

(Sraokay Ikkaaa), k Oatlaaa, TaM 94291 (Mataao) 

PLEASE MR. PRESIDENT- Paata mm 

(Tarn Dataiata. BaMfl Cartitk. Barak Haadakofl). B. Cartak. 
20th Caotury/flakaaoad 5001 

PART OF THE PLAN-Oaa FaakOa, 
(Jaa flaw.) 0. tataaary. t> 190039 (Caliaaak) 

NO NO S0NG/SN00KER00- 

(iKtard Parry), a lltaa, B 



SGC 



■ata t 
4»r* 1140 (Ciatal) 

GOOD TIMES, ROCK I ROLL-Rat cao. 

0 Taa C k ta aaa t k lab 

(lurry Frank, bt ktirtaar), It 6. Bam. Prrtik Stat 49404 

WOLF CREEK PASS-c*. kcui 

(Oaa Sun Oaj DaakL I. Ftkt, LP. Oak) »(.« 147*4 

1 WONT LAST A DAY WITHOUT YOU/LET 
MET BE THE ONE-, mm 

(krry Folia), P. w*. , I Oldtab. 
*adry Had 30202 (rVktl) 

BUTTER BOY-f_ 

CM Paa 



SGC 
SGC 



WE MAY NEVER LOVE LIKE 

THIS AGAIN -Maur.tr. IBdtaaara 

(Carl Madati), 4 Kasha. I. Hlrkkra, 20tt Caatay 2191 

DEVIL IN THE BOTTLE-i. c stapa* 

TJxk Garoar. BIB Brradaa, Oa Crwl. B Ckata. 
keiadylaod 4*02 (Hataak) 

SUPERNATURAL THING Part l-o. l hi. 

amy Ikk, Bart Cataan). P Grant G Gatak, 
tttaatk 3241 



SGC 



THE SOUTH IS GONNA DO IT- 

(Paoi Hcrraty la Oaa Bakk Prat.), C. Daaa 

CHANGES - .;„,., < 

Ilia Maaki), 1. Mauaa 

WALKING IN RHnHM-Bkattar*. 

IDaakd Byrd), 6. P.rry. Fiattn 71* 

EMMA- 



Ctirto Dioab Baad 



mat. E flltao. fl| Tra 1*131 Ittu.tK, SGC 

SATIN SOUL-Laa Uittaata* Orrkakn 
(Barry Hhrk), 0. mala. 20th Caatay 21*2 

(Hey Won't You Play) ANOTHER SOMEBODY 
DONE SOMEBODY WRONG SONG-s. n.™ 

(Ctipa Kaaaa), C Maaaa. L Oatkr, DOC 12*94 6 3 

BEFORE THE NEXT TEARDROP FALLS- Fmtdy Faaaa 

(Maty P. Itaaa), I. lata B Patan, BOC/FM 17540 8 3 

I'LL STILL LOVE YOU-n. 



JACKIE BLUE-oart mm 

(Elya ahaa, Oakd laadork), L laa, S Cava, 44M 1*94 

tSNT IT LONELY TOGETHER — si..i o act,,., 

(Ikaa Sraaona), I McBrirn. L Lrtitt, BU P* lOltt 

CHARMER-TV. Haaa 

(Karl laaaaa), T. Hoar, atatak 49214 

I JUST CANT SAY GOODBYE-pta, kada. 

data Oaka), I Orrk, Ckaak. 3 10074 



KILLER QUEEN- 

(Bay Tkaaa Batar, Qaa 



haaa), karcan. tkttn 4922* 

HIJACK-Hatk Ma. 

Wartk Haa), F. trtai. 1II..IK 3244 

BELIEVE HALF OF WHAT YOU SEE (And None 

What YOU Hear)-laaa Hiyaaal 

(Liao Hayaaad), I I U) aaad, 2«h Caatay 214* 



nak 

: 



STAR PERFORMER: Stars are awarded on the Hot 100 chart based on the follow 
31-40 Upward movement o( 8 positions / 11-100 Upward movement 



iets are confined to piano/vocal sheet music copies and do not purport to represent 
Criterion Music Corp.; FMC = Frank Music Corp.; HAN - Hansen Pub.; IMM 



TMK = Triangle Music/Kane; WBM = Warner Bros Music 



Ing upward movement. 1-10 Strong increase in sales / 1 
of 10 positions. Recording Industry Association Of Ai 

mixed publications distribution. ALF = Alfred Publishing Co.; 8 M 
Ivan Mogull Music; MCA = MCA MUSIC; PSP - Peer Southern Pub 



20 Upward movement of 4 positions / 21-30 Upward movement of 6 

leriea seal of certification as "million seller" {Seal indicated by bullet.) 

= Belwin Mills; BB = Big Bells; B 3 = Big Three Pub., CHA = ChappHI Music; CPI ■ 
PLY = Plymouth Music; PSI - Publishers Sales Inc.; SGC = Screen Gems/Columbia; 



HOT lOO A Z-(PubJishef -Liceme€J 



Am i Tint FSocului (Jcjbvtt, ASCAP) 44 
Angat BjUy (Wurnw Otj» . ASCAF») 61 
(V .- Trot Ntnl Ttwtlrcip Fdli 

(Fingrt-* SMI) 92 
MrtM Halt CM Whil You Sm (And 

Pflooa. Of What Too Hoar). [Jtm 

(dd. BMI) 100 

Om 01 My lm (Kxlung Bear/ 

Bervchryiai*. ASCAP) .. 9 

Trii._- Tan i ji.-1-ii. BMI) 7b 

(d- *: h WlaBT ■ . s r. Juan- ■ Wa rr.-r 

Btopl. ASCAP) 1 

Scxwe On Rivxm Wctman 

( kk^» ■' BlaV k. Bull. ASCAP) 3 
Bunal* In Th* JurvM (Maiton 

Ro^/Chryialtv ASCAP) S5 

Bultar Boy (Tinkle lunow/ 

BraiiTtFttm. BMI) 82 

Cant i>t i Ot,: Di u t Haad 

(YtikMP C>c«. ASCAP) 23 

A reflection of Nationa 



Can hi The Cradle (Slorr Songs, 
ASCAP) 

DavH) Ls-L—it- (TaWilric. 



■ ■ . -i r . , : r ■ ■ i ■ v, t Mansira 

(Ja^r**. ASCtU»)._ 

Oiaimtw (Burunglon/ Anduttin. 

ASCAP). _ 

Owvy Van (Act Ona. BMI) 
DumI In Trie Botll* dS.jt-.it.tk 
KSiK) 

>r j. Done. ■''""■! Dong (Ganga. 
BMI) 

[>ixtor's OrOen (Onaavay 

ASCAP) 

Don't Call IK Wt'll Call You 

(OatTdgn ,'Cctrbtjfij ASCAP) 
Don't T»km four Ltm* fiwn Ma 
(Mighty Tnrn/GokJan ""■ 

BM) 

Emma. (Bijdctah. ASCAP) 

I Sales and programmi 



ErnotiCKi. (Wartw Brat . ASCAP). 
Ei«r>m ■ r ' ' BMI) 
Fra-» (Wvao Pltftt* ' Un*h»»a* 

BMI) _ „. 

fee Bird .[Ducnev. >< jiliec BMI) 
FutufB Shctrt (Sneet Roc*. ASCAP) 
Get rjAiKin (H*»rti Oeafht. BMI I 

A-Jtnny N^/Ctxal Hoc*. 

ASCAP) , 

Good Tirnev Rock 1 Roll (Dun [Mr, 



I JurU Can I Say GocxttryC 
(Bn^Fttat/jFjIVi Dttti, ASCAP) 17 

II loving You If Wrong I Don't 
Want To Be Rifhi MMW 
Mmm&vi. t.tardtot BMI1 64 

I FougM The Law. (Acu'l Rr»e. 

M) M 

I Gat Lftacl (Sheplyn. tJMI) SS> 

I II SM Love Vou (Keca, ASCAP) 92 

I'm A Woman (YelkPaa Dug. ASCAP) ?5 
Kn't It Ltxtajty TogarfMr (Star 

ASCJtP) 95 

lt » All RigM lAckee. ASCAP) 67 
I <e Thri Way Rah.-. 

(S^rjY-WKWa ASCAP) 63 
I Won't Last A Day Without You' 
Let Me Se Ttie One (Alnw. 

ASCAP) .. . SI 

Jackie Blue ant Canto, BMI) 94 

Killer Oueen MdMMIVlolMaf. 

t*.SCAPl _ as 

Kune Fu FigMiroj (Chappea. 

ASCAP) SO 

ng activity by selected dealers, one-stops and 



l^BMI) 



I Am Lim ( Jobt*c, ASCAP tlorm 

Diarnond, SMI) „ ™ 

I B«k)rtt To You (SA Vaynt/Janiawy, 



el. ASCAP) 
Lad* Mtrmill ti (Stona atmortO: 
T»nny Boy Ml / Kenny Nolan. 

ASCAP) 

Li jgMai In TT>« ftam (Don 

Kiri-rtnar, BM/Kaca, ASCAP) 
Lt»v»hf Pmopke {Wariw Brcn , 

f*SCAP) ™ 

Look In My Eyei Ppvtty Wom*n 

(ABC/Dur*Ml, BMI) „. 

Lrj-in- You (D***&r4, BMI) 

Lucy In The Shy With Diarnonds 

(Mecten. BMI) 
Mandy (Screttn Caarns WurntJ**' 

Wren. BMI) , 

■.Vjtt.ii- S Side 01 The Mcaunta>n 

CtVon-tf Bros , ASCAP) _.. 

Mown On (Bmteo, ASCAP) 

My tkty (Oi%Bmv AS£-AP>. 

My Cluvve rvoenn (Tree. QMI) 

My Eye* -Vtoied You (SKioe 

DI*rr>ond^Tanny Bcty, BMI..' 

MjTlTy Nplan ASCAh 

radio stations as compi 



Nnir Can Say Gcocrbye (JVMkMe. 

ASCAP) _ 

PtMr Lit H*j» Go (Ktpahulu, 

ASCAP) 

Nightincale (Colgema. ASCAP) 
Ho Ho Sijng ' Srwokeroo (Lady 

Jam. BMI) 

»9 Oeam (Lennon/ATV, BMI) 
One Man Woman /One Woman 

Man (Soanka. BMI) , 

Only You (Tro rkak*. BMI) 

Part Ot The Plan (Hickory Grave, 

ASCAP) 

Pick Up Tnu Pieott (AWB. BMI) 
Ptaevse Mr PiMtrnan (JiAete, 

ASCAP, 1 Stone Agate. BMI) 
PIMM Mr PtenrJent iBt*dgeoo,r 

Verity. BMI) 

PiMtry Man (Tarka. ASCAPX 

Reedy (rVchae ASCAP) _ 

Rtiyme T pme People (l>k^itiu</ 



. CAPAC'i 
19 So.1. BMI) 

Sad Saajeet l>*3<kmer (LaetJi 

78 iacktone, ASCAP) 

|] Satty G (McCartney /ATV. BMI) 

Satin SOU' (S> Welti.' January. Bh 
28 Sname Sharpie. Shame (Gamin 

56 BMI) 

Some Kmd Of Wwidartu* 
77 (DaniieiiL-. C>*in BMIi 
o) The South Is Gonna Do It (Rama 

'.j-i Dara. BMI) 

15 Stir On A TV Shot* <A*co, ASCAP) 

Struttin (InincrVYEP, BMI] 
76 Supernatural Thing Part 1 (Mux 
37 rVA^mage. BMI) 
46 Sweet StinenrJer (Walt Omey. 

ASCAP) . „.. 

. SS Thenki for The Smatei (Houm Of 
61 Gold, «n. 

epartment of Billboard. 



To The Door « The Sun (Alle 
22 Port* Om Sole) (Apm. ASCAP) 

Up In A Putt Ot Smoke (AJnvx 

ASCAP) - .— — 

30 Walking in Rtiythm (BiKhbyd. 

■Ml). 

47 May Never Love Lak* Th* 
SO Ag4-n I TOth Century I Warner 
oq taa ASCAPl F« ranfare/ 

~Wf 



G/aPtwrthone, Sf SAO 

fou Ar. ia Beautilul ' tt » A Sei 

When You Love Somebody 

(AlrvHi'Pre»h>n, ASCAP i Irving I 

WtP BMI'Canrjpy. ASCAP) 

four BuiWcaj Drirvk* i^iripagrie 

(Famoue, ASCAP)... 

fou r* The Firii. The Last. My 

Ertryttwvg (5* Vaw/iar-aary. 

BMI) 

You're No Gtx-d (Et4aptn H M*3rrti/ 

iac'Bkje$aM/US Song*. 

AXAP) 



nateri?: 



"The Riddle Of The Sphinx!' A new LP by Bloodstone. 
"The Riddle Of The Sphinx." A different side of Bloodstone. 
An exciting combination of rock, symphonic interludes 
and a touch of narration. A musical interpretation of the 

mysteries of the Sphinx. 
Includes their just released single, "My Little Lady 



#1061 



A new LR 



BLOODSTONE 

The Riddle Of The Sphinx'.' 




The riddle is solved. 

PS 654 
< On London Records. 

And Ampex Tapes. 
Produced by Mike Vernon for The Crystal Juke Box 
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OHIO PLATERS 

Fire 

Vm.-y SRM 1 1013 i^n^m 


• 

CM 
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755 
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I0NI MITCHELL 

V iles Of Aisles 

»:,iu» n m 
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LINDA RONSTADT 

Heart like A Wheel 
CkmoI ST 11338 


6 5J 
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711 
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21 


AVERAGE WHITE BAND 

mmi« sd r»a 
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7 57 
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12 


ELTON JOHN 

Greatest Hits 

wiiin 


• 

15 9! 




HI 




III 
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GEORGE HARRISON 

Dirk Horse 

A[Mc SkUS 341. (C«»tOl) 


• 

S.M 




?SI 




7 51 




7 
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16 

7 


IETHR0 TTJLL 

War Child 

rin.--.in CM IH; (Warrwr Brm ) 


• 

S,9S 


SIS 


W 
131 


797 


757 
7.57 




YES 

Relayer 

ailjntK SO 181?? 


• 

in 
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10 
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SPINNERS 
'Jew & Improved 

ltl.nl.rSD IBM! 


• 




7 9? 




7.IJ 
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11 


12 


B T EXPRESS 

Do It (7il You're Satisfied) 

SccranSnSUT 


CM 




6 91 




154 
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12 


DAKKr MAntLUn 
1 

Belt 1)14 (hiiU) 


CM 




1M 




... 
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13 
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j . >. 'i r nr. i 

.Ml The Grrls In The 

rtoM Beware 

Gnid ruMk $0 1 1134 (Cnwroh 


• 

Ml 




7.34 




7.5. 




13 
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33 


irruM nceruco. 
JUHri Li t PI V t K 

Bark Home Again 
BCi CPU QMS 


uj 




7.54 




755 






20 


1 


Runic naniBiNr: 
CHAM KHAN 

«fJ- ABCDB37 


CM 




7JO 




7.H 




ifr 




BOB DYLAN 

B:> od On The Tracks 

Columbia PC 33235 


CM 




TM 




IM 




*V 


94 
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ELTON JOHN 

! rr.pty Sky 
MCA ma 


C9J 




MO 




IM 




17 


18 
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THREE DOG NIGHT 

Joy To The World/ 
Then Greatest Hits 
»r: nunh.it dsd sows 


• 




7» 




MS 
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ID 


14 


24 


BACHMAN TURNER OVERDRIVE 

No; Fragile 

Mttcuri SRM ] 1004 rh,ir>r, pam i 
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uj 
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7 15 

7.5? 


7 35 
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10 


GEORGE CARL IN 

Toledo Window Boi 

little Daivm ID 3003 m*m Brat I 




7J7 




20 


23 


10 


DAN FOGELBERG 

Souvenirs 

■ PUJ'.!.' 


CM 




1M 




Ml 




21 


21 


10 


SILLY" SWAN 

1 Can Help 

Monument K2 332 ;9 ■ ■ tumb.ji 


1M 




111 




4.9. 




ti? 


27 


23 


PHOEBE SNOW 

Sheltci- SD 2109 iMCJk: 


CM 




Ml 




7 54 
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24 


10 


TONY ORLANDO & DAWN 

Prime Time 

B*e 131? ilrtrii) 


CM 




Ml 




ug 




24 


28 


15 


MILLIE JACKSON 
Caught Up 

spi -.j smStos (f^dtxi 


• 

CM 




7.5t 




7.91 
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25 


10 


CHARUE RICH 

The Silver Fok 

f Pf 33250 ■ him: i, 


CM 




7 jet 




7JI 
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12 


AL GREEN 

Explores Your Mind 

Hi HSt 32017 >t ofldtxi) 


• 

7je 




IM 




7.34 


MS 




32 
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)0E WALSH 

So What 

ABC Dunh.n OSD Mill 


• 

in 




154 




7 54 




28 
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9 


THREE DEGREES 

Ph.Udelpn.i Initrnatoiil *2 32104 
(Calumb.1) 


im 




631 




15. 




29 


15 
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HELEN REDDY 

Free And Easy 

r.p - ■ ST 11341 


■ 




714 




754 




t-T 


48 


39 


DOOtHE BROTHERS 

What Were Once Vices Are 
Now Habits 

Warn.r Bros BS 7750 




tn 


7 47 


7 -,7 


737 




31 


16 


23 


HUm CHAPIN 

Verities & Balderdash 

tlelt'i >l 1017 


• 




757 




737 




32 


33 


7 


THE PROPHET KAHILL 
GIBRAN-A MUSICAL 
INTERPRfTATlON FEATURING 
RICHARD HARRIS 

Wtantic SD 18120 


in 




7.37 




7.37 




33 


17 


16 


NEIL DIAMOND 

Serenade 

Columbia) PC 379)9 


• 

iU 




754 




79. 






42 


9 


OZARK MOUNTAIN DAREDEVILS 

It'll Shine When It Shines 

AAM SP 3654 


691 




751 




734 






48 


26 


MINNIE R1PERT0N 

Perfect Angel 

Ipttt 32S6riMumtHaj) 


CM 




554 




534 
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reg-STering greatest nroOOrtwn- 
ate upward progress th.s week 
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Title 

Label, Number (Drst. Label) 
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1 5 

1 1 
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CASSETTE 


REEL TO REEL 


36 


22 


11 


BINGO STARR 
Gk •ughl Vienna 

77^5*3417 (Cipilrai 


• 
6.9! 






IM 




A 

w 


45 


10 


NEIL SEDAKA 

Sedakn's Back 
Ma m 


691 




7 54 




IM 




38 


31 


13 


BARBRA STREISAND 

Butter fly 

CrrrWBtHI PC 33005 


• 




79. 




IM 






50 


7 


RAMSEY LEWIS 

Sun Goddess 
ColuBtM KC 33194 


591 




4 54 




134 




40 


40 


28 


G0DSPELL (Musical based 
on the Gospel according to St. 
Matthew) ORIGINAL CAST 

M MOT iwraa) 


• 
6.91 




791 




734 




tJr 




5 


LYNYRD SKYNTRD 

Pronounced Leh Nerd 

Skm-Nerd 

Mija 


• 
6.91 








IM 






53 


8 


LABELLE 

Niipl Birds 
K 3307S 


5.91 




4 51 




45. 




43 


41 


9 


GENESIS 

The Lamb Lies Down 
On Broadway 
Wro ? 401 


9 91 








1037 




44 


36 


14 


LOGGINS t MESSINA 

M i it 'i u r 1 .lH 47 

Colvabu PC 33175 


• 
6.91 








Ml 




45 
46 


37 
39 


9 

23 


CARL DOUGLAS 

Kung Fu Fighting & Other 
Love Songs 

ZOth Cenlwr T4H 

DONNY t MARIE OSMOND 

I'm Leaving It All Up To You 
fet* M3G 49u mat) 


6.91 
691 




734 
?JO 




7730 
7.34 




47 


43 


25 


TONY ORLANDO A DAWN 

New Ragtime Follies 

kliB 1130 > 


&tt 




134 




190 




48 


44 


14 


MARIA MULDAUR 

Waitress In The Donut Shop 

>^tu MS 7194 


i 9B 




797 




79? 




49 


34 


12 


THIS IS THE MOODY BLUES 

Tlw.vt.9Wr1 7TUC l?'ll 

1 nff^irtjllj i 1 Pia \£! J i . ■ ■.! .1 ■ 


• 

11.H 




1395 




1195 




50 


51 


11 


JIM CROCE 

Photographs & Memortes. 
mis breatest Hits 

ABC 4BCD S35 


• 

6.91 


199 


M» 


Ml 


7.95 




51 


35 


13 


GLADYS ANIGHT & THE PIPS 

1 Feel A Song 

Buddih BOS 5612 


• 

6.M 




Ml 




791 






65 


11 


JACKSON BROWNE 

Late For The Sky 

4-j-flum 7E1017 


• 

191 




7 3? 




M7 






7S 
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sra ii 

Wooden HkM WNS 1012 1RCA1 


IN 




735 




795 






CM 


10 


BOBBI HUMPHREY 

Satin Doll 

Blue Nate BN 1*341 G 


CM 




IM 




794 




55 


47 


10 


DEEP PURPLE 

Stormb ringer 

Nrtjie PI mi <We>iw fcm) 


6.91 




IV 




7.97 




56 


56 


17 


ELECTRIC LIGHT ORCHESTRA 

Eldorado 

United Mitti UA LA339 


CM 




4.90 




6 31 




57 


60 


s 


ARETHA FRANKLIN 

With Everything 1 Feel In Me 

Atlantic SO 18116 


694 




797 




7.97 




t!r 


7. 


3 


TOWER OF POWER 

Urban Renewal 

Wjrnet i*os BS 7SJ4 


6?4 




7.47 




7.977 




59 


30 


S 


HERE'S JOHNNY/MAGIC 
MOMENTS FROM THE 
TONIGHT SHOW 
STARRING JOHNNY CARSON 

bublinu STUB 1296 


• 

I2.M 




13 95 




IJ35 




60 


fl 


10 


DONNY OSMOND 

Donny 
«■■.- Mir 


CM 




7.3. 




7710 




61 


49 


< 


BILLY CO SHAM 

Total Eclipse 

Allmtn SO 18121 


CM 




7.97 




7.9? 




62 


38 


11 


BOBBY VINTON 

Melodies Of Love 

A0C A BCD SSI 


CM 




794 




794 




63 


58 


14 


LOVE UNLIMITED ORCHESTRA 

White Gold 

TORi > I. . 1451 


CM 




7.9. 


754 


7 94 




64 


54 


11 


MOTT THE HOOPLE 

Live 

CCatoAba PC 33282 


698 




7.9. 




7.90 




65 


66 


10 


BLACKBYROS 

Flying Start 


6.M 




79. 




7.94 




S6 


55 


It 


JEFFERSON STARSHIP 

Dragon Fly 

Grant BFU 0717 <HCAi 


KM 




7.95 




7.95 




67 


57 


15 


ROLLING STONES 

It s Only Rock N Roll 

*wt-"t Stew COC 79101 iAcumk) 


• 

691 




7.97 




7J7 




68 


59 


1 


ERIC BURDON BAND 

Sun Secrets 

Ciprioi ST 11159 


1 f lS 




791 




794 


69 


62 


t 
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AGAC Sets Meet Feb. 10 

NEW YORK-Thc American 

Guild of Authors & Composers will 
hold its annual meeting next Mon- 
day (10) at the Princeton Club. 
Makeup of the AGAC council and 
officer roster for the new year will be 
disclosed at that time. 

The meeting, to be helmed by Er- 
vin Drake, president, will hear re- 
ports on AGAC finances, its Catalog 
Administration Plan, and CLEF 
foundation. Alvin Deutch will ad- 
dress the group on copyright matters 
and recent developments with re- 
gard to the interchange of musical 
material with the Soviet Union. 

The meeting will close with a 
party honoring the 92nd birthday of 
Eubie Blake. 

On Tuesday (11), AGAC will hold 
one of its periodic industry rap ses- 
sions at the Barbizon Plaza Hotel 
with Clive Davis, president of Arista 
Records, as the featured speaker. 



RCA Grabs Gold 

NEW YORK-RCA Records' 
1975 gold record collection has 
started ofT well with the label receiv- 
ing four RIAA gold certifications in 
the first two weeks of the new year. 

Certified gold were two Charley 
Pride albums, his 10th and 1 1th gold 
disks, an Elvis Presley LP. his 21st 
gold award, and a John Denver 
single, his third gold single in 12 
months. 



Vegas Landmark 
Opens a Disco 

LAS VEGAS-The Landmark 
Hotel will turn its 3 1st floor Skytop 
Rendezvous piano bar-dance floor 
into a discotheque beginning Mon- 
day (3). 

Six nights a week from midnight 
until 3 a.m. KLAV radio will broad- 
cast live as deejay Dick Knight spins 
records. Sunday night going into 
Monday morning will be dark. 

Ed Milligan, general manager of 
the Landmark, initiated the innova- 
tive project. According to hotel offi- 
cials KORK radio has also been 
negotiating with the hotel, but ac- 
cording to Robert J. Blum his station 
received the nod on Friday (24). 

No minors will be allowed and no 
food will be served. Drinks will be- 
gin at SI. SO. The new policy is ex- 
pected to not only save the hotel 
money on entertainment, but result 
in an added source of revenue. 

Currently the Skytop Rendezvous 
features a single singer. The Land- 
mark is part of the Hughes Hotel 
chain which includes the Desert Inn, 
Sands and Frontier hotels. The 
Landmark dropped its name star 
policy from its main showroom over 
two years ago. Currently appearing 
in the showroom is the Mickey Finn 
Show. 
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European Discos Blooming 



• Continued from page 63 

of the family," says Marco Bignotti, 

marketing manager. 

In Finland, the first discotheques 
were introduced in the 1960s by 
Paavo Einio, then director of 
Scandia Musiikki. and publisher of 
the country's leading music maga- 
zine, iskelma. His first was located at 
Fisherman's Hut, a top night club in 
Helsinki. But he ran into various 
prejudices. 

The real boom period started in 
the early 1970s, and now there are 
around 300 permanent clubs, plus 
traveling discos covering hundreds 
of different locations, such as 
schools, sport events and municipal 
events. Some of the best-known DJs 
enjoy a following similar to that of a 
Top 20 act. 

Most clubs are open from 7 p.m. 
to 1 a.m. and around half sell beer or 
spirits, therefore young people un- 
der 18, or in some areas 21, arc not 
allowed in. The problem of the age 
limits hits the fans. There are only 
two clubs for teenagers in Helsinki, 
the Luota and the Catacombi. A 
good number of the discotheques 
are owned by various hotel chains, 
such as Elanto. HOK and SOK, or 
by student unions and other organi- 
zations. Music is limited to 85 deci- 
bels, and special apparatus, costing 
about $2,000 has been installed for 
measuring purposes. Most of the 
DJs also wear protective head- 
phones and complain that it is extra 
hard work to get the fans going at 
only 85 decibels. 

Music played is generally inter- 
national. Teenagers favor so-called 

Pincus Bags Song 

NEW YORK-George Pincus 
and Sons has acquired the copy- 
rights to the current hit French 
single, "Ciao Mon Coeur" (Ciao Al- 
ways Ciao), recorded by Mireille 
Mathieu. The song was composed 
by French film music writer Georges 
Garvarentz, with lyrics by Charles 
Aznavour, English lyrics were 
penned by American lyricist Carl 
Sigman. 



"bubblegum" music by Gary Glit- 
ter, Sweet, Suzi Quatro, Mud, Naza- 
reth and Alvin Stardust More ma- 
lure audiences prefer traditional 
rock (Presley, Haley, Anka), or soul 
(James Brown, Temptations, San- 
tana. George McCrae, Gamble- 
Huff and the Philly-sound). 

DJs, particularly members of the 
highly active Tishkijukat. trade 
union for their scene, get material 
from local record companies, at 30 
percent off the list price. But there 
are problems. Should, for example, 
the 200 or so weekend DJs, oper- 
ating as semi-professionals, be 
treated as equal to the union mem- 
bers? These matters are being dis- 
cussed at top level. 

Most Norwegian clubs feature 
records only, though live bands and 
package tours (that is with DJ. danc- 
ers, records and films) are gaining 
more ground. It is notable that when 
the discotheque scene gain support, 
it immediately affected live enter- 
tainment. There are only 200 reason- 
able venues for live artists to work; 
the number was nearer 1,000 just 
four or five years ago. 

In Spain, the discotheque boom 
started six years ago and today there 
are around 9.000 locations. Most 
open from 6 p.m. to 10 p.m., and 
later from 1 1:30 p.m. to 4 a.m. There 
are virtually no private clubs. 

In most the style of music is 
changed frequently, perhaps every 
half-hour. There are four categories: 
fast U.S. or U.K. music in the bub- 
blegum style; slow music with either 
English or Spanish lyrics: soul and 
black music: and typical Spanish 
music, including Flamenco. 

Records are generally bought 
through local stores, though some 
arrive as promotion copies, and oth- 
ers are bought by DJs abroad, gener- 
ally in London or Paris. Generally 
Spanish discotheques feature 
records only, though at weekends 
there are about 20 halls where regu- 
lar performances are given. 

Spanish record companies send 
promotion copies to the more impor- 
tant discotheques, and sometimes 
distribute promotional copies of spe- 
cial albums. 



Isn't Nell Diamond getting back into onstage action 
with a massive U.S. tour this spring, in conjunction with 
a Kodak TV special that has been "developing" for 18 
months? 

Tom Scott and his LA. Express have broken up. Scott 
will concentrate on studio sessions, TV scoring and his 
supporting chores on superstar tours. . . . Albert Ham- 
mond is in New York co-writing with former Burt Bach- 
arach lyricist Hal David. 

Chad Mitchell is awaiting sentence on a 400-pound 
Mexico marijuana smuggling bust in San Antonio. . . . 
The Chicago horn section will back Lea Roberts on her 
next UA album. . . . It's Happy 40th Birthday Wednes- 
day (5) for madcap Mercury artist. Sensational Alex 
Harvey. 

CORRECTIONS: Billboard's 1975 Talent In Action 
directory mistakenly named Neil Sedaka's attorney, 
Fredric Gershon, as his personal manager and called 
Blond i newel I Music BMI instead of ASCAP. 

The Average White Band played a benefit at London's 
Marquee Club for the dependents of their late drummer 
Robbie Mcintosh. This concert featured Brian Auger, El- 
ton John and many others and broke attendance records 
for the club, as well as raising money for the family. . . . 
Kris KristofTerson and Rita Coolidge are co-hosting an 
"In Concert" show at the Grand Ole Opry House and it 
will also feature Billy Swan, who is currently on a promo- 
tional visit of England. . . . Rupert Holmes and Barbra 
Streisand have begun working on a score for her new 
movie — Epic has released a new single by Gary Lewis, 
his first since being inducted into the Army in 1967. . . . 
Charley Pride is on an eight-concert tour of England, 

Eire and Scotland The Carnegie Hall reggae festival 

scheduled for Saturday (25) has been cancelled because 
its star Ken Boothe had visa problems. 

Donald Burd. leader of the Burdboys, a popular New 
Jersey country band, died Jan. 7 after a long illness at the 
age of 42 Deep Purple has been booked to play Aus- 
tralia's Sunbury Festival in Melbourne Sunday (26) for 
the most money any contemporary act has ever been 
paid in that country. 

Mort Hoffman, former Col and RCA major marketing 
executive, is now operating his own employment agency 
in Westchester N.Y. . . . Pete Fabri, pre-recorded tape 
pioneer, is recovering from heart bypass surgery at his 
home in Chicago. 

A major indie, which planned to go into a national dis- 
tribution deal, is reportedly staying with indie distribs and 
sidetracking its April I deadline. . , . Prodigal Records, 
the Barney Ales-Gordon Prince new label, has opened 

offices in Detroit and Manhattan The Gospel Music 

Workshop of America is holding its board meeting 
March 18-20 at the Thunderbird Hotel, Las Vegas. 

Robert Goulet's firm, Rogo Productions, will co-pro- 
duce "Camelot" with the Los Angeles Civic Light Opera 
Assoc. to run in the Dorothy Chandler Pavilion Sept. 2- 
Oct. 18. Goulet will play King Arthur. He is currently 
scouting for a Lancelot and Guinevere. . . . Freddie 
Prinze, star of "Chico And The Man," debuts at Sahara- 
Tahoe beginning March 21. ... Frankie Laine doing a 
reprise in England for 10 weeks beginning April 27 at 
double the money. 

The Righteous Brothers replaced John Davidson as 
co-headliner with Dionne Warwicke, Riviera Hotel. Da- 
vidson was given permission to bow out of his contract in 
order to do a television "Movie Of The Week." . . . Mr. 
Kelly's in Chicago is initiating a Talent Showcase for 
new talent on Sundays, to be produced by Michael Wolf. 

A major promotional and merchandising campaign 
has been put into motion by Epic and Blue Sky to back 
Johnny Winter's latest album "John Dawson Winter III" 
and a scheduled 40-city concert tour by the artist. The 
campaign includes radio time buys, in-store sales aids, 
local radio contests and print advertising, coordinated 
by Blue Sky's Rick Dobbis and Epic's Bruce Harris. The 
tour, which began Friday (24) and is scheduled to run 
through April 13, covers Sacramento, San Francisco, Las 
Vegas. San Antonio. Albuquerque, Seattle, Vancouver. 
Minneapolis. Indianapolis and Boston. 



Andy Kim and one of his fans will collaborate on a mu- 
sical play scheduled for production next year. Kathy 
Shoemaker outlined the idea for it in a letter and asked 
for his help which he gladly offered. . . . Lena Home to 
record for Gryphon Productions and this album marks 
her return to RCA Records. . . . Jack KoslofT, of Jack's 
One-Stop in Newark, N.J., is contacting other former 
Dccca staffers in connection with a reunion he is plan- 
ning to be held in West Orange in April. He's finding 
Decca veterans currently slotted in a host of other record 
firms across the country. 

Herb Eiseman of 20th Century Music was inadvert- 
ently left off the list of publisher candidates validated 
last week for election to the ASCAP board (Billboard, 

Feb. I ) Johnny Winter plays on the new Jeremy Stetg 

album . . . Alice Cooper, Leslie West, Todd Rundgren, 
Bill Graham and Leonard Cohen all came to see Flo i 
Eddie at their Bottom Line stand in New York. . . . Also 
popping up at that club was Paul ButterfleM, to jam with 

Mike Bloomfield The Faces and Rod Stewart are on 

a month-long tour of the U.S. and Canada. 

Arista Records has acquired the rights to the sound- 
track album from the film "Stardust." The movie stars 
David Essex and Keith Moon and the soundtrack in- 
cludes hits by many of the major artists in the 1960s 

Marquee Productions is promoting a month of concerts 
at New York's Radio City Music Hall including week- 
long dates by the Jackson Five and The Ohio Players. 

Roulette Records promotion man Joe Isgro recently 
displayed heroism when he saved 1 1 people caught in an 

apartment fire in Delran, N.J Rash Cadillac and the 

Continental Kids appear on "Happy Days" March 18 
episode. 

Midland International Records purchased a record at 
MIDEM by an all-female German quintet called SU- 
verbird Convention. . . . Filming has been completed on 
"That's The Way Of The World." a movie that dissects 
the record industry. Earth, Wind and Fire performed the 
soundtrack and it stars Bert Parks, as well as New York 
disk jockeys Frankie Crocker, Vi Higgenson and Murray 
thek. 

Lou Rawls to sing the title song of "The Specialist" 
film. . . . Santana drummer Michael Snrieve cutting a 

solo album for Columbia Marc Bolan will have two 

poetry books and a collection of horror stories published 
in 1975. 

The Children of the Night are a hot Long Island group 
who do their thing in horror character costumes. Wolf- 
man plays the drums, Dracula is on guitar and Frank- 
enstein is the bassman. . . . Keith Williams, president of 
the California Copyright Conference, spoke at the Hol- 
lywood Songwriters Showcase. . . . Ohio Players to play 
MIDEM gala. . . . Rick Wakeman guested Sunday (19) 
on ABC-FM network "Sunday Stereo Network" inter- 
view series. 

The long-anticipated American Song Festival album 
is being released this week on Buddah. but only nine of 
the 1 2 performing artists are included on it. Missing from 
the record are Richie Havens, Jose Feliciano and Sarah 
Vaughan. . . . Neil Sedaka hit number one on the Bill- 
board charts for the first time since "Breaking Up Is 
Hard To Do" in 1962. It's also the first time since 1966 
that Sedaka has had a chart single. . . . Gladys Knight and 
the Pips were honored at a reception hosted by the De- 
partment of United Slates information Service in Tokyo. 
They are curently touring the Far East for several weeks. 
. . . John Entwistle of the Who goes out on his first solo 
tour of the U.S. this month, with his group Ox. The band 
includes drummer Graham Deakjn, guitarist Robert A. 
Johnson and keyboardman Mike Deacon. . . . Lynyrd 
Skynyrd has added 10 additional cities to its tour of the 
Eastern U.S. 

The Seafood Playhouse, new Broadway restaurant, 
opened last week and featured "Jenny's Daughters** at its 
debut. The upstairs of the club is equipped for disco- 
theque quad operation with disco jockey Kevin Guilmet. 

The New York Jazz Museum's free Sunday concerts 
have been extended to three separate Sunday shows in- 
stead of one. 



MCA Execs Reveal New Sales Tools 



LOS ANGELES-Along with un- 
veiling new product. MCA execu- 
tives announced new sales ideas and 
advertising campaigns-plus new in- 
ventory control measures— last week 
in a series of meetings with field 
forces in Philadelphia, Atlanta and 
Dallas. 

Rich Frio, vice president of mar- 
keting for the record label, presented 
plaques to 58 percent of the label's 
salesmen for those joining the firm's 
Million Dollar Club in 1974. 

Sam Passamano. vice president of 
sales, announced that special mer- 
chandising coordinators will be 
hired in each of the five districts to 



check on the effectiveness of MCA's 
advertising campaigns. 

MCA Records is striving for 90 
percent computer inventory control 
to minimize returns and in order to 
present accounts with as accurate in- 
formation as possible. 

Vice Cosgravc, vice president of 
promotion, discussed new artists and 
the promotion of new releases. 

District managers attending at 
least one of the meetings were Stan 
Layton. Los Angeles; Sam Mer- 
curic Boston; Jeff Scheible, At- 
lanta; Jack Parker, Chicago, and Bill 
Glaseman, Cleveland. Also attend- 
ing were new national LP promotion 



manager Jon Scott, and vice presi- 
dent Chic Doherty out of the Nash- 
ville office. Frio presented the 
Seattle branch office with a presi- 
dential award for J.K. Maitland, la- 
bel president- 

All-Test Introduces 

NEW YORK— All -Test Devices 
has introduced a phono preampli- 
fier (model ATD-25 ; SI 50) designed 
to magnify phono cartridge signals 
to a point that will drive the high 
level inputs of any stereo preampli- 
fier integrated amplifier or receiver, 
according to Barbara Trecn, market- 
ing manager of All-Test. 



^%t7th Annual 

Grammy 
Awards 




Eddie Harris is !! In Paul Davis | Ride 'em Cowboy 



Album Package 
Nominations 

These are Ihe albums lhat have been selected by Ihe 
Album Package Nommaling Commiitees in the seven 
chapters of the Recording Academy (National Academy of 
Recording Arts & Sciences) as Finalists in the 1 7th 
Annual Grammy Awards. 

They are being reproduced as an industry service by 
Billboard which urges Recording Academy members lo 
vote carefully and conscientiously, and to make sure that 
their ballots are In the offices ot the independent ac- 
counting lirm of Haskms & Sells on or belore the due date 
of February 17th 

Be sure to watch The 17th Annual Grammy Awards 
Television Special— Live! — on Saturday, March 1, 1975 
from 10:00 to 11:30 PM. on CBS-TV. 
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The Pointer Sisters That's a Plenty 




Santana * Greatest Hits 



/ON STAGES 
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Logging and Messina 1 On Stage 



We 

mean 
business. 
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where fortune smiles 

john Mclaughlin 

dave holland 

JOHN SURMAN^^fc 
STU MARTIN 

KARLBERGER 

PYE 12103 




' A new American Record 

6 Company was formed in 

7 August, 1974. It is part of 
7 the Pye Records Group of 

England and will operate 
7 under the name of ATV 
Records Incorporated. 
ATV will distriPute Pye 
Product in America and 
function actively as an 
American Record Company. 
We intend to be an 
extremely promotion-intensive 
company and we are fully 
committed to support the 
product we release— because we 
intend to back up what we say, 
"We mean Business." 



ATV RECORDS INCORPORATED. 
THE COMPANY THAT 
MEANS BUSINESS. 
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